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The Burroughs Adding and _ Listing 
Machine 1s the one with which all others 
are compared. Most people like to own 
the best—because they’d rather be safe 


than sorry. 


Burroughs Adding Machine Company 


Largest Adding Machine Factory in the World 


39 Burroughs Block 
Detroit, Mich., U. S. A. 
European Headquarters 


65 High Holborn, London, W. C 
Factory, Nottingham, England 
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There Is Some Difference 





“The Father of The Rebuilt” 


London Offi 


A selection from all makes. 


between “‘slicking up’’a typewriting machine and 
rebuilding it. That difference is best shown by 
the Ramer Rebuilt. 


In the Ramer process of remanufacture, every part 
that has become old is replaced by a fully tested 
new part. The only original parts that are left 
are those that are still new. 


Therefore, the Ramer Rebuilt, in its completion, 
is anew machine. 





Are you buying an absolutely remanufactured 
machiner Buy the Ramer and there is no ques- 
tion. 


The Ramer-Rebuilt Offers— 


TO THE USER: TO THE DEALER: 
Access to a_ broader field. 


Dependability in construction Lower maintenance expense. 
and adjustment. 

Longer life than in the case of The asset of repeat forders 
any other rebuilt at any price. from satisfied users. 


ae 


My booklet, ‘““The Story of the Ramer Rebuilt 
Typewriter,” is ready. It has helped others sell 
and will help you. 

I want to know you and tell you some other things 
for our mutual benefit, regarding the Ramer- 
Rebuilt. 


That’s an invitation. 


Ww. W. RAMER, President 


Wholesale Typewriter Company 
108-120 Duane sendin a York City 


> Sanctu 


ry, Corner Little -arliament Square), Westminster. 
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The Printograph 


A WHOLESALE TYPEWRITER 


Do your typewriting by wholesale. 

What your patrons want is real typewriting—they’re keen to detect the ordinary ‘‘processed’’ or 
‘duplicated’ letter. The PRINTOGRAPH—the machine that really typewrites—puts out work that is 
detection proof—for there is nothing ‘‘ready made’’ to detect. Your letter has been made just as a type- 





written letter is made. 
And that’s the secret of the machine. 


The PRINTOGRAPH has the typewriter type, the typewriter ribbon, the typewriter platen—and it 
has what no other machine can have, the impact blow—an exact duplication of the printing stroke of a 
typewriting machine. FIX the following points of PRINTOGRAPH superiority firmly in your mind: 





FIRST :—The PLATEN—This is self-aligning, accommodating itself automatically to every new form 
and to different thicknesses of paper.” So perfect is this automatic adjustment of impression that a sheet of 
onion skin may be alternated with cardboard and both receive equal impression. No other machine—either 
printing press or office duplicator—can do this 
but the PRINTOGRAPH. The platen moves 
from left to right across the page, each letter of 
the form receiving an impact blow; another ex- 





clusive feature. 

SECOND :—The RIBBON—The last sheet 
on a 5000 run can not be told from the first. 
Think what this mgans when your stenographer 
comes to ‘‘match in” 

Nor can the ribbon blur the printed sheet 
as it is removed. 

THIRD: — The TYPE— Any ordinary 
printer’s cuts can be run on the flat bed PRINT- 
OGRAPH, but in order that ordinary help may 
set up the type for your letters we provide 
PRINTOGRAPH type with holding or lining 
cases. Each line of type when assembled in its 
holder, is complete. (You know how much eas- 
ier linotype metal is to handle than oldfashioned 
separate type. PRINTOGRAPH type is just as 
big an improvement, remember that.) Correc- 
tions of a letter, line or paragraph are easily and 
quickly made. 

PRINTOGRAPH forms may be left 
standing for later runs as desired 

LASTLY :—The WORK—Pages of des- 
cription can not tell you of the accuracy, the 
beauty, the uniformity of PRINTOGRAPH 
work. You must see before you can realize. 


That you may both see and real- 
The No. 5 PRINTOGRAPH ize won't you write NOW, while 
Capacity 3400 per hour . P ay 
its in mind, to 


U. S. Printograph Company 


Corn Exchange Building MINNEAPOLIS, MINN. 
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Complete, Straight Line 
Keyboard 


A Key for Every Character 


Removable and Interchange- 
able Platens 


Reversible Tabulator Rack 
Ball Bearing Carnage 
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Complete Control from 


Keyboard 





Simple Stencil Cutting Device 
Drop Forged Type Bars 
Perfect Line Lock 
Bichrome Ribbon 

Uniform Touch 

Ball Bearing Type Bar 


Column Finder and Para- 
grapher 


Decimal Tabulator | —“£ 


Perfect Erasing Facilities 









The only front stroke machine having a complete, straight-line 
keyboard. 

The only front stroke machine having a removable platen. 

The only front stroke machine having interchangeable carriages. 

The only machine having a gear-driven carriage and easy erasing 
facilities. 

The only machine having practically every operation controlled 
from the keyboard. 

The only machine that combines a decimal tabulator and column 


Interchangeable Carriages 


Right and Left Carriage 
Release Levers 


Swinging Marginal Rack 
Visible Writing 


Protected Ribbon finder. 
Leg These features are so necessary that other typewriters will even- 


Gear Driven Carriages . 
sx tually come to them. Why not get the machine that has them now— 
Ribbon Controlled from ? ; 
Keyboard the Smith Premier ? 
Write for information. THE SMITH PREMIER TYPEWRITER COMPANY, Inc., Syracuse, N. Y. 
Branches Everywhere, 


nut 


Variable and Universal 
Line Spacer 


Perfect Dust Guard 
Back Space Lever 
Carriage Retarder 
Improved Marginal Stops 


Escapement, Speediest 
Ever Devised 
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This tremendous demand is handled 
solely through Webster Dealers. 











Our big double page ad and full page ads in the big Spring 
numbers of SYSTEM are being read by the big business men in 
every section of the country. They are virile, striking, convincing. 
And they are creating still more business, more sales, more profits 
for Webster dealers everywhere. 

Our liberal, unending, aggressive advertising campaign 1s 
arousing buying desire among the prominent, influential 
business men in your own locality—men who buy for bi& 
concerns and who control valuable patronage that you 
should have. 

To get your share of the hundreds of thousands 
of dollars worth of business that we have placed 
within your easy reach, it is only necessary to 
get our goods upon your shelves and in your 
windows. 

For, bear in mind, we handle this immense 
business solely through the dealer. And we help 
you in numberless ways—with the most effective 
placards, signs, hangers for store display and 
window dressing, etc.—to appropriate the sure 
and splendid benefits of our glorious business 
getting campaign. 

Let us hear from you quickly. Send in ° 
order. You risk nothing. Simply put our goods 
in your windows and coin them into money. 


Act Now! 


BOSTON, 


F. S. Webster Company, “\y.'2 
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Remington 


io (THE name which  distin- 
10 suishes the BEST Type- 
10 writer—the name _ which 
means Typewriter. 


S 


2229999909900 





The name which stands for 
the latest and greatest develop- 
ment in writing machines. 


COSCCSCOSCCOOOOOCOOOCOOOO 


See the new models 10 and 11 


Remington 


. Ce ae naa = & F&F = 


Remington Typewriter Company 


(Incorporated) 
New York and Everywhere 
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A RICH HARVEST 


Awaits Dealers who Secure Exclusive 
Territory for 


The Multi-Copy Typewriter 





We want to get in touch with the “‘live wires” in the office specialty 
trade—to interest some ‘‘new blood’’—some candidates for top notches. 

Don’t want lazy, sleepy back numbers, but bright, willing workers 
who want to add to a growing business a specialty that ranks with the 
cash registers, the adding machines, and other “best sellers’’—the com- 
ing fortune builder of the next decade. 

The Multi-Copy Typewriter is the trade wonder of the year. Ithas 


jumped into the front rank at a bound—simply on its merits. It sells at 
only $75. Cabinet and other accessories can be purchased for $25 and 














upward. 
BIG CITIES STILL OPEN 
Chicago Cleveland Kansas City Indianapolis Louisville 
Boston San Francisco Omaha St. Paul Atlanta 
St. Louis Los Angeles Buffalo Minneapolis Memphis 
Cincinnati Denver Detroit Milwaukee Dallas 


and many others equally desirable 


It is up to you, The Early Bird Gets the Fat Worm. 


The Multi-Copy Typewriter Company 


1349 Penn. Ave.,. WASHINGTON, D. C. 
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STANDARD 


Typewriter 


is built to meet the peculiar needs of modern 
accounting. It shows a tremendous saving 
of time and operating expense. It insures 
neatness and accuracy. 

The UNDERWOOD led the way in Writing-in 
Sight Construction, Built-in Tabulators, and Modern 
Bookkeeping Appliances. There is none to compare 
with it for originality, durablility, speed and 
adaptability. 

Before buying a machine that is at best but an imitation, let 


us show you a few of the exclusive features of the Underwood 
and you will understand why we say it is 


“The Machine You Will Eventually Buy” 


The UNDERWOOD TYPEWRITER CO., Inc. 
Anywhere 
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KEEP THE BALL ROLLING FOR N 
BUFFALO’S ONLY AND FIRST 
OFFICE AND HOUSE FURNISHING SHOW! 


SEPT. 6-17, 1909 


“THE FACT that the attendance of dealers 
reached the high water mark at the Chicago 
show is evidence that these great Semi-Annual 
Markets are increasing in value to the trade.” 
If this is true of Chicago and New York 


WHY NOT BUFFALO, N. Y. 


Buffalo has a large and profitable field of fertile 
business land that needs only good cultivation 
that will bring a good return to the wide-awake 


business getter. TRY OUT YOUR CHANCE 
AT THE OFFICE APPLIANCE AND 

HOUSE FURNISHING SHOW. Over 
half the floor space sold. Write today 
\ for diagram and get good locations. 
\ OFFICE AND HOUSE FURNISHING 


EXPOSITION COMPANY 


568-570 MAIN STREET 
BUFFALO, N. Y. 
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VISIBLE TYPEWRITER 


A Business Builder for You 





Sixty-five dollars for a standard visible typewriter looks 
too good to be true—doesn't it ? 
The Royal Standard Visible Typewriter is in every re- 
spect the equal and in many respects the superior of any 
$100 machine on the market. In material, workmanship 
and mechanical correctness it has no superior. 

Simple of mechanism—simple of operation, durable and com- 


pact. For steady hich grade work, at low cost of mainte- 
nance, compare it with any machine, no matter what the price. 


If you re a dealer, you wont sidestep this opportunity. 
You know that if you can geta standard typewriter that 
you can sell for $65 you can doa bigger typewriter busi- 
ness than you ve ever done before. 


WRITE TODAY. 


ROYAL TYPEWRITER CO. 


253 Broadway, New York City 
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@ The shortest and sweetest sentence in business. Orders make the 
wheels go round—fill the employee’s dinner pail and enlarge the 
employer’s bank roll—Nobody kicks on orders—they are in constant 


demand—there’s no _ substitute—but orders must 






have proper attention—must be acknowledged, 
entered, filled, shipped and billed promptly and 


correctly—this requires from two to a dozen differ- 


Enter 


Our 
Order 






ent entries according to the kind of business and 





the methods employed. 


Elhiott-Fisher 


will write all of these entries at one operation, 









although all of the entries are different and for 
different purposes or departments and give only the information 
wanted on each sheet—thousands and thousands of progressive 
concerns in all lines of business use the Elliott-Fisher for the handling 
of orders and billing now have for years—it’s not a brand new 
wrinkle but a mighty fine idea writing a lot of separate entries at one 
operation thereby s_ ng time and money as well as avoiding errors 
and giving better service to customers. 

The Elliott-Fisher will write, add, subtract, tabulate and manifold 
at one operation as easily as it will do plain billing, and everybody 
knows Elliott-Fisher the real billing machine. 

@ There is some work in your office that can. be done better, easier, 
faster and more economically with the Elliott-Fisher than it can be 
done any other way. 


@ Make toil easy; particulars free for the asking. 


@ Suppose you write today? 


ELLIOTT-FISHER COMPANY 


72 Cedar Street, Harrisburg, Pa. 
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FORECAST—HOT andDRY 


COLD CASH VS. HOT WEATHER 
EARLY FORESIGHT SAVES “PRICE-BITE” 


KEEP COOL 


HOT WEATHER BARGAINS ARE NOW RIPE. 
NOTABLE “SUMMER SAVERS” IN REBUILTS. 


OUR REBUILDING PLANT 
MUST RUN, HOT OR COLD. 


ONLY 60 DAYS 


Till fall trade opens, 
BUY LOW NOW-SELL HIGH THEN 


Baked Finish Rebuilts will make summer trade or 
will carry well for 60 days) WRITE FOR OUR 


OFFERS, and also tell us what you want. We will 


Save You Money, and keep 
our plant HUMMING. 


General Typewriter Exchange 
21 Murray Street 
New York 
U.S.A. 
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Time, Labor, Worry, 


Admission FREE 


Manufacturers of all kinds of Office Equipment 
—systems, devices, appliances, machinery and sup- 
plies — exhibit their wares all the year ‘round at the 
International Office Equipment Bourse, opposite the 
New York City Hall, on the corner 
of Broadway and Warren Street 

“The Bourse’ is open every 
business hour of every business 
day. You can seehere everything 
you wish to see and in the shortest 
possible time. If you are looking 
for time, labor; worry and money 
saving devices to use —or to deal 
in-—you save time, travel and 
trouble by coming to ‘‘the Bourse”’ 
just as soon as you reach New York. 

“The Bourse’”’ is easily reached. ynan 
Subway to City Hall station brings : 
you opposite the entrance. Sixth 
Ave. ‘‘L’”’ Chambers Street station 
is just ‘round the corner and ; 
Brooklyn Bridge Terminal is only : 
the width of City Hall Park away. 
Broadway surface cars also pass 
the main entrance to ‘‘the Bourse”’ 
which is at 261 Broadway. 

Admission is FREE. 


Experienced demonstrators are 


um) WW Ht us 


") ) 


exhibits and how they work. 


Literature on any appliance, 
machine or system exhibited if you wish. 
















You cannot buy goods here, however. 

No goods are for sale in ‘‘the Bourse.”’ 
It is jor show purposes only—to furnish 
information you need. 
If you are looking for profitable lines to 
handle, ‘‘the Bourse”’ is the place to see 





4 samples and get unprejudiced views. 
% ; 
%, If you wish agencies, you can 
% >, ° learn at ‘‘the Bourse’ of manu- 
ax nm 3 “se * facturers who are looking for 
"ss i} Sa agents 
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Brain-wear and Money Saving 
Systems, Devices, Appliances and Machinery 
Listed at “‘the Perpetual Business Show” 
Open Every Business Day of the Year 












run “1 TH 


always in attendance to show the “The Bourse” 


Heart of New York shape—to keep and refer to. 


International Office Equipment Bourse 


Broadway and Warren Street 


“a Makers of Office Equipment—Use this Coupon. 






If you need the most modern and up-to-date 
Office Equipment, you will find it on exhibition 
' here at ‘‘the Bourse.’’ 

Dealers in Office Supplies make ‘‘the Bourse”’ 
their headquarters for informa- 
tion. Bankers, Brokers, Merch- 
ants, Manufacturers, Corpor- 
ation Officials and Purchasing 
Agents come here first to learn of 
2 Bas } modern Office Equipment. Buying 

eas 2 representatives of Foreign and Ex- 
port houses know no other place to 
look for what they seek in Ameri 

can markets. Allsorts of business 
men—from all parts of this and 
other countries—are constantly 
coming to ‘‘the Bourse’’ in search of 
economical Office Equipment—sys- 
tems, devices, appliances, machin- 
ery and supplies they need to save 
time, labor, worry, brain-wear and 
money. 
Plan to come to ‘‘the Bourse’”’ 
just as soon as you reach NewYork. 


) 233 a2 aa 3 
d 2223324 
§ aa 23 22 2 
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Ifa visitis impossible, send for 
prospectus of the Bourse Business 
Systems Service which tells how to 
have full knowledge of the exhibits 
of this incomparably practical 
‘Business Show”’ brought direct to 
your desk—in concentrated, usabl 


Privileges of this Business Systems Service of “‘ the 
Bourse”’ include special investigation of anything you 
wish to know about in the way of office systems, de- 
vices, appliances, machinery and supplies — practical 
information of what you wish to know whenever you 
most need the knowledge. 

This service furnishes the most sensible and busi- 
ness-like help ever devised to relieve hard-working 
business men from worry, care and expense. 

Write for a Bourse prospectus today. 

It costs you only the asking. 

We send it FREE and postpaid on receipt of your 
request. Use the coupon. 


New York City 
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POSTAGE INSURANCE 


is what you get with a 


SIMPLEX STAMP AFFIXER ¥ 


Trade Mark Reg. 


Trade Mark “THE ACME OF OFFICE APPLIANCES” U8 Pat om 





This handy little seal The machine is 
device will take a guaranteed against 
roll of 500 stamps mechanical defects 
and affix them to for one year. 


your mail—securely No trouble with 
—ten times faster the simplex as there 
than the old way, are no complicated 
and guard your parts to get out of 
postage account order. The only 
while it is doing the Portable Automatic 
work. You put a Stamp Affixer in the 
roll of stamps in the world. Rapidity 1s 
machine, depress the governed by the ac- 
handle, and it cuts tivity of the opera- 
off a stamp and tor. The action of 


affixes it to the en- moistening, cutting 
velope. off and affixing 1s 


automatic. 
Any postmaster will i saci 
furnish, upon appli- e world has been 


& 





cation, stamps in s Oy. . a per _ it and 
rolls of 500 to fit 0 kc) Uncle Sam has made 

. a it possible by print- 
our stamp affixer. ED ing statabec aa 


Prote i by A S. Pate nt. Oc i bas bey bn Others pending. 
infringers vigo ecuted 


TRADE MARK REG. U. S. PATENT OFFICE. 
WEIGHT, 14 LBS. 


fp aF fy 


SAVES TIME SAVES POSTAGE 











THE DRUMMOND: -LUDLOW CO. 


Sole Distributors for U. S. and Dependencies 116 Liberty Street NewYork, N. Y. 








Trade Mark Reg. 
U. 8. Pat. Off 
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The Conditions Are All In Your Favor 


when you show 


The EMERSON TYPEWRITER 


You have a machine to offer that is the highest Line-lock and convenient release 
standard of modern typewriter construction. p . 
YI t tior ['wo-color ribbon movement 


You can save the buver considerable . - . 
- Novel shift mechanism. 


The business man is always ready to listen toa ~- . , 

nf : 7 sten to a The lightest, fastest, strongest type-bar construc- 
proposition that means a Saving. tion vet introduced 
‘ed. 
You have no old prejudice to overcome. Tx, - x , . : 
} [ype is easier to clean than on any other machine. 
His stenographer can have no objection to 
. eral J n to the Back-spacer key. 
Emerson. ia 
[The machine for which every dealer has been wish- 
ing, but hardly expected to see an accom- 

Visible Writing—all words visible all the time. plished fact. 


Standard Keyboard—S84 characters 





Alignment the construction of Uniting the best features of the 
the type-bar assures perfect PRICE $50 best typewriters, together 
alignment, whether making with superior points exclusive- 
one or a dozen copies. ly its own, makes the Emerson 

The Leading Standard Visible 

Typewriter of to-day. 











Touch—the softest and lightest—-the Most respon- 
sive ever placed ona typewriter. 
All of the standard ‘excellence at one-half the old- 


It has the necessary attachments for all general : 
time price. 


purposes. 





Dealers are invited to investigate immediately and convince themselves that this machine will be the 
hardest competition in the typewriter field. 


THE EMERSON TYPEWRITER CO. 


General Offices—-Marquette Bldg., Chicago. Factory—Momence, IIl. 
New York Office—309 Broadway, New York City. 








CONTENTS. 


Among the Dealers. 

Cash and Autographic Registers 
Commercial Stationers’ Section 
Dalton ..... ccs sepeer 
Developing Efficiency in the Store 
Furniture News 

Get the Hook 

Loose Leaf News 

Recent Patents 

Ribbons and Carbons. 

Salmagundi 

Seen in Chicago.... 
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Two-Minute Talks with the Publishers 


Typewriter News 
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WEBER LITHOGRAPHING Co., Chicago. 
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Gre | JAMES L. DALTON 
OF! =i ABPLIAN ES : President 
‘See Page 27 THE ADDING TYPEWRITER COMPANY 


POPLAR BLUFFS, MO 
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theaters of Chicago each week one 
performance is given over to the 
amateurs who wish to test their his- 
trionic powers. Their success or fail- 
the effect their 


ie some of the outlying vaudeville 


ure is judged by 
“turns” have upon the audience. Once 
in a very long time an amateur ap- 


pears who gets through without hav- 
ing himself or herself dragged from 
the vicinity of the calcium into the 
gloomy recesses behind at the vocifer- 
ous command of the audience. 


Phrase of Wide Application. 


Ambition is a good and necessary 
thing to have when it tends to some- 
thing useful and productive, which 
may be achieved by labor and pains. 
3ut not all of us are fitted to shine in 
the great white light. For the stoker 
who dons the captain’s uniform and at- 
tempts to navigate the ship—Get the 
hook”—put him back in the stoke hole 
until he can shovel coal better than 
any of his fellows—’till he can so feed 
the giant furnaces that he can get 
more heat and less smoke out of a ton 
of soft coal than any of his fellows. 
Not ‘till then will he be entitled to 
some degree of eminence, and then he 
be head stoker if he has learned 


may 
so well he can teach his art to others. 
Some day, if he studies and keeps his 


eyes open, he may be second engineer, 
then engineer, but not until his study 
and training have gone deeply into the 
navigator’s art; not until the lives of 
thousands may be safely entrusted to 
his knowledge and sound judgment, 
can he feel himself safe on the bridge 
in blue and gold lace directing the 
movements of the ship. To be beyond 
the searching cry, “Get the hook!” he 
must be infinitely sure of himself with 
a knowledge born of something more 
substantial than vanity and desire. 


A Parable. 


Once there was a young man and 
his name was Jabez, and Jabez came 
from the fields into a great city whose 
walls were of steel and the roar thereof 
was like the thunder in his native hills. 
The inhabitants thereof were num- 
bered as the sands of the seashore and 
they had bound the lightning unto 
posts to light their way in the dark 


a ae edie 


fL0vnded by Geo. Patterson 


CHICAGO, JULY, 1909. 


“Get the Hook’”’ 


Popular Phrase Which Has a Wider 
Application than Originally 
Intended. 


By Hobart W. Martin. 


until the night of the city was as the 
day thereof. And the streets of the 
city were paved with adamant and 
great chariots passed to and fro. The 
eyes of the chariots were of fire and 
their breath was as a stench in the nos- 
trils of those who went on foot. 


And Jabez saw all these things and 
he marveled greatly. And lo, as he 
went forth into the highway and gazed 
upon the mighty palaces, there came 
one who cast upon him a term of con- 
tempt, yea, even calling him a hayseed, 
and Jabez turned and would have 
smote the other, but that the other ran 
away. And then came one bearing 
upon his breast the emblem of author- 
ity and of him Jabez requested advice 
that he might be properly housed and 
not fall into the hands of the wicked. 
And he of the silver emblem directed 
Jabez unto a suitable house kept by 
an honest man and Jabez went thereto 
and was housed and fed. And he lis- 
tened to the words of his elders and 
on the morning following the day he 
went forth in search of work that he 
might live upon the proceeds thereof. 
And, behold, after searching some 
days he came unto the house of a great 
man where many young men and 
young women were at work and he be- 
sought the great man for a job. 

Now it came to pass that the great 
man was sore at heart and aweary of 
young men who knew more than their 
fathers and he made Jabez sit down 
and answer him many questions. And, 
behold, the great man liked the young 
man for his honest bearing and he 
gave unto him a job. And it came to 
pass that Jabez remained many years 
and was faithful and learned many 
things until one day he himself was a 
great man with many shekels of gold 
and had taken a wife and a chariot and 
had built him a house upon a high hill 
for himself and his sons and his sons’ 
sons. 

And it came to pass that upon the 


same day Jabez came unto the city, 
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came also Ezra, the son of a rich man. 
And Ezra was headstrong and recked 
not of wisdom or authority. And as 
he gazed upon the palaces a woman 
came unto him and passed by and 
made a sign and Ezra followed her and 
they drank much wine. And when the 
wine had stolen away his senses the 
woman took from him many shekels of 
silver and left him. And when Ezra 
awoke he had not the means where- 
with to buy food or drink and he sent 
a messenger unto his father saying: 
“Father, a thief came in the night and 
took my money,” and his father 
having heard the tale many times, 
turned his back upon the messenger 
and would have naught of him. And. 
Ezra, when he heard that his father 
would send him no more gold arose 
and smote his breast. And it came to 
pass that Ezra had to work and be- 
cause of his bearing and his fine linen 
and because that he said he was used 
to authority, he came finally unto the 
house of the great man for whom 
worked Jabez and they gave unto Ezra 
a position of authority. And it came 
to pass that he knew naught of his 
work; that the truth had not been in 
him, and the great man, when he knew 
these things, gave Ezra the hook and 
gave unto Jabez the place that had 
been Ezra’s. And Ezra went unto the 
woman and said, “I am fired; I have 
no more shekels,” and the woman said, 
“Get thee gone.” And Ezra went forth 
and tramped upon the highways. 
Fhe Moral. 


This little story, crude though it is, 
bears a moral nevertheless. The moral 
is this: The man who has sound sense 
and good character is the one who is 
helped along by those in authority. By 
the exercise of sense and patience he 
will eventually find the niche he can 
most comfortably fill. The hook is not 
for him. The man who “gets the 
hook” is the lazy man; the bluffer who 
can’t make good; the dissipated one, 
whose mind is fogged by day with 
the orgies of the night; the liar, who 
feeds his vanity on his accounts of his 
own ability, and who fools his employ- 
er a part of the time, but can’t fool 
him all the time. 

‘Get the hook!” 





Say to a man “you don't know how 
to do that!’ and what you say shakes 
his confidence in his ability to do what 
you speak of. 

On the other hand, say to a discour- 
aged man that you know he can ac- 
complish whatever he may set out to 
do, if he tries hard enough, and you 
will increase his confidence in his own 
ability. 

Self-confidence—confidence in one’s 
own ability to do things—is what en- 
ables us to get any piece of work done 
—to work with other people—or to 
achieve success in anything. 

Without confidence, a man can ac- 
complish nothing. He is helpless. 

Discouragement diminishes  confi- 
dence. 

Encouragement increases it. 

Therefore—encourage and _ inspire 
your employes, if you wish them to be- 
come more efficient—more productive 
of profit for you. 

Encouraging your employes shows 
them your interest in -their welfare. 
It shows them that you have confi- 
dence in their ability to do what you 
encourage them to do. This makes 
your employes easier to get on with. 
It also makes them more loyal to you 
and your interests. 

A great many employes—big execu- 
tives in whose hire you will find thou- 
sands of people—put loyalty first 
among the capabilities valuable for an 
employe to possess. 

But loyalty is dependent upon con- 
fidence. 

If your employes do not have con- 
fidence in you, it is impossible for them 
to be loyal. 

On the other hand, if your employes 
have confidence in you, they cannot 
help being loyal because confidence in- 
spires loyalty. 

The best way to gain the confidence 
of your employes is to show them you 
have confidence in them—in their abil- 
ity to serve your interests and the in- 
terests of your business. 

If you show such confidence, you 
will inspire loyalty. 

And this loyalty will be based upon 
your employes confidence in you—con- 
fidence in your knowledge of your 
business—confidence in your ability- 
confidence in your methods—confi- 
dence in your disposition and inten- 
tions toward them. 

Give your employes certain specific 
work to do in each case and then 
expect results, without further inter- 
ference on your part, and show them 
that you expect results without the 
necessity of interference. 

Don’t “butt in” after giving an em- 
ploye a piece of work to do. 
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Developing Efficiency in the Store. 


No. V. Confidence and Loyalty. 


By Geo. B. Spencer. 

Do not “nagg” or irritate an em- 
ploye about the performance of work 
you have given him to do. 

Show him, by your trust—that you 
believe he will do what you have given 
him to do—and do it well—in fact, the 
best he knows how. 

If you show such confidence as this 
it will inspire the employe you have 
trusted, to do his very level best for 
you. 

The employe will take pride in pleas- 
ing you—in showing you that your 
confidence is appreciated—and that he 
wishes to deserve its continuance. 

Watch carefully the effect your con- 
duct with one employe has upon other 
employes. 

If you show unexplained preference 
for one employe over another, you may 
cause all to suspect your sense of 
justice, 

Of course it is only natural that you 
should show preference for an em- 
ploye, who best serves your interests 
—who is attentive, loyal and faithful 
under all conditions and it will be diffi- 
cult for you not to show such pref- 
erence. : 

The thing is to let all employes un- 
derstand that such preference is the 
result of the conduct of the preferred 
employe—that such preference has 
been earned, and is consequently de- 
served. 

If you do this, no sensible emplove 
will blame you and each and everyone 
will strive to emulate the preferred 
employe so as to deserve more of your 
favor. 

This is a desirable condition to have 
in any business, but you must avoid 
the danger of over-demonstrativeness 
in your preference for one employe 
lest you offend the sense of justice of 
other reasonable employes. 

Unreasonable employes cannot al- 
ways be taken into consideration in 
such matters, but it is ‘often possible 
to pacify them. 

. 

You must be equally careful to avoid 
any appearance of undue severity with 
your employes. 

Often an employe may richly de- 
serve to be severely dealt with because 
of some very pronounced fault. 

But—in dealing with such employe 
you must strive not only to make it 
clear to him why he is disciplined, but 
you must also make it clear to other 
employes that such discipline is de- 
served and naturally to be expected. 

If all your employes understand that 
discipline is the result only of their 





own acts—the same as praise is earned 


by their own acts—you will find them 
conducting themselves with care in 
serving your interests and those of 
your business. 

Too vigorous discipline in case of 
an unruly employe may tend to arouse 
sympathy for him among other em- 
ployes and, in a measure, may destroy 
their confidence in you. 

Don’t take such risks because the 
“esprit de corps’—the manner in which 
your organization works for you—de- 
pends upon its confidence in you and 
loyalty to you. 

Confidence and loyalty cannot exist, 
as they should, if there is any suspi- 
cion on the part of employes that it is 
undeserved. 

Belief on the part of employes 1 
an employer does not deserve their 
confidence is bound to result in a lack 
of loyalty which may extend to dis 
organizing the force, and will in time 
make it inefficient, unproductive and 
unprofitable. 

Mutual confidence existing between 
employer is a better foundation for 
business building than great financial 
responsibility. 

Great financial responsibility may be 
wiped out by disaster. 

Loyalty and confidence cannot be 
destroyed except by the failure of one 
party to believe it and, with loyalty 
and confidence intact, a new business 
can be built from the ruins of any dis 
aster—can be started anew almost 
without capital because confidence and 
loyalty mean credit which, to a busi- 
ness house, is a better asset than even 
financial capital. 

Capital may be destroyed by fire or 
other disaster. Confidence, loyalty 
and credit remain. Upon them for 
foundation may be built a new busi 
ness which will produce capital. 

* * x 
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Desirable employes are always 
eager to deserve confidence of their 
employers. Such employes desire the 
confidence of their employers in order 
that they may show their appreciation 
and themselves become more valuable 
parts of the organization. 

Give an employe your confidenc: 
show him that you believe in his abil 
ity and trust him—and you will in 
spire similar confidence in yourself 

Then—the structure you build on 
this foundation of mutual confidence 
will depend almost entirely upon the 
matter of your own conduct. 

If you treat all employes fairly 
and are fair in all your dealings with 
which employes are, brought in contact 
—their confidence will be continued 
and you will continue to enjoy a repu- 
tation and prestige which will mean 








much to your business and its perma- 
nence. And as loyalty and confidence 
are most to be desired in a business, 
so should disloyalty and lack of con- 
fidence be carefully avoided. 

If confidence seems to be lessening 
—or if disloyalty seems to be creeping 
in—look for the and seek to 
stamp it out, lest it destroy you. 


cause 


If you see signs of discontent, find 
out the reasons therefor. 

Find out these reasons for your own 
protection, because one small seed of 
discontent in the mind of one employe 
may grow to a strong current of dis- 
loyalty which will ruin the business 
power of a whole organization. 

The minute you discover discontent, 
do your best to reinspire confidence 
in the discontented one. 

The best way to do this is to find 
out—first of all—the reason for the 
discontent. 

If such discontent is warranted, take 


measures to correct the reason there 
for. 
If such discontent is unwarranted, 


seek kindly to convince the discon- 
tented one of his error in being dis- 
contented, and point out to him how 
he not only injures his own prospects 


but of those with whom he is asso- 
ciated. 
Show him also that such discontent 


persisted in will so injure those with 
whom he is associated, that for their 
protection—if for no other reason— 
such discontent must, in some manner, 
be removed. 

And if the discontent cannot be re- 
moved, then the one who posseses it 
must be removed. 

If you cannot reinspire a discontent- 
ed employe with confidence in himself 
and his future with you, he will be 
better off, you will be better off, your 
organization will be better off and your 
business will be better off, if such an 
employe is removed. 

Do not allow one discontented em- 
ploye to spread his discontent to an- 
other. 

This is dangerous and will happen 
unless a discontented employe is re- 
moved or reinspired with confidence 
in you. 


Let each employe understand that 
his own future is “up to him.” 

Every man must work out his own 
salvation in business as in life. 

If an employe performs his work 
faithfully and well, he will be given 
more important work to do. 

If he performs his work ill, and is a 
constantly warring element in the or- 
ganization, he handicaps himself and 
cannot get on because he impedes the 
progress of others with whom he is 
associated. 

Organizations of people 
together are inter-dependent. 


working 
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Each is dependent upon the other 
for the efficiency of his own work. 

If a man perform his work well h¢ 
helps, not only himself, but all em 
ployes associated with him. 


On the other hand, if he is ineffi- 
cient, he hinders the progress of all 
associated with him and holds them 
back. 


This is why it is unjust to an organ 
ization to retain a discontented em 
ploye. 

The man who is unhappy in his 
work should leave it and find work in 
which there will be happiness for him 

This is the right thing for him to do 

and the thing to rightly affect all 
those who are associated with him. 

It is almost as dangerous to praise 
an employe unduly as it is to censure 
unduly. 

Praising an employe extravagantly 
may cause him to get “big head” and 


become obnoxious to your other em- 
ployes. 
Don’t withhold praise, however. 


Praise is a great confidence inspirer 
a great inspirer to increased effort 
and, rightly used, may become a great 
producing power in any business. 

Praise inspires an employe to excel 
in his work. It inspires him to work 
harder—to do more work—-and, of 
course all such effort on the part of 
the employes means more profit for 
the employer. 

Study each employe and praise judi- 
ciously in each case. 

Don’t censure except as a last resort 
and then—be sure the censured 
understands that such censure is dis- 
ciplinary in character and not 
partake of the nature of punishment. 

If an employe understands that cen- 
sure is “discipline’—that it is for his 
own good and to spur him to improve, 
he will probably admit its justice and 
seek to do better. 

On the other hand—if censure is 
taken as “punishment,” and this idea 
impresses the mind of the censured, it 
may be impossible to restore the confi- 
dence which punishment destroys. 


one 


does 


* * * 
Men with splendid possibilities 
men with greatest potentialities of 


success—have been spoiled by over- 
praise. 

It seems to be easier to spoil a man 
by over-praise than by unjust censure 
—hecause the latter often arouses de- 
termination to effort, whereas praise 
may seem to indicate that there is, for 
the praised one, no need of further 
effort. 

Therefore, don’t praise an employe 
to the point where he thinks he has 
improved enough. 

Praise only as an incentive to further 
improvement. 
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\When you praise, make it clear to 
the one praised that good as the work 
already accomplished may be, you ex- 
pect even greater and better things in 
tuture. 

And as many good men have been 
spoiled by over-praise, other almost 
equally good men have had their abili- 
ties warped and lessened by undue 
censure which has destroyed their self- 
confidence and utterly discouraged 
them. 

lt seems easy for some people to say 
disagreeable things which discourage. 

It seems hard to say pleasant things 
which encourage. 

But—think of the effect of discour- 
aging a poor striving mortal. Think 
of the depths into which a disagreeable 
word may plunge him. Then—think 
of the effect of a pleasant word. Think 
how it may encourage—how it may in- 
spire—how it may help the one spoken 
to over a rough place. 

If you think of these things you will 
be slow to censure—slow to say the 
disagreeable word—and you will be 
quicker to praise—quicker to say the 
pleasant word which encourages to 
greater effort and means a better feel- 
ing throughout the entire organiza- 
tion. 

The judicious path along which is 
distributed disciplinary censure and 
encouraging praise is the one which 
produces best and most profitable re- 
sults. 

An over-confident employe often 
needs “taking down a peg or two.” 

But—the need of the discouraged 
employe is even greater. He needs a 
word of praise for the part of his work 
done well. He may need a word of 
instruction for parts of his work not 
done so well. And, above all, he may 
need a word of encouragement in the 
shape of expressed confidence that he 
can do well that which he may, at the 
time, be doing very badly indeed. 

To help a man down the ladder is 
easy. You can do it with a kick. 

3ut—think how much better it is to 
help a man up the ladder. Think how 
much better a man he will be for you 
—how much harder he will work— 
and how much better his work will be. 

Watch all your employes. Study the 
strength and the weaknesses of each. 

Watch your best employes, because 
they may need the check of a little 
holding in to keep them from going 
too fast. 

But don’t neglect your very worst 
employes because their need is great- 
est. They need your counsel most— 
to help them to improve. 

And—don’t forget that upon conduct 
depends confidence—upon confidence 
depends loyalty—and, upon both, de- 
pends the efficiency, the productive- 
ness, the profitableness of your organ- 
ization. 
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NE of the most enterprising 
O branch managers in the United 

States has sent us the follow- 
ing record forms which he employs for 
his personal use in keeping track of 
the business and the employes in a 
branch typewriter office, and we take 
great pleasure in giving these forms 
herewith in the hope that they may be 
found of use by other typewriter men. 
Furthermoie, we know that the gen- 
tleman who invented and uses these 
forms would be glad to have other 
typewriter men post him through the 
columns of this magazine regarding 
whatever methods they themselves 
have found advantegeous in the con- 
venient recording of the many details 
incident to the successful conduct of 
a typewriter sales office. It must be 
understood that these forms are taken 
from the regular account books of the 
office and interfere in no way with 
the regular methods. 

The question of actount keeping is 
very important, no less so with the 
branch office, so far as the manager 
thereof is concerned, than with the 
main office, because only the posses- 
sion of a correct, convenient account- 
ing system, which will show all the 
matters necessary to be known by the 
manager, can keep him on the right 
track and show him at a moment’s no- 
tice whether his branch is making 
money or not, or where the percent- 
ages of expense are too great in pro- 
portion to the income. 

Lack of a proper system of accounts 
and a proper understanding of the 
value of such a system has put many 
a merchant upon the rocks, for no 
business, unless its profits be all out 
of proportion to the expense, can sur- 
vive for many years a slip-shod meth- 
od. It is exceedingly important that 
branch managers of specialty offices 
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Useful Accounting Sy stem 


Subscriber to Office Appliances De- 
vises Accounting Method for 
Typewriter Branch Offices. 


be properly equipped in this regard, 
for the manager’s position depends 
upon whether his office can show a 
profit to the general offices. When 
the manager himself cannot tell, ex- 
cept by a long and tedious process, 
whether his office is making money or 
losing it, his position will always be 
more or less precarious. The next 
best thing to stopping a leak is to 
know where the leak is—a condition 
precedent to the application of the 
proper remedy. 

Even where a part of the system 
employed has nothing directly to do 
with keeping a record of the financial 
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Date Capa- Date and 
: = le pe 
Name Address Em- /|Salary _ | Amt. of 
ployed city increases. 


end of the business, it sometimes saves 
time, and whatever saves time and 
makes one motion do the work of two 
or three, is economy, and economy 
represents profit. 

Points About the System. 

The inventor of these forms states 
that the one headed “Employes” he 
finds very convenient, because he can 
tell at a glance how long an employe 
has been with the company, when his 
salary has been increased, how much 
the increase was and on what date the 
employe may resign. 

Another blank devoted to the em- 
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ployment department gives further in- 
formation of a more general character, 
such as the number of positions filled 
for three years, the dates, whether per- 
manent or temporary, and the sex of 
the persons involved. 

The form devoted to machine sales 
gives the number of new machines 
sold for each month during three years 
and the totals of each year; the num- 
ber of second-hand machines sold dur- 
ing the same period, month by month 
and the yearly totals; also the number 
of foreign sales made, month by month 
during the three-year period. Further- 
more, with but slight additional space, 
this form shows the totals for each 
month during the three years and an- 
swers the question of profit and loss 
for each month and year, the profit 
being figured in black and the loss in 
red ink. 

The department of miscellaneous 
sales is provided with a form, in ad- 
dition to the regular and customary 
accounting equipment, showing the 
amount of merchandise sales for each 
month during a three-year period, 
with the totals for the respective 
years, following with the miscella- 
neous departments are itemized as to 
total sales under the respective heads 
of Ribbons, Furniture, Rentals, Re- 
pairs and Miscellaneous. This gives 
a general view of the results achieved 
in the general supplies departments 
sufficiently itemized to enable the 
manager to tell at a glance what de- 
partment is losing or gaining. 

The form showing the totals of mis- 
cellaneous expense is somewhat larger 
than the foregoing, because it handles 
more items. Here also the arrange- 
ment is such that comparison can be 
made upon a three-year period, month 
by month and year by year. “Miscel- 
laneous Expense” includes the follow- 
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ing h s and s others as condi 
tions and surroundings may necess! 
taté Salaries, Commissions, Adver- 
tising, Traveling Expenses, General 


Expense, Freight and Express, Dis- 
counts, Repair Department, Rent, and 
Miscellaneous, the latter including 
items as do not fall under 
subdivisions and 
or infrequent to 
lassification. 
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succinct form the data necessary to 
establish the standing and ability of 
each man. The record of each man for 
two years is given month by month, the 
information given including the num- 
ber of machines sold, amount of sup 
plies sold, commissions, salary and 
traveling expenses. A column is also 
provided for remarks. Totals for each 
of the two years are given under each 
head. Thus it will be seen that this 
sheet affords a fund of valuable in- 
formation in compact form, ready for 
instant reference whenever required. 

Where the office handles machines 
besides its regular typewriter line, a 
very compact and convenience refer 
SPECIAL CONTRACT USERS AND 

GOV. CONTRACT PRICES 
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Nam ADDRI hine “ Price Mode 


OFFICE APPLIANCES 


example, 
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ence record is shown, fo! 
headed “Billin 


month by month for 


form 
is form gives, 
two years, number of billing machines 
sold; amount of supplies, book 
and sales made in the office. The other 
records mentioned herein could be ap 
plied as well to duplicating 
adding machines, etc.—anything in 
fact requiring the use of a number of 
salesmen and an office force. 

One form, it will be noted, is 
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fciven 





over to special contract users and gov- 
ernment contract prices. Here the 
name of the firm, or the classification 
of the government division, the ad- 
dress, number of machines sold, price 
and number of the models are provid- 
ed for, but since the number of spe- 
cial contract users is necessarily very 
limited, no provision is necessary as to 
dates, nor is any comparison of figures 
by months required. 


Another short form is devoted to 
subscriptions and contracts. The in- 
formation here given includes the 


name of the magazine, address, date of 
expiration. and amount subscribed. 
With a little variation this form could 
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be made to answer the purpose of a 
ready reference sheet with regard to 
advertising contracts as well. 

Finally, a form is given under the 
head, “Insurance,” whereby subdivi- 
sions are provided as follows: Policy 
to whom issued, name of insurance 
company and address of agent, kinds 
of policy, date issued, date due, and 
amount of premium. 

Another very interesting fact in 
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connection with the forms herewith 
given is that they are all kept in a lit- 
tle pocket memorandum book, which 
is posted up every month and requires 
only a little time and labor. By its 
use the manager, when he wishes some 
information, does not have to stop to 
look up his office records, because he 
usually has all the information re- 
quired in his pocket, available at an 
instant’s notice. He says: “They give 
me a chance to keep tab on details at 
close range and help me to many con- 
clusions which would otherwise in- 
volve the use of much time and la- 
bor.” 














INSURANCE. 
Name of ; 
Policy to Ins. Co.,and| Kind of eset 
whom issued} address of Policy A 
agent mt. prem. 
(EXAMPLE 
C. H. Jones Trav. Ins. Co.| Life and Sept. 7, °09 
|Office, Accident Sept. 7, °09 
3 Thayer St. $30.00 
C. H. Jones |Chicago Fire | Fire Oct. 21, '09 
& Co |Ins. Co. Oct. 21, '09 
\Office, 309 $7.50 
Masonic Bld 








Bringing 


E HEAR a great deal about the 
duty of the employes te the 
employer ; of how the man who 

works for a salary should conduct him- 
self, strive for improvement, promote 
the interest of his employer, keep his 
temper and wait upon trade with a 
glowing eye and a smiling face, but we 
don't hear much about what the em- 
ployer himself ought to do and to be. 
And yet, the temper of the employer 
and the treatment he accords to the 
people who work for him more often 
than not determine the success or the 
failure of the business. Particularly 
is this true of commercial enterprises 
of moderate proportions, where the 
head of the establishment is in per 
sonal touch with the clerks and other 
employes. In case of large corpora 
tions, however, the disposition of the 
president of tne company does not 
necessarily affect the employes, for 
only his personal staff is subject to his 
idiosyncrasies. Yet, even here there 
are notable exceptions, for some men 
have a penchant for dealing out re 
wards and punishments personally 
when cruising about their establish- 
ments even though the help is under 
the direct supervision of bureau chiefs 
or heads of departments. A _ notable 
example of this is found in President 
Hill of the Great Northern Railway. 
Before he virtually retired from the ac- 
tive management of the road, it was 
his habit to ride over the line occa- 
sionally and where he found a man 
whose work appealed to him, or who 
gave some conspicuous evidence of 
devotion to duty, Mr. Hill would make 
a note of the man and the circum- 
stance and on his return to Minneap- 
olis would make a place for the em- 
ploye “higher up.” One day a man 
might be a plain operator on a jerk- 
water division, and the next day might 
be projected almost without warning 
into a despatchers’ position. And Mr. 
Hill rarely made any mistakes. His 
judgment of men amounts to genius. 
All employers, however, have not the 
faculty of instantly selecting the right 
man for the right place. Large enter- 
prises are more often governed by set 
rules as to salary advances and ad- 
vances in position. The question is: 
“What is A’s record as manager of 
that department? Has he made good 
and does he make his department pay 
all it should?” If he does his chances 
for a raise in salary are good; if he 
does not, the next man in line of pro- 
motion has a good chance of stepping 
into A’s shoes. The rule applies from 
department to department, the heads of 
the enterprise rarely coming into touch 
with the lesser employes, but content- 
ing themselves in most cases with the 
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the Employer Up to Date 


Much Said and Written About the Im- 
provement of the Employe, but 
Employers Get Little Criticism. 
showings made upon the reports and 
dealing with the heads of departments 

only. 
Employers Who Need Better Methods. 

There are several kinds of employers 
who themselves need to be educated in 
modern methods of production. They 
are divisible into several prominent 
and well known groups and may be 
classified somewhat as follows: 

1. The man who resents 
tions from his employes or others and 
says: “I have run my own business 
for thirty years and don’t need the 
advice of any of these new fellows.” 

2. The mossback who sells the same 
kind of stock over the same counters 
and lets the same old windows go un- 
washed and undecorated for half a 
century or so. 

3. Employers who, without broad 
commercial training, see sales dimin- 
ishing and attempt to force business 
by cutting prices, taking profits out of 
the wages of employes and skinning 
the quality of their products. 

4. The man who uses more force, 
whether of machinery or help, than he 
needs to effect the required production. 

5. Managers who oppose sugges- 
tions because of false pride and the fear 
that if they adopt another method at 
the suggestion of some other person, 
their own ability may be questioned. 

The first man is merely stubborn 
and non-progressive. The chances are 
that he is mentally lazy and dislikes 
anything that savors of mental effort 
outside of the habituated channels. He 
may work long hours and _ practice 
many small economies, yet neverthe- 
less be fundamentallv lazy in that he 
dislikes the mental effort necessary to 
devise new plans and to discard old 
ones. 

The second man—the mossback—is 
very much like the first. He is asleep. 

The third class of employers are at 
least active. They try to beter them- 
selves, but they fail through lack of a 
proper understanding of commercial 
principles. The only way they can see 
to attract the attention of the public 
is by offering something below the 
market. They hold the pennies so 
close to their noses they can’t see the 
dollars beyond. Publicity is a sealed 
book unless it involves the slaughter 
of prices. They cannot understand any 
other guiding principle that will induce 
people to buy goods except positive 
necessity or the realization that they 
are getting something for nothing. 

The fourth man may be all that the 
others are not. He may be bright, en- 
progressive and quite con- 


sugges- 


ergetic, 


} 


spicuously successful, yet he is funda- 
mentally weak because wasteful. Fur- 
thermore, in just the proportion tl 
man expends more material and energy 
in the production of a given piece of 
work than are necessary, just in that 
proportion is he a public enemy, 
whether he knows it or not. The world 
is entitled to insist that every natural 
resource shall be used to its full capac- 
ity. If a man employs water power 
and by the faulty construction « 
machinery he secures only 75 per cent 
of the productive energy he would be 
able to attain were he_ properly 
equipped, he is depriving the world of 
twenty-five per cent of production the 
world is entitled to and depriving him- 
self of the profits on the twenty-five per 
cent. If, in a factory, new machinery will 
increase production without increasing 
operating cost, then it is cheaper to in- 
stall the machinery and secure the pro- 
duction, for the profit on the additional 
amount of created will more 
than pay for the interest on the new 
capital invested. If the capital re- 
quired costs six per cent and produc 
tion is increased twenty per cent, then, 
assuming that the market is capable 
of taking care of the goods, or even 
assuming that the old rate of produc 
tion is maintained at a expense, 
there is a considerable saving on the 
investment and a good start is made 
toward paying back the additional 
capital. 

Evil has more than one root. The 
love of money may be one of the roots, 
but fear, whether of harm in a right- 
eous cause, or fear of being discredited, 
is certainly another root of evil. It 
would naturally be assumed that any 
man who held a responsible position 
in a business would welcome the adop- 
tion of modern methods if by such 
methods the profits would be increased. 
But not so. There are many men who 
think of themselves in so narrow a way 
that they fear a breath or hint that 
they are not and have not always been 
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less 


infallible in their judgments. Such 
men oppose new methods from mo 
tives that are mean and paltry. They 


permit false personal pride to stand in 
the way of large benefits to others. Did 
they but welcome and adopt proper 
economies, they themselves would sow 
the broad gauge spirit and convince 
those in higher executive positions that 
they have the right sort of men below. 
The remark is attributed to Napoleon 
that he did not originate all his meth 
ods. He said that he adopted a good 
method wherever he found it and 
wouldn't hesitate to follow the lead 
of the devil himself if he believed that 
the devil’s method was the best means 
of securing the end in view. 
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IKE most great inventions, the 
adding machine is a develop- 
ment Mythology tells: us, in 


to experience, that 
Mercury sprang full panoplied from 
the brain of Jove. But the children of 
the human brain must come up to per- 
fection through labor and sorrow. Sel- 
dom does one mind both conceive the 
machine and add the final touch. 
Rare indeed is the man who can say, 
“This is my invention and it is the 
last word; it is finished.” 

That useful inventions in whatever 
field are nearly always the labor of 
many hands is true of the Dalton add- 
ing machine and the adding typewrit- 
er. While a number of men have con- 
tributed to bring this machine to 
its present perfection, James  Dal- 
ton himself has any 


contradistinction 


done more than 
other one man to make this invention 
a commercial He has vir- 
tually created a concrete industry out 
of a series of ideas. Without previous 
training in mechanics, he nevertheless 
mastered the details of the machine, 
added improvements of his own devis- 
ing, and by his conspicuous business 
ability has placed in successful opera- 
tion one of the leading adding ma- 
chine industries of the country. 

The home of the Dalton adding ma- 
chine and adding typewriter is at Pop- 
lar Bluff, Mo., and at first sight, after 
a somewhat tedious journey, one 
would hardly regard Poplar Bluff as 
a place likely to be distinguished as 
the home of a large manufactory in the 
office appliance line. Poplar Bluff 
is of the South southern. It lies 170 
miles south of St. Louis and in many 
respects it is a typical southern town. 
There existence flows on in a more de- 
liberate measure than in Chicago. The 
principal business street, like most of 
the streets there, indeed, is old fash- 
ioned. Its balconied brick store build- 
common in the South, bring 
up to us of a younger generation a 
hint of how things used to look before 
the war. It was here, on a sunny day 
in May, that a representative of Office 
Appliances alighted from the train. As 
he trudged up the street in the warm 
sunshine in the restful quiet following 
the clack and rattle of the wheels, and 
heard low hum of conversation 
in the and on the streets and 
the occasional rattle of a wagon or 


Success. 
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stores 


Interesting Views in the Factory of the Adding 


Typewriter Co., Poplar Bluffs, Mo., Where 
the Dalton Adding Machines are Made. 


tinkle of trace chain, the Office Ap 
pliances man wondered if he had not 
come on a wild chase—won- 
dered if, indeed, it were possible to 
find in Poplar Bluff a really important 
manufactory in the office equipment 
field. But his misgivings were ground- 


oC Ose 


less. He found a hotel and after 
luncheon the clerk gave him the prop- 
er directions how to reach the home 





the 


of the Dalton—properly speaking, 
Adding Typewriter Company. He 
found his destination to be at 
north end of the business portion of 
Main street, where the company occu 
pies quarters for the present in a 
brick block formerly devoted to stores. 

Entering the main office of the com 
pany, the Office Appliances represent- 
ative was greeted by the genial Griff 
Glover, vice-president of the company, 
who immediately began to radiate 
Dalton adding machine and its merits. 
He read many letters contained in a 
bundle of replies received some time 

from practically every purchaser 
a Dalton up to that date, in re- 
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ago 
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sponse to a letter of inquiry from a 
prospective purchaser of that machine. 
‘he consent of the writers of these let- 
ters was afterward obtained to turn 
them over to the manufacturers of the 
Dalton. They afford an interesting 
collection of enthusiastic testimony as 
to the valuable qualities of the ma- 
chine and the high class business 
methods of its makers. 

After Mr. Glover had read these let- 
ters to the representative of Office 
Appliances, as well as some of his own 
letters to Dalton salesmen, exemplify- 
ing a few of his methods of inspiring 
these salesmen with Dalton loyalty 
and enthusiasm, the visitor was con- 
ducted through the plant on a tour 
of inspection. 

Dalton Factory and Processes. 

“We make no pretensions to havy- 
ing an enormous factory and fine of- 
fices,” said Mr. Glover. “We’re just 
down here among the mosquitoes in 
a Missouri swamp, turning out a few 
adding machines.” And, as has been 
intimated already, one is not im- 
pressed at first sight with the magni- 
tude of this establishment, but by the 
time he has visited all the depart- 
ments of the plant, has seen the Dal- 
ton machine demonstrated and has 
heard James Dalton himself, as well 
as Glover, set forth the many advant- 
ages of the Dalton machine, one real- 
izes that here, in this comparatively 
out of the way corner of Missouri, is 
an important enterprise in the office 
appliance world—an enterprise des- 
tined to grow and possibly to develop 
to undreamed-of proportions. 

We first visited the patent record 
room. Here was gained some idea of 
the thoroughness with which this com- 
pany has investigated the patent rec- 
ords and laws in connection with ma- 
chines intended for the same or similar 
purposes as the Dalton. In this room 
are arranged numefically, alphabeti- 
cally and according to dates and sub- 
ject matter every patent on the calcu- 
lating machine or the typewriter is- 
sued by the United States Patent Of- 
fice since its inception, as well as a 
large number of foreign patents ar- 
ranged in the same manner. 

Included among these patents is the 
first United States patent issued for 
an adding machine, granted to O. L. 
Castle in 1857. Needless to say, that 
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machine did not look anything like the 
Dalton of today. 


The collection includes also the first 
United States patent issued on a type- 
writer, granted to W. A. Burt, July 
23, 1829. The machine was called the 
typographer. 

It is interesting to note the contrast 
between a patent of 1857 with only 
one illustration, and a single page, 
with a modern patent of fifty illustra- 
tions, two hundred pages and eight 
hundred claims. 

In the draughting room we found 
several competent draughtsmen laying 
out on paper plans preparatory to 
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ready for the market, and which will 
be the subject of an article in a later 
number of Office Appliances. The 
second experimental room is devoted 
entirely to the production of new ideas 
for the adding machine. 

A statement of all to be seen in these 
two departments would border on the 
sensational. 

The next point of interest was the 
manufacturing room, occupying a 
large space on the ground floor. Here 
we found a throng of workmen operat- 
ing twenty or more ponderous ma- 
chines which seemed to be actually 
eating solid steel and spitting it out 
in the form of perfected parts for add- 





the special tools and dies used the 
manufacture of the Dalton. ‘These 
were all made in the company’s own 
plant at an expense of approximately 
$200,000, and represent the work of 
about five years. 

Next in order came the straighten- 
ing department, where the various 
parts are taken as they come from the 
machines, straightened, polished and 
made ready for assembly into sections. 

Then came the section department, 
where the parts passing through the 
straighteners are assembled into com- 
pleted sections, preparatory to their 
assembly into machines. 


Immediately following this is the 














) 


| 
































A CORNER OF THE ADJUSTING DEPT, 





emcee 
putting into concrete form of cold 
steel the new ideas and inventions 


which emanate from time to time from 
the experimental rooms. 

In these experimental rooms, two in 
number, are a score or so of skilled 
mechanics devoting their entire work- 
ing time and energy to the matter of 
inventions, and it is safe to say that 
here is born each day one or more new 
ideas in adding machine mechanics. 
These departments might be called 
adding machine idea incubators, and 
the hatching process is in almost con- 
stant operation. 

One of these experimental rooms is 
a combination adding and writing ma- 
chine which this company has nearly 


ing machines. Several of these ma- 
chines were designed specially for the 
particular work they perform in this 
factory, and some of them seem almost 
to be endowed with the power of 
thought. To the uninitiated it is amaz- 
ing to see one of these massive me- 
chanical marvels taking the cold steel 
and performing automatically various 
intricate cutting, trimming and groov- 
ing operations; turning out perfected 
parts continuously so long as the raw 
stock lasts; and when that is all used, 
ringing a bell as a signal to the work- 
man to supply more manufacturing 
material. 

Connected with the manufacturing 
room is a fireproof vault containing 


A VIEW OF THE ERECTING DEPT. 
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erection department, where t 
chines are erected and made ready 
the adjustors. 

Then comes the adjusting depart- 
ment, where the Dalton adding ma- 
chines are finally adjusted and tested. 
No machine is permitted to leave the 
factory, no matter how perfect the ad- 
justment may seem, until after it has 
passed through this testing depart- 
ment, where it is subjected to every 
conceivable test with a view to lo- 
cating any faulty adjustment. It is 
here rendered “fool-proof,” to use the 
factory expression. 

It is interesting to note that every 
machine is made to perform 12,000 
separate and distinct operations in the 





final testing rooms before it is per 

mitted to be packed for shipment. 
In the finished stock room our at 

tention was directed to the fact that 


here are kept stored 
partly finished parts 
parts are all 
drawers. 


for 1,500 ma 


chines. hese 
separate tills or 

t with each 
history of the opera 


card is kept 
intended to be a 


tions upon the various parts contained 
therein. 

The company is just completing its 
own nickeling and japanning plant, 


which is 


from fumes of the 


to employes 


the finished and 


stored in 
A record 
till, which is 


a building separated from the 
main factory so as to avoid discomfort 


acids 
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with such facility, speed 


as to be 


i aCCUTa 
almost beyond belief 
the Dalton in 
seemingly superhuman ce 
powers the spectator 
akin to an uncanny feeling. 
performed with this adding 
the presence of the reporter 
seemed to confirm a statement of Pres 
ident Dalton when demonstrating tl 
machine before a convention of Mis 
souri bankers: “ Give me any mathe 


watches 


SP1VE 

g 

Feats wert 
| 


matical problem you can conceive, and 
machine in 


[’ll work it out with this 


record time.” 


Here are a few examples of what the 
Fifty- 


reporter saw the Dalton do: 


As One 
Ope ration, its 
Imputing 


something 


macnine in 
which 


ec 
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president, Griff Glover, Poplar Bluff; 
freasurer, Frank P. Hays, St. Louis; 
Secretary, Barney Dysart, St. Louis. 
he business is under the active di- 
rection of Messrs. Dalton and Glover. 
The factory was started originally in 
a single room, 20x60 feet. It has 
grown in only six years to such pro- 
portions that it now occupies a sub- 
stantial brick building two stories 
high extending over half a block, with 
nickel-plating plant and warehouses 
on the outside. The company at pres- 
ent has about 300 factory employes, 
and is turning out from 200 to 250 ma- 
chines a month and the business is 
having a remarkably rapid growth. 




















BILLING MACH. EXPERIMENTAL ROOM 


























TESTING & STRAIGHTENING THE BLANKS 


used. In this department, as Mr. Dal- 
ton expressed it, “the machines are put 
into their Sunday clothes.” 

After witnessing the various factory 
operations, the reporter was _ taken 
back to the offices and sales depart- 
ment, where he saw a thorough dem- 
onstration of the Dalton adding ma 
chine. 

While the various processes in the 
building of the machine are interest- 
ing, indeed wonderful and fascinating, 
the Dalton itself in the hands of an 
operator is actually amazing. The ma 
chine is truly a marvel. It adds, sub- 
tracts, multiplies, divides, figures in- 
terest, proves invoices and performs 
many other 1ematical calculations 


' 
mati 


three pieces of lumber 3% inches by 


33g by 27% inches; total 
square feet obtained in thirty seconds. 
[Interest on $117.21 for 4 months and 
3 days at 4 per cent obtained in seven 
Twenty-eight and 
eighths days’ work at $2.02 per 
result in five seconds. 
The mechanism of the 
ing machine was quite fully 
in the January, 1909, Office 


seconds. seven 
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Dalton add- 
described 


ances. 


Personnel of the Company. 
Adding Typewriter Company, 
manufactures this wi 
was organized in 

are as 
Dalton, Poplar Bluff; Vice 


The 
which 
machine, 
officers 

lames L 


ynderful 


1903. Its 


number of 


day ; 


follows President, 
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And as to Dalton himself, the prin- 
cipal man back of the machnie—what 
kind of a man is Dalton? Only forty- 
two, tall, slender, quiet, modest, on 
first meeting him one would not sus- 
pect that he is the moving force be- 
hind this great enterprise. But the 
story of Dalton’s career in the little 
town of Poplar Bluff is a story of un- 
usual achievement. To this little place 
among the Missouri hills, on the Black 
River, the young man came some 
twenty-three years ago, when the vil- 
lage contained only about 1,500 peo- 
ple. Came with him his partner, who 
supplied all the firm’s financial capi- 
tal, $600, with which they opened a 
little hardware store. That was the 
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start of what has grown as the town 
has grown, until today the business is 
by long odds the most important re- 
tail establishment in Poplar Bluff, now 
a city of 10,000. In fact, this busi- 
ness which Dalton controls—his orig 
inal partner is dead, but his name and 
interest still remain in the company 
this retail business is a department 
store of imposing proportions, occupy 
ing almost an entire city block with 
four acres of floor space, carrying al 
most every form of merchandise, hay 
ing its own power and refrigerating 
plants, gristmill, etc., and doing an 
annual business of about half a million 
dollars. 
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who had long pursued Dalton with 
abusive newspaper comment, scoring 
him as a local “octopus” because of 
his business success, overstepped the 
mark too far with an actually lying 
slanderous article, the editor found 
himself confronted by Jim Dalton per- 
sonally with the quiet but intensely 
earnest question: “Did you write that 
article?” The story goes that the ed- 
itor, with a vile epithet, reached for 
his gun. But the quick and quiet Dal- 
ton got there first; and though he is 
today glad that he didn't “get” his 
man, he had the satisfaction of seeing 
him run, 

So this is 


Dalton, the man behind 


—when Dalton goes after the order 
he demonstrates and 
and demonstrates the extreme simplic 
ity, the remarkable strength 
marvellous facility and accura 
his machine until the only logi 
for the “prospect” to do is t 
name on the dotted line. 
Such is Dalton, quiet, modest, pa 


, 
aemonstrates 


tient, persistent, kindly, courteous and 
gracious. A man who is both loved 
and respected by his neighbors, who 
has meant and does 


mean much to 
Poplar Bluff in the shaping of its busi 
ness, municipal and educational af- 
fairs; who was honored with election 
to the state legislature by 


f 
_ 










































































ELECTRICAL PLATING DEPT. 


THE POLISHING ROOM 








If Dalton had done nothing more, it 
is no small accomplishment to build 
such a business in twenty-three years 
from practically nothing. And we have 
it on the authority of the mayor of 
Poplar Bluff that Dalton is the man 
who did it. And the mayor ought to 
know; for he himself has been 
ciated for seventeen years with 
ton and is today the general managet 


ass) 


Dal 


of this department store. 

They say in Poplar Bluff that Jim 
Dalton has both sand and sense. What 
he has accomplished in a business way 
\nd more than onc: 


pro\ cs his sense. 
sand. Ones 


he has demonstrated his 
for example, when a bullying editor, 
the re bullv bv the way 


uted town 


the adding machine. A man, they tell 
us, of broad business comprehension, 
excellent judgment of men and fine ex- 
ecutive ability; a man, withal with 
great grasp of detail, as is illustrated 
by the fact that since the time he be- 
came interested in the adding ma- 
chine, only a few years ago, he has 
mastered every detail of its manufac 
ture and manipulation, and has made 
many improvements in the device 
which originally came into his hands. 
Dalton, the competent and exacting 
executive, as well as expert demon 
strator of his adding machine—Dal 
ton, the personal manager and inspira 
tion of his selling force, but also the 
star salesman of his own organization 





district which always before had elect- 
ed the ticket of the opposing party. 
Dalton, whose removal from Poplar 
Bluff would be a profound loss to the 
community, but who is now engage 
in the adding machine business wit 
such a marvel of a machine that it 
will not be surprising if this enter 
prise, with Dalton’s genius ba of it, 


shall become a world-encircling busi 
ness so big that Poplar Bluff will be 
unable to retain either Daltor r his 
company. 

\nd Griff Glover, what type of man 
is he, the other of the two active ex 
ecutives of the Adding Typewriter 
Company ? Nervous, wiry, vel al, elo 
quent, enthusiastic, keen, shrewd, 
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brainy, he is just the man for his po- Dalton, and, like the res us, he's 
sition—that of factory general super azy.” 

sor a manager of the sales corre- \nd said Dalton of Glover and Glo 
spondence. Glover too, has don ver of Dalton to the reporter, each 
things—principally in the real estate privately and without the knowledg: 
world. And when he had investigated of his associate 
the Dalton adding machine, when h« Thus Dalton: “Glover is a remat 
comprehended its marvellous capabili- able man. He has brains. He is un 
ties and possibilities, he did not hesi- usually well fitted and equipped for 
tate to throw in his lot with Dalton his position, and he has knowledge in 
and his machine and to draw his check other spheres which is a great help 
for a substantial sum of several For example, I should rather trust 


very 
Glover’s advice in a legal matter than 
that of ninety-nine per cent of the law 
yers I know.” 

Thus Glover: “Dalton is a rare per 
sonality. He is a coming man. I re 


figures as an investment in the com 
pany’s stock. 

Glover, it is said, is a genius in more 
than one capacity, and especially as a 


lettér-writer. He can paint a word pic- 
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He would be the first man 
to deny that there is anything remark- 
able in what he has done. 

James Dalton was born in 1866, in 
Ripley County, Mo. His father was 
a farmer and with his family of ten, of 
whom James was the seventh, he 
moved to Randoloh County, Ark., in 
1872, and bought a farm. The elder 
Dalton died the following year, but 
Mrs. Dalton, the mother, taking up the 
work of her late husband with charac- 
teristic courage, remained on the farm 
and raised the family. 

When James was_ seventeen he 
taught a country school; at eighteen 
he was clerking in a hardware store 


pendence. 












































MORE OF THE EXPERIMENTAL ROOM 


gard him as a business giant.” 

With such a feeling between such 
business associates, back of such a ma 
chine, is it not safe to predict that the 


ture as few can do that will thrill and 
stiffen salesman’s backbone so that 
the man goes out with the knowledge, 
confidence and enthusiasm that land 


the order Dalton adding machine will continu 

\nd speaking of enthusiasm, it is a to cut an increasingly wider swath 
treat to hear Griff Glover glow over the office appliances field? 
the Dalton. It was well, or it wasn't Perhaps no better or truer estimat« 
for Office Appliances that its repre- of Dalton can be found than the opin 
sentative was tied to it, or there would ion expressed by Griff Glover in a r 
have 1 new applicant on the spot cent letter to Office Appliances. H: 
»asa Da salesman. Said said: “Dalton is pure gold. He 
Glover at one point in his discours¢ business giant. \s a matter of 

[*m about this ma his record proves this. H 

line, and my aim is to get every on¢ est tobiography disclos ni 
of our salesmen crazy about it before details of the gigantic tasks he 
they s ut sell.” And a little conqucred to attain his pres 

te ‘So and so investigated the mercial eminence and financial ind 
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at Doniphan, Mo., at a salary of $12 
a month, and at twenty he began busi- 
ness in Poplar Bluff, Mo., as a hard- 
ware merchant with a capital of $600. 
He was married the same year and 
two years later his eldest son was 
born. Another son was born two years 
after the first. Both of these sons are 
now young men and are associated 
with their father in the adding ma- 
chine business. Two daughters have 
also come into the Dalton home. 

Mr. Dalton found Peplar Bluff a 
sleepy country village and has made 

a thriving town. He does not say 
but it is a fact that the Dalton 
enterprises have had more than any- 
thing else to do with the growth and 


this, 
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industrial prosperity of Poplar Bluff. 

He prospered in the mercantile busi- 
ness from the beginning, and at the 
end of the first year was able to add 
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a department a year until he had a 
store of twenty-two departments in 
the little town of Poplar Bluff, and is 
the principal merchant there. 





Machine and _ Adding 


Typewriter 


which has been consuming irge 
part gf my time since 1902. I am now 
devoting all my time to the adding 

































































SOME BIG DRILL PRESSES 





a new department. At the end of the 
second year another new department 
was added, and out of the profits of the 
business he was thereafter able to add 





Of his own enterprises Mr. Dalton 
says: 

“IT am proud of the store, and I am 
more than proud of the Dalton Adding 


MILLING MACHINE & DRILL PRESS 





machine business, but at the same time 
I am the president of the mercantile 
company which owns and operates the 
store above referred to.” 





DALTON ADDING MACHINE 


CO. BASE BALL NINE 
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Hickory’s Younger Brother 


HE commercial planting of eu- 
calyptus trees to produce hard- 
wood timber for use in the in- 
dustries, manufactures and arts is at- 
tracting much attention in California 
and elsewhere. The growing interest 
is based on a realization of the situa- 
tion with respect to hardwood supply 
and a dawning knowledge that the 
commercial eucalypts are of vast im- 
portance to the economic future of 
the nation. 

The purpose of this article is to set 
forth briefly the basic facts and fig- 
ures upon which the industry is found- 
ed. Californians have a slight ac- 
quaintance with the eucalyptus tree, 
commonly called the “gum” tree, but 
few possess knowledge of it or have 
given thought to its commercial value, 
or the production on an enormous 
scale to supply hardwood timber. 

The tree is a native of Australia and 
the adjacent islands. It belongs to the 
family Myrtacez, and to the tribe Lep- 
tospernz, of which tribe it is the prin- 
cipal genus, numbering over one hun- 
dred and fifty distinct species. The 
genus was first discovered by the 
French botanist, L. Heritier, in 1788, 
and was named by him eucalyptus, 
meaning “well concealed,” the name 
being prompted by the closely covered 
and well concealed flower buds. Baron 
von Mueller, who was perhaps the 
greatest authority on the subject of 
eucalyptus, and to which he devoted a 
long life of loving labor, suggested the 
general term “eucalypts,” which name 
has been almost universally adopted. 

Through the efforts of Von Mueller 
and several French scientists the ge- 
nus was introduced into Europe about 
the middle of the last century. Ap- 
preciation of the tree was so great that 
all sections of Europe, where climatic 
conditions permit, are now graced 
with forests—beautiful, profitable, in- 
spiring, and in many instances fur- 
nishing a sole source of timber and 
fuel supply. All countries bordering 
on the Mediterranean owe a deep debt 
to the tree. They are planted also in 
Asia and on an unbelievable scale in 
the Soudan and in the Transvaal. The 
British government maintains a bu- 
reau for the gathering and distribution 
of the seed to parts of its African pos- 
not favored with native for- 
The Transvaal is already reap- 
ing benefit in many directions from the 
trees—in timber, fuel, climatic better- 
ment, soil and moisture improvement, 
and a conservation of the water sup- 
ply. 


sessions 


ests. 


How the Trees Are Grown. 
The 


varieties, 


characteristics of the principal 
considering only those spe- 
which have economic value as 


c1es 


By F. D. Cornell in Sunset Magazine 
for March, 1909. 

Reprinted by Special Permission ot 
Sunset Magazine. 


timber trees are as follows: All pro- 
duce hard wood, the degree of hard- 
ness varying in the different species. 
All are evergreen. All grow rapidly, 
the rate of growth varying widely in 
different species. Many species shed 
their bark regularly, in others the bark 
is quite persistent, while in others the 
bark is shed in patches and this char- 
acteristic is not particularly notice- 
able. All are flowering trees and pro- 
lific producers of seed. Trees are pro- 
duced from seed only. Trees will, 
however, reproduce very rapidly from 
shoots springing from the stump of 
felled trees, and the second growth is 
much more rapid and as valuable as 
the first growth. The genus is re- 
markable in respect to immunity from 
disease, and the attacks of insects, 
scale and parasites. In California no 
natural enemy to the timber has been 
discovered. The trees are uniformly 
sound, with tight centers, and in for- 
est form grow very few knots. The 
propagation from the seed is not al- 
ways simple, and not uniformly suc- 
cessful, although nearly all varieties 
are extremely hardy when well estab- 
lished, and many species will stand as 
much as fifteen degrees of frost. In- 
stances are recorded of lower tempera- 
ture without permanent injury to some 
species. As a rule they should not be 
planted in situation where a tempera- 
ture lower than 24 degrees Fahrenheit 
is to be expected. 

The trees are prolific producers of 
seed, but seedlings seldom volunteer, 
and the production of seedlings for 
commercial purposes is confined to 
r@gularly established nurseries de- 
voted to that purpose. The largest ex- 
clusively eucalyptus nursery in Cali- 
fornia, and probably in the world, now 
contains two and one-half million 
seedlings, which will be planted in 
forest form during March and April. 
A total of many millions of seedlings 
is being produced and the next few 
months will witness the planting of 
many thousands of acres. 

Commercial Plantings. 

Originally the trees were regarded 
as suitable for forest cover, for wind- 
breaks, and for fuel. 
Commercial planting to produce mer- 


for hedge rows, 


chantable hardwood timber was not 
seriously considered until now, and 
consequently the better species to pro- 
duce commercial timber were not 
sought for, and seldom indeed were 


the trees given conditions to promote 
best and quickest growth 


The value of the trees for forest 
cover, windbreaks, fuel, land reclama- 
tion, water conservation, improve- 
ment of climate, also consideration of 
the value and importance of the by- 
products resulting from a complete 
utilization of the trees, is a vastly in- 


teresting subject requiring detailed 
treatment. By-products number 
scores, their value looms great. Utili- 


zation of the trees may be so great 
as to rival the far-famed porker of the 
Chicago packing house—everything 
used excepting the squeal. In this 
case all is utilized excepting the breeze 
that sighs through the branches. 

The eucalyptus most widely known 
is the E. globulus, or blue gum. This 
has been introduced to most foreign 
lands where conditions will permit and 
is found in California from San Diego 
to Shasta. It is a rapid grower, pos- 
sibly the most rapid of all, producing 
wood that makes an excellent fuel, 
hard, tough, and very strong. It is 
being used for agricultural imple- 
ments, insulator pins, and other pur- 
poses requiring an exceedingly strong 
wood. It is also used for piling and 
proves fifty per cent more durable and 
lasting than any wood thus far used 
on this coast. The blue gum does not 
last well in the ground, and cannot be 
used for posts and‘poles. It is princi- 
pally prized for piling, some manu- 
factures, for fuel, and as a windbreak 
and forest cover. 


Takes Hickory’s Place. 


E. corynocalyx, commonly known 
as sugar gum, is a species that is cer- 
tain to be largely grown. The tim- 
ber is very durable, very strong, 
tough, resistant. The tree grows tall, 
slender and very straight, putting out 
but few branches and dropping these 
when planted in forest form, as the 
trees reach skyward. It is a very hardy 
species, and when treated fairly makes 
a rapid growth. It will prove of un- 
usual value for poles, and for imple- 
ment and vehicle work. Like most eu- 
calypts the sugar gum will endure al- 
most anything except cold, but also 
thoroughly appreciates best condi- 
tions. As a forest cover on barren hill- 
cides, and for arid desert-like regious 
the sugar gum will render a magnifi- 
cent service to the Southwest. It fur- 
nishes wood most nearly equaling 
American hickory. In my judgment 
E. corynocalyx and E. globulus will 
replace oak, hickory and ash in the 
manufacture of implements, vehicles, 
and kindred products. 

Another species which will be wide- 
ly propagated and planted is the E. 
rostrata, generally known as Austra- 
lian mahogany, and locally known as 
red gum. Baron von Mueller says of 
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it: “Well-matured trees of this spe 
cies cut at the season when the cir- 


culation of the sap is least active, and 
carefully placed for drying, have 
proved one of the most durable of any 
timbers of the whole globe.” Aus 
tralian experience with this and other 
species of the red gum group proves 
conclusively that the durability in most 
destructive situations the timber is un- 
surpassed. Corduroy roads of these 
logs, successively overflowed 
as swamp land and baked to a 
desert dryness in the chang- 
ing seasons of the years, have, 
after an exposure of sixty 
years, shown a wonderful state 
of preservation. Fence posts 
have stood in the ground for a 


period of thirty years, and 
been (found in  compara- 
tively sound condition. Rail- 


road ties have proved wonder- 
fully durable. 

Another bit of evidence on 
the durability of the red gum 
is found in the Los Angeles 
chamber of commerce exhibit. 
Sample paving blocks are 
shown that had lain in the 
pavement of St. George’s 
street, Sydney, N. S. W., for 
over twelve years. The blocks 
show evidence of wear and ex- 
posure, but the effects are 
purely superficial. Edges of 
several of the blocks are pol- 
ished and show as fine a wood, 
free from holes, disintegration 
and decay as the fine samples 
of the California-grown wood 


in the writer’s office. These 
blocks form one of the best 
pavements in the world. The 


writer has watched the laying 
of the blocks in some of the 
principal streets of London, 
where they are greatly appre- 
ciated for their wearing quali- 
ties. They also form a pave- 
ment that quite noiseless 
compared to brick, stone, or 
macadam. 

Some species, when planted 
alone or in hedgerows, are 
sometimes inclined to uneven 
and crooked growth, and for 


is 
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the system 


forests are planted on 
equidistant 


which places each tree 
from six other trees, and permits cul- 
tivation in three directions. The value 
of placing trees equidistant is plainly 
important, as it vitally influences the 
value of the resultant stand of timber. 
Induences affecting the character of 
the growth being the same from all 
a straight, uniform growth re- 


sides, 


sults, the trees dropping twigs and 





wise to select the best farm lands, pre 
pare the soil with great care and 
thoroughness, laboriously plant hard 
wood timber trees by the hundreds of 
thousands, and cultivate and care for 


vith the pains and thoroughness 
given te berries or fruits. Yet there is 
sound commercial basis for such en 
and today corporations and 


cres oO! 


them 


terprises, 
individuals are planting many a 
just such lands in just such a manner, 
and with the full conviction 
and knowledge that the profit 
will be a splendid return on 


the investment. Large inter- 
ests are waking to the eco 
nomic _ significance f . the 


the fast ap- 


famine. 


and 
hardwood 


eucalyptus 
proaching 


The great railway rpora 
tions are finding their costs 
running high and their sup 
plies running low ereat 
manufacturing industries are 
curtailing production, plants 
are suspending, and _ invest 
ments are being charged off 
preparing to ceasing opera- 
tions. Supply must be main- 
tained; demand must be sat- 
isfied. 

In Bulletin No. 3, issued by 


the Forestry Society of Cali 
fornia, the average growth of 
a ten-year-old eucalyptus, 
based on exhaustive measure- 
ments, is given eleven 
inches in diameter and ninety- 
two feet in height. The bulle- 
tin further states that commer- 


as 


cial plantations given’ the 
proper care would make a 
much better growth. A com- 
mercial forest grown under 
ideal conditions and_ given 
ideal care is estimated to oTOW 
from twenty-five per cent to 
one hundred per cent faster 
than this grand average; par 


ticularly will this be true if not 
many trees are grown on 
an acre. An average planting 


too 


is probably eight hundred 
seedlings to the acre. After 
cutting out weakling trees and 
judiciously thinning (such 
thinnings producing a _ profit 





that reason they do not com- rather than causing an ex- 
mend themselves favorably to pense) at the end of seven to 
those who do not understand ten years the acre will hold at 
the philosophy of forest plant- least five hundred sturdy tim- 
ing. Commercial plantations \ mae at ae ber trees. If, under such ideal 
should be set with mathemat- STRAIGHT AND TRUE AS A FISHING ROD RISES THE conditions, these trees grow to 
ical precision and the seed SUGAR GUM. an average diameter of twelve 
lings placed close. Planters nches and a height one 
differ as to number of trees set to cven limbs as the trees reach upward, hundred feet the hardwood timber, 
an acre, but since forests of con! thus centering the whole growth in per acre, would be 100,000 board feet 
fers set by our National Government one straight, cylindrical trunk, fur- In “The Waning Hardwood Sup 
and many state governments are  pishing a maximum vield of best tim- Ply,” Bulletin No. 2 of the Department 
planted about six by six, it is not un- pe, ; of Agriculture, it is stated that pres 
reasonable to consider eight feet by ; ; ent utilization of hardwood gives eight 
eight feet as giving room for the de- Forests Grown While You Wait. board feet of merchantable lumber for 
To most persons it would seem un-_ each cubic foot of growth. 


velopment of the trees. In Europe 
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Self-Educated and Self-Made Business Man 


It was not originally my intention 
to write specially on this subject in 
this series on business education. It 
is the result of a provocation through 
a personal controversy with several 
university friends who take exceptions 
to some statements made in the series 
so far. Every man should maintain 
within reason his own ideas and opin- 
ions, but they should be based on ob- 
servation and experience and not upon 
theory alone. Theories are all right 
on original lines, as all modern busi- 
ness principles originally had their 
theoretical stage and developed into 
realities by application. It would be 
a sorry state of affairs if one could not 
have free through and free speech. 
Thanks to the level-headedness of the 
framers of our constitution we have a 
free country in the true sense. It has 
given our people a free land to make 
our nation the great commercial coun- 
try it is today, and we now are the 
beneficiaries. Succeeding generations 
will enjoy what every generation may 
add to the accomplishments of every 
preceding one. Every man_ should 
fight for his beliefs, but remember that 
“facts are stubborn things.” 


A college man should be happy in 
the thought of his fortunate position, 
and strive to assist the less fortunate 
ones to secure a higher development. 
He should not gloat over less fortu- 
nate or ignorant men. He should not 
look down on others, but like the great 
humanitarian lately deceased, Dr. 
Hale, he should “lend a hand.” He 
should not forget that his gifts are de- 
veloped only through a higher power 
that gave him the fundamentals. 
Money or position in life does not give 
one a genuine education, nor neces- 
sarily good character. It is simply a 
means. Studying alone does not do 
it. “One cannot make a silk purse out 
of a sow’s ear.” The ignorant man 
is, perhaps, just as desirous of having 
an education as anyone. He may look 
up to the man of education and envy 
him his attainments, but by reason of 
his surroundings and conditions may 
remain a comparatively ignorant man 
all his life. This, however, need not 
make him less worthy of respect, pro- 
vided his character is respectable and 
he is doing a man’s work in the world. 
A time may never come when every 
human being is educated in the fullest 
sense. Universal Christianity—doing 
unto others as you would have others 
do unto you—may never be realized. 
Such a condition would be ideal, to be 
sure, because then every man would 
have his appropriate work and all men 
would be equal in the fullest sense 
Men would live in harmony and each 
man would be a producer of something 


By U. G. Case. 
Article IV. 
required by his community. But as 
we are at present constituted, this 
dream is purely idealistic. We must 
have men to do all kinds of work, from 
the presidency of the country down to 
the most menial employment. Because 
a man’s back is bent by the shovel 
does not necessarily mean that he is 
either ignorant or unhappy. In his 
leisure he may commune with the 
stars and be brother to the greatest 
minds. The millionaire, divorced from 
the necessity for work, is the least to 
be envied of mortals, for he has sub- 
stituted for healthful occupation an 
abiding restlessness that leads to folly 
and excess. We should sympathize 
with that man, rich or poor, whose 
present scope is limited by ignorance; 
should seek to raise his standard, re- 
garding him as a living soul, with as 
good a right to happiness here and 
bliss hereafter as those of greater en- 
lightenment and sounder ideals. 
Liberal Education Desirable. 


We all admit that a liberal educa- 
tion brings its reward in many forms. 
We know it is education of a high or- 
der, the education that comes through 
schools and experience, that has given 
us most of the things we enjoy in our 
daily lives. We know the executive 
minds responsible for our great indus- 
trial ‘ enterprises are not ignorant 
minds. We know that our position in 
life, and all the good things we secure 
are according to the capabilities we 
have. The degree of enlightened hap- 
piness we may attain is based on our 
brain development, which is educa- 
tion. The ignorant man’s sphere is 
very narrow, though may be happy as 
far us he is able to be happy; the av- 
erage educated man has a_ wider 
sphere and greater opportunities for 
personal satisfaction in life, and the 
ighly educated man has every ad- 
vantage to enjoy the greatest priv- 
ileges that can come to mortal. If he 
fails, it is his own fault. He may be 
highly educated and yet be possessed 
of attributes that are not virtues. He 
should be strong enough, if rightly 
educated, to overcome evil inclinations 
and get his full share of the world’s 
blessings. If he does not, the ignorant 
man is better off. He can not worry 
about what he does not know. 

The history of our old established 
colleres and universities is an inspira- 
tion. Their accomplishments as insti- 
tutions of learning, and the achieve- 
ments of many graduates, rank among 
the greatest glories of our nation. This 
is particularly true of colonial days 
and during, say, the first fifty years 


after our independence was secured. 
ihere was nothing for which parents 
strove harder and sacrificed more, than 
tc give their sons a college education. 
Then they were given a real educa- 
tion, and students worked for it. It 
was a time of burning the midnight 
cil and making sacrifices, even sacri- 
ficing sometimes health. Read the 
biographies of eminent men of those 
days and one is more impressed with 
their great learning and not so much 
with their money-making powers. Men 
were satisfied with less of worldly 
goods and considered brains above 
property and personal adornment. 
Men matured younger and graduated 
younger. 

At twenty-one they were supposed 
to be somebody of importance. Edu- 
cational positions were then held by 
young men who now would be regard- 
ed as too young to command and 
maintain the authority and respect 
universally accorded to educators in 
the olden times, when a diploma and 
a degree meant a great deal and were 
appreciated to the fullest extent. Di- 
plomas stood for just what the rolling 
Latin phrases indicated. They meant 
personal merit through attainment. 

Colleges Fall Short of Mission. 

What is the matter with the col- 
leges now? Has not a change come 
over them? Is commercialism respon- 
sible, or is it sports, becoming 
Godless, or is it the society of the 
wealthy, or is it because education is 
no longer regarded by the masses as 
the ultimate good, and final achieve- 
ment of a well rounded character? Yet 
we have many more colleges with an 
attendance numerically never dreamed 
of by the educators of a century ago. 
Why should there be excuse or occa- 
sion for a leading magazine to publish 
a series of articles that ought to stir 
some of the leading colleges to their 
very foundations and make the found- 
ers and early alumni turn in their 
graves? Why should an internation- 
ally known business magazine recent- 
ly publish an article by a professor 
in one of our most noted colleges, on 
the growing profanity prevalent in col- 
lege life? Why should these and more 
serious accusations by men in author- 
ity go unchallenged and unrefuted, 
when so much depends upon the 
purity and character of the men who 
come out of the colleges to do their 
part in the work of the world? 

3ut a man of character can avoid 
undesirable conditions, in college or 
out, and secure a higher education that 
will bring its due rewards. 

What of the college graduate? A 
college education should be considered 
essential to one entering the law, med- 
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icine, ministry, in literature, pedagogy 
and other professions, but it is not 
necessarily essential in a business ca- 
reer. However, having it, one should 
be able to start out better and higher, 
make more rapid advancement, attain 
greater success in position and in- 
come, get more personal happiness 
and satisfaction out of his position, 
out of his home, and out of the world 
in general. He should have every- 
thing in his favor. 

But are all college men the men they 
should be in the light of their ad- 
vantages? Have we not seen college 
men who regarded themselves as 
above the common herd? Have we 
not seen those who were lacking in 
broad and charitable principles? Have 
we not seen those who were snobbish, 
those who persist in a mode of life 
beyond their means? In short, have 
we not met quite as many college men, 
proportionately, who failed in the es- 
sentials of character as among those 
who are not college bred? In propor- 
tion as the colleges fail to instill youth 
with correct principles of living, in 
proportion as they emphasize learn- 
ing and athletics and neglect citizen- 
ship, in that proportion they have 
failed of their mission. Where are the 
great business men who are university 
graduates? There are some, to be 
sure, but their number is small indeed 
when compared to the army of self- 
educated successful men who have 
won through by hard knocks. 

It is not intended here to discredit 
colleges or college education. If a 
man is a man before he goes to col- 
lege he will be a better man when he 
comes out. Were college systems and 
government more perfect, they would 
build men out of less promising timber. 
I advise everyone to secure a liberal 
education and I regret sincerely I did 
not get one, but those who are so edu- 
cated should use their advantages 
properly, so that the world may under- 
stand they are better men by reason 
of their education, better workers, bet- 
ter producers, surer thinkers and 
stronger in fibre by reason of the edu- 
cation they have. 

And now as to the self-educated and 
self-made business man. What has 
he done for himself, his family and his 
country? He is the easiest man to lo- 


cate. His number is legion. He is 
everywhere. His record can not be 
mistaken. One sees it in bold char- 


acters on signs, in papers and maga- 
zines; he is heralded wherever print- 
er’s ink reaches and word of mouth 
carries the fame of his products. He 
is all-important. He builds businesses 
of every description; he builds cities; 
he creates industry, clothes the naked 
and feeds the hungry. He has made 
our country what it is for the college 
men to enjoy! He is going to build a 
fence around the earth so that the peo- 
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ple from Mars can not take it by storm 
or graft! He builds homes that are 
homes in reality. He was once a mere 
poor boy, perhaps worked on a farm, 
perhaps sold newspapers, perhaps 
shined shoes and peddled shoe strings, 
perhaps did many menial things in 
country or city that gave calloused 
hands and brought him scant clothing 
and less food, but he was made of 
good stuff; good principles were 
lodged somewhere; he was ambitious; 
he wanted to raise himself above his 
environments; he made sacrifices; he 
worked and worked, every move a 
higher step. He worked for money 
only because he must live. He worked 
for progress—for a future. He recog- 
nized that he would be poorly paid all 
his life unless he got some education, 
and then more, and still more. Every 
advance spurred him on to greater ef- 
forts, produced mental and physical 
development, secured position, home, 
social life and brought him finally in- 
to his own special niche in the world. 
He paid the price, but now look at 
him—self-educated, self-made, hon- 
ored, respected and doing good to the 
struggling masses below him. He 
knows what work means; he can sym- 
pathize with the less fortunate, and 
knows how to help them. The great- 
est good that is being done for young 
folks in many and various ways is 
almost always done by the self-edu- 
cated, self-made man. What a bless- 
ing to have worked for and to have 
secured what is worth having! The 
rich boy who has had everything 
thrust upon him is poor indeed—no 
joy and happiness in achieving; no 
chances to say, “This is my work!” 
The self-educated man who _ has 
achieved something worth while wants 
his boy to have it easier and so gives 
him every opportunity the “Dad” did 
not have, but because the boy only 
had to study negligently, play foot- 
ball, row a boat, with no responsibil- 
ity, because his money -and social 
standing put him through college in 
spite of “condition” marks, finds lit- 
tle good in his so-called education. 
Because he does not have to work like 
the “common herd” he knows only 
one side of life and that he does not 
enjoy to the full because it comes too 
easily. An unfortunate young man 
he is in comparison with what his 
father was. 

Educate yourself while working; 
get education and experience together, 
and you will grow in spite of yourself, 
in spite of the world,. and you will 
have such happiness as the man al- 
ways wealthy can not enjoy through 
achievement nor buy with silver and 
gold. 


“Tf a man deceive me once, shame 
on him; if he deceive me twice, shame 
on me.” 


BUSINESS SHOW OUTLOOK 


PLEASING. 
In the advertisement of the Nation- 
al Trade Show Company in _ last 


month’s issue of Office Appliances an- 
nouncing the coming business show at 
Madison Square Garden, New York, 
an error occurred in the announcement 
of the date of the show. Instead of be- 
ing from September 27 to October 2, 
the show will begin on September 25 
and will close on the evening of Octo- 
ber 2. 

The next business show w 
markable affair. Even now the 
ber of contracts for space and _ the 
amount of space taken exceed any rec- 


ill be a re 
num- 


ord ever before achieved so far in ad- 
vance of the show date. Almost every 
conceivable office appliance will be on 
display and the exhibitors will vie 
with each other and co-operate with 


the show management to make this ex- 
position the most brilliant, successful 
and profitable an affair of the kind ever 
held. 

The Hudson-Fulton 
which will be one of the largest carni- 
vals ever held in the world, will take 
place in New York City September 25 
to October 2, the same dates as those 
of the business show. It is estimated 
by the management of this carnival 
: ill attend 


celebration, 


that 2,000,000 strangers Ww 
this carnival from out of town and 
from foreign countries. The carnival, 
it is understood, will be held in the 


daytime only, and all of the visitors 
will therefore be looking for other en 
tertainment during the evening. The 
business show will be sure to attract 
its share of this additional patronage. 

The Eastern roads are putting up a 
big campaign for passenger traffic to 
New York this fall and the show man- 
agement is arranging special attrac- 
tions to enlist the interest and attend- 
ance of business men from all over the 
country. 





Edward R. Morey, president of 
Morey-Merriam Company of Seattle, 
Wash., was in our office a few days 
before we went to press with this num- 
ber. He is a live man and always on 
the alert for new devices with which 
to increase his sales and_ profits. 
Morey says Office Appliances has been 
worth a great deal to him and _ he 
would not be without it. It keeps him 
informed regarding new inventions and 
puts him in touch with the market. 
Morey is one of the brightest, most 
progressive men in the office appliance 
field of the United States. One mani 
festation of his enterprise is his close 
perusal of Office Appliances 


beyond the 
to keep his 


The man who would rise 
time clock, cannot afford 
eyes on it. 
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S., Your Reps 


Let me be 
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I will do the work in my own factory. 


I carry a big stock of brand new typewriter parts for all typewriters. I have a model nickel-plating equipment 


and the latest style enameling ovens, 


My factory organization provides for the employment of skilled labor only on that part of the rebuilding that 
requires skill and the employment of cheaper help on such work as dismantling, cleaning, etc. The proper division of 


labor cannot very well be accomplished in a small repair shop. 


I will buy typewriters for you, carry them in stock for you and deliver them to you ready for sale when you 
need them. I have the capital and buy typewriters in large quantities ; consequently buy them below the market. I 
buy typewriter parts in such big quantities that I receive prices that are much lower than usually quoted. I use such a 
large quantity of new parts that if I cannot buy them at right prices I can afford to make them. 


In one way you pay me for this service, in another way you do not. I make my profit through my ability to buy 
or less and to rebuild for less. The advantage to you lies in the elimination of your personal supervision of the repair 
work, in capital tied up in dead stock, and in the comparative selling quality of the Grady Rebuilt with an ordinary 


repaired typewriter. 


I relieve you of the worry attending the supervision of repair work because I stand back of my work with a 
written guarantee that every typewriter is perfect when it leaves the factory. This guarantee is made transferable to 


your customer so that if a complaint arises you can come back at me, 


AND THE GUARANTEE IS GOOD FOR TWO YEARS 


I have recently reduced my prices on some of the popular visible writers and | will be glad to send you my new 
list upon receipt of your request. 


Very truly yours, 


EBUILT === 
TVPEWRITER. 


COMP this 
Any” President 


80-82-84-86 North May St., Chicago, Ill. 







































THE GRADY REBUILT BUSINESS SPREADS ALL OVER THE WORLD 
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Partial List of Exhibitors 


Underwood Typewriter Co., New York. 
Schermack Mailing Mach. Co., Detroit. 
Unit Steel Cabinet Co. 

Hi-Lo Desk Co. 

Chicago Shipping & Receipt Book Co. 
G. R. Macey. 

Wholesale Typewriter Co. 

Wizard Patent Developing Co. 
Interstate Commercial Co. 

H. W. Andrews Co. 

Felix Gottschalk. 

Koller & Smith. 

Shaw-Walker Co. 

C. J. Lundstrom Mfg. Co. 

John F. Sarle. 

American Multigraph Co. 

J. E. Linde Paper Co. 

Gregg Publishing Co. 

A. N. Palmer. 

Beck Duplicator Co. 

United States Changeable Sign Co. 
Kee-Lox Manufacturing Co. 
Writerpress Co. 

Oliver Manufacturing Co. 
Universal Business Institute. 
Woods Publishing Co. 

J. Ullrich & Co. 

Monarch Manifold Book Co. 
Elliott-Fisher Co. 

Roneo Co. 

Simplex Manufacturing Co. 
Neidich Process Co. 

Associated Architects’ Supply Co. 
Manhattan Office Partition Co. 
Rapid Addressing Machine Co. 
Mount & Robertson. 
Montague Mailing Machine Co. 
National Mailing and Stamping Co. 
Automatic Adding Machine Co. 


WRITE OR TELEGRAPH 


THE NATIONAL TRADE SHOW CO. 


THE ELEVENTH AND 
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26th Street 


Diagram of Madison Square Garden showing spat sold. 
Manufacturers who have not yet arranged for exhibits ite at 
and biggest office appliance show ever held. 


150 NASSAU STREET, NEW YORK, N. Y. 
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IVAL BUSINESS SHOW 


Ybeptember 25th to October And, 1909 


tree 









Partial List of Exhibitors 


; - —— 
a  —— = - — ; 
- - — oe — 
| 
| 


, E 


too, Proe. |* roe 0.|* Fo. Bl “20. Pico. Prog. (P70. FS be << Goldberg Manufacturing Co. 
Rar 39. H. A. Campbell. 

ono texte P- 4 ‘o G. B. Corbett 

Office Appliances. 

J. C. Cole. 

E. L. Hawley. 

J. P. Hains Co. 

New York Portable ibis Co. 
Modern Methods. 

Pons Co, 

Gate City Filter Co. 

Smith Premier Typewriter Co. 
National Office Machine Co. 
Office Outfitter. 
System Co. 
Dennison & Sons. 
Addressograph Co, 
Automatic Letter Machine Co. 
Burrough Adding Machine Co. 
Autographic Register Co. 
Automatic Envelope Sealing and Stamp- 

ing Machine Co. 

Felt & Tarrant. 
American Business Supplies Co. 
W. W. Ramer. 
Multi-Copy Tyrewriter Co. 
Sanford & Bennett. 
Thaddeus Davids Ink Co. 
Hammond Typewriter Co. 
Follett Time Recording Co. 
Veribest Litho Co. 
McLeod Ward Co. 
Junior Typewriter Co. 
Adjustable Seal Co. 
T. W. Kearns. 
H. M. Stevens. 
New York Polish Co. 
‘*Rotex"’ Manufacturing Co., 
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spag sold. More than half of the remaining spaces are reserved. WRITE OR TELEGRAPH 
its te at once for diagram showing spaces open for sale. Best THE NATIONAL TRADE SHOW CO 


150 NASSAU STREET, NEW YORK, N. Y. 
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THE INCOMPARABLE 


THIS LIST WITH 


THE DALTON 
DID IT . ° SUB TOTALS 
Time 7 Seconds Adding Machine isn 
0 L 
7 65 76 50 
3 50 354 50 
4 50 150 OO 
13 50 65 00 
1 50 
15 526 OC 
185 75 24 50 
4 50 125 60 
3 50 225 75 
150 OO 7 50 
250 OO 152 50 
35 00 9 75 
550 00 95] 
Ov Ov 
1009 55 Try this on your Machine 


Try this on your Machine 


is the only practical 





We challenge the world to produce AN 
INTEREST TABLE that is equivalent to the 
DALTON for finding the interest on any sum 
of money for a given time. 


THE DALTON machine for Example No. 2. Figure the interest on 

MULTIPLICATION $123.45 tor four months and three days at 4%. 
Example No. 1 ~ 
Multiply 314563 by 1324 123 45 
0 123 45 
3145 63 = 5 
3145 63 1254 50 
3145 63 pg 
Soeae a HE DALTON is more firmly intrench- 15184 SE 
314563 00 ing itself every day in the hearts of . 
314563 00 the financial and commercial world. Our 151 84 
314563 00 most enthusiastic endorsers are our first 1518 40 
3145630 00 purchasers and we have sold the largest 15184 00 
corporations and most discriminating buy- 151840 00 
4164814 12 ers in the world. We haven't a dissatisfied 1.68694 24 


Above product on THE DA! TON in five purchaser. 
secon 


TRY THIS ON YOUR MACHINE 


THE DALTON did it in just nine s 
TRY THIS ON YOUR MACHINE 


Section of tax-book showing crossfooting on the DALTON. 


STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 30 66 54 84 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2344 14 766 36 E 897 60 2212 90¢ 


THE DALTON is without doubt the simplest, fastest, most perfect 
practical and versatile adding and calculating 
machine ever invented. It is in a class by itself. It performs all the work of any 
of the old style eighty-one key machines with greater speed and ease and in addi- 
tion thereto does many things that they cannot do. 
THE DALTO is a modern mechanical marvel that adds, subtracts, 
multiplies, tabulates, figures interest and performs 
many other mathematical calculations with such facility, speed and accuracy as to 
make it indispensable in any office where figures are dealt with. 


ADDING TYPEWRITER COMPANY 


has but ten keys and no attention whatever has to 
be paid to the numerical order, the machine per- 
has heretofore devolved upon the 


THE DALTO 


forming automatically this function which 
operatcr. 

The instantaneous success of the DALTON is due in part to its speed, visible 
printing, smali key board, simplicity, ease of operation, etc., etc. A DALTON in 
your office is capable of demonstrating its superiority over old style eighty-one key 
machines, and winning for itself a permauent home. 

Write for further information. 


FACTORY AND MAIN OFFICE: 


POPLAR BLUFF, MISSOURI 
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Striking Against a Machine 


at the Remington Typewriter 

Company’s factory at Ilion, N. Y., 
struck recently, not for higher wages, 
but against the assumed introduction 
of a machine to do the adjustment of 
the type on the type bars, which has 
hitherto been done by hand. This is 
assuredly going back to ancient days. 
The representative of Office Appli- 
ances has made investigation into the 
matter, and it seems the question at 
issue between the Remington Type- 
writer Company works and the align- 
ers really involve the broader question 
whether the Remington Typewriter 
Company can go on developing, and 
perfecting its manufacturing processes, 
as it has done since the beginning of 
the industry, or whether it must from 
now on make no further progress. 


[:: [S understood that the aligners 


The aligning of typewriters is work 
which requires special adaptability, 
and consequently special training. It 
does not involve a general or broad 
knowledge of mechanical matters, not 
general all-around skill, such as must 
be possessed by other workmen, tool 
makers, for instance. Nevertheless the 
Remington Typewriter Company has 
always paid for this work the highest 
average wages in a factory noted for 
its high wages. 


It is true a special fixture has been 
designed for aligning typewriters. Up- 
on the completion of this special fix- 
ture, which was intended to put the 
machine into better shape for aligning, 
and to lessen the amount of tedious 
handwork, and upon its being per- 
ceived that this device was likely to 
be successful, the aligners at 10 a. m. 
on May 28th, presented through a 
committee a resolution as follows: 


“Resolved, That the aligners have 
decided that they want all the aligning 
work that the Remington Typewriter 
Company produces from now on, and 
further, that an agreement be signed 
by the management to this effect for 
a period of 3 to 5 years. They demand 
an affirmative answer by 11 o'clock to- 
day.” 

Upon presentation of this resolution 
the manager called the attention of the 
committee to the fact that this was an 
ultimatum, which had been delivered 
to the company without previous con- 
ference or opportunity for discussion ; 
that there was no evidence to show 
that the committeemen were duly au- 
thorized to represent all the aligners; 
that an hour was too short a time in 
which to demand an answer, but he 
said that he would meet the aligners 
at 12 o’clock for the proposed confer- 
ence. At 11 o'clock the aligners all 
walked out of the factory, giving no 


Real Cause of Strike at the Remington 
Factory. 


opportunity for a discussion of the 
points at issue. 
Fixture in Line of Progress. 

The introduction and use of the fix- 
ture referred to is exactly analogous to 
improvements that are being made 
every day in every departmnt of the 
Remington Typewriter Company’s 
factory. Similar improvements must 
be made in every manufacturing es- 
tablishment in order thoroughly to 
keep up with the times, develop new 
processes and improve the produce, as 
opportunity offers. Any factory man- 
agement which fails to make such im- 
provements in its processes will soon, 
and inevitably, be driven out of busi- 
ness by its competitors. The right to 
employ tool designers and tool makers 
for these purposes is vital to the con- 
tinued success of any manufacturing 
business. It will readily be perceived 
that should such a demand as was 
made by the aligners be acceded to, the 
logical result will be that no improve- 
ment can be made in any department 
of the factory without first getting the 
consent and approval of the employes. 
This would obviously be utterly im- 
possible. No factory has ever been op- 
erated in this way and we do not be- 
lieve it could be done. 

The question of whether or not to 
undertake the designing and construc- 
tion of improved appliances for carry- 
ing on manufacturing operations must 
in its nature be a problem involving 
both mechanical and commercial con- 
siderations. Such problems must nec- 
essarily be solved by the factory man- 
agement, and thé right of freely doing 
this is the foundation of the growth 
and success of American manufactur- 
ing. Without it there would be no 
hope of successful operation. 

The Remington Typewriter Com- 
pany is itself engaged in the produc- 
tion of one of the great modern labor 
saving machines. The continued oper- 
ation of the factory depends absolutely 
upon its ability to induce people all 
over the world to adopt and use these 
labor saving machines. Any one at 
all acquainted with manufacturing op- 
erations is fafniliar with the fact that 
such machines cannot be manufactured 
and constantly improved in quality, 
and at the same time continue 
cessfully withstand competition unless 
every possible improvement in manu 
facturing methods is adopted, and the 
work rearranged in accordance with 
such improved methods. In short the 
company and its employes must them- 
selves also make full use of labor sav 
ing machines. 


Suc 


It is supposed that most of the 
aligners know this perfectly well, as we 
are informed they have never shown 
the least inclination to criticize the in- 
troduction of such improvements as 
have been constantly made in other de- 
partments of the works. But when an 
improvement is to be introduced relat- 
ing to their work, they, in effect, say 
that it shall not be done, except upon 
such terms as they know, and the Rem- 
ington Typewriter Company know 
would nullify all its advantages. 

The Remington Typewriter Com- 
pany cannot agree to any such de- 
mands and any manufacturer who 
should agree to such a demand as these 
aligners have made would be on the 
road to failure and ruin. 

As to the shutting down of the Rem- 
ington factory, that has been done for 
purely business reasons. Since the 
aligning is an operation which comes 
last before final inspection, there has 
been an accumulation of machines 
which now await alignment. To stop 
further accumulation and in order to 
concentrate the energies of the com- 
pany upon getting the aligning and in- 
spection departments again in working 
order, a short closing down of the 
works seemed to be dictated by good 
business policy. 


MADE MANAGER AT PITTS- 
BURGH. 

Gratton E. Hancock, with The 
Smith Premier Typewriter Company 
for the past eight years, the last four 
as manager of their Defiver office, has 
received a promotion and has assumed 
the management of their Pittsburgh 
office. 

Mr. Hancock is an eastern man, hav- 
ing resided in Syracuse up to the time 
that he went into the employ of The 
Smith Premier as salesman under their 
Philadelphia office. 

It will be recalled that during his 
administration at Denver, that office 
won the International Selling Contest 
for the greatest increase in business. 
Prior to going to Denver he had charge 
of the Company’s Toledo branch for 
over two years. 

Mr. Hancock reports that while he 
found that general conditions in the 
West are somewhat more favorable 
than in the East, yet Pittsburgh is 
showing a fine increase over a year ago 
and with the new Smith Premier No. 
10 the boys are securing a very healthy 
and increasing business which is bound 
to grow better and better as the effects 
of the panic wear away. 

The conditions of the steel and coke 
industries, the barometer of business 
here are very encouraging and they 
are coming nearer every day to a nor- 
mal output. 
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No. 923,412, Vertical Filing System, Joseph Dannheiser, San Francisco, Cal. No. 922,927, Device for Handling Type- 
writer Ribbons, Edward Charles Magnus, Bonn, Germany. No. 924,099, Loose Leaf Binder, Charles R. Nelson, Chicago, 
[ll., Assignor to Nelson Corporation, a Corporation of Illinois. No. 925,140, Duplicating Attachment for Typewriting Ma- 
chines, Albert G. Sherwood, Philadelphia, Pa. No. 924,606, Platen Releases on Typewriting Machine, Charles Gibbs and 
Jacob Sokolov of New York, Assignors to Underwood Typewriter Company of New York 


Pens, Michael Carey, New York. 


No. 923,406, Ink Feeder for 


OFFICE APPLIANCES 4! 


Recent Patents 


; oi Copies of any one of these patents can be 
921,062—Typewriting Machine. Edwin | obtained by sending fifteen cents in stamps 
b RET, GEporees, N Y., assignor to The to &, G. Siggers, patent lawyer, Suite No. 
Monarch Typewriter Company, Syracus: 33, N. U. Building, Washington, D. C., by 


923,120—Typewriting Machine. Frederic 
W. Hillard, Tottenville, N. Y. 

923,121—Typewriting Machine. Frederic 
W. Hillard, Tottenville, N. Y. 


N. Y., a Corporation of New York. mentioning Office Appliances. 
921,694—Desk Basket Ubert K. Hall Pee 923,142—Coin Controlled Typewriter. Eu- 
Portland, Ore Py ie wr) 7? typewriting Machine gene Colwell, Jr, Greensboro, N. C. 
921,7/26—Margin Indicating Device for ’ ‘ a 5 . \ oe ge ap : *@ = , 7 4 923,143—Coin Controlled Typewriter 
Typewriting Machines. Charles E. MeN oe e: pits ed Vork NY Locking Mechanism. Eugene Colwell, Jr., 
mar Du h, Mi inindeatliids’ Vil ‘adaueem , Greensboro, N. C. 
921,745—Typewriting Machine. George A. — 9 599._Filing Cabinet. George Jacob 923,172——Cash Register. Alf H. Helt- 
Seib, Syracuse, N. Y., assignor to The ijiience. Chic. aesinbie to Maree Pecan berg, Christiania, Norway. 
Monar« [ypewriter Company, Syracuse, ustee. Canton, Ohi 923,182—Envelope. Jenjamin Joachim, 
N. Y., a Corporation of New York. 922,590—Filing Cabinet. George Jacobs Newark, N. J. 
921,779—Typewriting Machine. Frank Alliance, Ohio, assignor to Harry Freas¢ 923,193—Envelope Sealing Machine. Mau- 
\. Young, New York, N. Y., assignor to trustee. Canton. Ohio ice E. Mayo, South Portland, Me., assignor 
Underv | Typewriter Company, New 922 591—Filinge Cabinet George Jac f one-half to William N. Taylor, Portland, 
York, N. Y., Corporation of New Jersey Canton. Ohio. assienor 1 cew Wreas Maine. 
121,822—Filing Cabinet \ndrew Gau rustee. Canton. Ohio 923,243—Typewriting Machine. Alexan- 
Ir., Hidgefield, N. J 922 600—Envelop: Het Ki der T. Brown, Syracuse, N. Y. 
921,834—Typewriting machine. Allin W New Kensington Pa 923,406—Ink Feeder for Pens. Michael 
Hewitt, Bogota, N. J., assignor to Under 22,601—Decimal Spacing nis! Carey, New York, N. Y. 
wood Typewriter Company, New York ['ypewriting Machines. Charles F. Lag 923,412—Vertical Filing System. Joseph 
N. Y., a Corporation of New Jersey be lohn A. Smith. Cleveland. O Dannheiser, San Francisco, Cal. 
921,857—Typewriting machine. Carl F vaaeta a Elliott-Fisher )23,438—Typewriting Machine. Charles 
Lundeberg, Hartford, Conn., assignor t York, N. Y., a corporation of Delaware P. Mosher, Syracuse, N. Y., assignor to 
Underw | Typewriter Company, New 92? 627—Adding Machin Williat H the Monarch Typewriter Company, Syra- 
York, N. Y., a Corporation of New Jersey ike. South Orange, N. J Ssig to P cuse, N. Y., a corporation of New York. 
921,8/6—Typewriting Machine. Louis Ney lding Machine ¢ mpany, Orange, N. ] 923,471—Card Index. Frederick C. Wil- 
Hartford, Conn., assignor to Underwood corporation of New Jerse. liams, Cleveland, Ohio. 
Typewriter Company, New York, N. \¥ 922 672 Beste of Acchuniine ona” 923,503—Typewriting Machine. Jacok Fel- 
Corporation of New Jersey cing Robert Crane. Philadelphia. Pa bel, New York, N. Y., assignor to Union 
921,884—Book Shelf. Thomas C. Peter 922. 812—Tabulatinge Mechanis1 Sai [ypewriter Company, Jersey City, N. J., a 
set ik A. Ekedahl, Jamestown, N. ¥ . Ouincy. Sioux City, I: ssignor by corporation of New Jersey. 
ssignors to Art Metal Construction Cor ' subi ssigoments. to Unio ypewrit 923,527—Typewriting Machine. Charles 
pany, Jamestown, N. Y., a Corporation of Company, Jersey City, N. J iene W. Howell, Newark, N. J., assignor to Sun 
New \ Ne Jersey [ypewriter Company, a corporation of New 
921,931—Register for Filing Document 922 815. Stone i] Mac ' George Remi Jersey. 
\nton Weizenback, Glehn, near Neuss, Ger snider, Belleville, Ill., assigt to The Brad 923,539—Document Filing Envelope. Ol- 
many ev Stencil Machine Company. St. I iver G. Law, Dayton, Ohio. 
921,939—Envelop Fastener. John S. Aj lo corporation of Missou: 923,749—Typewriting Machine. Watson 
pleg Philadelphia, Pa. 922,858—Book Clasp Albert Conley H. Woodford, Hartford, Conn., assignor to 
921,957-—File | Papers. William | Peytona, W. Va Underwood Typewriter Company, New 
Davies, Butte, Mont 922, 862—Sten: il. Duplicating Apparatus York, N. Y., a corporation of New Jersey. 
921,964—Combined Pencil Sharpener and Albert B. Dick, Lake Forest, IIl., assig1 923,763—Typewriting Machine. Alexan- 
Cigar Cutter Herman Ejischler, New York to A. B. Dick Company, Chicago, | a der T. Brown, Syracuse, N. Y. 
N. Y orporation of lllinois 923,893—Typewriting Machine. William 
922,027—Typewriting Machine. Thomas 922 891—Envelope Albert ] Harket J. Roche, New Bethlehem, Pa., assignor to 
Oliver, Chicago, Ill, assignor to The Oli Windsor, N. J Remington Typewriter Company, Ilion, N. 
ver Typewriter Company, Chicago, IIl., a 922,927—Device for Handling Typewrit: Y., a corporation of New York. 
Corporation of Illinois Ribbons. Edward C. Magnus, Bonn, Get 923,951—Typewriting Machine. Harry 
922,093—Spring Protector for India Rub many Crutchley, Jersey City, N. J., assignor to 
ber Pencil-Tips. Samuel H. Crocker, Lon 922,934—-Envelope Fastener Nellie I Underwood Typewriter Company, New 
don, England, assignor to Eagle Pencil Merrick, Allegheny, Pa York, N. Y., a corporation of New Jersey. 
Company, New York, N. Y. 923,016—Typewriting Machin: G ore 924,021—Line-Spacing Mechanism for 
922,110—Book Mark. August Eberle, CC. Carhart, Syracuse, N. ¥ issignor Typewriters. Frederick H. Ward, New 
New York, N. Y Alexander T. Brown, Syracuse, N. \ York, N. Y. 
922,255—Envelope Sealing Machine. Dar 923,055—Pen and Pencil Clip. Frederick 924,066—Calculating Machine. Charles 
iel G. Butts, Chicago, Ill., assignor of one C. Lowrey, Waterbury, Conn., assigt . H. Herzog, Kingston, Pa., assignor to the 
half to himself and one-half to Joseph G The Smith & Griggs Manufacturing Cor \dder Machine Company, Kingston, Pa., 
Seyl, Chicago, III pany, Waterbury, Conn., a orporati a corporation of Pennsylvania. 
922,385—Typewriting Machine. Alexan Connecticut 924,099—Loose-Leaf Binder. Charles R. 
der T. Brown, Syracuse, N. Y. 923,099—Typewriting Machine Oscar Nelson, Chicago, IIL, assignor to Nelson’ 
922,465—Calculating Device. Herbert H Woodward, New York, N. Y., assignor to Corporation, a corporation of Illinois. 
Fenn, Suffern, N. Y Yost Writing Machine Company, Ilion, N 924,170—Pressure Binder for Loose 
922,547—Line and Column Gage for Add Y., a corporation of New York Sheets. John W. Meaker, Jr., Chicago, Til. 
ing Machines. Jesse G. Vincent, Detroit, 923,106—Typewriting Machine Edy 924,198—Typewriting Machine. James 
Mich., assignor to Burroughs Adding Ma- E. Barney, Syracuse, N. Y., assign Sinisi, New York, N. Y., assignor to Cos- 
chine Company, Detroit, Mich., a corpora- The Monarch Typewriter Company, Syra mopolitan Addressed Company, a corpora- 


se, N. Y., a corporation of New York tion of New York. 
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is absolutely independent and its columns are open to 
anyone who has anything co say of interest to this 
trade. No person, firm or corporation, either directly 
or indirectly connected with the business it represents, 
has any share in its ownership, (which is vested solely 
in the undersigned,) or voice in shaping its policy 
which has in view at all times the best interests of its 
readersand advertisers. It aims to discuss all subjects 
fairly, and to furnish its readers reliable information 
concerning the progress and development of the office 
appliance industry. It will answer any questions con- 
cerning the business to the best of its ability, and it 
asks its readers inall parts of the world to aid it with 
inquiries and suggestions, to which it will give prompt 
and earnest consideration. If you know the publishers, 
write them; if you don’t know them wr te anyway: 
they will be glad to hear from you. 
THE OF FIE APPLIANCE COMPANY 
EvAN JOHNSON, President and Treasurer. 
NaTHAN W. TUPPER, ALBERT H. Hircucock, 
Secretary. Vice-President 


Communications are invited upon any topics of interest 
to this trade. All accepted manuscripts will be paid for 
at space rates. Unaccepted manuscripts will not be 
returned unless postage is enclosed by the sender 

Correspondents should give their names and addresses, 
which will be withheld from publication if desired 














“Orrics Appiiances” is registered in the United 
States Patent Office, Washington, D. C. 

Contents covered by Copyright, 1909, by the Office 
Appliance Co. All Rights Reserved. 

Entered as Second-Class Matter July 8, 1905, at the 
Post Office at Chicago, Illinois, under Act of March 3, 
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small attentions in the mercantile world that sometimes count for thi 

most. One would hardly think that the price of a postage stamp is a 

large affair, but when it is multiplied day after day the total finally may mak« 
one sit up and take notice. One of the petty annoyances foreign merchants have 
IMPORTANCE (0 contend with in dealing with merchants and manufacturers 1n 
OF SMALL _ this country has to do with is this very matter of postage. It is not 


a” ¥ the little burr under the saddle that makes the horse jump. It is the 


DETAILS beyond the bounds of possibility that this very thing has more than 
once decided the fate of an order as between an American firm and a firm of some 
other country, other things being equal. An agreement has been arranged between 


the British Government and the United States, so far as the British Isles are 
concerned, to exchange mail at the usual domestic rates of postage; but this 
agreement has nothing to do with the rates charged between the United States 
and other foreign countries. When the merchant here desires to send a letter to 
Australia, for instance, or to Germany, or to Japan, he should prepay the neces 
sary postage thereon, and should see that his clerks make no mistakes in this 
respect. When from business houses all over the country letters are sent out to 
foreign agents bearing insufficient postage and the balance is collected from th« 
recipient abroad, is it any wonder that foreign agents are inclined to regard 
Americans as persistently careless or worse? 

We have upon our desk a recent letter from a friend in Australia enclosing 
eight envelopes received by him within a short period from American firms. Thr 
are from Boston, one from Worcester, Mass., one from St. Paul, two from Chicag 
and one from Canton, O. Each one of these shows insufficient postage prepaid, mak 
ing it necessary for the recipient in Australia to pay the three cents additional 
for each letter. 

This complaint comes not from one source, but from hundreds of sources 
It does seem that American business men could be careful in this respect 
vidually the items are small, but collectively they amount to a considerable figure 


eC 


and when every mail from this side costs the foreign merchant all the way trot 
a few cents to a dollar the matter finally gets on his nerves 
FFICE APPLIANCES notes with interest and pleasure a long and dignified 
editorial in a recent issue of a stationery periodical wherein the editor 
solemnly discusses the development of the stationer into the office appli 
ances dealer. In view of the fact that this development has been going on for 


+ 


more than a decade; that this magazine has seen and discussed this tenden 


DEVELOPMENT ‘ince its inception; that, indeed, the very considerable cir ula 
OF THE tion and influence of Orrice APPLIANCES 1s due in part at least 
STATIONER to this very development of the stationer into the all-’round 
dealer in appliances for the office, the editorial in question from the pen of ow 
friend and contemporary seems to be a little late in coming. Even if it is a recent 
discovery of his, it was no new thing to the founder of OrricE APPLIANCES, no 
is it news to the present editor. He saw the handwriting on the wall years ago 
The topic has been discussed often in these pages, and page after page in ever) 
issue is devoted to the stationer who is very much more than a stationer a rding 
to the old notions 
EPORTS which come from Toledo now that the time for the annual con 
vention of the stationers and manufacturers is drawing near se1 but to 
confirm our oft-repeated assertion that this convention will be distinct! 
worth while. The stationer or the manufacturer in these lines who misses 
CONVENTION this meeting will have som t ing to regret In tt nce 
TO BE interest and practical value this next convention will furnis 
A WINNER the Star pe rformance As the experience of the associatiol 
increases, the committees and officers learn to improve upon the work of previous 
conventions. If you have not made your reservations, do so at once. 
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Two-Minute Talks 


With the Publishers 
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~OLLOWING the invitation ex 
k tended through this department 
in the last issue, we have re 
ceived several good chatty letters from 
Office Appliance readers regarding the 
present and future of “their trade-pa- 
per.” As the Irishman put it, “its 
foine enough to warrm the cockles of 
an ould man’s harrt” to see how close 


Office Appliances is to the hearts of 
those in the stationery field and type- 
writerdom. 

One warm friend, who has been a 


reader from the very beginning, tells 
us he has lived to wonderful 
change come over the now well-known 
phrase, “With the Key on the Cover.” 
And we are glad that he has called it 
to our attention. As this issue is our 


see a 


Fifth Anniversary Number, we can aif 
ford to “reminisce” for a moment. We 
look back to the first issue with a 
sheet-wide key displayed over th 
cover, and realize how much bigger 
and deeper the inherent meaning of 
the “Key” has become with the potent 


maturing idea. The 
Key on the Cover,” 


influence of a 


phrase “With the 


which at first meant the key to the 
door of the modern office, came to 
mean the key to the profits of the of 


ppliance dealer—salesman. And 
rs of careful build 
this basic principle, Office 
established itself as a 
real factor in the life of the trade; it 
has become the key to the _ purse 
strings and hearts of all who manufac 
ture, sell or deal in office appliances 

door of the mar 
close, sympatheti 
and life-blood of 


ap 
now alter rour vea 
ing upon 
(Appliances has 


1 7 + 


It is the key to the 
ket-place—has a 
touch with the pulse 
the office appliance trade. It is built 
for those who know and want to know 
for those who do, and want to 
F who want 
others are 


more 
do more for 
to know more about 
doing 


t 
+ 


It is surprising and gratifying to 


those 


what 


find how deep seated in the minds of 
the fraternity “With the Key on the 
Cover” the open sesame to the busi 
nss office—has become. ‘“‘With the 


Key on the Cover” has become synony 


mous with all that speaks for the tru 
idvancement of “the cause.” 

\s we travel over the country visit 
ino the trade in the various cities out 


card inscribed with “The Key on the 
pass 


] 


Cover” has often proved the 
ri leal 


word to the friendship of many a « 


er, manufacturer and salesman who 
would otherwise be known to us only 
through the “News of the Field,” or 
“Around the Big Metropolis.” “Oh, 
yes, ‘with the key on the cover,’”’ is 
oftentimes the first word that greets 
us as we step in to grasp the hand of 
an unknown friend. And then begins 
a story of “Why I knew ” and 
we are soon launched into an_ old- 
timer’s chat that will equal that of a 
couple of Civil War veterans for loy- 
alty and comradeship. This fifth an- 
niversary month has served to bring 
home to us as never before the true 
significance and deeper meaning of 
that homely old phrase, “With the 
Key on the Cover.” 
| | He} 


= 86—he 


\ wise one has said that next to 
knowing a thing is knowing where to 
find it. This want is the foundation 
of a service which perhaps has done 
more than any one other thing to fit 
the big “Key” into the door to the 


heart of the trade. When we under 
took the formation of our Informa 
tion Bureau which would give 


subscriber information regarding any 
vished to know which at all 
pertained to this field, we at once 
made the sign, “With the Key on the 
mean something more than a 
formulated a 


thing he 


Cover,” 
catchy trade name—it 
service which meant something defin 
ite, specific and eminently worth while 
to the busy man who knows what he 
wants, but knows not where to find 


| “= 
= = & 


This service, too, has grown beyond 


and has now 


our utmost expectations 
become a permanent and, needless to 
part of our 
half a day’s time or a 
out in fré 


Sav, expensive organiza 
When a 
hundred letters 
sponse to an inquiry of some subscrib 
er, the cost of that one service item is 
considerably more than 
ceive for a whole year’s subscription 
But it pays! And we are ready 

spend ten times the money in our In 
formation Bureau Department than we 
if the subscribers will 


tion. 


are sent 


what we re 


; 


are now doing, 
onlv avail themselves of this free op- 
We don’t claim to know 


1 1 
about tne 


portunity. 
everything there is to know 
field, but we do have avenues of in 
formation which are closed to any oth 


er agency, and what we don't know 


we can find out, and we will go to the 
trouble and expense of finding out for 
you, if you will only write us just 


what it is you want to know. It may 
be that you have seen an article or spe- 
cialty somewhere—you know the 
name, but not the address of the man- 
ufacturer. Perhaps you don’t even re- 
member the name, but can give us a 
general description of what it can do. 
In any case we will leave no stone un- 
turned in our efforts to locate its name 
and distributing point for you. It may 
be that you are contemplating purchas- 
ing a certain piece of office machinery 
and want to know of all similar de- 
vices in the field, so that you may 
make an intelligent selection—just 
drop us a postal card to that effect and 
we will send you a list of all the ma- 
chines which accomplish that purpose. 
Or perhaps you have been looking 
around yourself and have not found 
anything that just exactly meets your 
needs. Write us just what you want 
and if we cannot recommend you to 
manufacturing firms who will be able 
to make it to your order to fit your 
own specific purposes, we will adver- 
tise for some solution or for further 
information, or write a hundred letters 
to interested parties if necessary in 
order to secure for you the data _re- 
quired. 


And very likely you may be wanting 
to add some new lines to your stock. 
Stationers handling merely the old 
staple lines will find that the profit on 
just one machine sold in a day will 
more than equal the profit on a whole 
day’s sales of the smaller articles 
which go to make up the stationers’ 
stock, and which it takes so much valu- 
able time to take care of. If you want 
to get in line with the modern advance- 
ment in this field, and carry and push 
some of these real live specialties in 
connection with your regular stock, 
write us a note telling what you are 
carrying, the character of your trade, 
and what you believe you can handle, 
and we will place you in touch with 
manufacturers who will be glad to as- 
sist you in every way and help you to 
start a good profit-bearing agency in 
your town. We will put you in touch 
with all the manufacturers in the lines 
you ask for—not just a few—so that 
you can make your own selection. 
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J HEN one wants to meet a lot 
W of fine fellows he has only to 
go into the stationery and of- 
fice appliance field almost anywhere 
and find as many as he can_ possibly 
wish to know in one day’s travel. 
There is something about this indus- 
try that seems to make men progres 
sive—perhaps they are progressive be- 
fore they select the industry as the 
field of their future activities—but at 
any rate there are precious few “dead 
ones” to be met with. There are old 
dealers, to be sure, but the old men 
seem to be as spry and young as the 
boy S. They keep up to date, wear 
clothes and ties of the proper cut and 
hue, and in all ways conduct them 
selves as business men should. The 
young men get to be middle aged and 
never seem to get any older. They 
work hard and keep their health. They 
read Office Appliances and keep up 
with the procession. Those two things 
have more to do with staving off the 
ravages of time than Metchnikoff’s 
sour milk diet or any other regimen or 
mode of treatment ever devised. What 
ever keeps the mind fresh and active 
helps to keep the body supple. That’s 
a very old truth. 
* 

In the regular cruise about town the 
other day the representative of Office 
\ppliances met several men worthy of 
being described in these columns, but 
some of them had already been “told 
on.” But among a number he select 
ed three men of his acquaintance who 
marked individual qualities 
Oddly enough, none of them are alike 
nor are they in the same lines of busi 
ness. One is a duplicating machine 
man, another a wholesale stationer and 
manufacturers’ agent, and the third is 
a typewriter man. In manner, appear- 
ance and action all three of these gen- 
tlemen are totally dissimilar, yet each 
one is a rare and delightful personality. 

* * * 


possess 


The Office Appliances man stepped 
first into the offices of the Automatic 
Letter Machine Company at 84 Adams 
street. Here A. S. Woodward was on 
deck as usual, while Hazor J]. Smith 
was wrestling with the mechanical end 
of the business over at the factory. This 
time we're going to give a word photo 
graph of Woodward. Some day we'll 
tell about Smith. If you don’t know 
Woodward, you ought to. He _ will 
probably sell you an Automatic Letter 
Machine. He does that now because 


he can’t help it. He is a bachelor and 
he thinks more of that machine than a 
many men think of their wives. 
He and Smith have labored over it 
night and day for months with an en- 
thusiasm that has never abated one 
moment. Woodward is of short and 
stocky build with an abundance of 
hair on his head and a smoothly shav- 
He is a Southerner, having 
Portsmouth, Va., some 
He is quick ot 


] 
ry 
ezelele| 


en face. 
been born at 
thirty-eight years ago. 
action and deliberate and impressive of 
speech and, withal, is a man of almost 
perfect poise and calmness of temper. 
Whenever and wherever meets 
him he is the same sunny 
Woodward. He began in the general 
typewriter business in Virginia, spent 
five years as a salesman for the Oliver 
Typewriter Company, became a part 
ner in the firm of the Smith & Wood 
ward Sales Company, manufacturers’ 
agents, two years ago, and in Decem 
ber of last year participated in the or- 
ganization of the Automatic Letter 
Machine Company, of which he is the 
secretary and sales manager. Mr 
Woodward is a man of wide experi 
ence. He has an all ‘round knowledge 
f business from office boy to manager 
and has made a study of the specialties 
proposition in all its phases. Wood 
ward is pre-eminently a man who be- 
lieves in his proposition. He is one of 
the best salesmen in the West and is 
the sort of a man who is always wel- 
come wherever he goes. Filled with 
energy and vitality, he radiates good 
cheer and enthusiasm. He is a tonic. 
His personal habits are above reproach 
and the hint of the South in his speech 
is a delight to the ear. “Twould re- 
quire a very long day’s journey to find 
a better missionary for the Automatic 
Letter Machine. 


one 


tempered 


* 


In physical characteristics L. 5S. 
Toole, wholesale stationer and man- 
ager of the Chicago office of the Sieber 
& Trussell Company, is the precise op- 
posite of Mr. Woodward. Mr. Toole 
is tall and lean. He carries not an 
ounce more avoirdupois than he needs, 
yet he is a man of sound vitality never 
theless and of great staying power, 
capable of doing a prodigious amount 
of work. Mr. Toole is a native of Lon- 
don, England, and has spent twenty 
vears in Chicago. He is an_ expert 
bookkeeper and for some years follow- 
ed that occupation. He has been in 
for himself about twelve 


business 





years, successfully handling a number 


of leading stationery specialties. He 
has been with the Sieber & Tri 
Company since last November and has 
made an enviable sales record on S 
T. goods. Besides his loose-leaf 
ness, Mr. Toole conducts quite an ex 
tensive jobbing trade in stationery spe- 
cialties and has recently 
field as a manufacturer of se\ 
ful devices. Mr. Toole is a believer in 


‘ 
entered 


Crai use 


systematizing his work His 

and stock rooms in the _ Baltimore 
building are only of moderate size, yet 
he carries a stock as large as many 
stores with twice the spac« So sim 
ple and convenient is his method that 
one boy, a stenographer and iseli 
handle every detail of a good sized and 
growing business and can tell at a mo 
ment’s notice just what sto they 
have and can put their hands upon 
Few men are better equipps than 
Toole to handle this kind of less 
He is a dynamo of energy, grit and en 
thusiasm, and as a glad hand artist hi 
is a match for anybody. He takes di 
light in greeting visitors and showing 
them the convenient arrangement of 
his offices, describing his st and 
glowing over the merits of his differ 
ent lines. And lout spent in his com 


ite x r. 


pany is an hour s;ent profitab! el 
sonaily, Mr. hite 1 boner 
and will always be found on the right 


r 1 J 
LoOOi IS a W 


side of every movement for the bet 
terment of men and conditions 

A. P. Yung, assistant manager of 
the ( hicago office of the Royal l ype 


writer Company, having charge of the 
country sales department, is one of the 
who have “arrived.” His 
success in Kansas for the Royal led 
to his selection for the present post. 
He has proved his ability to handle a 
good sized force of salesmen and has 
been remarkably successful in train 
ing green men. A man who never sold 
a machine in his life can come out of 
Yung’s presence with a fighting en 
thusiasm that brings 
eight times out of ten. They say in 
the Royal office that Yung’s' men 
would scale precipices, cross burning 


young men 


. 14 
results 


sands and face cannon if Yung should 
tell them it was necessary to do those 
things to sell Royal machines. Confi- 


dence and enthusiasm are his marked 
characteristics, yet he is a tall, quiet 
dark, smooth visaged young man ap 
parently in the early thirties His 
name, by the way, is spelled like a 





Chinaman’s, but he comes of a good 
old German family and when anyone 
spells his name Y-o-u-n-g he immedi- 


ately corrects their error. Mr. Yung’s | 


sales record is so admirable that he 
finds himself in the trying position of 
the man who has to keep hustling to 


keep up to his own reputation. Yung | 


is a live wire and in his’ connection 


with the Royal he is making the sparks | 


fly. 


RAMSAY RETURNS TO THE | 


REMINGTON. 


One of the most important items of 


news in typewriter circles this month | 


is the announcement which has just 
been made that F. A. Ramsay has re- 
entered the Remington service, and 
has been appointed to an important 


position at the Chicago office of the | 


Remington Typewriter Company. 

Mr. Ramsay is one of the _ best 
known typewriter men in the coun 
try. He began his career as a type 
writer man with the Remington, and 
served with great success as Reming 
ton salesman in Cincinnati and as 
Remington district manager at Col- 
umbus, Ohio. Subsequently Mr. Ram- 
say entered the Underwood service, 
and served successively as Underwood 
manager at Boston and Philadelphia 
and only recently was appointed head 
of the billing department of that com 
pany. 

The re-entrance of Mr. Ramsay into 
the service of the Remington Type- 
writer Company is an event of great 
interest to typewriter men_ every- 
where, and especially to his former 
associates among Remington mana- 
gers and salesmen who recollect the 
splendid work which he did in former 
years in the service of the Remington. 


.GETS OUT HANDSOME BOOK,. 

“Elliott-Fisher Railroad Book” is 
the title of Advertising Manager Hunt- 
er’s latest piece of literature—a 64 page 
interesting railroad story that fills the 
bill if the comment we have heard is 
any criterion. 

This book which was gotten up to 
answer as a catalogue on Elliott-Fish- 
er railroad machines, is not a catalogue 
even though it describes Elliott-Fisher 
railroad equipment—it is entirely orig- 
inal inasmuch as the pages are embel- 
lished with railroad illustrations fur 
nished by various railroads, and the 
other portions of the book, written in 
Hunter’s characteristic style, tell the 
railroad man the whole story. 

The book is bound in a handsome 
red cover with a striking cover design 
and is one of the best pieces of adver- 
tising matter that has appeared in the 
office apace? field this year. 

\im "i ah, but be sure you draw a 
bead on something besides blue sky. 
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Ds TYPEWRITER RIBBON 
AND CARBON PAPERS ARE THE MOST 
PROMINENT TO-DAY. 











STATIONER TO-DAY 
SELECTS THE MOST jas 
STANDARD GOODS 
OF THE VARIOUS 
LINES. PROMINENT 
AMONG THESE ARE 
THE GOODS WE 2 
MAKE THEREFORE, « 


#| BEING THE MOST 
STANDARD ON THE 
| MARKET, THE BEST 
f)] AND MOST FAVOR- 
$677] ABLY KNOWN AND 
pEB”| ADOPTED BY THE 
4; MOST PARTICULAR 
USERS. 


THE REASON YOU SHOULD 
SELECT “OUR LINE” IS BE- 
CAUSE IT CAN BE DEPENDED 
ON ALWAYS AND IS ALWAYS 
“IT TO THE MINUTE.” 





QUALITY, FINEST 
PACKING, NICEST 


TYPEWRITER 
RIBBONS ALL ON 


SPECIAL SPOOLS | 
THAT FIT THE 


MACHINE. 


AD. MATTER] 


MOST ATTRAC- 
TIVE 


SAMPLES FOR] 


DISTRIBUTION 
ALL IN UP-TO- 
DATE PACKAGES. 








DURA’ MULTIPLE X 


NITYOL 


TYPEWRITER 


METHODS 


REAL 
POLICY 


i] WE. ARE MANU- 
FACTURERS FOR 
THE TRADE 





SEND FOROUR NEW TRADE CATALOG AND AD. MATTER 





MITTAG & VOLGER, Inc. *#.!si'i2" 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U. S. A. 
BRANCHES: NEW YORK, N. Y., 280 BROADWAY 
CHICAGO, ILL., 200 MONROE ST. 
LONDON, 7 AND 8 DYERS BLDG., HOLBORN, B. C. 
AGENCIES: ALL OVER THE WORLD. 
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Typewriters in India 


N ARTICLE under the heading 
A of “Typewriters in Arabia and 

India” in Office Appliances of 
April last attracted the attention of 
the writer of this article, who has had 
years of experience in the typewriter 
line in India, from Cape Comorin to 
the Himalayas and from the Ganges 
to the Sutlej, and who has traveled 
through all the principal cities of In- 
dia introducing typewriters, and who, 
consequently, knows the phases, re- 
quirements and demands of every part 
of the country. 

The presumption that the British 
Government exercises an undue in- 
fluence on productions of its own 
country to the detriment of other 
countries, is incorrect. The British 
Government has always followed the 
free trade policy. 

It is an erroneous idea that the Brit- 
ish Government insists that all offi- 
cial communications between the Gov- 
ernment and the people of India shall 
be written in English instead of the 
language of the country. People here 
may address Government in any In- 
dian language, and it is for that pur- 
pose that the Government has created 
posts as Oriental Translators to Gov- 
ernment. The work of the men who 
hold these appointments is simply to 
translate vernacular communications 
received by Government officers. It 
is a well known fact that the masses 
of the Indian people are an utterly ig- 
norant lot, who do not know how to 
write or read. In India, proféssions 
and occupations are hereditary; for in- 
stance, if a man is a goldsmith or 
weaver, his son will follow the same 
vocation, and so on from generation to 
generation. Of course, near cities in- 
creasing in commercial activity, there 
is a marked tendency to deviate from 
this hitherto established rule. The 
glamour of city life dazzles the rustic 
and he is slowly beginning to despise 
his humble vocation. 

The supposition that it is condes- 
cension on the part of a British officer 
or citizen to write to a native for any 
purpose in the native tongue, is not 
quite correct. Such an act is appre- 
ciated by the non-English knowing 
people more on account of the con- 
venience of interpretation than any- 
thing else. 

The typewriter is fast attaining pop- 
ularity in India for the purposes of 
official as well as private communica- 
tions, and no doubt the day is not far 
distant when the use of the typewriter 
will be not only universal in all Gov- 
ernment as well as mercantile offices, 
but also among the citizens. 

It is generally believed that all offi- 
cial communications in India are type- 
written. This is not strictly accurate. 


Able Reply to Article Taken From 
German Magazine and Reprinted 
in Office Appliances for April. 


By Augustus J. Valles, Bombay, In- 
dia. 


India is divided into districts. Each 
district has a set of Government offi- 
cers and officials, generally compris- 
ing a Commissioner or Collector, a 
Magistrate, Conservator of Forests, 
District and Sessions Judge, Canton- 
ment Magistrate, Subordinate Judges, 
Superintendent of Police, Chaplain, 
Civil Surgeon, Executive Engineer, 
Educational Inspector, Small Causes 
Court Judge, etc. Each set of officials 
in a district is distinct in itself and is 
independent of every other. The cler- 
ical work of almost everyone of these 
officials would be greatly facilitated by 
the use of a typewriter, but Govern- 
ment is surely not going to sanc- 
tion a grant for a $100 machine for 
every paltry office. If reliable type- 
writers were cheaper, say $40 or $50, 
it is very likely that Government could 
be prevailed upon to allow a machine 
to be purchased for every office of any 
importance. 

India Good Field for Low Priced Ma- 

chine. 

Speaking from personal experience, 
there is a roseate field for a sound, re- 
liable typewriter at a moderate price. 

A machine capable of writing native 
characters would be a great desidera- 
tum in this country—especially in the 
Native States, where the official lan- 
guage is vernacular. Some years ago 
the writer while on a visit to a Na- 
tive State was offered a contract for 
100 machines if they could be adapted 
to the vernacular; he tried to convert 
an Edison typewriter to answer this 
purpose, but failed ignominiously. A 
vernacular typewriter would create a 
great demand, especially in Native 
States, where the official language is 
vernacular. The difficulty, however, 
is this: every Native State has its 
own vernacular. The number of ver- 
nacular languages used in India is ex- 
ceedingly large. For an instance, for a 
particular make of typewriter to meet 
everybody’s requirements, it would be 
necessary to have a distinct set of type 
and a distinct set of keys for each lan- 
guage. Practically it means that for 
each vernacular language a separate 
typewriter would have to be built. 
Then again, there is another difficulty ; 
some of the vernacular languages are 
written from left to right, while others 
are written in the reverse order. Now 
some of the vernacular languages have 
such a number of characters as would 
need as many keys as a full octaved 
piano. 


It is ridiculous to imagine that the 
importation of machines bearing na- 
tive characters might be forbidden and 
probably be discouraged by the In- 
dian Government. The British Gov- 
ernment is not so puerile as to forbid 
the importation of a harmless bit of 
mechanism. The British Government 
only forbids the importation of sedi- 
tious or obscene literature or anything 
likely adversely to affect the morals of 
the people. Even though India is at 
present in a state of unrest, the British 
Government does not forbid the im- 
portation of arms. 

There is no reason on earth why the 
Indian Government should discourage 
the importation of typewriters bearing 
native characters, especially when it is 
remembered that the far greater ma- 
jority, nay 90 per cent, of the typewrit- 
ers imported into India are of Ameri- 
can manufacture. It might as well be 
argued that the Indian Government 
should forbid or discourage the im- 
portation of printing type of native 
characters—which they do not. 

Apparently the only reason why En- 
glish manufacturers have not built a 
machine to write the vernacular is 
because the manufacturers themselves 
do not know the vernacular, nor could 
they be aware of the potentialities of 
a machine that could write the vernac- 
ular languages. It wants someone to 


bring before them the fact that a 
large field for a vernacular writing 


machine does exist in India. If British 
manufacturers have lagged behind in 
this respect, why have not American 
manufacturers, who have practically 
collared the typewriter trade here, 
taken the matter up? To assign a 
reason for this neglect such as that the 
officials have frowned upon such an 
undertaking, is, to say the least of it, 
the most ridiculous of hypotheses. A 
frown does not affect a commercial en- 
terprise unless put into practical 
shape. There is a machine built that 
does write vernacular language, but 
its price is simply prohibitive. Now, 
the customs duty on this sort of ma- 
chine is identically the same as on an 
English writing machine. If the off- 
cials frowned upon the importation of 
vernacular writing machines, they 
would surely have levied a higher rate 
of duty on such. i] 


Besides, I fail to see 
how the use of vernacular writing ma- 
chines in this country would affect the 
British Government. Could it be that 
Government does not approve of the 
natives corresponding among them- 
selves in their own language?’ Pre- 
posters us ! 
Indian Markets Open to All. 

The Indian market is thrown open 
to manufacturers of every nation with- 
distinction or restraint. The 


out any 





native of Timbuctoo is given the same 
privileges for entering into competi- 
tion as the most advanced Britisher. 
It is only a matter of survival of the 
fittest. 

It is true that the entire police, rail- 
road and other departments are Brit 
ish, but as all requisites for Govern 
ment use and for the use of local 
bodies are purchased by public ten- 
der, the question of origin of manufac 
ture does not enter into reckoning. It 
is only a matter of price and quality 
The typewriters now being supplied 
to the Governments of Bombay, Cal- 
cutta and Madras are all of American 
make. Machines of British manufac- 
ture are, up to now, nowhere in the 
running. Even typewriter accessories 
are almost exclusively of American 
manufacture. As a case in point, 
some years ago when the writer was 
in Madras, a tender for the supply of 
typewriter paper was invited by one 
of the Government Departments. 
Amongst the tenderers were represen- 
tatives of British, American and Ger- 
man stationery firms. The result of 
the competition was that the contract 
was given to the representative of an 
American firm, not only on the score 
of price, but on account of the suita- 
bility of the paper for typewriting pur- 
poses, Oh no, the British Government 
is not so conservative as “to take 
good care that only articles of British 
manufacture are used in India.” Why, 
take the case of talking machines. By 
far the greater number of talking ma- 
chines imported into India are either 
of American or German manufacture. 

To readers of Office Appliances who 
may be interested in typewriters, I 
would give the following advice— 
based on years of practical experience 
in the line and of the people and the 
country. If a typewriter is to succeed 
in India and attain a popularity hither- 


to not achieved, the manufacturer | 


must put on the market a reliable, 
portable, lasting, efficient and simple 
machine at a very moderate price. 
The manufacturer must be prepared 
to advertise broadcast and must cre- 
ate a demand by sending some ma- 
chines on consignment to a reliable 
and pushing agent here, who should 
travel through the country, so as ef- 
fectually to disabuse the popular 
idea that a cheap machine is not ca- 
pable of efficient work. Under cer- 
tain conditions it would not be impos- 
sible to sell 500 typewriters per an- 
num in the whole of India. 

As to typewriter accessories, those 
inmtported into’the country have not 
proved so satisfactory as they should 
have done, owing principally to manu- 
facturers neglecting to take into reck- 
oning the climatic conditions of In- 
dia, which are wholly different from 
those of Europe. : 
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Ghe Dealer 
Who Builds 
Up a Successful 


Business 


The dealer who handles typewriters and succeeds in 
building up a successful business does it by identifying 
himself with a first-class, well-known typewriter. 


The dealer who does this puts himself in position to 
take advantage of all of the national advertising done 
by the Company manufacturing the machine he sells. 


In the case of the Fox Company this advantage cannot 
be overestimated. 





One of our dealers recently said ‘‘hundreds 


The . 
Te of people in my city who do not know my 
Man name, or have forgotten it, call me the 


, 





‘Fox’ man.” This dealer is now reaping 
in a steadily increasing business, the results of his 


identification with a well advertised typewriter. 





Had he directed his energies to the sale of 


The : Kage 

Second | second hand machines and not specialized 

orang he would have been known as the ‘‘second 
an 








hand man’ and be enjoying a “second 





hand” business. 


There is still some open territory for the Fox, the 
best selling, best known and altogether the Best Type- 
writer ever manufactured. 


Fox Typewriter Co. 


Grand Rapids, Mich. 
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Two reports published recently in 
the East regarding the Royal Type- 
writer Company are branded by the 
company, through its sales manager, 
as unequivocally false. One report 
states that the Royal typewriter plant 
at Hartford has laid off 100 men. This, 
we are told, is not true. The plant is 
running with a complete force and 
needs all the men it can get to turn 
out the machines fast enough to keep 
up with the demand. 

The other report was to the effect 
that there have been several disagree- 
ments between Allan Ryan, president 
of the Royal Typewriter Company, 
and L. D. Camps, its sales manager, 
as to policies, and that these disagree- 
ments may terminate in the retirement 
of Mr. Camps. This report is declared 
to be not only untrue, but malicious. 
It is an injustice to both gentlemen, 
between whom the utmost harmony 
has always existed since they have 
been associated together. The aggres- 
sive selling organization of the Royal 
and the success that organization is 
achieving should be sufficient refuta- 
tion of reports of internal dissentions 
in the company. The organization is 
busy making and selling machines. 
There is no cause for disagreement. 

We have it upon good authority 
that the originator of these reports 
will be smoked out. Some other man- 
ufacturers have reported experiences 
similar to that of the Royal. It would 
seem that some effective action could 
be taken in the whole matter. 

The hot wave that struck the town 
in the last two weeks of June brought 
with it a considerable amount of las 
situde on the part of purchasers of 
typewriters. The “good old summer 
time” is not all that it is cracked up 
to be for the typewriter salesman. In 
spite of all he can do, he finds so many 
principals gone away on a_ vacation 
that the prospects he hoped to close 
melt away like ice in the quivering at 
mosphere of the towering buildings 
His good friends, the stenographers, 
are also on holiday bent, and where he 
hoped to find a ready purchaser, he 
discovers a strange face, who quietly 
announces that she is substituting, and 
consequently everything must wait un 


til the regular stenographer again 
takes up her duties. 
+o a * 


Added to this is the fiercest kind of 


competition at almost every step. The 
typewriter salesman today has to get 


the business, or get out. Sympathy 
is a dead letter. Length of service 
counts for naught. All the machines 
are on the same level, and there's a 


fight over every deal. 


Talking about fights, | am advised 
that all manufacturers of typewriting 
machines should be cautioned to watch 
the forthcoming legal suits as to type- 
writer construction. Because so far 
as regards the broadest patents only 
one suit is started, so that when a final 
decree is obtained, there will be a pre- 
liminary injunction applied for against 
all manufacturers. They had better 
therefore keep informed as to suits, 
even though their patent interests are 
not being assailed at the present time. 
Watch out, there is going to be a big 
hight—a larger one than has ever yet 
assailed the typewriter manufacturers. 


Glad to know that competition is not 
quite so bad in this city as it is in far 
distant Australia and New Zealand. 
There, it is said, they station boys or 
young men outside some of the type- 
writer companies’ offices, and follow 
each trial machine to its destination. 
When they find out to whom the ma- 
chine is delivered, they hasten back to 
the office with the information. At 
once a salesman calls upon the firm in 
question, roasts the machine that has 
been delivered, to a turn, and then in- 
troduces his own incomparable. This 
was done at one time in this city, and 
we remember hearing of several simi- 
lar cases in England. Fortunately we 
have outgrown such tricks. 


* * 


The New York city hall recently af 
forded a striking picture of the compe 
tition existing among typewriter com 
Thirty machines were adver- 
tised for. The question of what con 
stituted a “standard” machine was 
raised. Some allegec that price con 
stituted standardization; others based 
their claims on the machine’s ability to 
do all the work required of it, irrespec- 
tive of price. A committee was ap- 
pointed to investigate. It has not 
transpired that they rendered a decis 
ion as to the exact definition 
word “standard.” 


panies. 


of the 


The Cliff street factory of the C. E 
Sheppard Company is a busy place in 


these days. E. A. Trussell has recent 
ly joined the company and the team 
work between Sheppard and Trussell 
has been producing some remarkably 
good results in the promotion of the 
loose leaf specialties of the company 
Sheppard, while he is a comparatively 
young man, is a leaf pionee 
He was New York agent for a west- 
ern factory at a time when there were 
but a few loose leaf concerns in the 
entire country. He made a great suc- 
cess as a branch manager and it was 
but natural that he should branch out 
for himself in the business he was most 
familiar with. Mr. Sheppard has made 
a splendid record in the loose leaf busi 
ness and both he and Mr. Trussell are 
to be congratulated that they have 
united their interests and wide experi- 
ence in a common undertaking. 
> ae a 


loose 


One of the cleverest and most orig 
inal men in the typewriter business 1 
W. H. Beardsley of the General Type- 
writer Exchange. In any one of se\ 
eral vocations Beardsley would have 
advertising 
made his 


S 


made a success. As an 
specialist he would have 
mark; as a newspaper correspondent 
he would undoubtedly have established 
an enviable reputation. He is an om 
nivorous reader. He knows his Shake- 
speare as well as he knows the “ma 


chine from the frame upward,” and he 
retains what he reads with such ac 
curacy that he is never at a loss for 


an apt story or quotation to illustrate 


what he says. An interview with 
Beardsley—when one can get a few 
minutes with him, for he is a busy 
man—is refreshing. It is a sort of a 
conversational cocktail, or an intellec- 


tual galvanic treatment, from which 


one comes away mentally refreshed 
and reinvigorated. Beardsley is dis 


tinctlv one of the men worth while 


CHANGES COMPANY NAMI 

The name of the Schermack M 
Machine Company of Detroit, has 
changed to the Mail-om-eter Con 
The company believes the new nat 
be easier to sign and more easily 


wae 


) 1} 


membered. 

The Company will bring « 
siderable line of office applianc 
use in mailing departments and lb 
lieves the new name to be better 
of them. 


y11t 


17 
ed to all 





BURROUGHS HUSTLER IN 
FRANCE, 


fhe Burroughs Adding and Listing 
Machine is represented in France by 
the Societe Francaise des Machines 
Burroughs Additioner et A Enregis 
trer of which Ad. L. Zadig is manager. 
Also under the control of Mr. Zadig 
is the Belgian Agency, of which E 
Van Oesterzee is manager with office 


Mr. Zadig 
selling American office specialties and 
is well acquainted with the methods 
of American manufacturing and sell 


located Brussels. 
eg has spent several years in 


In? 





AD. L. ZADIG. 


He has already demonstrated that 
under his sales generalship the Bur- 
roughs is to be a more important fac- 
tor in French commercial life and with 
a strong field force around him, will 
cover France and Belgium very thor- 
oughly. 

Paris itself, a great banking center, 
is full of possibilities for the sale of 
adding machines 

Belgium is practically inoculated 
with French customs and_ business 
methods. The Belgians also speak 
French and use it in all commercial 
intercourse. 

The Belgian territory can be coy 
ered with a certain degree of rapidity, 
as it is but a five or six-hour train 
ride from end to end of the country, 
including Luxombourg, which is a 
part of the Brussels office territory. 


Of business—the more you know 
about it, the more you know what 
there is to know about it. 


Minutes are to hours what pennies 
are to dollars—and he who wins saves 


It is all a building process: The rock 
is built of storms; the tree is built of 
cells: the house is built of bricks: suc 


cess is built of conquered details. 
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OF THE 


VICTOR 


lies in its strong, broad bearing typebars. They augment 
the blow on the finger key with that penetrating qual- 


ity, which gives the maximum results 
with the minimum effort. The broad 
bearings give the necessary support to 
the bars-as they approach the printing 
point, and insure the superior work so 
characteristic of the Victor. 

A most excellent proposition for the 
dealer. 

Some territory still open. 

Ask for a complete descriptive cat- 


alogue 


VICTOR TYPEWRITER CO. 


812 and 814 Greenwich St. 
NEW YORK 


THE GREAT MANIFOLDING POWER 










Drop 
forged 
re-enforced 
Typebar 


Pivot 
bearings 
one inch 
apart 


Adjustable 
bearings 
easily 
adjusted 








The Lineograph 
DUPLICATOR 


Simple in construction. Simple to 
operate. Results always satisfac- 
tory whether type or hand-written 


circular. Neat, clean, compact. 


IMPORTANT. | Lineograph machines are 
sold without restricting tne user to purchase or 
use oursupplies. Send for Price Lists and de- 
scriptive booklet. 


TheLineograph Company 


Makers of Duplicates and Supplies 


112 Fulton St., New York, U.S, A. 
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Seen in Cincinnati 


vu 


HE predominating note of com- 
mercial Cincinnati is conserva- 


tism. There is a large German 
element in the population and wher- 
ever the German spirit rules, there will 
be found that careful thoroughness 
that tests every act in the crucible of 
experience, refuses to be hurried and 
takes time to consider all points of 
view. 

From the viewpoint of the type- 
writer and office specialties man, Cin- 
cinnati is a good town. It taps a 
splendid territory, rich, prosperous, 
conservative, yet up to date in every 
particular, welcoming and purchasing 
liberally every modern contrivance for 
the despatch of business. Cincinnati- 
ans demand comfort in their homes 
and where they can afford it, luxury. 
They pay their debts and live within 
their means. The man who owns an 
automobile—and there are thousands 
—hasn’t mortgaged his home to secure 
it. As another typewriter man said, 
“T take risks here that I wouldn't dare 
take in some other cities. A man’s 
word here is as good as his bond.” 

The personnel of the Cincinnati 
typewriter fraternity is interesting. It 
includes Zimmerman of the Smith 
Premier, Harton of the Underwood, 
Killen of the Oliver, Hightower of the 
Remington, Knox of the L. C. Smith, 
McGuffin of the Royal, Myers of the 
Blickensderfer and Edwards, who rep- 
resents the American Writing Ma- 
chine Company and handles the ma- 
chines of that company, also the Mon- 
archs and a fine line of rebuilts. All 
these are young men, men in the thir- 
ties—perhaps one or two are forty 
and look thirty-five—but at any rate 
every one of them is a live wire; ev- 
every one of them believes in his prop- 
osition and every one is at the head of 
a live, energetic sales organization. 
Nowhere will the visitor find a more 
wide-awake lot of young men in re- 
sponsible positions than in the Cin- 
cinnati typewriter field. 

The writer started to cover the type- 
writer field of Cincinnati in the vicin- 
ity of the old Grand Hotel. Just 
across the street, in the next block 
east, is the office of the Oliyer Type- 
writer Company, presided over by 
W. W. Killen. During the five years 
in which Mr. Killen has had charge of 
the Cincinnati branch of the Oliver 
he has built up an amazing business 





Amen Vm Vee eee 


in the city and surrounding territory. 
Killen is a fine type of the wide-awake 
young business man. Slight of stat- 
ure and smooth faced, his youthful ap- 
pearance belies the evident experience 
and capacity of the man. He is keen- 
ly alive and interested in whatever is 
going on about him. This enables him 
to keep in touch with the conditions 
existing throughout his territory. He 
has a fund of amusing anecdotes re- 
garding the work of his men, and his 
admirable character, acknowledged 
ability and capacity for work have 
made him one of the most highly val- 
ued men in the field. 

A little way down the street on the 
opposite side is the office of the Blick- 
ensderfer, under the management of 
S. G. Myers, who is a young man, 
rather tall and smooth faced. He is 
a well set-up young man, carries no 
excess avoirdupois, and, notwithstand- 
ing his expansive, sunny smile, im- 
presses one with a reserve force which 
is doubtless the secret of his several 
years of success with the “Blick” in 
Cincinnati. 

On the other side of the office is 
C. A. Benford, who has recently taken 
the Cincinnati territory for the Adder 
Machine Company, selling the Wales 
adding machines. Mr. Benford is a 
good type of the modern specialty 
man. When he comes to town his 
advent is not heralded by a brass band, 
yet he manages to let people know he 
is there. 

A few doors from the Oliver office 
is the headquarters of the Cincinnati 
Typewriter Exchange, presided over 


by B. E. Edwards, who is one of the 
efficient typewriter men who made 
their exit from Kansas City along 


about the first of the year. There he 
was connected with a typewriter ex- 
change and showed such good work 
that he was given charge of the Cin- 
cinnati office. Mr. Edwards’ was 
found at his desk on the m&in floor 
ready to talk business. He _ took 
charge of the office on the tenth of 
March and already has developed a 
fine average of sales. 

At the Underwood office, 116 East 
Fourth street, C. A. Harton was found 
in charge, the former manager, J. H. 
Blodgett, having just been promoted 
to be manager of the company’s Buf- 
falo office. The Cincinnati branch, by 
the way, is in new quarters, having 


recently moved from 134 East Fourth 
street. The new rooms are large and 
light and are fitted up in an ideal man- 
ner for typewriter offices. Mr. Har 
ton is a former Philadelphian, but pre 
vious to his connection with the Un- 
derwood sales force in the City of 
Brotherly Love, he was manager for 
the Underwood at Cincinnati, so he is 
but resuming his old associations 


One of the leaders in the Cincinnati 
typewriter field is N. E. Hightower, 
manager of the branch office of the 
Remington Typewriter Company. Mr. 
Hightower bears out previous obser- 
vation that Cincinnati is a city of op- 
portunity for young men. He looks 


as young as some of his junior sales- 
men, but his record and experience 
more than justify the prominent posi- 
tion he holds. He is a quiet, but im 
pressive talker, never lacking a word 
or an idea, and he understands his 
proposition with a thoroughness that 
leaves not even the minutest room for 
argument. 


When you leave Mr. Hightower’s 
office after having visited the her 
offices on Fourth street it is time for 
lunch unless you started very early 


indeed and didn’t stop long enough to 
get acquainted with anyone. \fter 
lunch you will naturally start in where 
you left off and that will be about 
Fourth and Main streets. Near by is 
the office of the Smith-Premier Type- 
writer Company, under the manage- 
ment of H. A. Zimmerman, one of the 
most experienced typewriter men in 
Cincinnati. Mr. Zimmerman is one 
of those slender, hard muscled men in 
whom nervous energy predominate. 
He might be a military or a profes- 
sional man, and as to his age, that 
would be a difficult guess. He might 
be anywhere between thirty and forty- 
five, but when he tells you that he 
sold Smith-Premiers in Chicago fifteen 
years ago and has been manager of 
the Smith-Premier office in Cincinnati 
for nine years, you conclude that he 
must be several years more than thir- 
ty. Furthermore, from 1897 to 1900 
he was manager of the Indianapolis 
branch. Mr. Zimmerman is one whom 
it is not easy to forget. His experi- 
ence and personality make him a de- 
lightful friend and a companion to be 
sought when one is in need of a well- 
poised and confident character to put 





one back upon the track of sanity and 
cheerfulness. 

One of the Simon-pure live wires of 
Cincinnati typewriterdom is C. W. 
Knox, Jr. He is manager of the Cin 
cinnati office of the L. C. Smith & 
Bros. Typewriter Company and his 
offices at 414 Main street are conceded 
to be among the handsomest offices in 
the city When the writer was in 
Mr. Knox’s office a hard rain came up 
and while we were waiting for it to 
abate we paused a moment upon the 
window seat just behind the show 


window This incident furnished the 
excuse for an anecdote which illus 
trates a part of the reason for Mr. 


Knox’s success in the typewriter field 
Referring to the machines in the win 
dow, he said: “I have them connect- 
ed beneath to a motor. One illus- 
trates the working of the carriage and 
the other the working of the platen. 
In the latter I had a card. You know 
that our paper guides are so construct- 
ed that when a card is placed in the 
machine it can be made to pass 
around the platen and fall again into 
position to feed into the machine with 
out the necessity of handling it again, 
but will be reversed so that the writ 
ing will fall on the back of the card, 
thus enabling operator to write on both 
sides of a card or suitable sheet with- 
out using her hands to insert it for the 
second operation. I had a card in the 
machine one Saturday and the motor 
was on, turning the platen and passing 
the card into the machine and out 
again, round and round, no one being 
near. Just as we had closed the office 
for the afternoon and my wife and | 
were sitting here in the window seat 
waiting for a slight shower to pass a 


prosperous looking man came by car- | 


rying an umbrella. He saw the antics 
of the card as it passed in and out of 
the machine around the platen and he 


stopped to look. Then he bent down 
and looked underneath the machine 
and then started to pass on. That 


mirror in the corner of the window is 
so arranged that one naturally glances 
into it and sees the reflection of the 
machine at work. His eye caught that 
reflection and he stopped, then he came 
back and looked again at the machine. 
I told my wife I was going to ‘play 
him’ and as he started on again | 
stopped the motor. Again he saw the 
reflection, this time of the machine at 
rest. Again he turned to the window, 
looking intently, and started away. As 
he turned I threw over the switch and 
started the platen to revolving. In 
the mirror he saw the card, which had 
been at rest a moment before now mer- 
rily running in and out again. He 
turned with a smile, put down his um- 
brella and came in. When he went 
out he took with him a machine in 
a leather case and I had $110 in cash 


to show for our few minutes of fun.” | 
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Monarch 
Light Touch 


The features of the modern Monarch include 
the unique Monarch Light Touch, the Monarch 
rigid carriage, the Monarch wide-pivotal type-bar 
bearings, the Monarch complete visibility, the 
Monarch tabulator, back-space key, and two-color 
ribbon shift. 

No other typewriter combines so many features 
of practical value. The modern Monarch means 
better work and more work per machine. Let us 
demonstrate these Monarch advantages. 

THE MONARCH TYPEWRITER COMPANY 
EXECUTIVE OFFICES: 
Monarch Typewriter Building, 300 Broadway, New York 


Branche- and dealers throughout the world 






increases 
the output 
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Light Touch 
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Time, Temper, Fingers 


() E-Z? So Easy! and Paper will be saved by using the 
| 
| 


Only two prongs 
to bend | 


; Easy Fastener 


——s 


papers for any purpose whatsoever. 
forsamples. ‘Do it now.” 


Patent Pending 


Manufactured by E, G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y 


for attaching correspondence to file covers, 
— and for attaching together any other 
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Salesmen Should Attend to Own Business 


OT long ago a firm of printing 
press manufacturers had a re 
quest from a man on the West 

Side in Chicago to send a salesman 
over. The star man was picked out 
and caught an early car to the pros 
pect’s place of business. He sent in 
his card and this is the colloquy that 
ensued: 

“Good morning, Mr. Bjones.”’ 

“How are you, Mr. Salesman ?” 

“Mr. Bjones, I represent the 
press. You called us up yesterday at 
ternoon, you know, and | 
to give you a few points about our 
product. Our : 
five minutes, or so, when the prospect 


scott 
came out 


press,’ etc., etc., for 
cut in 

“Say, what do you know about the 
Robinson press?" 

“Why, the Robinson is a very good 
press, | believe. I really don't know 
all about that press, though. Now as 
[ was saying, the Scott press,” etc 
etc. : 

In two or three minutes 
again interrupted- 


By mes 


“Yes; yes; | understand; but what 
can you tell me about the Robinson 
press?” 

“Well, Mr. Bjones, now really, | 
don't know much about it. I repre 


sent the Scott press, as I told you. [f 
you'll call up the Robinson people, no 
doubt they'll be glad to give you all 
the information you want.” 

“Well,” said Bjones, “the represen 
tatives of the Robinson press and the 
Smith press were over here the other 
day and they put in so much time tell- 
ing me the things your press wouldn't 
do that they didn’t get around to where 
they could tell me about their own. | 
thought,” continued Bjones, with a 
twinkle in his eyes, “that if I 
for you, you, of course, would be able 
to tell me all about the other fellow’s 
presses—thought I could get a line on 
‘em, you know.” 

When the laugh had subsided the 
salesman reached for his cigars, but 
presenting his 


sent 


Bjones insisted on 


own personal box of perfectos. Aftet 


this ‘twas easy sledding to the final 
signing up of the order for a Scott 
press. 


What a Real Salesman Will Do. 

\ real salesman will talk about his 
machine and leave the other fellows’ 
machines alone lonore them, forget 
them when showing yours. Know your 
machine—talk it intelligentls 
know your competitors’ anl then talk 
your machine so it will show its strong 
est points against your competitors’, 
but let them talk theirs. In many 
cases your competitors will talk about 
your machine and not their own. You 
talk vours—they talk vours and what’s 


own 


Sound Advice to Salesmen Who De- 
sire to Increase Their 
Commissions. 


By Bernard Brady. 


the usual result’—the order is yours. 
\ salesman should be prepared to 
show users of his machine in the vicin 
ity where he is selling, and if 
ble sub-divide in different lines of bus 
when you I] 


SCil 
class of you 


possi 
iness, SO are trying to 
a certain business man 
an refer to people in his line who 
are using your machine. MHave a list 
showing where certain kinds of ma- 
chines are used. If billing machines, 
show who are using Condensed Billers, 
Retail Bill & Charge, etc., etc. Your 
prospective may look over the list and 
see that John Jones & Co. is using a 
Biller. “Well, I do the 
same kind of work they do, you can 
fit me up one like theirs.” This is 
often the answer the salesman receives 
after showing his list of users. Have a 
list showing your foreign trade-outs, 
showing the name of the concern, and 
have a column to show each, the model 
and serial numbers. A prospective may 
say to you, “Oh, we are trading out 
“How 


Condensed 


those machines every day.” 


about that?” Answer him by show- 
ing your list of trade-outs and ask 
your customer if your competitor can 
do likewise. These lists can all be 


written or carried in a small loose leat 
book and additions made each month 
Have a list of testimonial letters from 
users in your territory. (You can't 
have too many) and show the satisfac- 
tion your machine is giving. These 
are solid facts and your competitor 
cannot talk these away from your pros 
pective. Be courteous to your custom 
ers first, last and always. If you los: 
out don’t get ’ Leave your cus 
tomer in a pleasant frame of mind and 
Call and 
and always give 


St re.’ 


vou may get his next order. 
see him occasionally 
him the glad hand and you will 
him some time. Be enthusiastic—keep 
it u p—and those with whom you come 


in contact 


win 


will get enthusiastic as it 
is contagious 
\fter vou sell a 


touch with your customer 


machine keep in 
Keep him 
enthused, he will help you sell your 


machine to his friends. It does not take 


long to establish an endless chain of 
friends, but it does take watching to 
keep that chain from being’ broken 


Don't promise anything cannot 
fulfill, even if you feel sure you 
will not be called upon to fulfill it. Be 
with your customer 

ompany you are employed by. Don't 
cut prices, don’t offer big over-allow 
ances If machine sells for a 


vou 
and the 


he mest 


your 


alone, somet 


certain price, get it. If you make a 
net price, stick to it. By doing so you 
are more apt to retain the conhdence 
of your customer than by “cutting.” 


Your customer does not expect you to 


give him any more than he is paying 
for. If you try to make him think you 
are giving him something extra he is 
apt to get suspicious. Don't be afraid 
to lose an order when it is bad busi 
ness [It will cause you to bi or¢ 
cautious next time. 


BIG ADVERTISING CONVEN- 
TION NEXT MONTH. 


‘ 


special meeting of the ¢ igo 
\dvertising Club was called for Mon 
day evening, June I4, 1909, to discuss 
matters in connection with the Asso 
ciated Advertising Clubs of Amet 
ica and the great convention that 
is to be held at Louisville Lug 
ust 25, 26 and 27. While the 


meeting in itself was small in num!l 
it was attended by the most prominent 
members of the club and 
posed of heads of advertising concerns, 


Was COT 


advertising managers, representatives 


of leading magazines, business ina 
gers of Chicago newspapers, etc 
Twenty-one members out of the thirty 
three in attendance pledged themselves 
to attend the Louisville convention at 
their Own expense. \ dozen or more 
talks on the National Associatio1 ert 
made and the members present repré 
senting the entire club put themselves 
squarely behind the national move 
ment, endorsed it in every particular 


and agreed to back it up in every way 
within their power. 

This endorsement by the oldest and 
the United 


most prominent club in 
states’ means much for the success of 
the National Association of Advertis 


ing Clubs 


BUFFALO BUSINESS SHOW. 

Buffalo will hold a 
and house furnishing exposition in 
that city in September. The matter is 
of Col. J. \\ 
Schultz and S 
the 
1909, and the company 


business show 


Ritchie 


N ‘ 
mon 
11 


show will be Sey 


in charge 
(george \ 
The dates of 
tember 6 to 17 


has already secured a sufficient num 
ber of space reservations to assure 
the success of the enterprise. Buffalo 
s a banner city for expositions. It is 
able to handle a large number 

ple, has fine hotels and public 

Ings, and is convenient of access by 


steam and rail. The convention hall in 
which the exposition will be held has 
a floor space of 19,000 square feet and 


1 


is located in the best part of th {7 


who can take it or 
imes 


“The man 


de eS 7 





GOOD DISPLAYS AT BANKERS’ 
CONVENTION. 

During the past month the Bankers’ 
Association of Texas, Louisiana and 
Mississippi held a convention in New 
Orleans with headquarters at _ the 
Grunewald hotel. There was a large 
attendance of delegates covering this 
territory. 

Some local concerns decided to take 
advantage of this opportunity to dis 
play their products to such a repre 
sentative class of business men and se 
cured space on the beautiful gallery in 
this hotel, overlooking the main court 
\mong the exhibitors were the Under 
wood Typewriter Company, who fitted 
up attractive booths, all in good loca- 
tions, to catch the eyes of the busy 
bankers and visitors 

The Royal booth seemed to attract 
the majority of the visitors’ attention, 
on account of the elaborate display of 
machines, show cards, decorations and 
other features of the exhibit. Mr. 
Greenfield, head salesman for the New 
office, had this in charge, as 
several competent stenog 
raphers employed by the local office. 
Mr. Greenfield states that he was very 
well with the number of 
actual that were secured as 
well as future prospects. 

Mr. Urquhart was in charge of the 
Underwood booth, which was also 
very attractively arranged. A num 
ber of demonstrations were made by 
him and his assistants and they are 
confident of receiving a number of 
orders in the future direct results 
of this advertising 

The Protectograph was also exhib- 
ited as well the Burroughs adding 
machine The majority of concerns 
represented were well satisfied with ri 


Orleans 


sisted by 


pleased 


orders 


as 
as 


sults. 
\n interesting display was made by 
the Remington Typewriter Company 


in a room apart from the headquarters. 


“IT TAKES A STRONG MAN TO 
REST.” 

Many a man allows his tasks to mas 
ter him and make a slave of him, only 
to find at length that self-control is 
the first condition of successful serv- 


ice. \ctivity is only one side of 
strength. The man who is always ac 
tive, who cannot sit still, cannot bear 


to be doing nothing, is never a strong 
man. 

Istone had a great capacity for 
work, but quite as remarkable a capac 
ity to rest. He could sleep in the very 
midst of a parliamentary debate, wak 
ing to his part with renewed strength. 
Napoleon fretted himself to an early 
death because activity was his all. Had 
he been a all-round man, even 
+1, 


a 
(sla 


stronger 


the restrictions of St. Helena would 
not have conquered him, for he would 
have rested, and toiled again, within 


tions. 
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The Simplex 


is the only 


AUTOMATIC 
ENVELOPE 
SEALER 


The envelopes are placed on 







the feed rack in bunches, then the 
machine quickly handles them one 
by one, opening the flaps, moisten- 
ing the gum, clusing them again 
and finally delivering them neatly 
stacked and all faced one way on 
the drying rack, to be removed in 
quantities by the operator or al 

lowed to run off the end into a 
mail sack. One operator does th2 
whole job and the machine runs 
continuously. 


This is 
Do you happen to know any 
of these firms ? 


Marshall Field & Co. (2) 
Montgomery Ward & Co 


what we call an automatic machine 


Simpiex Electric on 


Special Tubing 3 
Stand 


Baldwin Loco'tive Wks. 
John Wanamaker 


Office Appliance Co 
Bank of Montreal 


Calif. Fig Syrup Co. 
Nat. Rep. and Deo 


Pennsylvania R. R. Co Parker Pen Co. Travellers Ins. Co. Committees 

U.S. Govt Depts., The Royal Tailors Chattanooga Brew’g Co. . P.R.R. Co 
Washington (5) David C. Cook Pub. Co 4. Adler & Sons Ridgway & Co. 

City of New York (6) Larkin Co. Southern Machinery American Letter Co 

General Electric Co. Nat’! Bank of Commerce The Prest-O-Lite Co. J. W. Kidd Co. 

Curtis Pub. Co South Bend Watch © Marshall-Wells Hdw.Co. Armand Frey & Co 


Hapgoods, Inc. Colgate & Co Illinois Seed Co 


Rex Co. (Austria) 


Bell Tel. Cos. of Chicago, Phelps Pub. Co Henry Bosch & Co. 

St. Louis and Denver Hartford Fire Ins. Co Nat. Life Ins. Co. Mosler, Bowen & Co. 
Western Electric Co. F. W. Woolworth & Co System Co. (Mexico) 
Cluett, Peabody & Co Spiegel, May, Stern & Co Albert Dickinson Seed Post Office (Ottowa) 
R.G. Dunn & Co. Iter’l Textbook Co Company A. L. Zadig (Sweden) 
Merganthaler Linotype Cosmopolitan Magazine Cleveland Trust Co. E. J. Harrison, 

Company ; N. Y. Edison Co. Southern Pacific R. R. Foe aay A ) 
Success Magazine Butterick Pub. Co Company Minard, Blachon & Co. 
And several hundred more. (France) 


The machine that can handle their mail satisfactorily should handle yours 


or your customer’s. Let us send you one for trial. 


The Simplex Manufacturing Company 
90 West St., New York 315 Dearborn St., Chicago 


Factory: Thompsonville, Conn. 












SIMPLY DEMONSTRATE 


The IDEAL Note Book Cover and Holder 
AND IT SELLS ITSELF 


rfall back. Book is inserted and not removed until 

Lays flat for dictation, adjusts to NATURAL 

tion, as shown in cut, for transcribing and folds to 

pocket. Increases speed of transcribing 25 per 

e marker free with each Holder. Best Cover 

er on the market and occupies no space when not in 

Sizes 5x9 and 6x9 inches. PRICE, POSTPAID, 50 CENTS, 

4 MONEY MAKER FOR DEALERS. Write for trade prices. 


IDEAL SPECIALTY CO. 


70-86 W. Jackson Bivd., CHICAGO. 106 Fulton St., NEW YORK 


Pat. 
Sept. 3, 
1901 


zs 
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Ernst Takes a Boat Ride. 

LBERT ERNST of Internation 
A al Carbon Paper Company fame 

once took a boat ride the mem- 
ory of which makes his hair curl. Ernst 
not only knows carbon papers and 
typewriter ribbons 
from foundation to 
superstructure, but 
he is also a sailor—a 
good sailor, with a 
knowledge of the 
shoals, eddies, inlets 
and reefs of the low- 
er bay and Long Is- 
land sound that would make many an 
old salt turn green with envy. 

A friend of Ernst’s, having a little 
12-foot yacht in Shrewsbury river over 
in New Jersey beyond Sandy Hook, 
lacking the requisite nerve to bring her 
in himself, requested Ernst one spring 
in an offhand way to bring her over. 
Now Albert is a man who will tackle 
anything in the way of navigation and 
he promptly said, “Sure.” The next 
Sunday therefore, bright and early, he 
started out, pumped the water out of 
the boat, got her into the river and 
hoisted the mainsail. Everything went 
along “swimmingly” until he _ got 
away out on the bay on his way 
across, out of sight of land, then the 
sky became overcast and the long, 
heavy swells began to indicate “some- 
thing doing.” Very soon it came on 
to blow puffy, gusty winds, that piled 
up the sea and sent the foam flying. 
The water began to run high. One 
moment Ernst would be in the trough 
and the next he would be on the apex 





of a giant wave, feeling littler and 
more lonesome than a thimble on a 
Georgia watermelon. And ‘he was 


busy! He made his two hands do the 
work of six! As the yacht would heel 
in response to the wind from a new 
quarter, Ernst would spring to the 
other side, tiller in one hand and main- 
sail rope in the other. Part of the 
time, they say, he had to hold on to 
the monkey rail by his eyebrows while 
he navigated the boat with all four of 
his anatomical members. What wa- 
ter didn’t slide by and underneath, got 
into the boat and then Albert, who is 
nothing if not versatile, would sing a 


SAL 





MAGUN 


few bars of Pinafore, make fast the 
mainsail, and sit on the tiller, pumping 
for dear life with both hands. Then 
the yacht would top the next big wave, 
catch the wind from a new quarter, 
scoop up another drink of the briny 
and bring into play a new layout of 
nautical information to keep her from 
capsizing. Ernst was busier than a 
squirrel in a whirling cage, and not 
nearly as happy. 

When finally he brought the yacht 
home into the quiet waters and was 
met by his badly frightened friend, all 
he said was that he hadn’t had_ so 
much fun for a year, but he didn‘t 
show his bruises and lacerations and 
he hasn’t again navigated the bay in 
a catboat during a storm. 


“Tup’s” Painful Ride. 

Nathan W. Tupper—but why paint 
the lily? Everybody in the office ap- 
pliance field knows 
“Tup,’ as we call 
him. 

Tupper is a for- 
mer student of the- 
ology and _ other 
= | ’ologies. He is also 
a registered pharma- 
one or two other 
which accounts 





has 


and 
degrees, all of 
for his coherency and cogency of ideas, 
and his effective, not to say. pictur- 


cist 


esque, vocabulary. Tupper can write 
a leading editorial, get an advertising 
contract or make a speech—and he can 
do all of them well. He has more 
effective ammunition in him than a 
magazine gun. As a real, rapid-fire, 
glad-hand conversationalist “Tup” lias 


the rest of us backed clear off the 
boards. 
Not long ago he went down to 


Holyoke, Mass., near where many gen- 
erations of Tuppers have flourished 
since long before King George gat 


uppish about that little Boston tea 
party incident, and in the course of 
his travels visited an old friend, the 


owner of a paper mill at Holyoke. 
New England in the spring is very 
beautiful, and “Tup” decided he'd like 
to get up early and drive through town 
and along the banks of the river before 
the dew was off the grass. His friend 





D | 


insisted on lending his own 
horse and rig for the jaunt. 
Next morning with the faint gray 
streaks of dawn came Tupper and the 
rig. “Old Bill,” the horse, looked un- 
happy. He was fat and shiny and used 
to his beauty sleep in the box stall. 
“G’wan,” said Tupper, and slap-slap 
went the lines. Old Bill ambled along 
down the street, Tupper taking in the 
glories of the approaching sunrise and 
drinking deep of the balmy air that 
swept over the grassy hills. Finally he 
came out of his rapt contemplation of 
the beauties of nature and realized 
that he was no longer in motion. Old 
Bill had taken the buggy up to a con 
venient curb and stopped. A party of 
workmen on the way to the mill had 
also stopped and Tupper realized he 
was the subject of some humorous 
speculation. Looking at the sign above 
the door, he read with horror the 
legend, “Mike’s Place.” Worse still, 
overhead hung a foaming stein and in 
the door stood the expectant Mike 
himself in white vest and apron. 
“Good mor-r-nin’,” said Mike. 


liable 


“Ah—good morning, sir,” said Tup- 
per. 

“Phfwat will yez take this foine 
mornin’, sor?” asked Mike. 


Now, Tupper never has told us what 
he “took”—but he intimated that he 
took a bottle of pop. Anyhow, Old 
Bill seemed satisfied and started on. 
Soon our friend was viéwing with de- 
light the opening glories of the day 
as the rising sun kissed the trees and 
the and bathed the world in 
glowing radiance. An audible snicker 
brought him back to a realization of 
his more immediate surroundings. He 
beheld a small, bare-legged boy stand- 
ing on one foot, scratching his ankle 
with the other. While he was per 
forming this satisfying operation he 
was gazing with evident joy at Tupper 
and the rig and then at the sign above 
the adjacent door. And Tupper read 
and understood. The sign said: “Grand 


erass 


Opening. This Place Has Changed 
Hands. Biggest Beer in Town.” 
Then poor Old Bill got the most 


SO 


painful surprise of his equine life 
sudden and so painful, indeed, that he 


into the main street with his 


sailed 
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head up and tail over the dashboard, 

rhile Tt yper grasped tl » lines < l the : 

while Tupper grasped the lines and th A Marvel of Mechanics, and yet the Simplest 
! ot 5 1] of All Mechanical Calculators — 


But the drive was spoiled. Old Bill 
would not reform. He tried to stop 
before a free lunch sign, made off to 
ward a brewery and came to an abso 
lute standstill in front of a _ gilded 
palace whence came the strains of 
music from behind the green baiz 
doors. 

When he got back, his friend asked 
him how he enjoyed the drive. “Tup” 
said it was all right after he got out 
of town, but the degenerate old hors¢ 
insisted on stopping before every 
saloon on the way. 

“Who in creation has been driving 


that horse lately?” asked Tupper. 
“Why, the other traveling men, 
shrieked the friend. And then he ran 


around in circles and whooped joyous 
whoops and rolled gleefully upon the 
ground. 


THE REVOLUTION AND THE 


REMINGTON. | all; ‘ ‘ ‘ 
The representatives of the Reming- | 
ton typewriter in Constantinople, | 


Messrs. S. Nowill & Company, recent- | 
ly forwarded to the Remington head- 
quarters in New York news of a most 
interesting advertising coup on their 











Figures Everything — Adds, Divides, Subtracts, Multiplies. 
Handles Fractions as easily as you can add 2 and 2 


Indispensable in offices where much figuring is done. It is of unmatched utility, for with it you 
il ] be made in Addition, Subtraction, Multiplication or 



































re r 1 ° can work o1 r} ible calculation that can 
pal a | hey enciose a COpy ot the lead- Division udes al! the needs of modern business, including 
ing newspaper of the city, La Turquie, Actuarial Work in Life Insurance Companies. 
for April 2 1 £ Pro Rating in Railroad and Express Companies. 
tor “\pril 24, the date of the entrance Cost Systems in Manufacturing Corporations. 
; r ct: : ' ’ . » Ce Percentages, foreign exchange and interest accounts 
into Constantin | le of the arm) Ol In in Banks and Financial Institutions. __ 
vestment and the dethronement of the Bill Extensions, and in fact all kinds of Simple 
former sult in Abdul H amid II Th and Compound calculations. 
er Suitan, z »( ¢ p e 
: canoe pr Sear gti 2 The fir In Use by Governments and the Greatest 
f sue consists of four pages. 1e Hirst Business Institutions in the Universe 
t ire e are filled with tales ol the reve a saving its cost many times over every year, and so increasing the output of results as te literally 
lution, and the last consists of one act work of three days in one. 
- 1 . ” 3 + “ 
arge age ; rartice > . A bright office boy can accomplish more with it than 
- dar full page peerage of the two or three expert accountants can without it 
“ey mington ty pewriter. : or three o1 This is the famous calcul: hine that requires but one turn of the crank for each figure in 
four days this paper enjoyed a most the multiplier or quotient al in Time and Labor and gives you figures at once that you 
ee, ais ‘ " . 7 would otherwise have to wait f: 5 
unpre edented sale, the entire issue The Millionaire ts the acr tion in material and mechanism—it is made to wear, All 
amounting to over 23,000 copies This parts are interchangeable omy »§ parts always on hand at the New York office and quickly 
5S i. seer ae | supplied in case of emergency 
woul ye S c 4 ) * - 
not € So many tor one OF the Our List of Users is Our Best Advertisement. Booklet Free on Request 





large American dailies, but for an 
Oriental newspaper such a circulation W A Morsechhauser Sole Agent, 1 Madison Ave., New York 
is almost unheard of. The copy — " 

which was sent to the Remington ; 
Company sold for exactly twenty times 
its regular price, but this is not sur- 
prising when the fact is considered 
that this paper was practically the only 


ing to zcad that could be secured | Main Pheumatic Typewriter Carriage Return 




















by the entire foreign population of 
Constantinople for four days. Relieves your skilled operat 


Think of it! During the half week and spacing for the new line 
of strife in the Turkish ‘capital, the If you operate 100 typewriters TEN of your girls are devoting ALL THEIR 
TIME and much energy, to say nothing of the interruption, to the work of 


f the common labor of returning the carriage 


only thing that the entire foreign pop- , toni 

wed ae :  e returning the carriage to a fixed point while the machine is NOT IN 
ulation had to read about was the rev- OPERATION 

, mm q } . yo ' 3 >t ic ic , ‘ (4° ‘ . . 

olutic no and the Remington. I his 1S With the large book and billing machines we not only bring the machine back 
a condition of «fairs which delights for the new line, but we move it on the base in either direction by power. 

» : . . 
Remington e7i If we have not already made a contract with the makers of your machines 


we will deal with you, and if we have, we shall forward your inquiry direct 
to the company. 


It is only the men who is bigger 
than his job who gets the bigger job. The Main Return Company 
8913 Lorain Avenue Cleveland, Ohio, U. S. A. 


The dreams of those who labor are 
the only ones that ever come true. 
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Trials of a Salesman 


kTER one has obtained an inter- 

view with a probable prospect, 

placed a machine on trial, won 
over to your way of thinking the type- 
writer operator, and received an or- 
der for the machine from the principal 
there is still one other very important 
gentleman to face, and he is—the 
credit man. The dictum of this poten- 
tate is generally absolute. To the 
question, “What do you know of this 
man?” you have to give an intelligent 
reply that will pass the order to the 
shipping room. Assuming you have 
done this, and the machine has been 
invoiced, there is still always the prob- 
ability that your commission will be 
“held up” because of some trouble that 
the collector is having with the finan- 
cial end of the transaction. 

The question of credits is an import- 
ant one. State your terms for settle- 
ment as plainly as you will, there are 
firms who will endeavor (and in many 
cases make a regular practice of it) 
to extend the time of credit from a 
few days to 60 or go days. This often 
places the salesmen and the house in 
an embarrassing position. 

The invoice is sent in in the regular 
way. This is followed by the call of 
the collector, who is put off on one ex- 
cuse or another. A polite letter is 
sent by the house asking for a remit- 
tance, and pointing out that the terms 
No answer is 
of the col- 


were cash in ten days. 
vouchsafed. Another call 
lector evokes an indefinite promise 
The salesman is appealed to, and 
meanwhile his commission account on 
this particular sale is held up. He 
pays a visit to the delinquent firm in 
the effort to ascertain the reason for 
the delay in settlement. He is met 
with the intimation that the company 
pays their bills every 90 days and he 
must wait. 

Then comes the crucial problem. It 
may be the firm is a large, influential 
one, with great purchasing possibili- 
ties. To offend them by insisting on 
an immediate settlement in accordance 
with the terms of the sale may entail 
the loss of much future business. They 
realize this, and consequently hold it 
as a threat over the head of the type- 
writer or machine firm. It is a fa- 
vorite tactic of some business firms, 
and they daringly call the bluff know- 
ing that in nine cases out of ten they 
will get the 90 days credit. 

The unfairness of this procedure is 
manifest, for it nut only’ incon 
veniences the typewriter firm, but 
gives the purchaser an actual, prece 
dent for similar delay in payment on 
future transactions. The salesman too 
is a sufferer. He not only rests under 
the blight or suspicion that he 
the sale on different terms than thos 


made 


By a Typetapper. 


which he stated, but it entails a con 
siderable amount of running about by 
additional calls on the firm in the ef- 
fort to obtain settlement, and worst of 
all, his commission still hangs in the 
balance. 

Some Specific Examples. 

[ heard recently of a large firm, of 
national reputation, and undoubted 
financial standing, who purchased a 
number of machines on usual terms of 
cash in ten days. The machines were 
delivered, used, found satisfactory and 
invoice sent in. Appeals for payment 
were ignored, and when the protest 
ing salesman called he was _ blandly 
told that they only paid their bills 
once in 90 days. Thought he pointed 
out the ten-day verbal agreement he 
received only the cold shoulder and 


the intimation that if he bothered 
them, future orders would go else- 
where. On reporting the matter to 


the office the manager at once deter- 
mined to call the “bluff.” He called 
the firm up on the phone and stated 
unless the account was paid in three 
days the machines would be taken 
away. Hot words ensued, and the 
typewriter company were told point 
blank to either consent to the go days 
or take their machines away. “We'll 
fetch the machines in the morning,” 
said the manager. Sure enough men 
armed with orders for the return of 
the machines appeared on the scene 
Then, and only then, did the bluffing 


company capitulate and hand over 
their check for the full amount of 
the bill. 


\nother case where a large number 
of machines and a valuable annual 
business in repairs were involved, al 
though the verbal agreement was dis- 
tinctly cash in 30 days, the account 
was held up month after month with 
threats that if a settlement was insist 
ed on the future business would be 
placed elsewhere. In this case the sell- 
ing firm thinks that discretion is the 
better part of valor, and though they 
are grumbling and complaining bit 
terly, they have not the “grit” to get 
up and demand a fulfillment of the 
original contract in its entirety. With 
out a doubt they are creating a prece 
dent which they will hereafter be al 
most helpless to overcome. 
still another troublesome 
salesman, which occasion 
him several “bad half 
allude to the practice of 
deducting an extra 2 
per cent. This necessitates an 
view with the collector, to 
r of the sales manager, and possibly 


There is 
trial for the 
ally gives 
hours.” | 
some firms of 
inter 
sav noth 
1g 


it 
he cashier. Then 


; 


follows denials that 


such terms mentioned, and 


were even 


] 


then the important question has to be 
decided, “Is it or is it not worth while 
to insist on the payment of this wrong- 

f } 


fully deducted 2 per cent? in some 
cases the “smart Aleck’ who makes 
the deduction gets away with it, for 
two reasons: 

1. Because they do not wish to 


blight the prospects of future business 
by asking for it. 

2. Because it should be worth all 
and more of the amount in wasted 
time and effort to recover 

The principle, however, of making 
such deductions is wrong, and should 
be discountenanced by every firm even 
at a sacrifice of time and money 
Checks should be returned or the 


1 


amount taken “on account” only, and 
the balance demanded in every case 
The precedent, moreover, is bad in its 


effect on future transactions 

In one case I heard of a deduction 
of 2 per cent for cash was made. This 
was passed because the amount in- 
volved was comparatively small \ 


larger purchase was made, and when 


the time for settlement arrived 2 per 
cent was deducted. I[n this case it 
amounted to $40. The manager sat up 
and took notice. He _ returned the 
check, refusing to take it in settle 
ment. His attention was called to the 
previous deduction on the prior ac 


count. He claimed this was no prece 
dent, but an oversight, and demanded 
the full amount or an immediate re- 
turn of the goods. f future 
trade was threatened, but the manager 
was not to be intimidated and deman: 
ed all he was entitled to. He got his 
check for the full amount of hi 
and still holds that firm on his 
as a regular customer. 

A strict adherence to original terms 
is best for all parties. Salesmen should 
state their terms distinctly at time of 
sale, and all should 
hering to these in 
tirety. 


Loss ( 


co-operate in ad 
their 


. c m1tea tT) 
absolute en 


DIDN’T EXPRESS IT. 
“There are many points ab 
machine, Mr. Fosdick,” the agent was 


saying, “that you don’t find in typ 


writers usually. For example, the 
whole line as you write, is visil 
by the way, Mr Fosdick, have 
ever had a visible typewriter 
office ?” 

The merchant looked absent 
edly at the red-haired young woman 
with the green gown who was ham 
mering away industriously 
morning correspondence in tl 
room 

“Visiblk he said. “We 
that’s more than visible—she’s 


Chicago Tribune 
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A WESTERN TALE IN EASTERN 


SETTING. 
By Roba Roba. 
Had}i i Hassein, the blessed phy 
sician—may his memory be ever grate- 


ful—returning from his seventh pious 
pilgrimage to the tomb of the prophet, 
hung up his green turban late one 
evening in the best guest chamber of 
the modest caravansaryv of the Three 


Golden Dates on the Street of the 
Whirling Dervishes, in the little town 
of Badmu Having performed his 


minor ablutions and prostrated him 
self nine times nine towards that point 
of the compass in which the resting 
plac of the prophet lies, he divested 
himself of his outer garments, 
stretched himself on the mat, and pre- 
pared to sleep the sleep of the just 





Elimination of wear— easier, quicker operation—are the two most important 
problems in all manufactured devices of today. Friction means wear. 
Wear kills speed. Ball-Bearings reduce friction and wear to a minimum, 
and give light, quick action—ease of running and long life. That’s why 
they’re used in motor-cars, sewing-machines, bicycles.—The New Model 


But it happened that the apartment 
immediately above the chamber of 
Had} Ah Hassein Was only of wood, 
and that he could readily hear the 
footsteps of the occupant over his e e 
head lo and fro, to and fro, without L i S th & B os ewriter 
ceasing, the guest above paced his e e mil r e 
chamber with rapid, nervous steps, (All the Writing Always in Sight) 
not conducive to Ali’s slumber. This ‘ ons ; ° . 

is the only writing-machine with ball-bearings 





lasted an hour So Ali the Good ; bear 
clothed himself anew, and by the light throughout, at every important frictional point 
otf the moon—sweet sister to the Ball-Bearings are just as vital to typewriter-wear and typewriter-speed as 
blessed King of the Day—made his ; : ; ter “ie 

Oe aby. am they are to the high-speed automobile, because the principle is just the same. 
way softly to the upper chamber, and a ee : ina he a 4 
rapped upon the door. It was opened [his is just one of the many advanced ideas built into the L. C. Smith 
i the ocetnent eee “oii sane & Bros. Typewriter—just one of the many real improvements that remove 
his cray hair disheveled, his full beard it absolutely from the class of the unprogressive, stand-still things. Our 
disordered “My friend.” said the new book tells. Write for it. 
leech, “Allah be thy guide. Thou | L. C. SMITH & BROS. TYPEWRITER CO., (Branches in all Large Cities) SYRACUSE, N. Y., U.S.A. 
seemest to be in pain. lam a man of Head Office for Europe, Asia and Africa: - - ~ - - -« 19 Queen Victoria Street, London, E, C 
healing of the school of Abu Ben Rad- 








and what is their source?” “Friend,” 


\ The \ wa Li : LAX 


et | \S 


DUPE (v mi 


replied the sleepless and restless one, 


jib; skilled in the practice of my art, 

and would aid thee to gain thy much [ AM ANT a a 
ec) ] req cs here lie , rC AY 

needed repose. Where lie thy dolours, DIRECTIONS | 5 FOR USING 


“may thy shadow never diminish, and 





































thy years be as the years of Mahomed ( 

el Sandlot \ly pains are not, how ~ iS 

ever, of my vile body, but they are 100 COPIES ie fmt 

such and so deep that no earthly phy IN 10 

sician. and were he the Great Sidi ul MINUTES a RIOR BO RRS oe 
Bindat himself—he of the one and \ 

piercing eye—might bring relief. | 3 SELLS FOR $3. 00 

mee tt neighbor. Fudee Ruz. ten With a Liberal Trade Discount 

thousand  piasters of silver, duly ; ink 66 "9 

counte d and W ¢ igh¢ d. and delivered . Karate ota eae eee te There 1S Nothing Just as Good for the Purpose 
-morrow at noor [ have, however, ot pape we es , 2 apes 
ut three thousand piasters. For this N' ’T made to replace mechanical duplicators for letter writing 

good reason,” said he. resuming his + but for use in a hundred ways for which the machines are 


anxious pacing to and fro, “I walk all * impracticable FOR BILLS OF FARE IN HOTELS AND 
night the floor of my chamber.” “My & RESTAURANTS— FOR DUPLICATING LISTS IN REAL 
icnd.” replied Ali Hassein, “may | &% ESTATE OFFICES —IN STORES AND ELSEWHERE. 
without price in this matter a word) & ANY LIVE DEALER CAN SELL [SEVERAL A WEEK 
ad s a bse sah ahead aged ~ Write for Dealers Proposition Today 

ee a et ee ee a 84 La Salle Street 


ny wienty- bole ca thyaaee | Duplica Co., CHICAGO 





t Wea>r\ bod, on thy carpet, and 
] 7 } 17 ] Ds, , ] +7 f - on 99 vs 
it | adore Zz Ado he walking! hy Be iia Ue Senay re oe rags ting cz Mighaee Fe: iS IAS Oates 
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“Visible” Typewriters 


Rebuilt or “In the Rough” 





The great demand for these machines has kept us hustling but 
we are still ready to fill all dealers orders for 


OLIVERS 
L. C. SMITHS 
UNDERWOODS 


a os, aa 











We have also an Immense Stock of No. 6 and No. 7 Rem- 
ingtons and Smith Premiers at specially low prices and can fil 
=== DEALERS ORDERS 


from the most Desirable Stock of Typewriters ever offered 
~~ Write For Lists and Prices 


TYPEWRITER EMPORIUM 


Established 1892 92-94 LAKE STREET, CHICAGO. 
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The man who wants the best .11 
will find it in the Moon. 


When you sella 


MOON DESK 


to a particular man, you are merely placing the sale 








emphasis just where he wants it—following the char 


er i, j 


* Se 


ne! of least resistance 

He may be particular about the style, the 
finish, the stock, or a hundred other 
tails, but the 


MOON DESKS 


are made for just such par- 





’ 





Moon 
Dealers 


are as exclusively higt 
lass as the desks which 
’ se1] 


















ticular people, — and 
they will meet his 
expectations to 





the utmos; 


detail 
They are all making money. 


They find Moon tvpewriter 
desks especially good sellers 
one reason is because the 
machine is embodied in tl 
pedestal instead of being brought 
up for use from the top of the 
desk, so that the stenographer 
doesn’t have to move her papers 
and other material on top of the desk 
in order to use the machine 


In other words, MOON TYPE- 
WRITER DESKS give the custo- 
mer complete satisfaction, and 
pay the dealer a big profit. 





Write at once for our Catalog and proposition. 


MOON ‘DESK CO., 
MUSKEGON, - - MICHIGAN, 






















CARELESSNESS BANE OF AMER- 
ICAN EXPORTERS. 
Australian Correspondent of Office 
Appliances Makes Some Very 
Pertinent Suggestions. 

North Sydney, N. S. W., 
May 18, 1909. 
To the Editor, Office \pphanc« S 
Since my last note to you business in 
the office appliance line has been very 


dull, as it always is at this time of the 
year in Australia. 
From a personal point of view | can 


heartily endorse your editorial, re pos 
tal etiquette, in your January number, 
and to show you that your business , 
folk to a considerable extent are still 
offenders in that direction, | encloss 
you a batch of the envelopes recently 


received. Feeling certain that no live 
business man would be guilty of such 
an unpardonable faux pas, the conclu 


sion that must necessarily force itself 
on recipients of United States letters 
is that there are a very large numbet 
of dishonest postal clerks in that coun 
try. That such is also the opinion of 
some of your American houses is 
shown by their perforating their pos 
tal stamps, a simple but a very effect 
ive method of preventing petty pilfer 
ing if such takes place, of which thers 
can be but little doubt. 


Another matter which I wish to call 
attention to is that any house desiring 
to do an export trade should | e an 
agency to take care of their business 
in New York; this will save their fo 
eign clients many annoying charges, 
often even of a fraudulent nature, such 
as the following for instance na 
recent indent from New York the 
terms were f. o. b. in that city; on re 
ceiving the New York agents’ bill a 
charge for local cartage was made, yet 
the goods were purchased on the con 
dition of being placed f. o. b his 1S 


only one out of very many like in 


stances and is only given to illustrat 
some of the tricks of the forwarding 


fraternity. This matter is getting so 
serious and annoying that many bu 
ness houses here are considering t 
advisability of doing business only 
with firms who have agencies in 
York. 

Yet another matter, and the most 
important, for the last of my sugges 
tions, many of your American houses 
new to the export trade suffer consid- 
erable inconvenience, and often risk a 
good deal through their ignorance of 
the fact that they can draw cash 
against their shipping documents on 
placing them in their banker’s hands 
for collection by the bank’s foreign 
agents. By doing this the exporting 
house never really loses possession of 


| their goods, and the firm really has 


much better security than by sending 
them through an agency. Many more 


70 insolvent than 
do bankers, and business folk in the 
habit of importing goods will think 
twice before refusing to sight a bank- 
er’s draft when they would not hesi- 
tate to do so with a forwarding agency. 


commission agents 


The last, one of the most annoying 


traits of the “New Chum” export 
trader, is his general neglect to num- 
ber the cases, and to give or quote 
such number in the invoice with its 
specific contents. ‘This not only saves 
his client’s time and money, but 
smooths the trouble with customs off- 
cers, who will often, when they find 
invoices made out in a systematic man 
ner, pass the whole consignment with- 
out opening a single case. On the 
other hand, several cases may be 
opened in what is not always a clean 
shed; this is a costly matter for the 
unfortunate consignee, and is the cause 
of a lot of unnecessary profanity. 
There has been enough information 
given in your valuable magazine to do 
away with a very large amount of ir 
ritating and wholly avoidable annoy 


ances. The exercise of but a very 
small amount of care is all that is re- 
quired. The want of it by people who 


especially pose as system educators 
(which most manufacturers of office 
specialties do) exposes them to ridi 
cule, and shows the world the absurd- 
ity once more of the preacher being 
the last to live up to his doctrines. 

T. B. DINEEN 


OPPORTUNITY. 


They do me wrong who say I come 
no more 
When once I knock and fail to find 
you in; 
For every day I stand outside your 
door, — 
\nd bid you wake and rise to fight 
and win. 


Wail not for precious chances passed 


away, 
Weep not for golden ages on the 
wane; 
Each night I burn the records of th 
day, 


\t sunrise every soul is born again 


Laugh like a boy at splendors that 
have sped, 
To vanished joys be blind and deaf 
and dumb ; 
My judgments seal the dead past with 
its dead, 
But never bind a moment yet to 
come. 


Though deep in mire, wring not your 
hands and weep, 
[ lend my arm to all who say “I can.” 
No shamefaced outcast ever sank so 
deep 
But he might rise and be again a 
man. 
—Walter Malone in the Traveling 
Man. 
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Which would you rather do— 
or go fishing? 





Your work should not interfere with your 
vacation or your vacation with your work. Pre- 
pare for your vacation now by installing an 


Epison Business PHONOGRAPH 


Set it up in your office and dictate your 
letters to it—-no waiting, no delays, no interrup- 
tions. Each day’s work can be done in its turn. 
Nothing accumulates. You work short hours, 
your typewriting department is not congested 
and each day’s letters go out in perfect form. 

The Edison Business Phonograph clears 
the way for vacations for crepe It is a 
great thing to get away and leave your work 
and worry behind. 

A trial of the Edison Business Phonograph 
costs you nothing. _If there is no Edison Teale 
in your city, write us about it. | 

Dealers wanted in all cities not covered. 
Write for full particulars. 


EDISON BUSINESS PHONOGRAPH CO., 205 Lakeside Ave., Orange, N.J. 





<7 


TRADE MARK 


The Edison Universal Motor Runs on Any Q Ea 
Electric Light Current nwone 
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A NEW FIELD FOR SPEED 
RECORDS. 


ENSDERFER \ll of the speed records and all of 
the speed tests of the past and pres 


ent, whatever the conditions 


[Typewriters || 8 orcs esis 
only o1 lass of copy, namely straight 











away riting. Of late years, how 

ever, the typewriter has invaded an 

Visible other held, that ot form and tabulas 
“a Wo! ind speed records in this field, 
Writing when they demonstrate an equal time 
saving, have an even greater utility 


Light because they have a direct bearing on 








A ‘ the question which is foremost lay 
Action with all typewriter users, nam the 
superior speed of the typewriter over 
~ > eT qT ork ot ~ hat er 
Interchange- the ] ror W TK I thi cna a I 
} é T Speed artists have already appeared 
able ype in this field as well as in the older one 
and one of the most notable among 
Back- them is Mr. Joseph Contino, whose 
Space picture appears herewith lr. Con- 
pacer tino is a stenographer in the employ 
NEW No. 8 MODEL otf the National Transit Company of 
Oil Citv, Pa Che photograph shows 
. > . . , : I S = 
Equipped with DECIMAL TABULATOR for which no charge is made Mr. Contino seated at his des ur 
- ] ] 1 1 1 ) 
rounded by no less than three Rem 


SEND FOR CATALOG THIRTY-TWO ington typewriters, all of which he 


The Blickensderfer Mfg. Co. uses for different kinds of form writ 


STAMFORD, CONN. 



































wauuans ste hi ttt | NSS MEILINK’S 
COPY HOLDER i . : STEFL 


MR. CONTINO AT WORK. 











| 
$\90 EACH a , 
: | ing which he is called upon to do. 
( OPY ()ne of these is a No. 8 Remington, 
with 18-inch carriage ; anothe! is a 
| No. &, with 12-inch carriage, and the 
| other is a new model 11 Remington 
| with “A” carriage \ll of them are, 
: i ; eer ; 
of course, equipped with decimal tab 
ulators, which are essential in every 
kind of tabular work 
Mr. Contino is the envy of the other 
| employes in the office on account of 
| ( 
IS‘POPULAR WITH THE STENOGRAPHER, Because onesie byteer glia rae 
2. By means of a specially de | paper clip it w 4. It holds t py at just the right angle tion. His surpassing swiftness is e 
hold ANYTHING fromas legal ca \ ast eye st I ° » ‘ , 
mamrandam stin of o tall ised Gook. T! wck ena dent in every kind of work whi 
oe Seek may Se Re ty aa ene glee dye be os wee ys oe volves the use of the Remington tal 
i “a ea b ) e¢ cee t tCK 
ard r sellir | ulator, but is particularly nota in 
Stationers and Office Appliance Dealers work done on very large and intri 
Here is a new copy holder just being put upon the market which is bound to be very popular with the stenog- forms lor ¢ xample there is one 
raphers. It has eliminated all the little inconveniences which have hitherto made copy-holders an additional worry : a : ! ? 
instead of an aid to the stenographer. In these days of touch type-writing methods a copy-holder increases the OT SOll neures size OT sheet {X24 
output of the stenographer 20°%, because it places her note-book in a position where she can keep her glance incl wnat - ant] Mir ( arse 
fastened on it without strain to the eyes or tiring the muscles of the back and shoulders. nenes, a ‘ very MONT! Bas UV Y 
One stenographer in a building using the Meilink Copy-Holder will soon have it introduced into ever; turns out 25 of these sheets in at 
office. You want to get in oa the ground floor and start these live holders goingin yourtowa. You will eee f eioht hour -| \ orait 
reap a big harvest. The profits to the dealer are big enough to make you stare. erage OF elgnt Nours WOTK va 
Strike while the iron is hot. The time to get in oa a specialty of this kind is the very first week if pos- the No. &. 12-inch carriage R 
sible. Days mean dollars right now on this proposition. Write us today. M sf os 
ton, it ( mtino makes out 175 
THE MEILINK MANUFACTURING CO., TOLEDO, OHIO, U. S. a. voll hay nr n paper 18 
| Ol STi ements oO maper iT ~ 
long 
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Such speed records in tabular work 
have a peculiar appropriateness at the 
present time because the typewrite! 
is now coming into general use for this 
class of work. In the case of straight 
away writing the superior speed of th: 
typewriter over the pen was admitted , aos 
long ago and no one would now think A nS “4 9 * 
of questioning it. [In the case of form a Uncle Sam pays the freight 
and tabular work, however, such dem . ade 


onstrations of the superior speed of The cheapest way to get business is by mail. 
the typewriter still have a direct com 


mercial utility in that the practical re ’ : ¢ Send out your SILENT 
sult is an immense widening of th: F ee SALESMAN (a form letter) 
= ae Wd 4 c 


field of the writing machine. ; — . : 
\ll_ typewriter men and all typ t= = = regularly. It will bring the 
writer buyers should therefore be in | : - 2 il] ] 
terested in the tabular speed records — — Jusiness. Cc postage wi et 
made by Mr. Contino on his Reming- = you talk to your customer or 


tons, and all alike will agree that such 
speed records as these must have 
direct effect on the present develo» 
ment of the typewriter business. 


prospect, nomatter how distant. 


The Writerpress 


LEADERS IN NEVADA. 
produces actual typewritten form 


One of the liveliest firms in the sage 


ae he oe White a letters at the rate of 1,500 an hour. 
oft Keno, ev. 1e company is the ‘i ‘ 

agent for Underwood typewriters, Bur No other machine can do work so CHEAPLY nor produce 
roughs adding machines and Gamme such GOOD WORK. 


ter multigraphs, besides lesser lines of ie ‘ 
office supplies. oy Rush, the inspec ¢ Any number of forms can be held for future use, thirty 


tor for the company’s repair depart seconds only being required to substitute one form for an- 

ment, handles all the repair work in ; 

Nevada, from typewriters to phono- 

graphs and cash registers. @ An intelligent boy or girl can learn to operate it in 10 
Mr. Rush writes that the typewriter ‘ od . ; d 

business is picking up and he is look- ninutes and become proficient atter a day s trial. 

ing forward to a good season. He * on 

Sd hi ota ot that then tee sell A complete printing ‘plant W ith the use of THE DIRECT 

vi Indiar INKING CARRIAGE, The 


a few Underwoods to the Indians as 


other. 








an additional incentive to follow the Writerpress becomes a complete printing plant. Will print 
straight and narrow path of civilization . 

or at least, might swap typewriters | from any kind of printer’s type, cuts or engravings. HUN- 
for baskets. We have seen some bas- DREDS OF DOLLARS can be saved annually in printing 
kets for which one might do worse _ . : . . j 

i : e “ms reports ations “1ce@-11StS, * 

than trade a typewriter. Down in the office forms, reports, quot ns, price lists, etc 
Navajo country they make blankets @ One dealer writes us, ‘‘We consider The Writerpress the best 
that are just about as valuable, dollar a i 
for dollar, as a standard typewriter. office — ever placed on the market. 

We expect to he: ar more of Mr. Rush | jor samples wrk and full information 
sc toe bibs oan THE WRITERPRESS COMPANY 

INVENTS ADDING ATTACH- 187 Writerpress Building, BUFFALO, N Y. 

MENT. 





H. H. Burton, Los Angeles, Cal., has 
invented an adding attachment for 


typewriters. Some of the more ‘t- || Bios Deeds ood Bast Vie 





Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 


portant objects are to facilitate at- 
tachment and detachment of the add 
ing device to and from the numbered 





























kev-bars of the typewriter; to provide 60c 
for adiust of the ‘vice j -e Holds Securely One to Six 
r adjustm nt of tl device in re y one em 
spect to the numeral key-bars, where — oa a Absorbs Ink From Leaky 
by any numbered wheel may be ro ; vacnabeek «ilies Pr rere 
| it ‘ eserves Penc n 
tated to different extents by the oper PRATT F. MFG. CO., 117 Point Street, Providence, R. ! For Sale By All Job 
. Asa : or Sale obbers 
n of different key-bars and thes: Roxbury, Boston, M June 1, 190 7 
amounts accurately determined and ms. use send 100 e enclos Send 15c postage for sample. 
11.4 . hey are O. K Signed, 
controlled: to improve the numeral leicten Mat Genk of i 
ae ag ba args ce Riga nag iy Peoples Nat'l Bank of Rox The Valley City Novelty Co. 
Se ee Bee ge ee ae ir t Grand Rapids, Mich. 
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REMINGTON TYPEWRITER 
STAFF IN BOMBAY. 

The picture which we publish here- 
with of the staff of the Remington 
typewriter office in Bombay is inter- 
esting for many reasons. This Rem- 
ington office in Bombay, “The Gate of 
India,” is only one of “the 460 Rem 
ington salesrooms which encircle the 
globe,” and everyone of these 
rooms, especially those in remoter 
countries, have about them 
ture of absorbing interest. 

India has been correctly termed a 
“land of many nations,” and the Bom- 
bay office, like every other Remington 
office in India, is remarkable for the 
different represented 


sales- 


sonie tea 


nations 


many 
among the employes. Among the 
people represented in this picture are 


English, Portuguese, 
Goanese, Hin- 
Persians, etc. 


the following: 
Parsees, Mohammedans, 
dus, Native Christians, 
While this list is a remarkable one, it 
is no more remarkable than the num- 
ber of different kinds of Remington 
typewriters which are now sold in the 
Indian market. These include, in ad- 
dition to the English Remingtons, ma- 
chines for writing Persian, Urdu, 
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Hindi, Marathi, Gujerati, 
Burmese, in fact a great majority of 
the vernacular dialects of India. The 
sum of the matter is that the Reming- 
ton organization of India is thorough- 
ly representative of India and the 
needs of India. In this respect it re- 
sembles the Remington organization 
in every other country. 

An interesting fact about this pic 
ture is that it was entirely the idea of 
the native office staff and was sub- 
scribed for among themselves. W. H. 
Saxon-Davies, the manager, and the 
two English salesmen knew nothing 
about it until asked to join the group. 


Davanagri, 


to bring 
fear the 


It was at one time forbidden 
typewriters into Turkey for 
Young Turks should use the machines 
to manifold and disseminate manifes- 
toes, which not being in handwriting 
would not disclose their authorship. 
Once a parcel of hymn books were 
summarily confiscated by Turkish off 
cials because they included ‘Shall we 
gather at the river!” and this was off- 
cially construed as an invitation to 


rebellion. 


EADE TAKES NEW POSITION. 
We learn that Mr. A. G. Eade, the 


esteemed manager of the Oliver lype- 


vriter Co. for France, has st re 
signed. He succeeds Mr. Pain as direc 
to he départment of “Modern Of 
hce appliances,” which Messrs. Paul 
Roux & Co. have opened at 128 rue 
Reaumur Paris, and who are hand 
Siete the “Universal Adding Machin: 

the “Rapid” addressing machine, an 
the “International Time Record’ 
“a 8 

We address our hearty congratula 
tions to Mr. Eade on this occasion and 
we have no doubt as to his success in 
his n¢ position. 

Our best wishes also a pany 
Mr. Pain who, it is said, is leaving 
Messrs. Paul Roux & Cie. to estab- 
lish in belgium a very important busi- 
ness allied to the “Conpaquil Real” of 
Paris 

Good salesmanship is the art of find- 
ing out what a customer wants and 
then using your knowledge of mer- 


chandise to satisfy that want. 





. a 








a is 


























THE REMINGTON STAFF IN BOMBAY. 





ONE-ARMED GIRL TYPE- 
WRITER. 

Miss Anna M. Hey, probably the 
only one-armed stenographer in the 
United States, who operates a type 
writer rapidly, recently gave novel 
demonstrations in a window of the 
Smith Premier Typewriter Company's 


offices, No. 821 Pine street, St. Louis. 
Although her right arm was ampu- 
tated at the shoulder when she was 4 
years old, Miss Hey is able to write 
at the approximate rate of 100 words 
a minute. 
She adjusts the machine her lik- 


ing, places the paper on the roll with- 








MISS ANNA M. HEY. 


and goes ahead without 
She also writes short- 
left hand. 


out assistance 
apparent effort. 
hand with her 

Miss Hey, who is 16 years old, 
been graduated from both a 
school and a business college. 

The Smith Premier Company recog- 
nized her ability and employed her to 
demonstrate their machine, in doing 
which will travel to most of the 
large cities of the United States. 


has 
high 


she 


She explains her use of the Smith 
Premier exclusively by saying it is 
simple and easily operated, and is a 
complete “key top” machine with no 
shift key. 


PLACES BIG TYPEWRITER 
ORDER. 
College of San 
laced an ook -r for 
Reel ex 


Heald’s Business 
Francisco recently p 
150 Inderwood 
changing therefor the same number of 
modern machines of other makes and 
paying a difference besides. 


new [ 


1 
asn 


\ 5 | - 

lares make the money go, but it 
IS a poor auto that cannot beat two 
mares in making money go.” 
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As an Office Printing Machine 


The Gammeter Multigraph 


Saves 50% on Printers’ Charges 


Everv office has various forms are required 
from time to time for the proper a ig of business, 

Some of these needed things are sent out to a job printer—others are ‘‘got along without,” 
because the printer much for them, or because he would take too much time 


1 constant need of printed matter for house use; 


| systematic handli: 


would charge so 





getting them printed. 

. With the Gammeter Multigraph you can print these things for half what a printer would charge, and you 
can get them done immediately without the printers’ delays and disappointments. Furthermore, Multigraph 
printing keeps confidential matter privat EF pes can be used on the Multigraph, forms may be “ kept 
st ng’’ and used from time to tim \ dir ng attachment is supplied for straight printing purposes. 


As a Multiple Typewriter 


The Gamme te rM abtiqragh typewrites form letters that are 
! with the work of a regular high grade typewriter. 


EXTRACTS FROM USERS’ LETTERS 


*Some months ago we installed a Multigre aph in 


our office to handle oar tote letter work, of which identica : 

we \ e alarge quantity. The Multigraph has done It turns out copies faster than any duplicating device, 

this work better, quicker and cheaper than we and each copy is a perfect ribbon-printed Ly , 
the Gammeter Multigraph you pay us for one 


before But In 
machine that pays you as two-an U 
Press and a Multiple Typewriter. 


have ever been able to get it done 


what has surprised us most in connection with the ce Printing yi 





The 
Multigraph 
Company 


Mi ulti graph is what it is saving us on job printe rs’ 

sills. we are now able, by use of the Multigraph - Sales 

to get our office printing done for about half prin- Mail Coupon and Let Us Send You Samples 1804 Case Ave. 

ters’ charges. We print on,it filing cards, reports, 

Seale tags. lists and forms of several different of forms printed on the Gammeter Multi- Cleveland, Ohio 
. graph, together with a Multigraphed “ 


sorts—it seems all is gris st that comes tothe Multi 


graph mill typewritten letter addressed to you per- 








Please send me sam- 


sonally Simply send us your name, ples of forms printe 1 
We have just finished running off a job of 20,001 the name of your are. ir L,. ~ F on the Multigraph, also 
post cards, which at the lowest figure that we could deactintive becklet crecateloaue.” _Multigraphed type- 
get in St. Louis, would have, cost us $22.0 written letter and descrip. 
penne ae | Multigraph. we pe sp ote ~ me erste The American Multigraph tive catalogue. 
$ for the electrotype 1 he urning it S . 
cards required the entire o Sales Company 
for one bade, Whisk. we 0) 1804 Case Av., Cleveland, 0. N 
ean therefore ase that or PROTO 0000 ccccsccere see: ehesee wane 
one jo slon of SLL ce Oo Say : Branch Offices Everywhere 
initial cost of the cut being saved on the next t . 
a: raha — Pestehoe secsccedsanncevessonnapaseel To 
**Teaved one handred dollars last month with M nme 
my Gammeter Multigraph. Fifty dollars on letter Queen Street 
work. and fifty dollars on office forms London, | PEPER noc cnscckdnsneseenandasensnn aes 


Write address on the mircin 








IDEAL BOOK ™4™X¢ CORNER CO. 


PATENTED 
MAILING CORNERS 


Best Corner Made. Send for Samples and prices 


C. C. Andrews, 


Trademarks and Copyrights 


Send your business direct to 






Washington. 
Personal Attention Guaranteed 


Great Variety of 
Styles Adapted to 
All Sizes of Books 


Specialty :—Typewriting and Adding Machines 


‘WORCESTER, MASS. 


Suite 33, N. U. Bldg., Washington, D’ C. 


Treas. 








Saves time and insures better service. 


25 Years’ Active Practice 


Address E. G. SIGGERS 
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| A PRACTICAL USER OF OFFICE 
~ «2% @ APPLIANCES. 


4 
“Ge ° . 

” A o ° P 

Cnty, “ag > % ty Down in Dayton, O., in a handsom« 























You Can Build “ag, “vas, % suite of offices not far from the depot 
“afte, %, %, | and overlooking South Ludlow street, 

% %, is a man who, while he sells no devices 

, or appliances for the office, is never 


Up, Down or Side-ways 


WithB-M Quality 


“Cabinettes” 


theless a constant and interested read 
er of Office Appliances. This man’s 
name is W. G. Critchlow, and it was 
the pleasure of a member of the Office 
Appliances staff to spend one forenoon 
with him in his Dayton offices not 


many we ks ago. 
Critchlow, as we said, is not a deal 





er. He is the president of a thriving 

~ hese little sections enable you to supply all the filing needs of your big ind and prosperous fraternal organization 
ittle customers—no matter what such needs are —the I. L. U—which has members 
Your smallest customer can begin his filing system with a single B-M Quality | and branch lodges in nearly every part 
Cabinette’’ and have it ‘‘right’’ trom the very start, and yout big —— es of this continent and in several foreign 
who are now using regular sections—can add little or much to their equipme intentzinn an weell The aches of te 


any time and build up, down, or side-ways as they prefer : : , 

organization, though largely fraternal 
and social, possesses benefit features 
which make it especially attractive to 
men of only moderate income. Mr. 
Critchlow, as the head of the Grand 
Lodge of the order, keeps all the rec- 
ords, superintends the receipt and dis 
bursement of money and attends to 
the propaganda and literature for the 


This means convenience which all your customers will appreciate 
them the chance 
h nd 


lave ind pring 


B-M Ou ilitv ‘““Cabinettes he Ip dealers hold the trade they 
new trade 


With an agency for B-M Quality Cabinettes,’’ you can secure business 
e never before been able to cater to satisfactorily 


y B-M Quality “Cabinettes” are the only ~~ 
little sections which build up and down () 


and fit in with regular standard sections. ¢%. 





Capinet? 





This means that dealers who first offer B-M Quality ‘‘Cal 
inettes’’ will be practically without competition on the line 







Don't let some other dealer in your neighborhood get 
ahead ot you. We need agents, and need them now. Ther: 
is big profit for you in our line and our terms are liberal 







Write at once for our proposition to dealers, if you de 





ire an agency 





B-M Quality Cabinettes’’ are made from the same 
quality of materials and by the same workmen who make 
our entire line of admitiedly superior B-M Quality Office 
Furniture 








But write for our catalog 





Let us give you all the facts concerning a line which 





bring new and help hold old customers 





Remember, B-M Quality “Cabinettes” are the only littl 
secttons that fil with big sections 
Write us immediately. Use the coupon. Address 


Browne - Morse Co. 
107 Hovey Street, Muskegon, Michigan 







W. G. CRITCHLOW. 


growth of the organization, besides 
handling other details too numerous to 
mention. He succeeds, withal, in main 
taining right along a personal toucl 
with the leading members and many ot 
the rank and file through his very vol- 
uminous daily correspondence. He ex- 


NARROW For Adding Machines plains that the nature of his work is 
such he could not begin to do it with- 


ROLL Seiies Heoon out the many devices tor the dispatch 

Stock Tickers, etc. ot business and the filing and finding 
Drug Rolls of the many necessary papers and let- 
PAPER Galley Proof Rolls ters. \W ithout the devices he has— 
ae Ribbon Paper and they include pretty nearly every 
$ Special Sises Meade to Order Keyboard paper for the Monotype ay one test tee aan 


Colonial Company, Mechanic Falls, Me. 




















force away beyond its present limits to 
a point where the burden of expense 
would be too heavy for the organiza 
tion to bear, or at least, would be out 




















of proportion to the re ceipts of the 
office. Now, however, with the work 
all carefully systen latized and carried 
through by means of these devices, the 
office is run upon an economical and 
a profitable basis. 

Mr. Critchlow’s equipment includes 
Wagemaker filing cabinets, a National 
folding machine, Gammeter Multi 
graph, Burroughs adding machine, 
Dictaphone dictating, transcribing and 
cylinder-shaving machines, Egry 
charging and billing machine, a num 
ber of Smith Premier and Underwood 
typewriters, Protecto; grap yh check pro 
tector, various loose leaf devices for 
the keeping of records and accounts, 
card files, Thexton sealer, Universal 
folding machine and several other time 
savers. 

Mr. Critchlow is totally unlike the 
man whose system was so perfect that 
it took all his time to apply it, leaving 
him no time for the despatch of busi 
ness. The (¢ ritchlow svstem works for 


him every minute the day. His let- 
ters and distin dictated into the 
dictaphone every morning, come fresh 


I 
from his mind while the topic imme 
diately at hand is uppermost. Letters 
are answered on the dot. There is no 
constraint, no going back to repeat, 
and as a result his letters and circulars 
are models of their kind. 

Mr. Critchlow and his charming 
wife manage the principal details of 
the office and have a force of half a 
dozen or more clerks and stenograph 
ers . Both are young people of charm 
ing personalities and the representa 
tive of Office \pplian ‘es 1s indebted to 
them for a most agreeable forenoon. 

One more thought in conclusion: 
Critchlow, pleasant and  agreeabl 
though he is, is a perfect dynamo for 
work. Details of work flung into his 
mill are ground out as easily as a ten 
horsepower motor applied to a corn 
sheller would eat up a load of corn. 
We would like to see a business sys- 
tem “expert” tackle him, for we be- 
lieve Critchlow could eat him up even 
unto the pin feathers. 


MORE TROUBLE FOR McCALL 
AUTOMATIC. 


Another chapte - of the McCall Co. 
affairs is being elo at Columbus. 
Joseph Fey has attached the entir 
equipment of the McCall shoy The 
machinery has heen packed for stor 
age. Mr. Fey is the man who built the 
McCall models recently sold for stor 
age in Chica 
In the suit of F. F. Main against the 
same company on a labor claim, the 
judgment secured more than two years 
ago and secured by bond of F. C 
Kingsbury, Sec.-Treas. of the com 
pany, is still unpaid. Suit has just 
been begun in Common Pleas Court to 
collect on the bond 
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Planetary Pencil Pointer | 














Is to do 
it the 
antiquated 


To 
Sharpen 
a Pencil 


this way way 





This way means usually having a dull knife or borrowing a knife, perhaps 
breaking finger nail on opening the blade, uneven cutting of wood, breaking 
points, wasting of lead, soiling hands and, perhaps, linen, and frequently 
valuable papers; having waste about you—in short, is generally wery un- 


satisfactory. 


A 
Planetary 
Pencil 
Pointer 


To be 
strictly 
modern 


use 





The Double-Planetary System of Pencil Pointing 


is the only system by whicha perfect point can be made on all kinds, grades 
and sizes ot lead pencils, slate pencils, various colored pencils, wax crayons, 
watchmakers’ peg-wood, etc., ete. The only system using no sandpaper, 
tiles or knives. It is adapted tor use in Banks, Offices, Schools, Stores, 
Draughting Rooms and Private Residences. In construction the machine is 
simple, substantial, durable and neat. It requires no adjustment whatever, 
and is cleanly and rapid in its operation. All one has to do is to insert the 
pencil, turn the crank around a few times and there's your point as perfect 
as mechanical brains can make it—more so than the sharpest knife can ewer 
make it. It eliminates all pen-knife troubles. It is the satisfactory way. 


For further description and prices write us 
MADE ONLY BY 


A. B. DICK COMPANY 


CHICAGO NEW YORK 


TT 


— 
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Machine for Bills of Lading 


OME TIME ago the Interstate 

Commerce Commission recom 

mended for the adoption and use 
of shippers a uniform bill of lading. 
The suggestion of the commission was 
taken up and adopted by the carriers 
through the action of a joint commit 
tee. The report of the Commission 
prescribed the provisions of the bills 
of lading, viz.: the contract and the 
conditions of service and liability as 
well as the use of separate forms for 
“order” shipments and “straight” con- 
signments, which are to be printed on 
paper of different colors. The detail 
arrangement of the forms was pre- 
scribed by the Uniform Bill of Lading 
Committee of the roads, including 
representatives of the Trunk Line As- 
sociation, New England Roads, Cen- 
tral Freight Association and Associa 
tion of Lake Lines. 


The details of the forms adopted 
and now in general use are too volum 
inous for publication here, but the 


principal requisites and general terms 
are as follows: 

Bill lading for “order” shipments 
consists of Order Bill of Lading, print 
ed upon yellow paper, and the ship 
ping order and memorandum acknow! 
edgment, to be printed on blue paper. 

“Straight” consignment bills con- 
sist of bills of lading, shipping order 
and memorandum acknowledgment, 
all printed on white paper. 

Under the rules adopted all bills 
lading must be of a uniform width of 
eight and one-half inches, but may be 
of any length the requirements of the 
shipper demand. 


Accuracy Essential in Preparation of 
Forms. 

Not only is the wording of each 
form prescribed to the minutest detail, 
but the line spacing is also indicated, 
for the reason that, as the forms are 
intended to be made out in triplicate, 
it is desirable that they shall register 
properly. While the wording of each 
form is slightly different, what is r« 
quired to fill in the different details of 
shipments is the same for each form, 
hence the forms should register ex 
actly one above another so that the in 
sertion of two sheets of carbon paper 
will enable one to make out the bill 
of lading, shipping order and memor 
andum, either for “order” or “straight” 
shipments, all in one operation 

But in the handling of 


+ 


loose shee S 


which must register in this manner, 
much inconvenience and inaccura 
will arise. Even where the forms ar: 


bound in the form of a pad, they are 


more or less inconvenient, requiring 


the insertion of carbon papers every 
time it is desired to make out a new 
set of bills. Then too, where forms are 


Device of Chicago Concern Makes 
Easy the Writing of Uni- 
form Bills. 


loose upon the desk or bound in pads, 
there is always more or less waste, and 
this would be especially true in these 
triplicate sets, because when a careless 
clerk or the ever-ready man with the 
pencil began drawing pictures or fig- 
uring his income on the top blank, the 
two remainings blanks would also be 
put out of commission, spoiling three 
printed forms instead of one, because 
the memorandum and shipping order 
forms are useless without the original. 
[op sheets are easily torn; the pad is 
tossed about the desk, falls on the 
floor, the corners become dog-eared and 
bear an appearance of dilapidation and 


carelessness. [t is impossible, or 


should be, to send a man a bill lad- 
ing on a soiled sheet of paper. To 
get clean, smooth sheets, one must 


needs dig down. 

To meet these difficulties, the United 
Autographic Register Company of Chi- 
cago has devised a machine, similar in 
construction to their other well known 











built especially to ac- 
new uniform bills of 
lading. By the use of this machine 
there is never any careless handling of 
the forms. Nobody writes on the pad 
unless he is there to write out a bill of 
lading. No bill unneces- 


but 
commodate the 


registers, 


is Si riled or 


sarily creased. 
Two of these machines in an estab- 
lishment will handle a tremendous 


number of bills of lading and every bill 
will register exactly over the shipping 
order and the memorandum. And fur- 
thermore, there is never any waste of 
good paper and printing. 

In this machine, a small « 
is shown, there are three rolls of paper 
In the “order” bill machine, 
roll of yellow paper and two rolls 
of blue paper. In the “straight” bill 
machine all three rolls are of white 
paper. There is no difference, pam: 
ever, in the machines. Now upon each 
roll of paper is printed many of the 


‘ut of which 


there is 


one 


forms as the roll will hold, each roll 
being confined, of course, to one form. 
When the rolls are put into the ma- 


chine and the ends passed through the 


feeding mechanism, each of the forms 
register accurately over the one be- 


machine 


sheets SO 


1eath Furthermore, the 
feeds the 


carbon between the 


that the operator simply writes his bill 
ot lading as upon a convenient deSkK, 
then with his left hand presses a levet 
which re Posen the tear-off rule at the 
end of the machine. With the thumb 
and index finger of his right hand he 
then grasps the three sheets which 
project slightly, pulls them mtil 
the end of the bill appears at the 


other edge, releases the lever and tears 


off all three sheets in one operation 
neatly and accurately, leaving a fresh 
bill of lading series in writing position 
for the billing of the next shipment. 
He has all the records in his hand 
in one operation, with no bother and 


no inconvenience. ‘The machine is al- 
ways there and if it is fed with the 
proper material you may keep on issu- 
ing bills for a thousand years 


The manufacture of these registers 
for the many purposes for which such 
duplicating machines are used is a big 
ndustry and the United Autographic 
Register Company keeps up-to-date 
every minute. Its aim is to have a 
machine for the needs of every mer 
chant 


A NEW SHORTHAND SCHOOL. 


One of the neatest, best equipped 
and most up-to-date commercial 
schools it has been the privilege of 
your correspondent to visit is bein 
ope ned at Q2 Monroe streé et, aran 


Rapids, Mich. It has steam heat, elec 


tric lights, splendid natural light, quar 


tered oak furniture, leather upholstered 
chairs, lace curtains at the windows 
and rugs and matting on the floors 
The general appearance is more liké 
a modern business office than the or 
dinary stuffy school room. It has new 
typewriters, filing cases, the comme: 
cial phonograph, and many other ap 
pliances not found in most ymmet 
cial schools. 

The proprietor is Arthur E. Howell, 
a young energetic, progressiv« busi 
ness man who is thoroughly in lov: 
with his work. Mr. Howell was con 
nected with the McLahlan Business 
University for five years and made a 
host of friends among the students 
and business men. 

He believes that a young person 
should first secure a good English 
education—go through high school iif 
possible—before studving shorthand, 
and he will insist that the prospectiv« 
student give evidence of his Englisl 
knowledge before enrolling ly this 
respect his schoo] will be o1 of the 
increasing number of shorthand 
schools requiring an educational quali 
fication for entrance. Mr. Howell w 
ma a specialty of preparing this 
class young people for high grade 
commercial and U. S. Civil Servic: 


positions 








ROYAL SALESMEN MEET IN 
NEW ORLEANS. 

On June 4th, the manager of the 
New Orleans branch office of the 
Royal Typewriter Company, A. H. 
Pike, called in all the members of the 
selling force for a three days’ conven- 
tion. The paramont idea was-to ex- 
amine each man thoroughly as to his 
qualifications, his line of talk, his abil- 
ities along this particular line, as well 
as to furnish a little recreation and 
entertainment. 

One entire day was given for dis- 
cussing conditions in each man’s terri 
tory. He brought up his troubles and 
discouragements, if he had any; he 
outlined the deals he had won and the 
competition he had met and overcome, 
what he attributed his success to, etc. 
After these matters were discussed, 
the meeting was opened for sugges- 
tions and any necessary changes that 
might be made in the present plan 
that if carried out might possibly in- 
crease their already fine showing. 
From this information Mr. Pike was 
able to get closer to the situation and 
get a better working idea of just what 
the ane conditions were in every 
part of the territory, in order that he 
might work them out better in the fu- 
ture to the very best advantage. ‘The 
salesmen were also able to give each 
other assistance along certain lines on 
account of the different experiences 
they had had. 

One entire day was spent in demon- 
strations to the manager by each indi- 
vidual salesman. Every point of ad- 
vantage was brought out as well as 
some points that skeptical prospects 
might bring up. These were discussed 
pro and con. Each salesman was crit 
icised as to his selling talk and the way 
he overcame objections both by the 
manager and co-workers. The whole 
matter was gone over so thoroughly 
that the men were enthusiastic in their 
penne of the amount of benefit that 

each derived from the meeting. 

After an outing at West End 
Amusement Park the convention was 
brought to an appropriate close by a 
menageet in the private dining room of 
the St. Charles hotel. 

After the dinner each man responded 
to an appropriate toast on typewriter 
subjects. The affair as a whole was a 
decided success in every particular and 
the manager will no doubt arrange 
something of this kind every three or 
four months 


Because they are ashamed of the 
best that is in them, many men go 
through the world unknown. 

\ ton of ordinary steel costs twenty 
dollars; a ton of watch spring steel 
costs twenty thousand dollars. The 
difference is in refinement. 
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MAKE IT PAY! | 


THERE’S BIG MONEY IN THE RIBBON 
AND CARBON BUSINESS IF 


YOU SELL THE 


WORLD »» TUXEDO 


BRANDS 





















































Just a few sales are needed to start business in your 
direction—WORLD and TUXEDO brands soon build up 
their own trade by reason of their unsurpassed quality; 
handsome typewriting; beautiful uniform work is always 
assured when our brands are used. 


NOW IS THE TIME TO START! WRITE TODAY 


The |NTERNATIONAL CARBON PAPER (0. 


241 Center Street NEW YORK, U.S.A. 


TKE BOCK CO., Western Agents, First National Bank Building, Chicago, 
C.D. JOCELYN & CO., 41 Ss. 15th 5t., Palladelphia. Distributing Agents for Pennsylvania. 
CENTRAL TYPZWRITER SUPPLY C9., Kansas City, Mo, 

















‘Are You Interested in Maps? CARBON PAPER AND RIBBON 


WE MANUFACTURE AND INSTALL THE MAP 





AND TACK SYSTEM. A system recognized by leading 
merchants as the Ideal System . r keeping track ‘of 
Sales, Salesmen, Agents, Collect 
WE MAKE MAP TACKS AND IND JICATING PINS 
WE MAKE MAPS in wax, copper, zinc, and stone 
WE CARRY MAPS made by all the principal map 
makers. For the Pocket, for the Wall on plain and spring 
ollers and in cases —_— 4 
rn E MOUNT MAPS under glass for the desk. On Hard Finish Carbon Machinery 
cloth, on three-ply veneer and pulp board for handy ref 
erence and the Tack System . P 
WE PUBLISH ATLASES of the United States ar nd the 15 years experience 
World, for the shipping room, office, home, pock ane 
library. 


Maps and Appliances for Maps Our Specialty 


Send for Catalogue and Wholesale Price List JOHN WALDRON COMPANY 
JOHN W. ILIFF & COMPANY NEW BRUNSWICK, NEW JERSEY 














171-173 East Randolph S CHICAGO | 
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O Years 


OF 


Prosperity 


IN SPITE OF THE CRITICISMS OF 
A MOST EXACTING PUBLIC and 
some competition | 


THE POPULAR ~ 


U.S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


Our Sales are Increasing. Are Yours 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
No Extra Charge) 

Write for ou 
Typewriter Ribbons on Regulation Spools 
UNDERWOOD SOLID HUB 
OLIVER (Regulation) 
SMITH-PREMIER VISIBLE (Regulatior 

REMINGTON VISIBLE (Regulation) 
Automatic Reverse Attachments 


Bi-Chromes and Tri-Chromes 
In all Combinations for 
A dding Machines, Time Clock, Metal 
Daters, Multigraph, Writerpress. Printo- 
graph, Multi-Copy and all machines 
requiring ribbons 


RAKE KKK KKKK 
New Process Carbon Papers 
of quality 


in all weights and grades put up under 




















r propos tion 


Our Brand or Your Brand 





To Dealers and Agents: 
If territory in your vicinity is still un- 
claimed you may secure it 


WRITE TODAY 





U.S. Typewriter 
Ribbon Mfg. Co. 








Sansom & 8th St., Philadelphia, Pa., U. S. A. 


a 


Cable Address, MUSTR. 
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(By Special Correspondence.) 


Aberdeen, S. D. 


T) Remington typewriter figured prominently 
in connection with the home-coming celebration 
held recently in this town The feature of the 
Remington exhibit was the pioneer Remington 
model and the new No. 10 Remington model 
placed side by side This Remington exhibit 
attracted wide attention and favorable press 


Archibald, the Remington 
did a splendid business 
Albany, N. Y. 

manager of the Utica sub-office 
Albany, 


Mr 


comment. rep- 


resentative 


A. H. Gurney 
of the Remington Typewriter Company 


N. Y., was in town recently for a few hours on 
his eastern trip 

> am > 

During the week of June 2ist the American 

Association of Local Freight Agents held a con- 
vention at the Hotel Ten Eyck Albany at 
which time a special exhibit and demonstra 
tion of the Remington-Wahl machines was 
given by the Remington Typewriter Company 
The exhibit was in charge of Messrs. Stevens 
and Groby of the Adding Machine Department. 
New York City, who were assisted by the local 
office The exhibit was exceedingly well at- 
tended and as a result several orders were 
secured for Remington-Wahl machines for ab 
stract writing 

> * > 


force of the Albany iffice of the 
Typewriter Company) met on 
June 24th, for a of special 
Messrs, Stevens Groby on 
connection 


The sales 
Remington 
Wednesday 
instruction by 


course 


and 


the Remington-Wahl attachment in 
with bank, hotel, railroad and billing work A 
keen interest was manifested in the machine 
which will result in more sales 
. ° * 
G. A. Ryther of the Albany office of the Rem- 


ompleted 


just ¢ 


ington Typewriter company has 


a circuit of thé northwestern part of the ter 
ritory 
. . * 
P. S. Jones, the city representative of the 


Albany, N. Y 
type 


great 


Remington Typewriter Company 

and Mr. George S. Wilcox. the Remington 

writer representative in Troy, are doing 

work with the Remington-Wahl machine 
> . . 


The American Association of Local Freight 
Agents held a convention in Albany, June 22 
to 25. There were about 200 members present 
The Elliott-Fisher Typewriter Company was 
well represented by ten of its best railroad 
experts, recruited from different parts of the 
country All of them were kept constantly busy 
explaining the advantages of the Elliott-Fisher 
machine to the visiting railroad men Consid- 
erable interest was aroused, and large orders 
will doubtless result 

> . 7 

F. R. Anderberg. manager of the southern dis 
trict office, has been promoted to the man- 
agement of Chicago sales office Andy,.”’ as 
the boys call him, has made quite 1 success 
with the Atlanta district business’ since he 
opened the office here iast fall and his southern 
friends hate to see him leave but wish him 
every success in his new position. 

The Elliott-Fisher exhibit of railroad machines 
for the benefit of the local Freight Agents’ As- 
sociation convention held here June 22 to 25 


inclusive, was undoubtedly one of the most suc 


cessful exhibits ever pulled off at a convention 
The exhibit was in charge of C. H. Hunter 
advertising manager of the Elliott-Fisher Com 


pany, assisted by P. V. Gilfillan, Elliott-Fishe 
Company's special railroad representative: G. K 
Kendall, New York district manager: G. E. Les 


lie, special representative from Harrisburg: T 
A. Triggs, salesman from the New York sales 
office; Miss Davies and Miss Smile. demon 
strators from the New York sales office, and 
Miss Mullally, a Lake Shore freight bill clerk 
who gave an exhibition of freight bill speed 
work Miss Mullally is a very rapid operatoy 
on freight bill work and has a record, according 
to “Elliott-Fisher Railroad Book.” of _ 1,00 
freight bills in 5 hours and 7 minutes Elliott 


Fisher railroad machines are highly appreciated 
by the progressive railroad companies. We ar: 


informed that the Pennsylvania railroad com 
pany uses more than 2,300 machines for way 
bill use alone and that they are in general use 
for waybill and freight bill work on nearly all 


the country 
Atlantic City, N. J. 


important lines in 


The American Medical Association recently 
held one of the largest conventions ever held 
in this country at Atlantic City. N. J., at which 
there were between eight and nine thousand 
delegates in attendance Physicians’ and sur- 
geons’ appliances, all known medical electrical 
devices, drugs, etc.. were exhibited on Young’s 
Pier. There were about two hundred exhibitors. 








The Smith Premier Typewriter Company ad 
a very elaborate booth, in charge of H. L. Sed 
din of the executive office. who stated that the 
results obtained were well worth the expendi- 
ture. The convention lasted about te days 
Baltimore, Md. 
George L. Sholes, the local resident sales 


Monarch Typewriter Company 
business, wit! ospects 
opinion that in- 


yusiness 


manager for the 
reports a good month’s 
still better for July. It is his 
dications for an early return to 


normnat 





conditions are becoming more evident every 
day 
> > > 

A. T. Rose of the executive depart of the 
Remington Typewriter Compan) irned 
to New York after a short visit to Baltimore. 
He was accompanied by his wife Mr. Rose is 
very enthusiastic over business conditions 

Boise, Ida. 

L. B. Young, resident salesman Rem- 
ington at Boise, Ida., has just returned from a 
trip to the interior of Oregon and ports an 
excellent. business, having sold se No 1] 
machines for billing 

Boston, Mass. 

Charles J. Hadley, formerly of the ‘ er city 
force, is now hustling for the Ro 

The headquarters of the Christ Science 
Church are now using over fifty R rhe 
credit is due to W. T. Shannon, sal who 
has been selling machines, 

> . . 

The Boston office of the Re £ ype 
write Company had a good siness ist 
montl Among notable transactions the sale 
of twenty-six new No. 10 models boston 
Globe ind thirty new No. 10s t B. F 
Sturtevant Company 

> > >. 

The Boston office of the Re g pe 
writer Company had another exce ntl 
on the Wahl Adding and Subtracting Attach- 
ment Manager Kellogg re] t t terest 
is growing in the Wahl the 
Remington as the machine eco and 
better known, and each mont t s are 
becoming easier and easie! 

. . * 

R. E. Pettit, the Underwood dé t is 
walking around with a large smi n } face 
these days A young Pettit s the e for 
sam ind boys in the office are ing 
GOoD igars 

> > > 

Harry Woods, the assistant ma 
Under od office, was married June i the 
repair department and sales ented 
him wit 1 beautiful buffet He S 
wishes of all. 

* * = 

The business at the Underw d ff yn- 
tinues to be excellent and ) 
tible falling off as yet for the mme seasol 
The pa force has beer ) g put n 
considerable night work ) 
keep up 

* * * 

M! Dexter formerly wit ngtor 
company, has taken up the s time 
business with the Underwood ind eady 
increased the school business irge 
orders 

. = > 

Mr. Davis of the Underwood I! De 
partment has increased his fa 1 looks 
happy these days, 

>: : > 

Accompanying this item is a p ph of 
the lonarch sales force at Bost Those 
shown in the picture are: Back row ginning 
it left Messrs. Luddy Bates, Jo Mc Niff 
ind Burton; front row Messrs. Laffe nani 
(manager), Hodgdon and Gilson Be les this 


MONARCH SALES FORCE AT BOSTON. 


Amann has n effi 
cient corps of country correspondents located 
in the principal cities of the New England 
states, and also has sub-offices at Springfield, 
Mass., and Providence, R I With this spe 
cialized force of business-getters, is it onder 


group of experts, Manager 











was one caught 


splendid record 
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he Remington-Wahl achine is e coming Smith Premier machine by a young lady 
nachine and the Reusianion boys in Chicago typist who, at the age of three, had her right 
know it irm amputated as the result of an accident. 

° - a a Despite this handicap the young woman is able 
Messrs. S. S. Graves and M. Norden are twé to manipulate the Smith Premier with her left 
the salesmen of the Remington Typewriter and with as much facility as the average typist 
mpany in Chicago who are making a great possessing the normal equipment of two 
rd in the sale of the new Remington billing hands. The ease with which she inserts paper 
typewriter in the machine (single sheets and sheets with 
el carbon for manifolding) is remarkable. Thou- 

William Luff of the Remington sales force sands of Cincinnatians witnessed the demon- 

as just returned to work after spending a very stration and Mr. Zimmerman was warmly con- 
pleasant vacation with his family in Lawrences gratulated by his friends upon the success of 
Mix He says business is good the exhibition. 

+ - = - ” . 

G. E. Leslie, special representative of the C. A. Harton. formerly salesman of the Un- 
Elliott-Fisher Company’s general office in Har derwood Typewriter Company at Philadelphia, 
risburg, was here the first of the month assist as been appointed manager of the same com- 
ing F. R. Anderberg, the new Chicago sales pi iuny’s office at Cincinnati, in the place of J. H. 
office manager, in getting started off properly Blodgett, who has been promoted to Buffalo. 

Charlotte, N. C. 7 ee 
Frank F Jones. the Remineton typ One of the latest men to join the billin by 
ank Jone 1€ temington ypewrite ; 
representative in this town, commonly known as of the Remington Typewriter Company y- 


int J. Daly, formerly with the Elliott- Planer, 
Mr. Daly will specialize on the new model 11 
Remington billing typewriter and the Wahl at- 


The Typewriter Man,”’ has moved into his own 
office building, ane now has one of the swellest 


typewriter headquarters in the city of Char- 
otte. It is located right on the ground floor, on tachment, = a te 
he bes stre e ? neal the ublic 
conan ae eS oe = Miss a mary gt ye manage *. the Rem- 
ington Typewriter Company, is making a new 
, Cerne, DS record this year in the number of positions 
One of the salesmen who is setting a great jled. She reports a steadily increasing demand 
pace in Charleston and throughout South Caro for Remington operators as the result of the 
ina is Fred M. Cutler, the representative of the large sale of new model machines. 
Remington Typewriter Company. With Cutler 
in South Carolina and Jones in North Carolina Denver, Colo. 
the Remington Typewriter Company has two The Smith Premier Typewriter Company of 
splendid representatives in this section. We do Denver has moved to its new location, 215 Six- 
not know what Cutler of South Carolina says teenth street. The new store is larger and 
to Jones of North Carolina when they meet, bu better in every way than the old one, 
we guarantee that the main topic of their con ok 2 
versation is the Remington typewriter and thé O. G, Seitz will look after Smith Premier in- 
splendid success which both are enjoying in terests in Wyoming, Nebraska and South Da- 
the sale of the new models kota for the Denver office of the Smith Premier 
Cincinnati, O. lypewriter Company. 
Manager Killen of the Oliver Typewriter oe ictiticies 
Company has the benefit of the services of John H. Barr, factory manager of the Smith 
old typewriter salesmen. The local office has Premier Typewriter Company at Syracuse, 
been in operation only five years and the newest stopped at the Smith Premier office in Denver 
city salesman has been with him two years, so on his way from the Pacific coast, 
that his organization is made up of stickers nts... 
Manager Killen reports business going along Manager Knapp of the Smith Premier Type- 
prosperously writer Company in Denver is happy because his 
a he wife and family have arrived in Denver from 
Manager Zimmerman of the Cincinnati (0O.) Buffalo, 
office of the Smith Premier Typewriter Com S; Bye 
pany is receiving many compliments upon a R. M. Rowland, former proprietor of the Colo- 
recent exhibition in his office window. This con rado Springs Business College, has accepted a 
sisted of the speedy and accurate operation of position as traveling salesman with the Denver 















No More Blurred Letters 
No More. “Smeary” Erasures 


Dealers everywhere are finding the OTTO- 
ROTARY eraser 2 good seller because Jit 
meets the requirements of the modern typ- 
ist—does neat, clean rapid work—avoids 
smears and blurs 


INEXPENSIVE! SIMPLE!. PRACTICAL! 


The OTTO-ROTARY eraser is attached 
to a flexible steel shaft permitting erasures 
anywhere on the page; operates same as a 
dentist’s burrow, just a slight turn of the 
little wheel, a touch of the rubber to the 
paper, and the error has vanished, 


Your trade will appreciate this device. 
Let us send you circulars and terms and 
place a sample machine with you. We want 


responsible representatives everywhere. 


OTTO TYPEWRITER WORKS, 


PRINCETON, IND. 
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TYPEWRITER NEWS—Continued. 
branch of the Smith Premier Typewriter Com- 
pany. He will have a Colorado territory. 


A. L. Armstrong, who has traveled out of Salt 
Lake for the Smith Premier Typewriter Com- 
pany for the last three years, has had to go to 
the coast for his wife's. health. 


R. G. Wilcox, formerly with the Underwood 
Company at Salt Lake, has accepted a position 
traveling for the Smith Premier Typewriter 
Company out of Salt Lake City. 

Des Moines, lowa. 

Dan O'Connell, formerly telegraph operator in 
the dispatcher’s office of the C., B. & Q. Rail- 
road at Ottumwa, Ia., is now selling Remington 
typewriters on the southern Iowa territory, out 
of the Des Moines office. While a new man in 
the typewriter business, Mr. O'Connell has met 
with splendid success. He has a large acquaint 
ance among the telegraph fraternity and al) 
the boys are boosting for ‘‘Dan"’ and the Rem- 
ington typewriter. 

Detroit, Mich. 

Roy E. Ashley has recently taken a position 
with the Detroit branch of the Hammond Type- 
writer Company and is making a splendid show- 
=e in western Michigan. 

he Detroit branch of the Hammond Type- 

writer Company is proud of an increase of 50 

per cent over last year’s business. This speaks 

well for the No. 12 Hammond in a year of panic. 
7 . . 


Wittenberg College of Springfield, Ohio, is a 
new acquisition to the ranks of colleges and 
schools that have adopted the Hammond for 
instructive purposes. he credit is due to the 
Detroit branch of the Hammond Typewriter 
Company. 

. . > 
Ft. Smith, Ark. 

J. E. Richey, formerly the representative for 
the Oliver typewriter in this field, has resigned 
and accepted a position with the L. C. Smith & 
Bros. Typewriter Company, taking charge of 
their Joplin, Mo., branch. He reports great suc- 
cess in the new field. 

> 
John Reedy, formerly with the L. C. Smith & 


Bros. Typewriter Company here, resigned to 
take a position with B. F. Swanson Company, 
dealers for the L. C. Smith & Bros. Typewriter 


Company in Iowa, Nebraska and South Dakota. 
> . > 


The Royal typewriter is ably represented here 
by Miss Carrie E. Johnston, who is the dealer 
for Ft. Smith and vicinity under the name of 
the Royal Typewriter Sales Company. 

Galveston, Tex. 

Mr. Louis A. Conine, formerly of New York, 
but for the past few months repair man for the 
Remington typewriter agency in this city, and 
Miss Lois Conine were married here June 5 by 
Rev. Johnson of the First Methodist Church. 
The marriage was rather a romantic one, inas- 
much as the young people had seen each other 
but two or three times. | 


Mr. Conine was sent to Galveston several 
months ago by the Remington company, from 
New York. At the same time another young 
man, an acquaintance, was sent by the company 
to Fort Worth. The Fort Worth friend became 
acquainted with Miss Conine and mentioned to 
her the coincidence of his friend in Galveston 
bearing the same rather unusual name, and the 
further fact that their given names were sim- 
ilar Correspondence followed and ultimately 
resulted in Mr. Conine going to Fort Worth on a 
visit. He returned to Galveston, but shortly af- 
ter that again went to Fort Worth. 

That was a few days past. What he said in 
Fort Worth his friends here are now surmis- 
ing, but at any rate Miss Conine arrived in 
Galveston on an evening train. Mr. Conine 
hustled up to a marriage license, a minister 
of the Gospel was secured and Mr. and Miss 
Conine became Mr. and Mrs. Conine. 

They will make their home in Galveston. 
Glen Falls, N. Y. 

Longstreet, sales 
Company, with 


agent for the 


Samuel W. 
headquarters in 


Elliott-Fisher 


Albany, was here on business the latter rart of 


last month. 
Harrisburg, Pa. 

W. L. Dench, secretary of the Elliott-Fisher 
Company, spent several days here the last of 
June preparatory to his trip abroad. 

> > > 


The Elliott-Fisher baseball team continues to 
win games and is now generally given credit in 
and around Harrisburg as being the strongest 

+ * > 


Elliott-Fisher business gets better in spite of 
the hot weather and the usual dull summer 
months. The first part of June was the largest 
first half of one month's business in the history 
of the Company and sales for the month were 
the largest so far in 1909, which shows a very 
large percentage of increase over last year's 
sales for the same period. The factory closes 
on July ist for a few days—just long enough 
for inventory to be taken and the engines which 
have all been running steadily since January Ist 
to be taken down and overhauled. The moment 


the overhauling of the engines and taking of 
inventory is 


completed the factory will start 
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amateur baseball team in Central Pennsylvania, 
again in full force and full time in order to 
keep up with the present demands for Elliott- 
Fisher machines. General Manager Watt is 
already considering additions to the factory to 
take care of the increase in business. 

. . 


G. F. Watt, general manager of the Elliott- 
Fisher Company, accompanied by Mrs. Watt 
and a party of friends, spent the Fourth of July 
in the mountains of northern Pennsylvania. 

Kansas City, Mo. 

W. H. Paige, new Elliott-Fisher manager at 

this point, reports good business. 
Knoxville, Tenn. 

W. O. Hawkins, the Remington typewriter 
representative in this field. is going some. 
There is no need to take Hawkins’ word for 
this—just ask any other typewriter man in the 
same field. Mr. Hawkins thinks that the new 
models 10 and 11 Remington are dandies. He 
is especially in love with the new model 11 with 
built-in tabulator. This built-in tabulator, he 
says, is a revelation to everyone in its practical 
efficiency. 

* « * 

Among recent notable transactions of the 
Remington typewriter in this territory is the 
sale of twenty-two new machines to the Knox- 
ville Business College. 

Louisville, Ky. 

A. J. Schwartz, for many years connected 
with the Underwood Typewriter company at 
this place, and also traveling auditor for the 
same company, but at present with the Bryant 
& Stratton Business College, was married on 
June 30th to Miss Nina B. Haddox of Borden, 
Ind. His many friends wish him well. 

Los Angeles, Cal. 

Cc. M. Turton, the original typewriter man of 
southern California, and traveling salesman for 
L. & M. Alexander & Co., coast agents for the 
L. C. Smith & Bros. typewriter, reports condi- 
tions as booming throughout the southern ter- 
ritory. In addition to his interest in the type- 
writer business, Mr. Turton is now the prin- 
cipal stockholder in one of the richest mines 
discovered in the famous Death Valley country. 

* . 


Frank K Harvey, manager for the Royal 
Typewriter Company at Los Angeles, has joined 
the suburbanites, and is now the owner of a 
beautiful bungalow just outside the limits of 
the city. Which goes to show that there is 
money in selling the, Royal typewriter. 


H. E. Baker, manager of the Hoey-Baker 
Typewriter Company of Los Angeles, has just 
returned from a visit to the branch in Imperial 
valley, combining business with pleasure along 
the way, and appointing a number of dealers to 
sell rebuilt typewriters in the various towns 
through the desert, 

> . 

Willard Wayne, formerly associated with the 
Oliver organization, is a new member of the 
Royal Typewriter Company’s force in Los An- 
geles. 

> . . 

The Oliver Typewriter Company has opened 
a branch office in the Auditorium building. The 
office is in charge of E. L. Warren, a brother 
of Walter Warren, the Coast manager. 

> 


Two new men have just entered the selling 
ranks of the Remington Typewriter Company 
in the Los Angeles territory, namely, Charles 
E. Duskin, formerly Remington manager at 
Denver, and B. J. McConnville, formerly an 
Underwood salesman in the same city. Both 
of these former Denverites are enthusiastic 
over the opportunities for business in this field 
with the new Remington models and have gone 
to work with an enthusiasm which insures a 
splendid success, 
> * . 

The local office of the Remington Typewriter 
Company has just moved to a new location at 
637 South Hill street. All of the local Reming- 
tonians are much pleased with the change, and 
are very happy in their new quarters. Good 
business as well as good quarters doubtless has 
much to do with the latter condition. 

MacDonald, Man. 

J. W. Platts, a salesman for the Remington 
Typewriter Company of Winnipeg. was in town 
arranging to have a half section owned by him 
planted with wheat. Turning his typewriter 
commissions into good wheat land is a favorite 
pastime of Platts. 

Madras, India. 

The Madras office of the Remington Type- 
writer company reports that it has just fin- 
ished a complete census of all the tynewriters 
used in the Madras Presidency of Indian, the 
result showing a Remington percentage of 57 
per cent. This census is interesting, not only 
as illustrative of the strength of the Remington 
in India, but also of the thoroughness of the 
Remington methods, not only in India, but 
everywhere 

Milwaukee, Wis. 

Eugene R. Johnston, manager of the Milwau- 
kee branch of the Smith Premier Typewriter 
Company, 416 Broadway, has just established 
what is believed to be a new record for sales 
in the Northwest. Against strong competition 
Mr. Johnston landed the order of the American 
Thresherman Publishing Company of Madison, 





Wis., for 110 Smith Premiers, the majority 
being of the new visible, or No. 10, model. Mr. 
Johnston is receiving the congratulations of 
fellow-agents, competitors and “friends in the 
laity’’ alike, and the factory has given him fine 
commendation, 

> > > 

The Oliver is becoming so popular in Mil- 
waukee that now and then a machine is stolen 
to fill the demand. Burglars recently broke 
into the offices of the Standard Iron Works, 
corner of Greenfield and Twenty-fifth avenues, 
and carried away one of the best Olivers to 
be found. No clew has as yet been secured by 
the police, 

. 7 * 

E. R. Johnston, Wisconsin and Upper Michi- 
gan manager of the Smith Premier Typewriter 
Company, 416 Broadway, Milwaukee, is the 
owner of a new Buick light touring car. The 
new machine bears a display advertisement of 
the new model No. 10 Smith Premier and is 
doing much to promote the publicity of the 
typewriter which is proving such a ready seller 
in Milwaukee. 

> . . 

William C. Kreul, president and general man- 
ager of the William C. Kreul Company, Milwau- 
kee, Wisconsin and Upper Michigan Representa- 
tives of the Oliver, made a recent business trip 
to Grand Rapids, Mich. 

: ° ° 


After a temporary lull of a few weeks, the 
Milwaukee typewriter business is again at a 
very satisfactory stage, in the opinion of deal- 
ers. Several houses have placed some large 
orders, inquiries are coming in at a better rate 
and prospects of a good summer trade are of 
the best. 

7 > . 

The Milwaukee office of the L. C. Smith & 
Bros. Company, under the management of J. B. 
Lanigan, has secured several large orders of 
late, including the sale of twenty-five machines 
to the Berlin Machine Company of Beloit, Wis., 
and fifteen machines to the Gisholt Machine 
Company of Madison, Wis. The L. C. Smith & 
Bros. machine seems to meet with favor from 
large manufacturers all over the state and some 
good orders have been placed with several large 
Milwaukee concerns recently. 

* . = 

Andreas Bothe, Wisconsin and Upper Michi- 
gan manager of the Monarch Typewriter Com- 
pany, left for Germany a few weeks ago. Mr. 
Bothe, who is enjoying his first vacation in 
four years, accompanied his mother back to the 
old family home in Germany and expects to be 
gone until the latter part of July. C. A. Mid- 
dendorf, leading salesman of the Milwaukee 


headquarters of the Monarch, is in charge 
during the absence of Mr. Lanigan. 
: > : 

“Business is coming in at a fine rate during 
the month of June,’”’ said Mr. Middendorf “All 
of our salesmen are doubling their efforts in 
order to make a good showing during ‘he 
absence of Mr. Bothe and some large sales 
are being secured.”’ 

* . 
The Typewriter Rebuilding Company, 320 


Grand avenue, Milwaukee, former representa- 
tives of the Fox, and carrying on a general 
rebuilt line, has been disbanded G. H. Van 
Allen, former head of the company and general 
manager, has been made manager of the repair 
department at the Milwaukee offices of the 

with 


Monarch Clarence H. Smith, formerly 
the Typewriter Rebuilding Company, is also 
with the Monarch and has been made salesman, 


with headquarters at Green Bay, Wis. 
7. * . 


Charles T. Smith, former head of the repair 
department at the Milwaukee office of the Mon- 
arch, has been transferred to the St. Louis 
office of the company. 

7 7 


B. F. P. Nichols, former representative of the 
Smith Premier at Oshkosh, Wis., is now repre- 
senting the Monarch in the same territory. 

a : . 


The William C. Kreul Company, Wisconsin 
and Upper Michigan representatives of the 
Oliver, has added several new men to the office 
and road forces. William C. Kreul, president 
and general manager of the company, believes 
in maintaining the best possible organized forces 
and the excellent business which is being re- 
ceived bears out the success of this plan. Sev- 
eral very substantial orders in the Oliver line 
are reported by Mr. Kreul, 

Minneapolis, Minn. 

B. F. Barber, former assistant manager of 
the Oliver Typewriter Company at Kansas City, 
has been transferred to the Minneapolis branch 
office in the same capacity. His many friends 


pleased 


at the Minneapolis branch office are 
with the change. 
> + 7 
Henry T. Myers, former assistant manager of 
the Oliver Company at Minneapolis is been 
promoted to the Atlanta, Ga., office of the 
Oliver The best wishes of the Oliver organiza- 
tion go with him. 
+ * 
Manager W. B. Stewart, Jr., of the Oliver 
branch office at Omaha, is visiting his many 
friends in Minneapolis, spending his vacation 


here. Mrs. Stewart and young Bill the third 


accompanied him. 
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E. A. Dexter of the city sales force of the 
Oliver Typewriter Company is taking an ex- 
tended vacation, visiting Seattle and the fair. 

> > > 


N. R. Downham, representing the Oliver in 
the vicinity of Minot, N. D., has just arrived 
from his territory and has been assigned to a 
field nearer Minneapolis. 

: . > 

Messrs. C. F. Roberts, H. C. Payne and W. E. 
Shaeffer are traveling under the winning flag 
of the Oliver out of the Minneapolis branch 


office. 
Nashville, Tenn. 

The Underwood Typewriter Company has 
opened a full branch office in this city at 329 
Union street. - . Phelan. formerly with the 
Royal Typewriter Company in Pittsburg, is 
manager. 

Newark, N. J. 

George W. Merchant, the hustling representa- 
tive of the Remington Typewriter Company in 
Newark, reports that the fine new court house 
in that city contains an equipment of twenty- 
three typewriters, of which twenty are Rem- 
ingtons. Incidentally, Mr. Merchant reports 
that he is doing the business of his life on the 
new models 

New Orleans, La, 

The Rebuilt Typewriter Concern is another of 
the new typewriter companies to launch out. 
This company is managed by H. B. Blank, 
formerly interested in the Trades Printing 
Company. He was also in the typewriter busi- 
ness here previously. He is handling the Grady 
rebuilt, and, judging from the attractive price 
he is quoting, they must be making a number 
of sales He is assisted in his work by Clifton 
Casey, a man with varied experiences in the 
typewriter business. 

. > > 

M. E. Magee of the Remington Typewriter 
Company, today the only regular traveling type- 
writer representative in the southern Pacific 
territory, is sending in orders for the new 
models 10 and 11 at a splendid rate, 

* . . 


The Remington typewriter office in New Or- 
leans reports business as very good, and advises 
our correspondent that there has been a very 
large increase of business over the same months 
of 1908 and 1907. 

+ . . 

A. H. Chamberlain, who has for many years 
sold the Smith Premier in southern Louisiana, 
has tied up with the Remington Company in 
New Orleans, and is busy passing in the orders 
for the new models 10 and 11. Mr. Chamber- 
lain is considered one of the best and most ex- 
perienced salesmen in the city and he has al- 
ready made a success of his new field. 

s = 7 

T. O. Curnick of the sales force of the Rem- 
ington typewriter office in this city, is one of 
the most thorough men in the typewriter busi- 
ness. After General Sheridan made his last 
raid in the Shenandoah it was said that if a 
crow wanted to fly down the valley it would 
have to carry its provisions with it. They do 
say that other typewriter salesmen feel about 
the same way when they visit the territory 
which has just been covered by Mr. Curnick. 

. > . 


Mr. Baird, formerly with the Monarch Type 
writer Company, is now selling the No. 10 for 
the Remington, working in conjunction with 
Mr. Chamberlain in the city territory. There is 
hardly a billboard in the city but what is car- 
rying one or more of the Remington posters. 
As this is considered by most concerns as good 
advertising there is no doubt but what this office 
is reaping the benefits of it 

- > . 

F. E. Lindsay, we understand, has severed his 
connections with the Underwood Typewriter 
Company, and has entered the employ of the 
Royal and will take charge of the Jackson, 
Miss., branch Mr. Lindsay is a typewriter 
man of wide experience and has been very suc- 
cessful in the past. With this typewriter and 
the productive field that he will work in there 
is not much doubt of his success, 

: ° 7 


New typewriter companies are springing up 
here almost every week. The latest is the ven- 
ture of Lionel Ricau. Mr. Ricau was for a 
number of years manager for Harry Hodgson, 
who at that time controlled the southern agency 
for the Remington. Mr. Ricau for a few years 
past has conducted a real estate office at 825 
Union street. Recently he secured a large stock 
of second-hand machines, which he is display- 
ing in his office at the above address. 

. * . 


The Royal Typewriter Company, regardless of 
the talk of hard times, reports a steady in- 
crease in sales each month. Although their 
Office has only been opened here about four 
months, they have already closed up some large 
contracts with local concerns, as well as scat- 
tering their machines throughout their terri 
tory. During the past month it was necessary 
to put on an extra salesman to properly take 
care of the business. The Royal will no doubt 
make a success in New Orleans, because it not 
only meets the demands of the business people, 
but it saves them money A. H. Pipe, the 
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‘A LEADER FOR YEARS AND A LEADER 
TO-DAY AS WELL” 


LITTLE’S CARBON PAPERS 


as a synonym for quality are represented 
in the well-known brands 


“Cobweb” “Satin Finish” “Gold Seal” 


known the world over, wherever Typewriters are 
used, always the same. 


LITTLE'S “SATIN FINISH” AND “GOLD SEAL” RIBBONS 


Always uniform, afford the highest degree of satisfac- 
tory service under all conditions. 
A “LITTLE” AGENCY IS A BIG BUSINESS ASSET 


A. P. LITTLE 


Main Office and Factory 
ROCHESTER, NEW YORK, U.S. A. 


NEW YORK, PHII DELPii Nei 
: : _ADE A, PITTSBURG, CLEV 
WASHINGTON, D. C. — 
D'stributing Oftices: 
For Chicago and the West: 
ROCK WELL-BARNES CO., CHICAGO. 
For London and the Continent: Wm. Hoare & Co., 28 Basi 
Street, London, E. C. ‘ — 
For Australia: Stott & Hoare, 426 Collins Street, Melbourne. 
lhe New York Office is a spacious ground floor at 287 Broadwa 
Cor Reade St., the largest, finest and best equipped office ls the 
world devoted ely to Typewriter Supplies. Dealers, Typewriter 
Purchasing Agent always welcome. 
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J. E. THOMAS, President 





THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 
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A. K. GOODRICH, Secretary 





Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 








Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 


only leased or on trial 


Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Telephone 


Dun or Brad- 
streets Book 





Special Machines 


“As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto 
graphic Register Machines and Small Card 
Index Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘‘ad’’ and send 
it tome? That's all I want, but I want 


you to do it now. HENDRICKS. 


Adjustable Table Co. ree i. 


Card Cabinet (size) 








GOLDMAN'S 


TILE 


RILTIH 


TRADE MARK 





F 





Smallest, Fastest, heapest 


Practical and Reliable 


Computing Machine 
Carries Automatically. Resets mechanically 
Adds, Subtracts, Multiplies, Divides, Etc. 
Time-Saving! Brain-Resting! 

No Office Complete Without It 
For particulars, agencies and discounts, address 


ARITHSTYLE COMPANY 
Leipziger Str.112 Berlin, W. 8, Germany. 
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THE MAGAZINE OF OFFICE EQUIPMENT 


THREE MONTHS’ TRIAL 





IBSCRIPTION 25CENTS 
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> * * 

During past month M Eng 
senting the General Typewriter Ex 
New Yorl ide this city 1 Visit I 

| of second-hand typewriters Mr. Eng 
not i stranger to these arts and nd 
were glad to welcome him He : ng @ 
good 1with the Generals t tive 
prices, cannot help but land the 1 
* * = 

F oe dsay we understand 
his connections with the Underwood 
( I i nd is ntered the em! 
Royal d will tak charg of ! J 
Miss., brane Mr. Lindsay is a type 
of wide experience and has been 
ful in t 

* > > 

Old 1 f J. M. Norton a 

m l k again t t l H 
recently ippointed manage! t I 
Fisher office in this city Soon after ¢ ’ , 
he moved the iffice to the Mais 
build g vl e he has much large! 
quarters M Morton is a man that 
selling gam«e f nearly all makes of writ 
chines and e will no doubt pul 
f he |} 

> > > 

J. M. Morton, sales manager 
Fisher Company in this place, is 
ably installed in the Maison Blanche 

.* ¢ @ 

R. W Madden issisting J. M. M 
agent is pecial bank demonstrat 
Elliott-Fisher machine has just 
in extended t » through Mississipp 

ew York City, N. Y. 

Mrs. S. B. Henry presented het 
the Her pewriter Exchange 
New vit i ne | il g J 
Stl NI H is an xX} ier | 
wom g id harg 
part nt t Elliott-Fisher ¢ 
ibout s when she met M H Ss 
is n est known womer 
Het name was Miss M. I I 
New Y s had jut i I 
whet! t M. I! I ~ 
pair le} nt Elliot Fi ( 

s or du 

The I pewrit Compa z 
in its S-pound w 
1 wire nachine I 
it an t nk W t 





ROYAL TYPEWRITER MADE FOR THE 


KING OF SPAIN 
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capable of standing any prolonged strain The 
weight has now been suspended from the angle 
of the link for the past three weeks without any 
apparent deterioration This, too, in spite of 
the traffic in the streets, which has caused con 
stant vibration 
> > > 
J. E. Nahr sales manager of the Underwood 
Typewriter Company is now on a trip through 
the middle west 
‘2 2 


The Yost Typewriter Company is now making 
machines with 16-inch, 18-inch and 21-inch car 
riages Some improvements have also been 
made on the feed rolls nd the paper fingers 
t « 2 


R. R. King, manager of the Smith Premier 


Typewriter Company) i now on his annual 
vacation 
* * 
Considerable stir was caused around the city 
hall on Friday June nt when tenders were 


invited for thirty typewriters for certain of the 
city departments 


The Standard Folding Typewriter Company 


trusts it will soon be n a position to fill its 
many outstanding order We understand a 
new compat has been organized with a large 
capital ind the manufacture of the machine 
will be shortly removed up the state, where 
larger factor accommodations will be acquired. 
The company will then be in a position to reach 
out and secure muc!l ing business 
> . > 


The Underwood Typewriter Company's tou 
operators, Emil Trefzger, | H. Coombes and 
Miss Florence Wilsor the latter being the 
youngest speed operator in the country, attended 


the commencement exercises of Brown's Busi 
ness Colleg: t Bridgeport, Conn., on June 30t! 
where the gave demonstrations of their type 
writing skill 
> > : 
Cc. V. Oden, who ha charge of the school 
business of the Underwood Typewriter Com 


pany, has ist left the city on a vacation He 
has been prosecuting the work of the school end 
of the Underwood Typewriter Company with 
considerable vigor, and has achieved marked 


success 


> oa = 
There s perhaps no machine on the type- 
writer market today which pursues the even 
tenor of its wav witl more success than the 
Sun typewriter The company has no branch 


offices, employs no salesman, yet under the 
active management of Mr: Burridge. who, by 
the by, is one of the most skilled typewriter 
men in the business, the machines are sent to 
almost every countr’ n the habitable globe. 
The stabilit ind fine workmanship in the ma- 
chine are shown by et that though they 
travel thousands of miles they arrive in first- 


class working conditior nd give great satisfa 
tion 
* *¢ « 

Mr Alexander of Alexander McDonald & 
Green has now acquired ll the stock in the 
company) ind will continue the second-hand 
business under his own management, 

. . 
Years ago in this city t was the common 


practice to station watchers outside the offices 
of the different typewriter companies and fol- 
low the machines as the were sent out to their 
different destinations This practice has been 
discontinued now for many years, but we under 
stand that in the Antipodes the plan is just 
now rampant In Sydne Melbourne and Ade- 
laide, Australia, and in Auckland, New Zealand 
the competition among typewriter companies 


is so severe that some ire said to be resorting 
to this old device to find out where a com- 
petitor’s machine is being placed on trial 

> ol * 


R. M. Gano, superintendent of domestic sales 
for the Royal Compar s giving a good account 
of himself in the excellent work he is doing for 
the company Gano is one of those lieutenants 


alwavs read to execute a command, no matte! 
when { comes Ol! vy nere it necessitates his 
going He is thoroug! mbued with the Roval 
spirit and is getting res t 
* * «¢ 
The us group of additions and promotions 
in the Remington Roll of Honor are announced 
this mont 4. H. Benson of Kansas City has 
entered tl} twenty-year group Miss M. Beac! 
of Londo Cc. H. Loan of Adelaide, Australia, 
and Lazzaro Basevi of Milan have entered the 
ten-year group Mis M Bormley of Leeds, 


Miss J. Villers of Berlir F. Lenz of Berling, 
J 1 sodley of Johannesburg, S. L. Chartres 
of Wellington, N. Z G. B. Frazer of New York 
ind Miss M. Mears of Birmingham, England 
ive ntered the five ear group 
** « 

Thomas F. Cream, superintendent of the do 
mestic sales department of the Remington Type 
writer Company, has ist returned from an ex 
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We have large assortments of all makes 
of first class machines in the rough. 





All orders promptly filled. 


Write to-day for prices. 


B. D. UNDERWOOD TYPEWRITER EXCHANGE 


S22 Le Seaelic Street 





A Ribbon with Color Strength 


IT TAKES A LONG TIME TO 


POUND THE COLOR 


Self -Renewing Ribbon 


Because it renews its 
strength of color and 
restores its brilliancy 
over night. 

A ribbon that appeals 
to every typewriter 
user On account otf 
the clean beautiful 
work that it continues 
to do, without losing 
its strength of color 


A Dealer Wanted 
in every city where we 
are not represented for 


Beck Ridhons andcarbon Papers 








Write at once jor further particulars 


THE BUCKEYE 
RIBBON AND CARBON CO. 


MANUFACTURERS 
326-328 Frankfort Ave. 
CLEVELAND, OHIO, U.S.A. 


Sales Department, Auburn, N. Y 














Chicego, tit... VU. BS. A 


ENGRAVING 


ALL KINDS 


MACHINE AND HAND WORK 
Carefully and Promptly Executed 












} 
| 
WE SOLICIT A TRIAL ORDER | 

ON 


RELIEF WORK 


| 
FOR | 


DIES 


BRASS OR STEEL 


TYPE 


BRASS OR STEEL 


WHEELS 


BRASS OR STEEL 


TRADE WORK A SPECIALTY 


Walter Steers & Company 
A CORPORATION 
2838 Fulton Street 
BROOKLYN, N. Y. 

















4. C. ALBRIGHT, Prop. Ground 
ST. LOUIS T. W. EXCHANGE 
ALBRIGHT BROS. REBUILT T.W. CO. 
Holland Bidg., St Louis 





PLATENS RECOVERED—50c 





FINISHED PLATEN COVERS 


50c each 





dead true steel mandrels. We use only 
est grade Air Cured Rubber. 
1'YPEWRITERS in the rough—repaired—Factory Rebuilt 


$40 per 100 





$35 per 100 
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; > > é 2DE onts “4 ough the state of New York Why 
i ontinued. One of the most important departments of mobiling throug J 
TYPEWRITER NEWS.—C u the U. S. Custom House has just been equipped shouldn't he He can afford to. 
tended tour covering a majority of the Reming- with No. 12 visible Hammond typewriters. nigh ats 
ton offices in the United States. Mr. Cream re- a ee Manager F. L. Sholes a - peomareh rype- 
ports that everywhere business is good, and Thea NE . , writer Company in New York City, has been 
prospects are better. In a few territories gen- ihe Hammond typewriter te used tn a good Very busy during the past few weeks assisting 
eral trade conditions are still dull, but even in nam just urchased a new No 12 visihle type- the executive in arranging the details of the 
these territories the Remington offices are doing writer, I a _ ae "i so Monarch summer school for inspectors which is 
a fine business. Kuti “te at being carried on at the factory in Syracuse Mr. 
-— = ooTr - ° & Sholes has made several trips out of town in 
“a ‘le Ss ; whe se to get good oles | : : 
Manager Bayes of the Remington office in New __., ouiep ‘ The. Masmuend Compenys. New York connection with this work, and reports that a 
York says he knows very well that the weather branch has just placed one a its No 12 n a- large number of applications for gry te 
is hot, but it is not too hot to get business, and nj rs aa. a on | oo - iene . been received fram all sections of the count 
he is setting about the hottest pace in business chines on the U. 8S. > —— Island. among them are several college graduate Ss. 
getting that the typewriter trade in this city has ; being from Yale, some from Syracuse Univer 
ever known. A future Hammond salesman took up his sity. and others from western colleges 
_—- 2 residence in our midst recently. His ‘‘dad’’ is Pa ae 
Brother Groby, System Seward and the other teaching him Hammond features already His G F. Watt. general manager of the Elliott- 
members of the Wah! adding machine forces at _— is Cudney, Jr., and he is just two months Fisher ‘Company was in New York several days 
the Remington office in New York are not let- old, a ak ial the middle of iast month and reports business 
ting the general humidity dampen their ener 299 : ie ? ‘ is exceptionally good all over the count 
gies. In other words, they are making hay whil« The cl ief of police of Colombia, 8. A., called ‘ avwys : —-_ 
the sun shines As a result, the Remington- on the New York branch of the Hammond : ; : 
Wahl machine is making steady progress every Typewriter Company and took with him a Ham- C. H. Hunter, advertising manager < lige! 
month in the New York territory. and everyone mond traveling outfit. Truly, the mighty travel liott-Fisher Company, stopped here for a « yn 
in the New York office is enthusiastic over the together. i his trip * Albany roy ee = he ty 
outlook. reception he received a ie t < o 4 Leng er 
~ ee Every once in a while we read with surprise ace showed that _She —_ malo A -s a4 
F. E. Van Buskirk, secretary of the Reming of a typewriter salesman owning an automo- organization ——— unter’s adv ng 
ton Fo ga Company, has just returned to bile; but, really, there is nothing surprising co-operation very much. 
his desk after a month's vacacation Mr. Van about it. Any clever salesman for a high-grade x ee ; — 
Buskirk says he is feeling fine, and he certainly typewriter can own a car if he wants to. Good W. L. Dench, secretary of the Elliott-Fisher 
looks it. typewriter salesmen are money-makers, and Company, sailed on the Kronprinz Welhelm, 
° 2S there are certain territories in New York City North German Lloyd line Tuesday, July 6t for 
The winners for the month of May in the Un covered by typewriter salesmen who are receiv- a combined business and pleasure trip abroad 
derwood gold prize contest were as follows ing very handsome incomes. In view of all this, a 
San Francisco, C. J. Browne, Mgr...... ee. we read with little surprise that J. V. W. Wes- M. A. Seely. for sometime a spe ial 
Albany, T. J. McMahon, Mer.. seceecoedeenen tervelt, a district field manager of the Monarch tative of Elliott-Fisher Company Ss supply de 
Pittsburg, M. R. Denman, Mer : 138 Typewriter Company, spent his vacation auto- partment with headquarters in New York, went 
Every drawer in constant use. e 
Prevents mixing of papers and in- oO r t l n a s e t 
sures ACCURATE, SPEEDY 
FILING FOR 
» ; , VERTICAL FILE : - 
The Only VSD Sontinc sasner Retail Price 
Practical 50c Each 
Sorter Made 
—_— 
and 
The Cheapest. $5.00 per Doz. 
—_—_—_—-- 
Baskets in use for sorting and filing. and Free IMPRINT Advertising Matter. 
HOOKS ON THE HANDLE o EVERY VERTICAL USER WILL BUY THEM. 
| ——y p40 . —_- Baskets nested when not in use 
ce ai =AC : er ee é Ronin 
on RAUFACIURED Bt ATTACHED OR DETACHED IN- 


horizontal position, so drawer may . - 

be d losed without inter- 50 Cadillac Square STANTLY. Nests compactly owing 

—— or closed without inter VA N D U S E N & D R A K E, DETROIT, MICH. to the - ng eee of the 
supporting hook. 














G TYPEWRITER 





— «a 
STANDARD FOLDIN 
All the weting w 





YOU CAN FOLD THIS ONE 


A Typewriter of regular standard 
size that folds to 5x74x10 inches. 








Put it in a suit case if you wish. 

Weighs six pounds instead of thirty. 

Costs $50 instead of $100. 

Visible Writing. 

Is a Type bar machine with Standard Key=board. 

Is as perfect in its operation and mechanical construction as any typewriter at 
any price. 

Traveling men are using it and like it—it is the only kind they do like. 

= 


Some territory open for exclusive agents. Write now. 


STANDARD FOLDING TYPEWRITER SALES CO. 


309 Broadway, NEW YORK. 
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to Harrisburg July 1st to take the management 
of the supply department ther 
7 . * 

G. K. Kendall, manager New York district 
Elliott-Fisher office, left July ist for a month’s 
vacation in the mountains of northern New 
York. 





> . . 
Ww. J. O’Brien, one of the most competent re- 
pairmen in the New York office of the Monarch 


Typewriter Company, died June 25th, after a 
brief illness. Mr. O’Brien had a happy disposi- 
tion nd was a loyal and competent workman 
and will } rely missed by his friends and 
associates 
* + > 

Frank M Gorman, formerly cashier of the 
Mona! sales office in New York, has been ap- 
pointed special representative and assigned to 
business school work. Louis Y. Hagan, a sales- 
man, has also been appointed special repre- 
sentative and assigned to the billing systems 
department, where he has opportunity to carry 


into fulfillment some of his excellent ideas on 
billing methods Ernest Dalton is a new mem- 
ber of the Monarch sales force; he has had ex- 
perience with one of the leading companies, and 
is familiar with the territory and general com 
ditions in New York J. M. Young and R. §S. 
McBride are other new Monarch salesmen. Mr. 
Young takes the vacancy caused by the promo- 
tion of M. E. Ballou to the management of the 
Pittsburg branch office 


* > > 
When you talk to F. L. Sholes, manager of 
the New York office of the light touch Monarch, 
you are talking to an optimist He is firmly 
convinced that prosperity has returned, and 
points to the record of his office as evidence. 


Up to June 21, 1909, the New York office of the 
Monarch sold more typewriters than during the 
whole year of 1908. Mr. Sholes says this is 
‘going some 

Omaha, Neb. 

The members of the Smith Premier selling 
organization traveling out of the Omaha office 
were gathered together in Des Moines on June 
3d, 4th and 5th. The occasion was the Central 
Commercial Teachers’ Association convention, 
and the Smith Premier representatives were 
present merely to meet and get better acquainted 
with the school men in their territory. W. H 
Gleazen, from the home office of the Smith Pre- 
mier Typewriter Company, was also present, and 
had fitted up a booth whereon were displayed 
several No. 10 machines and all of the inter- 
changeable carriages designed for that model 
The convention was successful and the Smith 
Premier men report that their efforts to attend 
were well repaid 

. 7 . 

The second annual electrical show was held in 
Omaha May 6th to 15th The Smith Premier 
Typewriter Company had an attractive display 
of No. 10 Smith Premier typewriters, office fur- 
niture and duplicating machines Part of the 
company’s space was fitted up as a rest room 
for show visitors and proved one of the attract- 
ive features of the show As this was the first 
public display of the No. 1, it proved a big 
drawing card and hundreds of interested persons 
and future purchasers were given demonstra- 
tions during the week. 

* > - 

A. Braham, who has been selling goods for 
several vears, has joined the selling force of 
the Smith Premier Typewriter Company in the 
Omaha territory as city salesman In the two 
weeks he has been at work he has set a new 
record for recruits to typewriter selling forces. 

> * > 


Cc. E. Burns, formerly city salesman for the 
Smith Premier Typewriter Company at Omaha, 


Neb has been transferred to Lincoln, Neb., 
where he assumes the management of the Lin- 
coln office for his company Mr. Burns has been 


a typewriter man for several years and has a 
record which augurs success for him in his new 
field 

Paris, France. 

Owing to | health, J. H. Haendel, for many 
years manager of the Remington typewriter or 
ganization in France. has been compelled to 
give up his duties This is a source of great 


regret to all Remington men, as it will be to all 
typewriter men in Europe and America Mr 
Haende!l still retains his connection with the 
Remington organization, and it is hoped that 


the extended rest which he plans to take will 
restore him to complete health, and that he may 
be able to return with his old-time vigor to the 
Remington service, to which he has already de- 
voted so many years of splendid effort. 

Mr. Haendel will be succeeded in Paris by 
Stanley Stewart Heritage, for many years the 
efficient Remington manager in Brussels, and 
Mr. Heritage in turn will be succeeded by E 
Mariello, who has had a successful career as 
temington manager at Lisbon Mr. Mariello’s 
successor n Lisbon is E. S. Valle, formerly 
salesman at that office. 

Portland, Ore. 

J. W. Whitney, who travels the southern 
Oregon territory for the Remington Typewriter 
Company, has recently bought a handsome auto- 
mobile with which to cover his territory. He 
has had a handsome dust-proof box built on the 
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Carbon Paper Facts 


No. XXV 


€ There can be only one explanation for 
the steady growth of our business during the 
last years. 








CARBON PAPERS AND 
TYPEWRITER RIBBONS 


have merit above all others. M. S. policy 
toward the trade is fair. M. S. goods plus 
M. S. policy make increased sales and in- 
creased profits for M. S. dealers. 
@ Our samples and letter will show the 
reasons. Have you had them? 


Manifold Supplies Co. 


A. L. Foster, President O. G. Ditmars, Vice-President 
188-190 Third Ave., Brooklyn, N. Y. 


John Fred H. Heldberg, European Representative 
Zurich, Switzerland 


























332 Dearborn St. 


108-110 Duane St. 


NEW YORK 


Ee OS TYPEWRITER TYP 


typemaking Outfits for 
typewriters and othe 
machines using, steel 


CHICAGO 





DUBELLE 


electric equipment 
for typewriting machines is 
“The greatest time and labor-saving 


device applied to typewriters since 
their invention.” 


RSs 5 APY 
att A 


of 
w. 


“Dien 


Stenographers Could, 
Operators should, 
Employers would have 
the attachment 
what it would do. 


they realized 


It has no equal—a 
for agents and dealers. 
Write to-day for descriptive 








DuBelle Company 
Williamsport, Pa. 





OFFICE APPLIANCES 


A LITTLE ADDED 
TO THE TALE 





“Factory Grade” 
Typewriter Platens 


FOR THE TRADE ONLY 


The only exclusive platen concern 


AMES & FILSTEAD 


(3 PLANTS) 












ee ES 
@ We make type for all 
the STANDARD € 
and most of the other 
TYPEWRITERS 


now on the market. 


@ In our experience of 20 Years 
we have accumulated a large amount 
of Master Tools for Every Style 
of regular and Thousands of special 


type. 
es output for Twenty Years 
has b een and now 1s 
The Largest—The Best— - 
The Cheapest 


New York Stencil Works 


Stencils, Steel Dies, Stamps, 
Diesinking and Engraving 


100 Nassau St., New Yerk, U.S. A. 


Established 1868 Incorporated 1882 


Telephone Call, 2262 Beekman. 
Cable Address, “‘Proplastic New York"’ 


1649 Champa St. 


DENVER 








HEADQUARTERS FOR 





Typewriter Ribbons, Typewriter Paper. 
Carbon Peper. for all uses. 


We manufacture the 
SUPP LIES. on the market. 


THE Ss. T. SMITH COMPANY 


TYPEWRITER 


that is best in a typewriter cover. 
discounts to the trade. $3 They will please you 


TYPEWRITER SPECIALTY CO., Inc. 
72 West Broadway 


Please send rs our Catalogue and samples of Ms ani- 
Typewriter Linen « 


Price Lists of same. DISC( yu NTS TO THE 
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72 Wcs" Gaono™ 
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TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
a @ to send a sample of our 
RRub-beRR Type- 
writer Cover. For all 
—— Machines. Also for 
Adding Machines, Cash 
Registers, etc. RRub- 
beRR stands for all 
Get our prices and 


New York 
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rear of the car, which will accommodate four 
typewriters The glass front bears the words 
“Remington Typewriter” in large gold letters. 
On either side of the car is seen the familiar 


“red seals It is needless to say that the outfit 
is the envy of all the typewriter men W work 
the territory with Mr. Whitney, as he is now In 
a position to work a great many sn | towns 


which could not be reached tu adv 


other way, as they were off the rail 
. * 


intage in any 





H. Cc. Blacklin, formerly with the ] izhs 
Adding Machine Company but now eling 
out of Portland for the Remingt T ewriter 
Company s enthusiastic over the W \dding 
Attachment of the Remington and re} S¢ 
eral sales made last month 

Prince Albert, Sask. 

Cc. A. Springer, Remington typewril ma t 
Saskatoor was here for a few days l June 
Wit is new models and the W Adding At- 
tachment r seemed to be iving ¢ of 
his life 

Philadelphia, Pa. 

R. C. Dillmore, the genial salesn é 
Remington Typewriter Company t s 
a versatile genius He is a musiciat! é sa 
composer, he is a raconteul ind ! 
is a typewriter salesman—one 
A recent musical production of is, entitled 

'Mid the Hills of Old Wyoming s winning 
deserved popularity, and with true Remington 
spirit e has dedicated it to the Red S¢« 

* * * 

Jun closed with the Philadelp 
writer world in excellent conditior tr 
spect since the first of the year consiat i, and 
in fairl good shape by compariso t t 
best Junes of past years From ¢ office 
there came expression of satisfactior t alone 
with business done, but as well wit spects 
whit ire inmistakably  brighte 
with the silly summer days I 
have beet it iny month's Og 
bega 

> . > 

The one trade development 
most prominent in trade gossip 
introd by the Underwood ‘¢ s 
its Pa Station System in all the | ere itels 
of the city, and in as many 
inent hostelries of Atlantic City I 
shore resorts as the limited capat 
nishing the automatic drop coin liber g de 
vice will permit The system affo | hic 
an opportunity to use the Unde f 
hour nter\ s by a dropping 
the slot ‘Philadelph is the st nd t oO 
have these machines ‘fallowine close fte New 
York The system will be extended t 
throughout the United States and Car i ind 
then to Pullman cars and ocean-gonu ! 
ships 1 public service whicl in t f 
typewriter universality has alread ! ld 
tional prestige for the Underwood ( neting 
typewriter men are unanimous it 
on the pnart of the Underwood is I 
piece of business, and aside t 
profit is ot great value as an ad 
tu 

> * * 

G. B. Husted is back again 
office Joseph Roseman, latel 
the Baltimore office Is no wit é i 
delphia brane 

> * » 

The interior alterations and dé 
have beer completed at the re! nz ffi 
make t far more attractive hat t 
A change appreciated by the pub 
ticular! by the employees has | 
stallation of the repair department ul 
of the first floor, where there is abund ght 
and ventilation The department Ww 
among the best appointed and lo 
city. C. C. Merrill has been appoint: 
sales manager of the Harrisburg ff ind 
his man friends are congratulati! ! 
this, his latest advancement He eadils 
risen since he connected himself Ret 
ington force as repairman Ceorge 
son has been appointed resident sale nage! 
of the Reading office \dditions t 
force are Alfred Williams, jr who i ©xX 
lent work while connected with the 5a Frat 
cisco office, and who now is agalr { 5 
old haunts, and R, M. Nelso i g mal 
of promise Sales of the No. 10 and N 11 
models ure reported to be growing di 


The close-down of the Remingt 
ibor differences ver t 


cause 


new alignment machine, will not t 
sales department in ample supp na 
chines being on hand The s t-d 


supplant the customary on¢e n Aug 
chinery overhauling 
> 





> * 

In nm ing is rounds of t ff s 
Secreta! M. C. Smith, of the L. C. 5 pe 
writer Company had kind words iy to 
ae om Harrington who for three mont has 
been ‘ rs in this city Sales ha be 
increased George P Deacon i 
Harrisburg for the Remington is een ap 
pointed the | Cc Smith manager there uc 
ceeding E. 8S. Friske 

* > 
Traveling Auditor J E. Van Houter paid 


the Philadelphia branch of the 2) f (om 
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pa during the month on his annua 
inspection tou Charles R. Geiger, the active 
Lancaste! ca igent vas also i visitor 
W Ww. S gart s been nted , 
ie ) ffice 

e Ro Compan eports an active mont 
w M. F. Klopfenstein the Allentown mar 
g 1 e force in order taking 

rhe Gris Tyvpew te Pape! Company) 
2 wit $ { capital. 

D. E. Ruggles, manage Elliott-Fisher Con 
par ffice ere is ist returned from his 
va ed old friends near Cir 
inn 

Pittsburg, Pa. 

The nev inager of the Monarch Typewriter 
Compa ffice in this ty is N E. Balk 
formerly metropolitan salesman in New York 
City M I ou is id many years’ expe! 
ence in t typewriter business, as salesman 
and manage ind comes to Pittsburg witl i 
large | i if the ve atest ideas He finds 
the Pittsburg office recently moved into a new 

at No. 425 Fourt ivenue, a splendidly 

nd finished office and salesroom. Sat 


thing but the best, Mr. Ballou has 
ded with the work of reor- 





ganizing force of salesmen and adjusters, 
with the result that already the Monarch Typ¢ 

writer Company in Pittsburg has upon its staff 
a most competent and experienced lot of type 

writer men in all departments New business is 
being placed upon the books every day, one of 
the most satisfactory deals recently closed being 
t igning of a contract for a period of fivé 
ears and covering practically the entire busi- 


I s largest steel companies 
> 

\. L. Bennett, until recently the local manager 
f the Monarch Typewriter Company’s office in 
this cit who resigned his position here on ac- 

int of | ilt] Or cated in Salt Lake 
Cit Uts vhere he is associated with the Utal 
Typewrit« Exchange Company, representatives 
of the Mor ( typewriter in Utah Mr. Ben 
nett writes is friends in Pittsburg that his 
physik ondition is rapidly improving and that 
he is d ghted with the climate and the gen 
eral conditions in Uta His many friends ir 
Pitt Zz ishing him health, wealth and 
hay 

Among the ite acquisitions to the Monarcl 
force in Pittsburg may be mentioned A. 8S. Scott 
yn city te vy, forn i specialty salesman 
connected with a prominent marufacturing com 


pany ilso Oliver V. Schauer, foreman of the 
epair department, for ars connected with the 
epair department of another typewriter office in 


W. M. Robinson, president of the Robinson 


Cffica Furniture Compa of Uniontown, Pa 
recently spent several days in Pittsburg, whers 
he made the Monarch office his headquarters 
Mr. Robinson's compan has the local dealer- 
ship for the Monarc] mn Uniontown, and Mr 
R.’s trip t the Monare office in Pittsburg was 
r the p e of rubbing up against the latest 
ind best in typewriter selling methods 


J. J. Sheehan, a special man from the Mon- 
arch re] department in Boston, came down to 
Pittsburg during June » help Manager Ballou 
get things started in the mechanical side of the 
house Mr, Sheehan made many friends whil« 

would have iked to see him stay 
long Mr. SI said he had begun to 
miss s beans and thought he'd better hurry 

mm 

ib) ae 

L. W. Kos is | ransferred from Har 
risburg territory to this district under charge 

M W 

In n important prize contest at the Pitts- 
burg office of the Royal, S. H. Cady won first 
honors, and also the handsome trophy offered by 
Manager Blaess H. J. Kleefeld was a strong 

itend 

W. B. Stoll has joined tl Royal organization 

Pittsburg ind is making his presence felt 
i do rrit 

H. J. Kleefeld came very near becoming eligi- 
ble to membership ! the Royal’s exclusive 
Machine day Club during his first month with 
t! Ro pewriter Compan at Pittsbury 

I B. Smit as joined the country sales de 
partment of the Pittsburg branch of the Royal 
and reports a Royal reception everywhere in his 
te t 

Richmond, Va. 

The lo office of the Remington Typewriter 
Company) nder the able management of J. C 
Robbins s making things move in this terri- 
tory D> ng the recent American Cotton Man- 
ufact Association convention, held at the 
Jefferso H in ; cit it was a case of 
Remingtons everywhere Public stenographers, 


telegrap yperators, furnishers of cotton quota 
\ used Remingtons, 
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THOROUGHBRED 
CARBON 








paper on the market. 


this new product. 


We are particularly anxious that every carbon 
paper dealer in the country should test our new 
‘“‘Thoroughbred”’ 7 |b. carbon paper. 
shares the wonderful intensity of our Intense Brand 
and the extreme sharpness, non-smutting features 
and durability of our popular Distinctive Brand. 


Its write 


Being coated on blue stock the stencilling does 
not show, and as most carbons are discarded be- 
cause they look wornout instead of because they 
are worn out, this sheet has more durability on 
this account than if it were coated on white stock. 


For every-purpose carbon of the highest possi- 
ble grade it will compete successfully with any 


This .carbon will be packed in wrappers of 
twenty-five sheets each in a particularly attractive 
box and sold under our brand name only. 


We feel that no dealer will regret the cost of 
the stamp necessary to secure liberal samples of 














Neidich Process Company 


BURLINGTON, N. J., U.S. A. 


Address Continental Inquiries to P. CASTELLI, General Agent, 
82 Boulevard Flandrin, Paris, France 
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and the fact was freely commented upon by 
everyone in attendance. 
> 


Much favorable comment is expressed at the 
attractive appearance of the Remington Type- 
writer Company's show window. George Thorpe, 
their city salesman, has develop unusual! 
talent in the line of window decoration and 
the company is fortunate in having a large 
window space which lends itself to very pleasing 
effects. . 

. 


W. R. Wright, who entered the selling or- 
ganization of the Remington Typewriter Com- 
pany in March of this year ,is now in charge 
of a territory in western North Carolina, with 
headquarters at Winston-Salem. Mr. right. 
who formerly worked for the Underwood and 
L. C. Smith machines, is making a splendid 
record with the new Remington model, and is 
very popular with the typewriter users in his 
territory. 

Providence, R, |. 

Louis Schneider, the well-known city salesman 
for the Underwood Company, succeeded in land- 
ing a $900 order for typewriters from the Harris 
Oil Company, making them exclusive Under- 
wood users, 

. > . 

D. P. Whytock, special billing representative 
for the Underwood, is taking a month’s vaca- 
tion at Oak Bluffs, where he has a summer cot- 


tage. 
_ . o 


Mr. Wood, the country representative of the 
Remington Company, is making a very active 
bid for business in Fall River and Newport. 

. 


The Neilan Typewriter Exchange has opened 
up branch offices at Fall River and Pawtucket, 
and will make a strong fight for second-hand 
typewriter business in this territory. 

> 


Charles Skillman of the L. C. Smith & Bros. 
Company of Boston spent several days in Provi- 
dence during June. - 

+ 

Walter Blaney, one of the Remington sales- 
men from Boston, spent several days in Provi- 
dence recently visiting friends. 

> 


Charles Morrill, formerly a typewriter sales- 
man. visited Providence recently and made the 
rounds among his old acquaintances. 

. . > 


Charles O'Connell, formerly a_ well-known 
salesman with the Underwood Company, re- 
cently returned from a western selling trip and 
shook hands with his old friends and departed 
for New York. 

“ee 

Cc. V. Oden of the New York school depart- 
ment of the Underwood Typewriter company 
and Mr. Trefzger, the fast operator, spent two 
days in Providence recently demonstrating be- 
fore several of the schools. Mr. Trefzger made 
some very fine records. 

. . 7 

Robert Reed, formerly in the typewriter busi- 
ness in Providence, just returned from a west- 
ern trip lasting several months. 

. . > 


The gold medal offered by Childs’ Business 
College, Providence, R. I, was won by Miss 
Kaysa L. Sundquist at the typewriting contest 
held at Childs’ Business College, June 18th. 
1909, using an Underwood. 

* . o 


Kinyon’s Commercial School of Pawtucket 
held a typewriting contest at the commence- 
ment, June 26th. The handsome silver cup 


was won by Miss Mary C. Burns of Providence. 
She wrote 1,596 words in twenty minutes, using 
an Underwood. The judges were composed of 
teachers from several business colleges and also 
H. W. Knopp, manager Underwood Typewriter 
Company, and Mr. Fred Snelgrove, manager of 
the Smith Premier Typewriter Company. 
St. Louis, Mo. 

H. A. Fiscus, assistant manager of the Smith 

Premier Typewriter Company at St. Louis, vis- 


ited his old home town, Indianapolis, Ind., the 
first week in June. | 
> 
M. O. Plowman, manager of the Smith Pre- 
mier Typewriter Company at Omaha, visited 
the St. Louis office early in, June. He states 
that business conditions have improved won- 


derfully since the first of January. 
> > . 


G. Bibb Jacobs, formerly of New Orleans, has 
joined forces with the Smith Premier Type- 
writer Company at St. Louis and is doing a 
rushing business. 

> > 

G. A. Call, formerly a city salesman at the 
St. Louis office of the Smith Premier Type- 
writer Company, has “taken to the woods,”’ 
and is letting the folks in central Missouri 
know that he is awake to all that is going on 
in typewriter ‘‘doin’s.” 

. > . 

F. A. Ramsey, head of the billing department 
of the Underwood Typewriter Company, has re- 
signed and is in St. Louis with his family. 

San Francisco, Cal. 

The George C. Bornemann Company, agents 
for the Fox and Blickensderfer typewriters, had 
a fine exhibit at the Mechanics’ Fair in this 
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city last week, in which all their lines were 
displayed. Mr. Bornemann_ reports excellent 
results, with a number of gales and many pros- 
pects brought in by the exhibit. Mr. Borne- 
mann states that the business is somewhat bet- 
ter than last month, though it is very irregular 
in volume. Salesmanship, he says, counts for 
little under present conditions, as prospective 


buyers close their purchases quickly or not 
at all, 

; , . > > 

J. T. Whitehead, of the central office, has 


been visiting the Royal branch in this city, and 
left for the south a few days ago. Several of 
the Royal Typewriter Company’s men in this 
territory have been on the sick list this month. 
Mr. Valliant, of the Fresno branch, has been 
out of commission for the last week, and Mr. 
Lynch, the San Francisco manager, has barely 
been able to stick to his post. He expects to 
take a little vacation about the end of the 
month. A new Royal branch has been opened 
at Santa Cruz, Cal. 
. : 

E. N. Bartlett, coast manager for the Smith 
Premier, has been away on a visit to the north- 
ern offices. 


. 2 * 

N. M. Hayter, of the Geo. C. Bornemann 
Company, is in the city after a long trip 
through the northern coast cities, and will 
probably return to that territory before the 


end of the month, 


* . 
G. T. Pearson, of the Typewriter Exchange, 
has kept hustling this month, and says busi- 


ness is a great deal better than it was during 
the spring. 


. > * 

The Wholesale Typewriter Company, which 
opened a retail store last month at 37 Mont- 
gomery street, is increasing its business very 
rapidly. It is now carrying a large stock, in- 
ciuding a great variety of goods. This com- 
pany appears to have pretty strong backing, 


as it is building up quite an extensive organ- 
ization, with branches in Los Angeles and 
Portiand,. but so far the principal parties con- 
cerned in it are keeping in the background. 

. * as 


The Rebuilt Typewriter Company, at 836 
Market street, is going into the typewriter in- 
spection business on a large scale, and reports 
very satisfactory results in this department. 

* * . 





ing between this city and Seattle, and its work 
will be of benefit to the entire coast. The ex- 
position is doing a great deal to stimulate the 
business through the northwest, and it is con- 


fidently expected that its results will be felt 
in this city before the end of the summer. 
a > > 
The rebuilt typewriter department of L. & M. 
Alexander & Co., at 512 Market street, con- 
tinues to show a steady increase under the di- 
rection of James D. Hoey. 
. * * 
W. T. Lightfoot, city salesman, working un- 
der his brother in the Elliott-Fisher organiza- 


tion here and who has been selling for less than 
largest single ma- 


a year, has just closed the 
chine sale ever made, the total amount for one 
Elliott-Fisher Standard Writing Adding Ma- 


chine, that writes and adds in one operation in 
22 separate columns being $1,080. This is W. 
T. Lightfoot’s second offense of this kind—his 
first being a sale of a $1,000 outfit that wrote 
in 20 columns. Elliott-Fisher outfits vary in 
price from $130 up to the sales recorded above 
by Mr. Lightfoot, and your correspondent un- 
derstands that many sales of Elliott-Fisher out- 
fits run close to the $1,000 mark, but St. Louis 
office holds the record with the $1,080 sale. 
Seattle, Wash. 

E. W. Maloney, formerly traveling out of 

Seattle for the Smith Premier Typewriter Com- 


pany, has been transferred to Spokan+ He 
will manage the office at that place. 
* * . 

John W. Mack has been placed on the Smith 
Premier Typewriter Company selling force at 
Seattle, Wash. Mr. Mack was formerly in the 
mechanical department at that place 

H. A. Leaver, formerly with the Smith Pre- 
mier Typewriter Company at Tacoma, Wash., 
has been transferred to their Seattle office. 

. * 

John J. Stehle, manager for the Smith Pre- 
mier Typewriter Company at this place has 
returned from an extended trip over his terri- 
tory. He reports Smith Premier business on 


the boom. 
Spokane, Wash. 
H. E. Stemler, Portland manager for the L. 
C. Smith, was a Spokane visitor during June 
. * -_ 
J. C. Watson, formerly of Winnipeg. is now 
out of Spokane for the Underwood. 
. * . 





Leo E. and Michael S. Alexander, of L. & M. Walter Reobler, formerly of St. Louis, has 
Alexander & Co., were members of a committee joined the L. C. Smith sales forces at Spokane. 
of one hundred San Francisco business men - = ; 
who visited the Alaska-Yukon-Pacific Exposi- Jay Dee Welch, manager of the Spokane 
tion at Seattle last week. This committee has Oliver office, is the prize winner as a bass fish- 
done a great deal to promote the friendly feel- erman. At Silver Lake recently he landed ten 
WHOLESALE TYPEWRITER CO.’S' BASE- formed this year, has been very successfu! in all 

BALL TEAM. the games they have played. They have played 

This team, composed of young men from the six games so far and have won each of them 

New York City organizatioin, which was only a record that any club should be proud of 








Standing—Tynan, P.; Jansen, SS.; 
C.: 
Larson, C. F.; 


Olsen, L. F.; 


Sitting—Bassford, P.; Doheny, 





H. J. Huhn, 














Mer.; J. Olsen, R. F.; Cantillon, 3d B 


Nelson, Sub 
Capt. and 2d B.; 


3orner, ist B 
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in two hours, the aggregate weight of the 
cat being 45 pounds 
> > 


> 
( G. Tidd, formerly an Oliver city salesman 
in Spokane s now on the road for the com 
pany in the Ucanagan country. 
. > 7 
Assistant General Manager Ricord Gradwel 
of Chicago, and Coast Manager Walter Warren, 
of Seattle, spent several days in Spokane early 
in June, the guests of Jay Dee Welch, manager 
of the sub-office of the Oliver. In honor of the 
distinguished visitors the local office was hand 
somely decorated in the Oliver colors and flow- 
ers The magnates expressed themselves as 
pleased wit the conditions and added consid 
erable more territor to Mr. Welch's jurisdic 
tio? 
* * 


George Nichols is now traveling Montana for 


Oliver, with headquarters at Butte. 
* = . 

Roy Smit formerly repairman for the L. C 
Smit at Spokane, is now with the Underwood 
it Butte, Mont 

> > J 

Ben F Berray, formerly proprietor of the 
Independent Bindery Company at Walla Walla 
is now traveling for the Oliver company i! 
eastern (oregzon 


* > >: 

Typewriter circles were agog this month 
over the visit of Miss Rose Fritz, the world’s 
champion typist. In her exhibition at one of 
the Spokane business colleges she wrote 121 
words per minute blindfolded and 600 words in 
five minutes without an error. She also wrot« 


119 words from unfamiliar matter in a minute 
while holding converse with a stranger. Man 
ager Harvey and the local Underwood force 
seem greatly enthused over Miss Fritz’ visit 

> . > 

C, E. Beach, recently traveler for the Oliver 
out of Spokane, has become a benedict and re 
sides at Sacramento, Cal., handling northern 
California for the company. 

. > * 

W. G. Chamberlain, manager of the Whole 
sale Typewriter Company, San Francisco, was 
in Spokane several days the early part of June. 

* + > 

The Inland Typewriter Exchange, W. D. Al 
len proprietor, has opened for business at 409 
First avenue They will conduct a_ general 
second-hand 


repair and supply business. 
> s 


J. F. Williams, former road man for the Oli 


ver in eastern Washington, 1s now on city work 
for the company in Spokane. 
. : 

An itinerant typewriter salesman named 
Adam L. Guttman recently stopped long 
enoug in Spokane to get some of the pro 
fessio1 nd several hotels on bad checks. In- 
formatior oncerning is whereabouts will be 
ippreciaté by the Victoria Hotel, Spokane. 

Springfield, III. 

The above likeness is of Mr. J. H. Billington 

manage f the Smitl Premier ‘l‘ypewriter 





J. H. BILLINGTON. 


Compa! sub-office at Springfield, Ill. He re- 
ports that business is fine and getting better all 


Springfield, Mass. 


QO. | Clough, traveling representative of the 
liver Typewriter Company, was in the city 
recently and secured the co-operation of 


Messrs. Bowen & Son, appointing them local 
agents for the Oliver typewriter in the city of 
Springfield Messrs. Bowen & Son have the 
distinction of being the oldest typewriter con 
ceri n Springfield 

Springfield, O. 

William A, Dyer, president and general man 
ager of the Smith Premier Typewriter Com- 
pany of Syracuse, N. Y., was the guest of B. 
J. Griffin of the Springfield Business School re- 
cently. Mr. Dyer is on his way to Europe and 
expressed himself as greatly delighted with the 
city and its possibilities as seen in an automo- 
bile trip during the afternoon. 
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Nothing is more aggravating to the man 
whose good money pays for the carbon 
paper than to have his stenographer bring 

him a copy of an important letter all meshed 

over with a web of blurry lines which leaves him 
in doubt asto just exactly what he actually did say. 


Even the paper stock in KEYSTONE 
CARBON is carefully selected for its ability 
to stand up under a hard beating. Every 

detail is scrutinized by many, many pairs of 

eyes during the whole process of manufacture. 


















Customers who have been educated to the 

best service will also expect the dest goods. 

You may be certain in your own heart that 
every box of KEYSTONE carbons you sell 
will give your customer the kind of service 
which you know he expects. 









Write for samples and prices TODAY 


THE KEYSTONE CARBON PAPER 
MANUFACTURING COMPANY 


Home Office and Factory - FRANKLIN, PA, 


NEW YORK OFFICE, 26 Broadway, New York 
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Springfield, Vt. 
Faught, traveling representative of the 
Company, was in the city 


J. H. 
Oliver Typewriter 


recently and with the co-operation of Messrs 
W. H. Wheeler & Son, local agents, secured 
some good business. 

St. Paul, Minn. 

J. W. Bennett, manager of the Remington 
typewriter office in St. Paul, is one of those 
great manager-salesmen of whom there are so 
many in the Remington service Hardly a 
month passes in which Mr. Bennett does not 
himself head the list in total sales. This, in 
addition to managing his office, affords some 
idea of the kind of man that Brother Ben- 
nett is 

. . > 
J. F. Archibald, salesman of the St. Paul 


office of the Remington Typewriter Company 


in southern Minnesota, is one of the salesmen 

who is making things hum these days in the 

Minnesota field Archibald is one of those men 

who are crackerjack salesmen by nature. 
Sydney, N. S. W. 


A. Macdougall, of A. Macdougall & Co., Smith 


Premier agents for Australia, New Zealand and 
Tasmania, writes to Office Appliances that 
since the new No. 10 models of the Smith Pre 
mier have come out the sales have increased 
50 per cent throughout the entire Australian 
organization 
Syracuse, N. Y. 

L. V. Amann, manager of the Boston offi 
for the Monarch Typewriter Company, was in 
Syracuse June 21 on his way home Mr 


Amann was as brown as an Indian 
> * 7 


works are 
which 


the 
Saturday 


typewriter 
holidays 


The 
now 
commenced 


employes of 

enjoying the 
June Ist 
> > > 


Frank L. Sholes, manager of the Monarch’'s 
New York office, was in town June 15th Mr 
Sholes said he was well pleased with the busi 
ness for the six months drawing to a close 

7 > . 

L. H. Trippany, salesman for the L. C. Smith 
& Bros. Company at the St. Paul office, has 
been spending his vacation in Syracuse 

* > a 

The employes of the Smith-Premier works 
held a picnic and field day at Long Branch on 
July 10th Walter N. Brand is chairman of 
sub-committees The men in charge of the 
affair are Athletics: Chas. Oaks, Will Out, E 
Schaeffer; Concessions L. A. Gardner, Henry 


[ 




















that uses 
ordinary type, 


prints in ink or 
gold or silver bronze 


2000 Per Hour, 


is self-inking, 
has automatic delivery, and 
may be run by hand or belted for power 


3. 
4, 
5 


Patent Pending 





FDUCATOR 1s i 
A Pencit PRINTING MACHINE; ........ 
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Attractions: Gordon 
Cummings, H 


Strachan; 
Advertising: R 
Barney; Auditing _ 


Shipley, James 
Cox, L. Lyman; 
A Carhart, c 


Ross, R. H. Robbins, A. Sargis;: Tickets: Messrs 
Fuller, Schmeider, Hennessey and Mors¢ 
> > > 
The Y. M. C. A. has been conducting athletic 
contests for the factory men at the Smith 


Premier. L. C. Smith Bros. and Monarch type- 
writer works during the noon hour one day 
each week for the past month. A gold medal is 
the prize to be awarded the man securing the 
most points and a bronze medal will be given 
the winners in each factory not securing the 


gold medal The best records made to June 26 


are 
L. CC, Smith & Howard, 


6 seconds: 


feet 5 in 


Bros Shot put, R 
ft. 6 in.; 50-yard dash, L. Burhans 
hop-step-and-jump, M. Hopper, 25 
Best records at Monarch Shot put, C. Dent- 
loff, 34 feet 11 in.; standing broad jump, E. Wil 
son, 9 feet. 1 in.; hop-step-and-jump, A. Dayon 
26 feet 5% in.; 50-yard dash, F. Dentloff, 5 4 


seconds 





sest records at Smith-Premiet Shot-put, R 
W Caswell, 36 feet 11 in standing broad 
jump, R. W. Caswell, 9 feet 3 in.; 50-vard dash, 


B. L. Slack, 6 seconds; hop-step-and-jump, B 
L. Slack, 26 ft. 11% in 

The city records are RK. W. C 
shot-put, 36 feet 11 in 

Standing broad jump, 9 feet 3 in 
well, S.-P. 
Fifty-yard 
seconds 
Hop-step-and-jump, B L 
Premier, 26 feet 11% in 

High Points—L. D. Burhans, 231, Smith Bros 
\. EK. Tilsinger, 269, Monarch R. W. Caswell, 
312, Smith-Premier 


iswell, S. P 
R. W. Cas- 
Monarch, 5 4 


dash, F. Dentloff 


Slack Smit 


he employes of the Monarch and Smith 
Premier typewriter works received an invita- 
tion to attend the Llion Field Day on June 26 
About fifty accepted. They were allowed to en- 
ter several open events, but secured no first 
prizes P. M. Wilcox, Smith-Premier, ran se« 
ond in the half mile; B. L. Slack, Smith-Pre- 
mier, was third in the high jump; T. Dentloff 
Monarch, ran third in the mile. In the relay 
race the Smith-Premier team ran second and 
the Monarch third 

Considering that the boys had no place to 
practice they did well. After the events were 
over all Syracuse visitors were taken to the 
opening of the Remington foreman’s club hous¢ 
where the finest clam bake that the boys ever 
sat down to was served It was well toward 


morning before the boys got back to Syracuss 
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TOLEDO CONVENTION 





Particulars and 


Machine and Stock 


DUNNING BROTHERS, inc. 
64 East Fulton Street 





Vancouver, B. C. 

H. T. Brewitt is a new salesman for tl 
Vancouver office of the Remington Typewrite 
Company Mr Brewitt will work the coast 
towns as far north as Prince Rupert, the I 


cific terminus of the Grand Trunk Pacifi 
way 
t . > 
The Remington Typewriter Compal! 
moved its Vancouver office into new and large: 
quarters at SIS Pender street Business 
increased to such an extent the past two year 


that the local branch has been forced to make 
two moves, each time in order to se 
room to handle their business 
Washington, D. C. 
An interesting exhibit was shown recent 
in the window of the Washington offic« f t 
Remington Typewriter Company The 


setting consisted of a bromide enlargeme! 
the company’s office at Reykjavic, Iceland 
rounded by other Icelandic pictures 3 

the habits istoms and methods of the 
tives, with a comprehensive description of the 
country and a suggestion of its n ‘ 
from this part of the world Accompal ! 
the pictures is the typewriter exhibit con 
sisting of a No. 10 and a No. 11 model, witl 
the different lengths of carriages—the entire 
Remington family—showing the part it pla 
Icelandic iffairs The artistic arrangement 
the displa its interest and its attractive 
ting, brought forth many expressions of appre 


ciation from those who stopped to admirs 
. * . 


Monarch typewriter office reports 
receipt of an order for a number of ma nes 
from the Washington Board of Education 
Many Monarchs are now in use in the } 
schools of Washington and are giving sple! 
satisfaction Repeat orders tell the tal 

> > . 


The 


joined the oca Mon 
making good 


Proctor has 
and is 


Arthur C 


arch sales force 
the line He has had previous experien 
the typewriter business, but for the past 
eral years has been in business for hims« in 
this city and Denver No one who know Mr 
Proctor can have doubts of his success 
> * 

cC, C. Dunnington, the Monarch salesmar ! 
making things hum as _ usual He as I 
several large orders during June and is expe 


ing better things in July 
. > > 


The Hammond is now represented in Né¢ 
port News, Va by Morton's Book and Statio 
ery Store, who are dealers for the Washingt 


Hammond Typewriter Compar 


branch of the 
in that city 


FUN TO WATCH iT RUN” 


AT THE 


July 19-26. 


HOTEL SECOR 





LEAD PENCILS PLAIN 


(Without Maker’s Imprint 


All Grades and Colors 
ready to print. 


PENHOLDERS 


Etc. in 
stock. 


New York 














TWENTY-FIVE YEARS WITH 
THE REMINGTON. 

On the 28th of June, John F. Mec 
Clain, the vice-president and general 
manager of the Remington Typewriter 
Company, completed twenty-five years 
in the Remington service. The occa 
sion was celebrated by an informal 
luncheon at the Arkwright Club. In 
addition to the honored guest, those in 
attendance were F. E. Van Buskirk, 
the secretary of the company; T. F. 
Crean, the superintendent of the do 
mestic sales department; D. B. Shap 
pee, comptroller; W. G. Cuthbertson, 
auditor; John S. Bayes, manager of 
the New York City department; 
W. F. Miller, the dean of type- 
writer salesmen; M. K. Deale, head of 
the Remington school department; 
and A. C. Reiley, advertising manager. 

The occasion was quite infor- 
mal, and was a delightful one to every 
one in attendance. The conversation 
was mainly reminiscent of the wonder- 
ful history of the Remington Type- 
writer Company during the past quar- 
ter of a century. In the course of the 
luncheon, Mr. Van Buskirk and Mr. 
Bayes expressed to Mr. McClain the 
esteem and honor in which he is held 
by the entire Remington organization 
—an esteem which has arisen not only 
from his enormous services to the com- 
pany, but also from the deep and sym- 
pathetic character of the personal in- 
terest which he has always shown in 
each individual of the great army of 
Remington workers. 

Mr. MecClain’s distinguished career 
with the Remington is a matter of 
common knowledge to typewriter men 
not only in America, but the world 
over. He began his service with the 
company as a stenographer, and after 
several important assignments, rose to 
the position of city manager. Subse- 
quently he served the company for 
several years as managing director for 
Southern Europe with headquarters at 
Paris. Qn his return to America he 
was elected secretary and general man 
ager of the company, and subsequently 
vice president and general manager 
the position which he now holds. 

Mr. McClain, on the completion of 
his twenty-five years of service with 
the Remington, will receive the good 
wishes and congratulations of all Rem 
ington men. 


through retainment, but by 
attainment—not through repression, 
but by expression that the plus man 
is evolved 


It is not 


If you have the rare faculty known 
as “good taste,” the most profitable 
use you can make of it is in your ad- 
vertising. 


| 
| 
| 
| 
' 
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make the 


mistake of putting 
off for another day writ- 
ing for samples and prices on 
the Union line of ribbons and carbons. 

q It may be that weare even now considering the 
application for your territory of some other dealer. 
Good things don’t lie around loose and if your town opens an 

opportunity for this line it will be snapped up in a hurry. 
@ Be ready to jump into the breach at a moment’s notice. 


SUMMIT, APEX 4ND CYCLO 
BRANDS, UNSURPASSED AS TRADE WINNERS, 


and you will find they satisfy every need of your customers. 
q To the particular man who says, “If I could only get such 
and such a thing in carbon papers or ribbons,’’ you may supply 
the Union line with every assurance that it will give complete 
satisfaction. 

@ Samples and prices are free for the asking. 

@ Action TODAY may land a big order tomorrow. 


UNION RIBBON & CARBON CO. 


9th and Thompson Streets 
PHILADELPHIA, PA. 


CHICAGO OFFICE: 
324 DEARBORN STREET 
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NEW EMPLOYMENT FOR THE 
DICTAPHONE. 

The following, clipped from the 
Nashville “Tennesseean,” shows how 
the Dictaphone may be made an in- 
strument of reform and correction as 
well as an article of business utility. 
But we can’t help wishing Andy’s girl 
and not the boss, had got the tender 
message. Here’s the story: 

“You don’t know what a Dictaphone 
is, do you? Needn’t consult Webster, 
he hasn’t got it yet.” 

Dictaphone is a mechanical stenog- 
grapher — a_ business phonograph. 
Start the cylinder, take up the mouth- 
piece, and a dozen letters can be spok- 
en into the ever ready machine with 
the same ease as if you were talking to 
the party himself. This cylinder is 
then taken off, and put on a different 
machine which repeats to the operator 
everything that has been recorded, and 
which is then transferred by a type- 
writer to the written page. Great 
scheme. But like other great things, 
it is liable to go off wrong if not prop- 
erly manipulated. 

Mathews, Harrison, Phillips & Co. 
use Dictaphones and as Andy Phillips 
is known for his fondness for talking, 
these machines are handled by him. 
After receiving the mail, he proceeds 
to answer all of the letters in this man- 
ner. On his desk near by this dicta- 
phone is a telephone. Not much alike, 
it is true, but Cupid, you know, is stone 
blind, and when he gets his hand on a 
piece of humanity, this object likewise 
has his vision very much impaired. 

The other day the young man whose 
business it is to transcribe the words 
of the dictaphone to paper came to 
Bill Harrison in another office and 
“Mr. Har- 


what 


said in an excited manner: 
here is something awful, 


rison, 





post card 


able. 


ous torms 


WRITE 





This wonderful machine is now ready for the market 


impressions per hour, 
Hasa roll paper attachment with which it prints direct from type 
1e tickets, 
Prints in One or More colors, and widthe up to Si inches, Built 
strong impression. Has removable chase and tympan. Special rapidimpression regulating deviec enables yery rapid eotwery 
linute without changing t 


notices, tickets, « 


of work. Patent impression shaft allows change of impression in } n 
equipped with fountain impression counter 
to cards of different thickness and width, from 
High nickel and Japan finish. 
without extra charge. Wecan furnish flat top type cabinet with doors and 12 f 
adapted for short runs of cards ; 
Quaranteed for one year against defect in manufacture. We shi: 
You can learn to operate it in one day. 
DEALERS CAN MAKE GOOD MONEY by selling THE BUFFUM AUTOMATI 


demonstrate 


structions with each press 


AT ONCE 
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must I do about it? I wouldn’t have 
listened to this secret for anything in 
the world, in fact, I have not heard it 
all. What must I do about it?” 

“Let me have that thing,” said Har- 
rison. “I will listen to all of it.” 
Whereupon Mr. Harrison adjusted the 
headgear and heard one of the softest 
tales of love it was ever his good for- 
tune to eavedrop. It was then very 
plain that Mr. Phillips thought that 
he was talking to his girl over the 
‘phone, and was still under the impres- 
sion that he had done so. Mr. Harri- 
son quietly took the record and put it 
under lock and key, saying that he 
was glad that he had at last found 
way to shut Andy off from some of his 
many cases of love-making, so that he 
could once more get his mind on busi- 
ness. 

Mr. Harrison says that it has made 
a new man out of Andy, and whenever 
the young man shows any symptoms 
of growing gay, he points to the draw- 
er in which the record is locked, and 
Mr. Phillips subsides. Mr. Harrison 
has refused all sorts of offers for the 
valuable record, and says money cant 
buy it. He expects much work out of 
\ndy hereafter. 


HE LIKED HIS STRAIGHT. 

“Intemperance,” said Horace Bixey 
the oldest Mississippi pilot, “is what 
kills most of us off. Once we fished 
out a passenger who had been soaking 
in the river for half an hour. When 
the whisky was brought, the victim’s 
lips moved slightly, and I stopped ta 
get his last words. 

“*Roll me on a bar’l fust and get 
some o’ this water out,’ he said faintly. 
‘It'll weaken the licker.’ ”’—Success. 





“The world is not against you. It is 


too busy.” 


Let The Buffum Automatic Card 
Press Do Your Work. 


lebit and credit slips, bread labels, slot machi 


2 to 10 ply 


also for long runs, because automatic 


You make money while you 


by business houses 





THE BUFFUM TOOL CO., FrouRTH AND GEORGIA ST8., LOUISIANA, MO., U.s.4 


REMINGTON SALESROOM IN 
MESSINA. 

The picture which we publish here- 
with affords visual evidence of the fact 
that “Remington Spirit” is not a mere 
figure of speech. The earthquake in 
the straits of Messina last December 
was unquestionably the greatest dis- 
aster of modern times. It is impos- 
sible for the mind to conceive of ruin 
absolute or unutterable and it 


more 
seemed for a time at least that the fair 
city of Messina and all of its enter- 


prises would be wiped from the face 
of the earth. 








Feeds automatically. 
Not a toy but a printing press specially adapted for sta 


tioners, printers and business houses 
labels, inserts, envelope slips, memorandum and receipt blanks 
and announcement all kinds up to size of U. § 


Operative by hand, motor power, or both. Adjustm 
All parte easily ecceseinte, strictly interchange- 
Complete equipment to he air-pestang press (except type) 


FOR DEALERS’ TERMS AND FULL PARTICULARS. 








SALESROOM AT MESSINA. 


This picture was taken four months 
after the disaster and it shows that 
the Remington typewriter representa 
tive has remained undaunted even in 
the face of this awful calamity. The 


picture shows the Remington type 
writer salesroom as it exists at Mes- 


sina at the present time, also the Rem- 
ington representative, Mr. V. E. Tel- 
lone, who is standing in front in the 
salesroom, his position being indicated 
by the cross. 






Motor set tor maximum speed 8,000 







specially strong; makes specially 






ympan. Shafts of cast st Press 
tments few and rapid Ad istable 













sof typeifdesired. Press particularly 






to all parts of the country. Full in- 






> PRESS and printing and selling vari- 
DON’T MISS THIS OPPORTUNITY 
























NEW MACHINE READY FOR 
MARKET. 


The Emerson’ typewriter, which 
was fully described in these columns 
some time ago, is now ready for the 
market and the makers are enthusias- 
tic over the outlook and confident that 
the many good points of this machine 
will win for it an early and substantial 
recognition by the public and estab- 
lish a growing and profitable demand. 

The company is already doing a 
nice business and there are no clouds 
whatever upon the horizon. Every- 
thing presages fair weather and a 
prosperous voyage through the com- 
mercial waters. The reception which 
the public has already given the Em- 
erson typewriter presages its success. 

Readers who desire particulars con- 
cerning this ~machine and the well 
equipped factory where it is made, will 
find the information by reference to 
their back files of Office Appliances. 

The machine is a visible writer, with 
two-color ribbon movement, accurate 
tabulator, a back spacer, light key ac- 
tion and basket shift. The alignment 
is said to be perfect. The machine has 
been tested and is said to have proved 
its durability under severe tests. 

The entire business will be con 
trolled from Chicago by General Man- 
ager Fecke. E. Ralph Smith, however, 
is at the head of the Emerson type 
writer sales company, with offices at 
309 Broadway, New York, and _ will 
look after the business in the states 
of New York and Pennsylvania and 
the countries of South and Central 
America, Mexico and the West Indies. 


LANGFORD RESIGNS. 


L. W. Langford, for seven years 
with the Elliott-Fisher Company and 
branch manager in Chicago, has re- 
cently resigned his position. In leav- 
ing the old organization Mr. Langford 
pays a fine tribute to General Manager 
Watt of the Elliott-Fisher Company, 
for whom he expresses the highest es- 
teem and regrets giving up associa- 
tions which have afforded him so 
much pleasure. 

Mr. Langford was with the Elliott- 
Fisher Company during the pioneer 
days and it is a source of considerable 
regret to him to leave the organiza- 
tion now that the horizon is broaden- 
ing. 

Mr. Langford has remarkable abil- 
ity as a salesman. He has enthusiasm, 
ability and loyalty and an executive 
capacity which makes him an _ ideal 
branch manager. He is treasurer of 
the National Association of Sales 
Managers and is well known as one 
of the leaders in the office appliance 


field. His future plans are not yet de- | 


termined. 
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PRINCESS COVER 


Papers for Catalogues and 


STAR Manifold LINEN 


Add quality and distinction to printed matter. 


We also make Paper for Carbon Manifolding 
in all its branches. 


C. H. DEXTER @ SONS 


Windsor Locks, Conn. 





Marca de Fabrica—"Princese”’ 











The Noiseless Automatic Typewriter Cab- 








inet Attaching System and Cushion, as 
arranged for the Monarch Typewriter. 


% Right-In-Sight 
Copy Holder eee 


A Practical 
Office 


Appliance 






















Note rear feet of machine above rear cups 
of the system; and front of machine raised. 
As the machine moves down to writing level, 
it is automatically locked in place. Slight 
BACKWARD pressure on the clutch tops per- 
mits the INSTANT removal of machine. 


THIS IS TYPEWRITER ECONOMY 





Solidity insures against vibration and 
consequent eye strain. @ Adjustability 
brings the copy to just the right place. 
@ The Line Indicator avoids confusion 
in transcribing. @The Principle pro- 
vides healthful poise of operator. 
BIG PROFITS FOR DEALERS. 
Price, including Line Indicator, $2.50. 
WRITE FOR DISCOUNTS 
Sole Manufacturing and Distributing Agents: 


MOSSBERG WRENCH CO. 


CENTRAL FALLS, RHODE ISLAND 


Spring cushions are enclosed within the 
feet-cups. Invisible, but effective in the im- 
proved touch and sound of machine. 


TYPEWRITER ECONOMY CO. 


MANUFACTURERS 
Tribune Building, 





New York 









The Taft-Peirce 


Manufacturing 





@ We develop and manufacture 
ligh grade mechanical specialties 
on the contract basis. 

q We have the largest establish- 
ment in the world in our line, con- 
ely on the contract basis. 













A 


Contract 





Company 


Woonsocket, 


R, I. 







ducted sol 












@ We can handle any sized contract. 
q@ Our proposition 1s particularly 
attractive to new enterprises 







Figure Means 


An Assured Profit 






@Send for our literature before 


building a plant of your own. 
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VIEWS IN THE FACTORY OF THE MANIFOLD SUPPLIES COMPANY 
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System in a Ribbon and Carbon Factory. 


UR process and formulae are 
secrets, but [ wish every buy 
er of carbon paper could se« 


*O 


and understand our factory system,” 
the 


was Mr. Foster’s first remark to 
New York representative of Office Ap- 
pliances, who went through the new 
Brooklyn factory of the Manifold Sup 
plies Company, a few days ago. 

The manufacture of carbon 
and typewriter ribbons is an intricate 
business The possible number of 
formulae in both carbon papers and 
typewriter ribbons is infinite, and about 
fifty different qualities and weights of 


papers 


How the Manifold Supplies Company 
of New York Handles Orders 
In its New Factory. 


from 1903 to 1909, when they moved to 
their present new factory at 188-190 
Third avenue, Brooklyn, N. Y. Each 
department of this successful firm is 
under the immediate charge of an ex 
pert. The business management of the 
firm under the direction of A. L. 
Foster, president, who is a practical 
manufacturer of carbon papers and 
typewriter ribbons. The selling de- 
partment is under the direction of O. 


iS 





paper stock are used. While in type G. Ditmars, who is well known to 
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writer ribbons, each machine requires 
its own peculiar width and length ot 
cloth, and there are fifteen straight sin 
gle color ribbons and these made into 
combinations for bi- and tri- color use, 
make a very complex stock assortment. 

The company’s formulae records 
run more than one thousand of which 
one hundred and twenty-five are in 
constant To run a carbon factory 
economically, no than one hun- 
dred thousand sheets of a single kind 
of carbon must be put through the 
factory at one run. A single sheet 
gone wrong in that one hundred thou- 
may cause a just complaint, bi 
cause som user will eventually try 
it. It cannot be lost in the quantity. 
The company endeavors by its factory 


use. 


less 


sand 





system to locate the cause and the 
reason for every such complaint, and 
as workmen do not like bad marks, 
Res 6 Shelf A Ria. 
Purple 
yate Ft Det De P 





this system increases their efficiency 
in the preparation, manufacture and 
inspection of goods. 

The Manifold Supplies Company 
succeeded the Excelsior Carbon Paper 
Mfg. Company, which was incorpo- 
rated in 1896. The office was located 
at 55 Warren Street, New York City, 


| 
} 





everyone in the stationery and office 
appliance trade. The factory is under 
the immediate charge of W. H. Web- 
ster, who has had an experience of 
twenty-five years in this line. 

In the system followed in this fac 
tory, every formula, box, special pack- 
ing, top and end label, and paper stock 





No Date 
CARBON PRODUCTION ORDER 
r Quantity Width Color Formula cu 


Actual Pirsts Seconds No Lbs.iak Wt. Paper Wi. Interieay 


Renvarks Wanted 


i 

| 
Fic, 3. x 
has its individual code mark and each 
customer’s card, (Fig. 1) contains all 
the information required by the billing 
clerk intelligently to make out a fac- 
tory,order. Orders are handled in the 
office by two bill clerks, each checking 
the other’s work, and the cards above 
referred to give them the information 
from which the order and invoice are 
made. These orders are made in dupli- 
cate, so that each department which 





handles same will have the same in- 
structions. The forms include the 
combination, sales record, salesman’s 


copy, acknowledgement of the order, 
the carbon factory order, the ribbon 
factory order, and the shipper’s copy. 
\n order immediately goes to the stock 


room; the stock is kept entirely in 


[oe LABORATORY WORK ee 
Finished 
| Formulae Instructions Semples 
| 
| | 
\ 
| 
a i 
| Fic. 5S. a 
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drawers under cover and a stock rec- 
ord kept on cards, as shown by Fig. 2. 
lf the order is for -he usual amount of 
carbon, a card of 2 certain run of the 
quality of carbon desired is taken out, 
the amount deducted on the card, the 
carbon cut and sent to the packing de- 
partment. If sufficient carbon of a 
single run is not in stock to secure the 
order, a carbon production (Fig. 3) is 
sent to the manufacturing department 
for stock to be run on that order. 
When the order has been cut from the 
cutting department, the run number 
appearing upon the card (Fig. 2) is 
written by the cutting department on 











Date Shipped Signed, 
Sold t 
Addre Your Order 
Salesman 
Terms Our Order 
COLOR BRAND se 
> 
rig 4) 








the blank space left for that purpose 
on the order blank (Fig. 4). Dupli- 
cate of the carbon production order is 
sent to the office immediately after 
the carbon has been delivered to the 
stock room, and this is entered on the 
carbon run record which shows the 
number of the run, date, the quality 
of goods, the size and the quantity 
made. This record is kept because 
from it if a complaint comes in on a 
sheet of carbon paper, the factory or- 
der gives the run number of the goods ; 
the carbon run record gives the details 
of manufacture and the stock card 
gives information as to the customers 
to whom this run of goods was shipped. 
lf a run of carbon goes wrong it is 
impossible by this method for to clean 
the stock of every sheet of that run 
of carbon paper as soon as we feceive 
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the complaint on it, or, if the carbon 
has all gone out and only one com- 
plaint has come in, the trouble then is 
due to the inspection and not the man- 
ufacturing; while if the carbon of this 








SO 

run which may be in stock shows 
wrong, the fault is laid to the manu- 
facturing. The application of this 
system has brought complaints to a 
minimum and the variation which oc- 
curs in the different runs of carbon is 
reduced to a minimum. 

Match orders have become very im 
portant to the dealers in carbon, and 
are difficult for the manufacturer to 
handle. Upon receipt of a match or- 
der, Mr. Foster examines and tests the 
sheet to be matched, comparing it 
with the hundreds of samples of spe- 
cial carbon already made from the ex- 
perimental room and usually finds 
some formula which will answer the 
purpose. An order is sent to the ex- 
perimental department (Fig. 5) with 
the necessary instructions. Then 
small quantities of ink are made in the 
laboratory and they are coated on a 
coating machine under conditions ex 
actly the same as those which occur 
in regular manufacturing, and are 
tested again. It requires about three 
hours for a sample to be completed in 
the regular course of work, and it en- 
ables the company to handle special 
orders not only accurately, but with 
despatch. 

This new factory of the Manifold 
Supplies Company, has a coating ca- 
pacity of two hundred thousand sheets 
of carbon paper per day and fifty gross 
of typewriter ribbons. The lay-out 
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of the work and the arrangement otf 
the various departments has been han- 
dled in a masterly way, so as to reduce 
costs in manufacture and save han- 
dling of products and loss of time in 
inter-departmental work. The new 
main factory building contains sixteen 
thousand feet of floor space. ‘The 
grinding, color and power plant is sit- 
uated on the ground floor; office and 
shipping room on the second floor; 
and the manufacturing department on 
the fourth floor. A forty horse power 
engine furnishes the necessary power 
and each floor is run with its own inde- 
pendent motor drive. Every known 
labor saving device in use in up-to-date 
factories has been installed in the new 
plant. 

Mr. Foster says that they have some 
new lines of carbons and ribbons as 
well as a new proposition which will 
shortly be offered to the trade. 

The Shaw-Torrey Company, promi- 
nent as advertising agents in the mid- 
dle west, having offices at Grand Rap- 
ids, Mich., have -arranged with Wil- 
liams & Cunnyngham, the well known 
advertising agents of Chicago, to clear 
through the latter firm. Both agencies 
handle a large amount of business, and 
the new arrangement, besides being 
more convenient for customers, will ef- 
fect a saving in the operating expenses 
of both firms. The Shaw-Torrey Com- 





pany is said to be doing over a quarter 
of a million dollars’ worth of business 


a vear and ev ery account is a success. 


ACCOMPLISHED KENTUCKIAN. 


Notice—Know all men by these 
presents, that I, Shadrach H. Arm 
strong, have coal oil for sale at 15 


cents per gal. Some say it ain’t good 
oil, but I say it is. I will also tie your 
broomcorn, one half for the other. | 
crush corn every Thursday by tollgat« 
Turkeys picked very promptly any 
day of week. Horseshoeing a special 
ty at 6 bits around. Watch and pistol 


repairing guaranteed. Shoes half 
soled while you wait. Umbrellas fixed 
and axe handles made for 15 cents. 


Will teach Southern harmony and the 
fiddle combined for $3 a mo. Pictures 
enlarged by a new process, and my 
hot tamale and hair oil receipt go 330 
cents. Haircutting only 
on Sat. eve., 20 cents per head. A good 
stripper cow for sale. Also agent for 
the Jones Wagon Hoist, the Tom Mc- 
Elrath Tobacco Duster and Foot’s 
Medical Advertiser. Rufe Langston is 
my attorney and my terms is cash— 
first, because I know you; second, be- 
cause | don’t know you.—From the 
Owensboro Inquirer. 


days for 25 





There was a man who failed because 
his business grew faster than his ca 
pacity to direct it. 





DIETZ DESKS—Soldto Dealers Only 


The quai‘ties that make the Dietz line 


of Desks distinctive are 


Variety of Styles 


Thoroughness of Construction 
Modern Interior Arrangement 
Strong Materials--Durability 


Handsome Finish and 
Appearance. 


The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. - 








Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & €O., 309-319 W. Third Street, CINCINNATI, OHIO, U.S.A. 




















Does Your 
Inkstand 
Lose You 
Money? 


@ Dozens of inkstands claim to 


save you soiled fingers, blotted 
papers, ru‘fled temper. The 
FITZ AUTOMATIC INK-= 
STAND actually does so. It is 


the greatest improvement in 


inkstands ever made—its use 1s 


a constant delight. 


You Can’t Spill It. 
@ Even if 


principle prevents the ink from 
escaping. You 
pen-staff, fingers or papers—the 
vents it. Your 
kept clean and 
is dust-proof 
Its hand- 


upset an automatic 


can’t soil your 
dip funnel pre 
ink is 
fluid, for the stand, 
and non-evaporating. 
some appearance fits it for home 


saved 


as well as office use. 
No. 20 2} inch cut glass - $1.50 postpaid. 
No. 403 “ “* “ « 200 “ 
Order direct or through your 
dealer. Satisfaction guaranteed 
or money returned within two 
weeks. It’s distinctive merits 
make the FITZ AUTOMATIC 
INKSTAND 


a sure seller. 








American 
Business Supplies 
Company 


147 Congress Street, 
BOSTON 


alty and ability 
gr 
taken up. 
sa 


M 


sa 


combined the 


th 


ity to the 
them in Mr. 


fu 
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WITHCOMB RESIGNS. 





C. R. Withcomb, for about five years 
the star salesman of the Chicago 
branch of the Burroughs Adding Ma- 
chine Company, has tendered his res 
ignation to J. F. Gillen, Chicago man 
ager. Mr. Withcomb has put the sales 
of the Burroughs machine in Chicago 
up to high water mark for several 
years, making the highest monthly av 
erage ever attained in the Chicago 
territory by an adding machine sales 
man. 

Besides his record in the adding 
machine field, Mr. Withcomb holds 
honors as specialty salesman in lines 

Cc. R. WITHCOMB. 
with which he was formerly connect- 
ed. This record entitles him to rank 
as a top notcher among specialty 
salesmen of the United States. Mr. 
Withcomb is one of the most ardent 
enthusiasts in the business. His loy- 


have marked him as a 
eat success in whatever line he has 
‘Speaking of him at the 
lesman’s banquet a few months ago, 
r. Gillen said: “I have met several 
lesmen, but never knew one who 
high ideas, great en- 
usiasm and loyalty with great abil- 
extent that I have found 
W ithcomb.” 

Questioned about his plans for the 
ture, Mr. Withcomb states that he 


is not thinking about that at the pres- 
ent time. 


GIVE PRIZE CONTEST. 


The Columbia Ribbon and Carbon Manu- 


facturing Co. advertised that they would 
give a prize fcr the best name submitted 
for a new line of carbon. 
that the results of the contest would be 
published in the July issue of Office Appli- 
ances. 


They also stated 


Owing to the unavoidable absence 


of A. B. Holmes, the manager of the com- 
pany, who was called unexpectedly to Can- 
ada, a decision has not yet been arrived at. 
The results will, however, be announced in 
the August issue. 
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Frank Bayer 
Company 


22 North William Street, 
NEW YORK CITY 








MANUFACTURERS OF 


INKED RIBBONS 


of every description 











The manufacturing, 
jobbing and export 
trade especially 
solicited. : : ¢ 3 























EVERY GERMAN 


REPRESENTATIVE or CONSUMER 





OFFICE JOURNAL 


OF 
AUSTRIA, GERMANY and SWITZERLAND 


appearing in the German language. 


BURO-REFORM 


Including Typewriter and Office Supplies Review. 


IF Y Ou introduce ~~ office specialty or novelty, 

secure a Patent or offer an article, 
which is not yet well known in the German speak- 
ing countries 


SEND US Siar Santas ct ses 


GRATIS in the interest of our readers and 
clients. 
Kindly address the Head Office : 


BURO- REFORM, VERLAG, VIENNA, Ii1-2 


(Annual Subscription only $1.50) 
Free sample copy on request. 






































Typewriter Demon- 
strating Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, tetter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

4 They are made of cold-drawn, seam- 
less, steel tubing, highly finished; trim- 
mings nickel plated and feet are equipped 
with easy revolving casters, that will not 
mar the floor, or with nickel plated ball 
feet, or rubber tips 

¥ The typewriting demonstrating stand, 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

4 If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shall 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety o! Styles. 

4 Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery Fourteen exhibitors at the 
Business show displayed their devices on 
our stands 

For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 


Lake and Peoria Sts., Chicago, Ill. 


on ous Stand. 





Typewriter mounted on our Stand, 





Comptograph Adding Machine 
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S“oung Firm, But Among the 
Leaders. 


Michigan Concern Attains Conspicu- 
ous Success within Brief Period. 


IXED purpose and 

in carrying it out almost inevita- 

bly win That this is 
true is proved by the growth and de- 
velopment of the youngest of the suc- 
cessful filing cabinet manufacturers 
the Browne-Morse Company of Mus- 
kegon, Mich. This company is com- 
posed of live, enterprising young men, 
who are building up a big business. 
They have taken a high standard of 
achievement as their ideal and put their 
principles into effect in the manufac- 
ture of a number of different devices. 

\lthough this company, as an or- 
ganization, has been in business for 
only about two years, still as individu- 
als, they have twenty-one years expe- 
rience back of their trade-mark “B-M 
Quality Cabinets.” R. H. Browne, 
president of the company, was con- 
nected with the-Shaw-Walker Com- 
pany for many years and is a man 
with a wide experience in the cabinet 
making business. F.C. Morse, the sec- 
retary of the company, got his first 
training in the ‘filing cabinet business 
with Fred Macey, founder of the Ma- 
cey Company, and was later manager 
of the Shaw-Walker Company for 
many years. He is an expert systema- 
tizer and filing cabinet man. 

They started out with the avowed 
purpose of making one of the most 
complete as well as one of the best 
designed, best made, and best finished 
lines of filing cabinets manufactured. 

Their goods comprise a line of small 
sections known as Cabinettes, a com- 
plete line of standard horizontal sec- 
tions and three different grades of lat- 
eral or upright sections. Their full 
line is carried in oak and birch-mahog- 
any finishes. Some of their mechanical 
features, as, for instance, their 
frictionless drawer bearings, are mar- 
vels of simplicity and ease of action, 
and will neither break nor get out of 
order. 

Just how well the company have suc 
ceeded in carrying out their purpose 
is best evidenced by their phenomenal 
growth—a growth which has been a 
steady increase each month even dur- 
ing the panic year of 1908. They have 
booked many large contracts at ad- 
vanced prices over their competitors 
just on the merit of their 
“Quality and Service” is their slogan. 
With the underlying principles on 
which they are conducting their busi- 
ness they are a concern whose success 


perseverance 


success. 


le ose 


oon 1s 
+S . 


is assured. 
lames H. Hine, who was for many 


years connected with the Library Bu- 


reau in the Bureau’s New York and 
Chicago stores and later was manage! 
of their Denver and San _ Francisco 
branches, has recently accepted a po 
sition as Superintendent of Agencies 
for the Browne-Morse Company at 
Mukegon. 

Mr. Hine attributes his wondertul 


success with the B.-M. line not only 
to the fact that the B-M 


ity Cabinets is so complete, compris 


line of Oual- 


ing as it does, every standard size of 
filing receptacle and carried in such a 
variety of sizes of sections that any 
one can so easily satisfy his require- 


ments, but also to the fact that the pol 
company is to heir 


icy of the assist 
agents to sell the goods. 
do this they keep up a constant circu 
larizing campaign for the agent. They 
reach the agent’s trade direct and bring 
the business to him. They have also 
established an employment bureau so 
that any of their agents can go to them 
when in need of managers or expert 
salesmen for a filing cabinet o1 
furniture department. 


In order to 


office 


A LIVE MANAGER. 


L. M. Norton, now the manager of 
the Royal Typewriter Company's of 
fice in Detroit, is a “live wire” in all 
respects. Mr. Norton spent three 


years in charge of the employment 


partment of the Remington office in 
St. Louis and then the same amount 
of time for the Underwood in the same 
city. He then took up a dealership fo1 
the Royal typewriter in St. Louis and 


) 


followed that up, when the Royal es- 


tablished a branch office there, by be 


coming manager of the same His 
brilliant record in the Missouri city 
caused Manager Camps to send him 
to Detroit, where he has kept up his 
usually high pressure sales-making 
ability 

Mr. Norton has the faculty 
dling all kinds of men, salesmen ot 
prospective buyers, and few ever es 
cape him. It can be truly said that 
his class is of the limited type. lew, 
if any, possess the many varied ideas 
and extremely fine executive faculties 
which he has. 

He also has the proud record of hay 
ing captured the prize for having sold 
the largest number of machines in a 
fiscal month in St. Louis and in De 
troit, and is now making a stride that 
bids fair to show the record for June 


of this year. 
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Stationers and Office 
Outfitters 


Will find a money maker in a line 








of our Desks. Keep them on your 
floor and the result will be a revela- 

Get Our b f h 
“Q0E” Catalog tion in the number of people-who 


will make purchases. 








DORNETTE DESKS 


ARE THE STANDARO OF EXCELLENCE 
We make all kinds of Desks and Office Tables in Standard and Sanitary Designs, Get our Special Typewriter Desks. They sell at sight, 


Our Sanitary Desks have attracted the attention of experts in the prevention of tuberculosis, who recommend them as the best in construction 
to prevent the spread of the great white plague 


The J. Dornette & Bro. Company, Cincinnati, Ohio. 








ITY OO. 


fe 7e 7? 74 £ e 
Soe £ Adding Machine 
ooo 

OO PS oe Price, $65.00 

@® ® —— ———— ———— 
OOP. Adds— Subtracts— Multiplies— Divides 
OP @. Capacity, 999,999,999 


Has Repeat Key and Error Key—Light Action 
Short Stroke—Simple and Strong Construction. 

















Lightest and Fastest Adding Machine in the world 





and the only non-listing machine that does not register 
the wrong number when you strike the right key 


Patented in U. S. and Foreign 


Countries. 


Mercantile Adding Machine Company 
WEIGHS 10 POUNDS NORWALK; CONN. 
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WHAT ABOUT REORDERS? 


The dealer’s profit is a large item in helping him deter- 
mine what goods to carry. Poor brands may allow him 
more profit on their first sale, but it’s reorders that 
count, and its satisfaction that brings reorders and 


CARTER’S IDEAL 


Typewriter Ribbons and Carbon Papers 


bring complete satisfaction. Put up attractively to 
aid the dealer. 


g Different ribbons and carbons for different uses Be sure 
your customer has the kinds suited to his needs. 


Write for New Booklet, “CARBON POINTS,”’ 


giving helpful hints on the uses of different kinds of ‘‘Carter’s 
Ideal Typewriter Ribbons and Carbon Papers 


THE CARTER’S INK CO. 


BOSTON NEW YORK CHICAGO 














EVERYBODY WANTS A FILING CABINET 


System is the watchword of th® 
day, and even the small business. 
man and householder wants som, 
sort of asystematic way of filin® 
letters, catalogs, papers, tax re™ 
ceipts, insurance policies, clip™ 
pings, etc. 

The SIMMONS CABINET IS 
IDEAL for this purpose, as it al- 
lows of a very large number of 
classifications within a small space 
and at a minimum cost. 


DEALERS: 
GET A SIMMONS’ AGENCY 
Our cabinets have a UNIVER 
SAL sale. Write NOW for cat 
alogue giving all styles of de. 
vices, and term to dealers. 


SIMMONS AGENCY, 408 Cable Bidg., Chicago, Ill. 


TYPEWRITER OIL 
The world’s best lubricant for Typewriters, 
\ ee ae paises elaine 





Write to-day for free sample and prices. 
MORTON MFG. CO. 


Louisville, Ky., 
pea U.S.A. 
Export orders giv- Ny j 
en careful atten- ae WA 
tion. - 

















Chronograph 


An Automatic Calculating Time Stamp 
for computing time on jobs in factories, 


etc. 
Write us for Bulletin 257 


Baird Employes Recorders 


For timing employes and their jobs. 
Write us for Bulletin 270 


Baird Desk and Pocket Counters 


For counting people or things. Can be set back to zero quickly. 
Write us for Bulletin 265 


BAIRD MPG. CO0., 1576 N. Halsted St., Chicago 








MACHINES 


DUPLICATING 











(By Special Correspondence.) 
Chicago, IIl. 

One of the largest orders for Multigraphs 
| ever taken was scooped in recently by the 
Chicago office of the American Multigraph 
Sales Company, when the representative of 
the company induced the Rock Island Plow 
Company to equip its factory and al! its 


branches with Multigraphs. 
e's @ 


R. E. Scoville, who has been identified 
with the St. Louis division of the American 
Multigraph Sales Company, is now back 
again on the Chicago staff Any sugges 
tion or contention as to the relative merits 
of the two cities has nothing whatever to 
do with Mr. Scoville’s return to Chicag 

San Francisco, Cal. 
H. S. Crocker & Co., who took up the 


Planotype last month, have lost no time in 
getting the machine started on the market 
which their complete organization and hig] 
standing on the coast enables them to do 
without difficulty. During the short time 


they have placed over thirty of the ma 
chines in this State. They are going right 
ahead with the Addressograph, and | 
had about as many sales as last mont! 

a * * 

R. H. Wright, of the Office Specialties 
Company, agent for the Writerpress, is 
completing his organization, and sending 
out a lot of advertising matter, besides 


making a good start on the actual selling 


| end [This machine has never been made 
much of a feature in this territory, but 
from the way Mr. Wright is taking hold of 
it, it is sure to become pretty well known 


within the next few months 

J. T. Whitehead of New York has been 
in the city for the last few weeks for the 
purpose of placing an agency for the Roneo 
copier. He has appointed Isaac Upham & 


Co. agents for this line, and they expect to 
have the goods on hand in the near future. 
. . * 

The Commercial Supply Company re 
ports a good month with the Elliott Ad 
dressing Machine, a number of orders for 
which have been received from large insur- 

ance and power companies of this city 
* * x 

“The Multigraphers,” under the man- 
agement of L. A. Ireland, now located at 
room 334 Phelan building, have o1 yf the 
best equipped multigraphing’ establish 
ments in the city, and find their commer 





| cial multigraphing business rapidly expand- 
| ing. Mr. Ireland points out the evident ab- 
| surdity of the recent rumor that the local 
| manager of the American Multigraph Sales 
Company was interested in “The Multi- 
graphers,” and states that such reports have 
been circulated out of malice. “The Multi 
graphers,” he says, is an absolutely inde- 
pendent concern, and has no need what- 
ever of any outside backing. 


| 








DUPLICATING NEWS—Continued. 
Philadelphia, Pa. 

O. H. Chamberlain, Jr., South Atlantic 
division sales manager of the American 
Multigraph Sales Company, has just re 
turned from a trip to the Baltimore and 
Richmond branches and reports a good 


June business. 
* * * 


The Philadelphia office of the American 
Multigraph Sales Company reports the sale 
of a number of Universal Folding machines 
in Philadelphia. 

* * * 

Edgar A. Russell, general sales manager 
of the American Multigraph Sales Com- 
pany, spent a day during the month at the 
Philadelphia office. 

* * > 

The Sweet Supply Company, which, 
through the aid of its auto service has 
been enjoying a very rapidly growing busi 
ness in the Writeguess, expects to remov: 


to arger quarters during the _ present 


x * 

\pplication is to be made in Harrisburg] 
July 10 by Harold C 
city; John W. Lansinger of Minersville, 
Pa., and John G. Van Schott of Passaic, 
N. J., for a charter for the Rotary Printing 


& Distributing Company 


Lansinger of this 


WHERE IS MR. SNOW? 


paragraphs are quoted 


The following 
from a letter received by Office Appliances 
under date of June 24 from R. S. Zimmer 
man of the Zimmerman Supply Company, 
Colorado Springs, Colo.: 

‘A man who gave the name of Victor B 
Snow had a special trunk made in this 
city about the 10th of this month and left 
the city for Denver with one of our new 
model Remingtons packed in this trunk 
Mr. Snow had the machine on examination 
ind came into our store on Saturday, the 
12th, and told us that he would have a 
draft from New York on the following 
Monday and that he would then pay for 
the machine. He left this city the next 
day, Sunday night 

“Mr. Snow was a man of pleasing ap 
pearance and manners and he was of me- 
dium height and build, dark hair, short 
dark mustache sprinkled with gray, eyes 
that seemed to be blue or hazel. His ac 
cent seemed to be southern. He had a 
wife and daughter. His wife was a thin 
dark woman and the girl about 10 years 
old, with dark hair. He came here about 
two months ago and rented a small fur- 
nished cottage, paying five months’ rent in 
dvance. He had a garden and chickens.” 

It is stated that people in other cities are 
ilso inquiring for Mr. Snow. 

The typewriter he took from Colorado 
Springs was a No. 10 Remington, A car- 
riage, serial number 28527. 

Will somebody please find Snow? 





If you are a good merchant the biggest 
investment you have is not in stock, but in 
the good-will of your customers. 
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land the order at a fine profit 





A Sanitary Desk that will 


gq Wr 





meéa 
Dear 





ite to-day for par- 
ticulars 
business 


We manufacture a full line of Office and Typewriter Desks, etc- 









and price. They 





born Desk Mfg. Co., Marion, Ind. 











The Work 


of a stenographer requires 


LERTNESS 
TTENTION 
PPLICATION 


and it is desirable to sit in an erect position. It is im- 
ossible to maintain all the requirements without a 
McCloud Adjustable Spring Back Typewriter Chair. 
60 styles, especially made to meet the stenographers’ 
requirements 

















— 
It is a line for the alert dealers to handle. Satisfac- 


tion guaranteed. Write for Catalog and 
Discount Sheet. 


LOOK FOR THE PONIES 
THE DAVIS CHAIR CO., Dept. 2, Marysville, 0. 








The 


New 
Bates 


Price $4.50 





Here's a machine that is 
almost indi le in the 
up-to-date busi estab- 
lishment. 

There are countless uses 
to which it can be put. 
It is just the thing for num- 
bering bills, vouchers, ledger 





123456 


FAC SIMILE IMPRESSION 


tags, checks, printing cost 
marks, stock numbers,—in fact its uses are almost 
limitless. ; e 

The machine numbers consecutively, duplicates, 
and repeats. Capacity | to 999,999. 

The machine is perfectly constructed of the very 
finest material throughout. The frame is made of 
the best drawn steel, instead of the cheap cast metal 
which you find in other low priced machines. 

The wheels—the most im of a num- 
bering machine—are made of nickel-bronze and the 
figures are engraved not cast as in other makes. 

Weighing only 12% ounces, the machine operates 
rapidly, noiselessly, surely and will last for years. 

TRY IT AT OUR EXPENSE. 

We don’t want you to buy on our mere say so. We 
would like however, to send yor a machine for to 
days free trial so that you can s e for yourself the 
many advantages our machine has over all other 
makes. If after using the machine 10 days you 
wish to keep it, you may remit the price $4.50 other- 
wise, simply return the machine at our expense. 
Remember the free trial does not in any way obligate 
you to buy. Better write for the machine to-day — 
now before you forget it. , 

Our book describing different ‘‘short cut’ 
systems in which a Numbering Machine plays an 
important part will be sent to any business man 
who will write for it on his firm letter-head. 


Bates Numbering Machine Company 
698 Jamaica Ave., — Brooklyn, N. Y. 
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Baltimore, Md. 
the selling 
Machine 


agency at this city will have his headquar 


Brown of force of the 


Adding 


Pr. & 


Burroughs Company 


Pa., for the future 


Boston, Mass. 


ters at York, 


J. B. Hall, the Burroughs 
Adding Machine 
Philadelphia, 


this 


formerly of 
agency at 
transferred to the 
take Mr. Can 


representative at Spring 


Company's 
has been 


office at and will 
field's 


field, Mass 


point 


place as 


Chicago, Ill. 


The McCaskey Electric Calculator Com 


pany, whose factory is at 173 So. Canal 
street, has one of its machines on exhibi 
tion at the company’s down town offices 
1208 Fisher building. The machine, which 
is one of the new inventions in the calcu 
lating machine world, not only adds, but 
it also multiplies and subtracts 
* * 7 

P. N. Sea has connected himself with 

the Chicago branch of the Dalton Adding 


Machine Co 


- * . 


General Calculator Company, $60,000; 


machinery, of 


manufacture and deal in 


ADDIN aha 
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hee devices and appliances; Herman Jonas, 





Richard Fischer, Max M. Grossman 
Cincinnati, O. 

The Wales Adding Machine Company 
removed its office to 229 West Fourth 
street C. A. Benford is manager Two 
new salesmen just taken on by him are 
\. E. York and Wm. S. Todd 

R. P. Wells, formerly with the National 
Cash Register Company, has joined the 
Burroughs Adding Machine Company’s 
force under Sales Manager Wilde M1 
Wells spent three years on the Burroughs 
sales force before going to the Cash 


Register Company 
City of Mexico, Mexico, D. F. 
Hnos Y. Cia, 
Adding and 
that 
marvelous 
that its 


agents for 
Ma 


are 


a 
saies 


Aguirre 


Dalton Calculating 


the 


chines, report their countrymen 


right 


that 


according this device a 


royal welcome, and future in 


great country is already assured 
Cleveland, O. 


Currie & Boyer of Cleveland, state rep 


resentatives of the Dalton Adding Machine, 
report a good business and that the im 
mediate future, as they express it, looks 
“Better than Gold.” 
Detroit, Mich. 

The undertakers’ convention that was 
held in Detroit the week of June 28th 
visited the Burroughs Adding Machine 


Company factory and offices on the after 
noon of June 30th. ,The visitors spent over 


an hour going through the big plant .and 


after their tour were served with refresh 





ments in the demonstration room 
Burroughs factory is becoming one 

sights of interest for conventions visiting 
Detroit Che office is prepared 
properly i visitors and the tout 
factory gives visitors an insight int 


big industry that is deeply interesting 
ager Macauley 


Machine 
America from 


General \lan 
roughs Adding Company 
troit returned to 
Europe the firs 


months’ absence in 


July Mr. Macauley has been pet 

the European organization whil 

installing C. W. Gooch as Europea 

ager with headquarters in Londor 
Eau Claire, Wis. 

Kenneth John MeIntosh of the But 
roughs Adding Machine Company’s sales 
organization, located at Eau Claire 
the Milwaukee agency, has joined the ranks 
of the benedicts. On June 14th he was 
married to Miss Elizabeth Schneidt 


Muskegon, Mich 
Ft. Smith, Ark. 


The Burroughs Adding Machine Co. had 


a very attractive booth in the Arkansas 
State Hardware Exhibit which was held 
here on June 22nd, 23rd, 24th Mr. St 
George T. Cordell of the Little Rock Of 
fice was in charge, assisted by Mr. Schnitz 
meyer, who has charge of the Ft. Smith 


office. 
The Dalt mn people also exhibited to great 


advantage in this convention. Their bo 
was in charge of Mr. Hinton and 
Green. 











bd err 


soe 


SIMPLE STRONG 
EFFECTIVE 
ORIGINAL 

RAPID RELIABLE 


No 2 Mode! Easy Feed and Cut-off 
Automatic Delivery. Paper 8} in. wide 

No. 4 Model: Automatic Feed; Aut 
matic Delivery; Automatic Cut-off. Paper 
134 in. wide 


European Continental Distributing Agent 
R. HUPPERTSBERG, 
ZURICH V, Switzerlar 


Klausstrasse 46 








ROTEX PATENT LETTERCOPIER 


Model 





Manuf'd by Rotex Manufacturing Co., Ltd., Engineers 


Albert Works, Chatsworth Road, Maryland Point, Stratford, London E. 


NO CHEMICALS 
PURE WATER 
ANY PAPER 
ANY RIBBON 
ANY INK 

ALL CLIMATES 


Class Dealers Wanted Everywhere! 


U.S. A. Dealers, 
Please Wait Until September! 


First 





aA vv TP i, 
> ROTEX= 














ADDING MACHINE NEWS—Continued. 


Kansas City, Mo. 
E. W. Wright, formerly 


identified with 


the Burroughs selling organization, is now 
senior member of tl firm of Wright & 
Furbeck, Kansas City sales managers fort 


the Dalton Adding Machine C« 
junior member, G. W. | 


mmpany. Th 


urbeck, 


introduction to the adding machine world 
He was for many years identified with the 
Burroughs organization, and has a record 


of achievement back f him of which he 
may well be proud 
Lincoln, Neb. 

Che D idding machine was exhibited 
ind demonstrated at the recent bankers’ 
convention held at thi nt and met, as it 
always does, with a most cordial reception 
Many new converts were secured and V. D 
Reynolds, who was in charge of the Dalton 
forces, expresses himself as highly gratified 


with the results obtained 


Los Angeles, Cal. 


The Los Angeles office of the Burroughs 
Adding Machine Company has moved 
a ground floor location at 710 South Hill 
street 
Milwaukee, Wis. 
The Burroughs played an important part 


Wis 


Association, held 


at the recent annua nvention of the 


consin State Bankers 
aboard boat on Lake Michigan. E. St. Elm 
manager of the Bur 
roughs com din Milwaukee from 
Detroit and accompanied the 
iddress before the con 
Milwaukee, Wis., 
Michigan manager of the But 


Lewis, advertising 
pany, arrive 
bankers, gi\ 
ing an interesting 
vention I D. Haven, 
and upper 

, 
roughs, expedition also 


E. S. Walker. Milwaukee sales manager 


of the Add Machine Company, 1212 Ma 
jestic building, reports some good sales in 
the Wales line Mr. Walker believes that 


Wisconsin field is a fertile terri 


tory for tl Wales 

One e features in the Wisconsin 
Burroughs field during the month of June 
was an informal convention of all of the 


salesmen from various parts of Wisconsin 


and upper Michigan The meeting, held at 
the St. Charles Hotel on June 4th and 5th 
proved to be a most valuable gathering and 
was attended by nine Burroughs salesmen 


Trade matters were discussed, systems wert 


outlined, competition was dwelt upon and 


the entire sales force announced itself as 


most enthusiastic over the Burroughs pros- 


pects in Wisconsin for the present year 


E. D. Haven, Milwaukee sales manager 
of the Burroughs, has returned from his 
annual fishing trip at Birchwood, Wis. Mr 


] 


Haven had I 


more tnan 


luck this 


“catches.” 


ordinary 


vear and sent home some big 


; identified with the 
adding machine sales organiza 

selling forces 
Dalton 
headquarters at 702 


Wis. 


tion, has recently joined the 
of Welch Bros., state agents for the 
idding 


Grand avenue, Millw 


machine, with 


iukee, 


needs no 
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Just press down the tip and the file is sealed 


@ Normbber bandsto rot. @ No strings to break. 
@ No tapes to decay. @ No annoyances nor vexations. 
@ It's done in an instant. 


The Smead Patented Bandless File 


s both adj ustable and expansive It has eve ry adv antage of the old-style files with none 
of their or Sa ons. It is made in several sizes, to expand 2 and 4 inches. 
DEALERS 


who handle it are finding it an easy 
seller. 


























Write for our special trade offer 


Smead Manufacturing 
Co., Hastings, Minn., U.S. A. 
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We make the best 
carbon papers and type- 
writer ribbons that can 
be made, and we sell only to 
dealers. We are the only com- 
pany in the world that does not 
sell either to consumers or to cat- 
alog houses. Think this over and 
decide if this isn’t the sort of house you 
prefer to deal with. 






















Carbon Paper and 
Typewriter Ribbon 












**The Pink 


of Perfection’’ 














Selling these goods means satisfaction for the 
dealer as well as the consumer. We advise buying ous = 
“Carnation” but we also make and sell Aurora, Mapleam? <_ } 

Leaf, Clover, Diamond and Thin-O Carbon Papers. B= 


Our typewriter ribbons are made from the best grade of nain- 
sook, in all colors, to fit any machine. They are indelible, 
non-filling and give sharp, clear letters always. 

Give us the chance to co-operate with you in making 
your business more profitable. 


Miller - Bryant- Pierce Company 


Main Office and Factory: AURORA, ILL. 





EVERY LOOSE LEAF LIES FLAT WHEN USING 
THE IMPROVED year BOOK RING 


Open Sidewise B 


5 AtoB It meetsevery requirement for the 
rom to 


orary nding of student's 
rapher’s note books, 

e leaves. Simple, 
Made in three 

nches diameter, 
gh 2, l4inches di 
ameter ight weight; No 3, las 
I ter, heavy weight. 
1} inches diam- 






Closes from 
BtoA 


a 





Patented Feb. 4, 1902 
Write for particulars; also for sampk l a smaller size which is proving a big seller. 


OTTO KELLNER, IR, 4028 STATE STREET, CHICAGO 


Patented Nov. 24, 1908 


heavy ring, 
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ADDING MACHINE NEWS—Continued. 


New York, N. Y. 

James W. Eaton, who has worked very 
hard for several years past to introduce the 
Wales Visible adding machine to the New 
York public, retires from the active man 
agement of the New York agency at an 
early date. It is presumed that the Adder 
Machine Company will open its main office 
in this city, and the Wales machine will be 
pushed with greater energy than ever. At 
the present time the company is behind 
with its orders, and many new improve 
ments will be added to the newer models 
Mr. Eaton relinquishes the agency with re- 
gret, as he considers there is a great future 
before the Wales, not only on account of 
its visibility, but because of its up-to-date, 
all-around good features 

* * * 

The Pike adding machine will on July 1 
remove from its present quarters on Broad 
way to the Mail building, on Vesey street, 
to the offices of the Burroughs Adding Ma 
chine Company. H. C. Peters, manger of 
the Burroughs, will also have charge of the 
Pike. F. A. Hosack, formerly New York 
manager of the Pike, will be in charge of 
the field for the sale of the Pike, and the 
machine will be sold under the guarantee 
of the Burroughs Adding Machine Com 
pany. 

* 7 * 

A visit to the office of the Comtograph 
Company disclosed the fact that they were 
doing a fine business. 

* *« * 

The office of the general supply commit 
tee, United States Executive Department, 
of Washington, D. C., has accepted the 
Millionaire calculating machine for the year 
ending June, 1910. W. A. Morschauser, the 
agent for the machine, is to be congratu 
lated 

* . ~ 

The Millionaire calculating machine has 
been having a great sale recently in Mas- 
sachusetts. The large manufacturers around 
Boston are finding this machine almost in- 
dispensable for their work 

~ « * 

F. A. Hosack has joined the force of the 
Burroughs Adding Machine Company in 
this city, under Salesmanager Peters. Mr 
Hosack has been selling office appliances 
for some years, having been connected with 
the Protectograph people and with the Pike 
Adding Machine Company 

* * * 

Airway Counting Machine Company, 
New York: manufacturing counting ma- 
chines, adding machines, etc.; capital, $5,- 
000. Incorporators: Adolph Hirshfield, 605 
West 14lst street; Arthur Von Barth, 600 
West 133d street; Thomas F. Kane, 518 
West 145th street, all of New York. 

« * * 

At the annual meeting of the Baldwin 
Calculating Machine Company. Wm. H 
Meadowcraft was elected a director in place 
of F. S. Baldwin. The other directors were 


re-elected 
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Oakland, Cal. 

T. M. Jones of the Burroughs Adding 
Machine Company's selling force has re- 
moved from the St. Louis agency to this 
office, where he will work under Sales 
manager Perkins. 

Omaha, Neb. 

V. D. Reynolds, formerly sub-agent for 
the Dalton Adding Machine Company and 
identified with its Omaha branch, has been 
promoted to the position of sales manager 
and reports that business is excellent and 
steadily improving. He is building up a 
strong organization for his state 

Pittsburg, Pa. 

Otto C. Reymann has joined the selling 
force of this agency of the Burroughs Add 
ing Machine Company, under H. F. Hap- 
per, sales manager for this territory. 

Poplar Bluff, Mo. 

The factory of the Dalton Adding Ma 
chine Company smashed all records in the 
matter of output for the month of June, but 
they are still far behind on orders coming 
from the limited territory which the com 
pany has as yet opened. The output is 
being constantly increased. Additions to 
the factory have recently been completed, 
and it is hoped that at an early date they 
will be able to materially extend the field 
of their operation. The nickel plating and 
japanning plants commenced operation in 
the closing days of June, and the wheels 
in the new machinery hall will very shortly 
be set in motion. | 

Sioux Falls, S. D. 

The Will A. Beach Printing Company, 
who formerly represented the Universal 
Adding Machine Company in North and 
South Dakota, have secured the agency for 
the Dalton Adding Machine, with headquar- 
ters at Sioux Falls. They report that the 
Dalton is being enthusiastically received 
everywhere and prophesy the smashing of 
records in the sale of adding machines in 
heir territory. 

San Antonio, Tex. 

G. W. Center has assumed charge of the 
San Antonio branch of the Dalton Adding 
Machine Company. Mr. Center is an old 
“war horse” and thoroughly equipped to 
fully discharge the duties of his present 
position 

San Francisco, Cal. 

Charlie Duguid, representing the Comp- 
tometer line of the Felt & Tarrant Manu 
facturing Company, states that sales have 
been very satisfactory this month, and he 
has no complaint to make. He reports a 
lot of inquiry for the new Model C ma- 


chine. e, 2 


F. F. Wright, California manager for 
Glass & Prudhomme, with the Elliott-Fish- 
er adding and listing machine, reports busi- 
ness rather better than usual this month, 
due to an unexpected sale. He has received 
an initial order for several machines for the 
general accounting department of the Ore- 
gon Short Line, at Salt Lake City, Utah. 
The railroads are gradually getting lined up 
for these machines, and a lot of new busi- 
ness is sure to result. 


The agency of the Pike Adding Machine 
Company, formerly at 693 Mission street, 
is now located at 717 Market street, at the 
office of the Burroughs Adding Machine 
Company 

x * ‘ 

S. J. Churchill, formerly sales manager 
for the Pike Adding Machine Company, has 
accepted a position with Manager Cooley 
of the Burroughs company in this city 

* * * 

The San Francisco office of the Bur- 
roughs Adding Machine Company reports 
business exceptionally good, and many ot 
ders are being received for the 15-bank va 
riable electric and duplex machines 

xk * * 

The Wright Computing Typewriter Com- 
pany, ‘located in the Humboldt Bank build 
ing in this city, is working on an improved 
adding attachment for a typewriter. The 
device has not been fully completed, but is 
considered very promising by those who 
have seen it, having great merits in regard 
to simplicity and adaptability. 

Seattle, Wash. 

F. W. La Chapelle is now identified with 
the Seattle branch of the Dalton Adding 
Machine Company. Mr. La Chapelle is 
splendidly equipped for the work he has 
assumed. He possesses the rare combina 
tion of thorough knowledge of salesman 
ship and mechanical ability of a high de- 
gree. 

* * * 

Geo. R. Humphrey, formerly connected 
with the selling organization of the N. C 
R., is now one of the live wires of the Se 
attle branch of the Dalton Adding Machine 
Company. Mr. Humphrey’s past record is 
a sufficient assurance that he will prove to 
be a most valuable acquisition to V. O 
3oone’s selling forces at that point. The 
Dalton Adding Machine Company has an 
elaborate exhibit at the Yukon exposition 
now being held at Seattle. The booth is 
in charge of Wilbur P. Robinson, who was 
brought from the Texas agency of the Dal 
ton to assume charge of this important 
matter. 

Sufficient business has already been 
opened up to keep the local and field offices 
on the jump. There are few men living 
who have a greater mastery over calculating 
machines than Mr. Robinson. He was for- 
merly an 8l-key enthusiast and expert, but 
claims to have eclipsed his best previous 
record on machines of that class, within five 
weeks after having first used the 10-key 
machine 

x * * 

James L. Dalton, president of the Adding 
Typewriter Company, accompanied by his 
son, Grover, attended the convention of 
Oregon, Washington and Idaho bankers, 
held in Seattle, June 24, 25 and 26. The 
Dalton adding machine was on display at 
the bankers’ headquarters and Mr. Dalton 
and his assistants were kept busy demon 
strating to the visiting bankers, who showed 
the keenest interest. 
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ADDING MACHINE NEWS—Continued. 

The Dalton adding machine made its 
debut at the recent convention of the Pa- 
cific coast bankers, held at this point, June 
21 to 26, inclusive. Jas. L. Dalton headed 
the demonstrating forces and was assisted 
by V. O. Boone, sales manager for Wash- 
ington. Wilbur P. Robinson, expert dem- 
onstrator for the Texas agency, E. M. 
Landsberg, Geo. R. Humphrey and F. W. 
La Chapelle 


Topeka, Kan. 


The feature of the Kansas Bankers’ con- 
vention, held at Wichita the last week in 
May, was the ability of the demonstrators 
who were showing the Dalton adding ma- 
chine for the Hall Lithographing Company 
of Topeka, as state agents for Kansas, from 
early morning until early the next morning 
without stopping for luncheon, and still re 
tain their enthusiasm for the work and 
pleasant disposition. James L. Dalton, 
president of the Adding Typewriter Com 
pany, and C. J. Nellis, manager specialty 
department, Hall Lithographing Company, 
reached Wichita the night before the con 
vention at 6 o’clock. They got busy at 
once and were held to their task of dem- 
onstration until twenty minutes of twelve 
that night This enthusiasm continued 
throughout the convention and the night of 
the closing, at 10:20, Mr. Dalton was de 
monstrating the machine to interested bank 
ers and his train was due to leave at 10:35. 
Albert Ledermann, Angus McDonald and 
Herbert Jacobs, salesmen for the Hall Litho 
graphing Company, assisted in showing up 
this machine during the convention. It was 
a most successful exhibit from all points of 
view 

a * ~~ 


Albert Ledermann, who has been selling 
adding machines for the last seven years, 
has taken a position with the Hall Litho 
graphing Company of Topeka and is han 
dling tle Dalton in one of the Kansas ter 
ritories. Mr. Ledermann has an acute case 
of Daltonitis and says that he has had more 
fun in the last seven weeks selling the Dal 
ton than in the seven years’ previous expe 
rience with the other machines. From the 
record he is making at present there is a 
very brilliant future ahead for Brother 


Ledermann 


Edward Strube of Plymouth, Neb., has 
taken a position with the Hall Lithograph 
ing Company of Topeka to handle part of 
Kansas territory for the Dalton adding ma 


chine 


George H. Stuerke has taken a territory 
with the Hall Lithographing Company ot 
Topeka to handle the Dalton adding ma 
chine. He has had several years’ experi 
ence handling adding machines and office 
specialties and is thoroughly familiar with 
the territory he will cover. His success 


seems assured. 





OFFICE APPLIANCES 95 





“The Carbon and Ribbon Manufacturers Supply House” 


DECORATED METAL MFG. CO. 


43 Murray St., New York City 











Importers and Manufacturers 











Onion Skin y 
and - “ wii Decorated 
Feather ©) Ribbon Boxes 
Weight L _—_—_ 
Typewriter , Lithographed 
Papers. ~~ and 
Manifold regen nes me Plain Spools 
Papers. eae ad i = 





SOLID HUB UNDERWOOD SPOOLS 


CARBONIZING PAPERS. ALL WEIGHTS AND 
GRADES FOR ALL PURPOSES. 














We Manufacture 
cvtcoi te ROLLS 


Time Clock and Telephone Rolls 


Ruled, Printed and Plain Rolls 
In fact, anything in the Roll Line 





Cutting Rolls from ¢ to 100 inches, 
we feel competent of satisfying 
you. Cloth, Crash Cloth, Canvas, 
Asbestos, Lining Papers, Copper 
and Glazed Papers cut and sheet- 
ed in any size or dimension. 





We are the largest roll paper man- 
ufacturers, operating two plants 
and producing 1000 different kinds 
of paper in rolls. 





CAPACITY: 50 TONS PER DAY 
Cable Address: ““YRREP”’ 


CHARLES E. PERRY COMPANY 


183 and 185 Congress Street - - BOSTON, MASS. 
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PROGRAM OF CONVENTION. 

The Program Committee of the National As- 
sociation of Stationers and Manufacturers met 
in Baltimore Wednesday, May 19, pursuant to a 
call of the chairman, Charlies E. Falconer. There 
were present all the members of the committee, 
which consists of Charles E. Falconer, Charles 
A. Lent and W. H. Redington. A remarkable 
thing about this committee, showing the zeal 
and interest taken by its members, is that ev- 
ery meeting has been attended by the entire 
membership. The committee also had at this 
meeting the benefit of the counsel of Mr. Gerry, 
and the program was arranged as follows: 

Wetmore, Rochester, N. Y. 

Addresses. 

The following addresses will be delivered: 
Pullase oil's on and Profits.’ Mr. G. 

here will be another paper on this subject. ) 

Stems of writer will be announced later.) — 
Subject—"Care of Stock.’’ Mr. Sam Mayer, Chi- 

cago, Ill. 

Subject—‘‘The Man Behind the Counter.’’ Mr. 
Edmund D. Gibbs, President U. S. Reieetadian 
of Advertising Men. 

The reading of eacl of these addresses wil! be 
followed by a general discussioin of the sub- 
ject, speeches limited to five minutes. 

Subject—“Trade Association.’ Mr. T, James 
Ferniley, Secretary National Hardware Asso- 
ciation. 

Subject—“Expenses and Profits."" Mr. W. O. 
Foote, Atlanta, Ga. 

CALENDAR. 
Monday, July 19th, 1909. 

9:00 A. M.—Meeting of Credentials and Regis- 
tration Committees to receive Credentials of 
Delegates and Members and for the regis- 
tration of each person who attends the Con- 
vention. 

1:30 P. M.—Meeting of Board of Control. 

8:00 P. M.—Stag Entertainment foe Traveling 
Men; all members and guests are invited to 
be present. 

Tuesday, July 20th, 1909. 

8:30 A. M.—Meeting of Credentials and Regis- 
tration Committee. 

10:00 A. M.—First session of the National Con- 
vention will be called to order promptly on 
time. 

Invocation. 
Address of Welcome. 
Report of President. 
Secretary’s Report. 
Treasurer’s Report. 
Auditor’s Report. 
Credentials Committee’s Report. 
Report of Board of Control. 
1:00 P. M.—AdJournment. Luncheon served at 


Headquarters. 
2:00 a M.—Second Session National Conven- 
tlio 


Continued Reports of Permanent Commit- 
tees. 
Appointment of Nominating Committee. 
Report of Committee on Resolutions. 
5:00 P. M.—Adjournment. 
Wednesday, July 21st, 1909. 
10:00 A. M.—Third Session National Convention. 
Report of Convention Committee on i 
and time for holding Convention of 1910 


Addresses. 
1:00 P. M.—Adjournment. Luncheon served at 
Headquarters. 
oe P. M.—Fourth Session National Conven- 
tion, 


Continuation of Addresses. 
Unfinished Business. 

5:00 P. M.—Adjournment. 

Thursday, July 22d, 1909. 

10:00 A. M.—Fifth Session National Convention. 
Report of Committee on Nomination, and 
Election of Officers and Directors. 
Unfinished Business. 

New Business. 
Continuation of Addresses. 

1:00 P, M.—Adjournment. Luncheon served at 
Headquarters. 

2:00 P. M.—Sixth Session National Convention 
Meeting of the New Board of Control, 

4:00 P. M.—Adjournment. 

6:00 P. M.—Banquet at Secor Hotel. 

Friday, July 23d, 1909. 

9:00 A. M.—Steamboat Excursion to Put-in- 
Bay, by Courtesy of Stationers’ Club of 
Toledo. 

SOCIAL FEATURES FOR THE MEN. 
Monday, July 19th. 

8:00 P. M.—Stag Entertainment for Traveling 
Men. All members and guests are invited to 
be present. 


Wednesday, July 21st. 

8:30 P. M.—Moonlight Ride on Lake Erie, mag- 
nificent steel steamer “Greyhound.’”’ Ex- 
cellent music and dancing. 

Thursday, July 22d. 

12:00 M.—Stationers’ Golf Tournament at Inver- 
ness Club. Prizes by Stationers’ Club of 
Toledo. 

6:00 P. M.—Annual Banquet. 

Some of the invited guests are: His Ex- 
cellency Judson Harmon, Governor of Ohio; 
W. L. Milner, President Toledo Chamber of 
Commerce, and Rev. Geo. Dugan. 

Friday, July 23d. 

9:00 A. M.—The Steamer ‘‘Britannia,’’ capacity 
2,800 people, chartered by the Stationers’ 
Club of Toledo, will leave for Put-in-Bay 
(made famous by Perry’s Victory), arriving 
about noon, where a planked whitefish din- 
ner will be served at Hotel Victory. 

The dining-room in this hotel has a seat- 
ing capacity of 800 people. Special enter- 
tainment will be provided for the entire 
afternoon. Steamer returning will arrive at 
Toledo about 9 o'clock. 

SOCIAL FEATURES FOR THE LADIES. 

Monday, July 19th. 

9:00 A. M.—Registration Committee will open 
headquarters at Secor Hotel. Every lady 
should register as soon as possible, that 
entertainment may be provided. 

4:00-5:30 P. M.—Iinformal reception by the host- 
esses of the Stationers’ Club of Toledo to 
the visiting ladies. Banquet hall, ninth 
floor, Secor Hotel. Don’t miss the oppor- 
tunity to get acquainted. 

uesday, July 20th. 

12:00 M.—Special cars will leave Secor Hotel 
for the Toledo Yacht Club, where luncheon 
will be served at 1 o’clock. Entertainment 
during the afternoon. 

Wednesday, July 21st. 

2:30 P. M.—Automobile tour through the parks 
and residence section of Toledo. 

8:30 P. M.—Moonlight ride on Lake Erie. Mag- 
nificent steel steamer ‘‘Greyhound.”’ Ex- 
cellent music and dancing. 

Thursday, July 22d. 

2:30 P. M.—Special cars will leave Secor Hotel 

for trip through the historic Maumee Valley. 
Friday, July 23d. 

9:00 A. M.—The steamer “‘Britannia,”’ capacity 
2,800 people, chartered by the Stationers’ 
Club of Toledo, will leave for Put-in-Bay 
(made famous by ow 4 s Victory), arriving 
about noon, where a planked whitefish din- 
ner will be served at Hotel Victory. 

OFFICERS NATIONAL ASSOCIATION OF 

STATIONERS AND MANUFACTURERS. 


poo ea eee President 
Gerry & Murray, New York. 
a SS | ye re First Vice-President 
Irving-Pitt Mfg. Co., Kansas City. 
Frank W. Bailey.......... Second Vice-President 
Thorp & Martin Co., Boston. 
George M. Courts......... Third Vice-President 
Clarke & Courts, Galveston. 
H. W. awe Se PERE RPT Tee ree eee Secretary 
Wilbur & Hastings, New York. 
CR. Fis Sheed ncsesscacce Treasurer 
Stevens, Maloney & Co., Chicago. 
Pe We i ab ich Wdun ons od hh coed do% a cous Auditor 


Brown, Treacy & Sperry Co., St. Paul. 
Directors from Manufacturers. 


James Dawson...... Sieber & Trussell Mfg. Co. 
St. Louis. 
Charles B. Gordon........ The Carter’s Ink Co. 
oston. 
We Pes POOR oc bcc cccccu Globe-Wernicke Co. 
Cincinnati. 
Millard D. Heise.......... Langfeld Bros. & Co. 
Philadelphia. 
A Ce eee ry» Meyer & Wenthe 
Chicago. 
George T. Smith...... Joseph Dixon Crucible Co. 
ated City. 
J. F. Taibet....... .Dennison Mfg. Co. 
‘Chicago. 
J. S. A. Wittke...... J. G. Shaw Blank Book Co. 
New York. 


Charles K. Wadham........Z. & W. M. Crane 
Dalton, Mass. 

....A. A. Weeks Mfg. Co. 
New York. 

Directors from Stationers. 
John Brewer .....-H. K. Brewer & Co. 
New York, 
Charlies F. Backus....Richmond & Backus Co. 
Detroit. 

Brown Book & Stationery Co. 


Frank A. Weeks 


Walter Brown. 


Kansas City. 
James E. O’Donnell.......... O’Donnell Brothers 
New Orleans. 


W. J. Kennedy .Kennedy Ptg. & Sta. Co. 


St. Louis. 
Charlies H. Mann......... .Willlam Mann Co. 
Philadelphia. 
Abner K. Pratt....... . L. Fairbanks & Co. 
Boston. 
Theo. A. Steinmuller............ Lucas Brothers 
Baltimore. 


7 


John A. Schiener....John A. Schlener Sta. Co. 
Minneapolis. 
BS. CRarHare WRG a ons csccscvces Adams & White 
Buffalo. 

COMMITTEES OF THE NATIONAL ASSOCIA- 
TION OF STATIONERS AND MAN- 
UFACTURERS. 

Blank Books. 

Walter Brown, Chairman..Brown Bk. & Sta. Co. 
Kansas City, Mo. 

J. S. A. Wittke....J. G. Shaw Blank Book Co. 
“New York. 

H. E. Remington........ H. E. Remington & Co. 
Fitchburg, Mass. 

Paper and Envelopes. 

Frank W. Bailey, Chairman..Thorp & Martin Co. 
Boston, Mass. 
eee. Gi. Ts va ddeasaans Z. & W. M. Crane 
Daiton, Mass. 

Chas. N. Belilman...... Franklin Ptg. & Eng. Co. 
Toledo, Ohio. 

Files and Office Furniture. 

Thomas A. Steinmuller, Chairman..Lucas Bros. 
Baltimore, Md. 


AS See Globe-Wernicke Co. 
Cincinnati, Ohio. 
Wm. H. Kistler...... The W. H, Kistler Sta. Co. 


Denver, Colo. 
Hardware and Glassware. 
Abner K. Pratt, Chairman.J. L. Fairbanks & Co. 
Boston, Mass. 
Frank A. Weeks...... A. A, Weeks-Hoskins Co. 
New York. 
James A. Dorsey.......... The Dorsey Ptg. Co. 
Dallas, Tex. 
Inks and Mucilage. 
W. J. Kennedy, Chm..Kennedy Ptg. & Sta. Co. 
St. Louis, Mo 
Chas. B. Gordon... ...cccecs The Carter’s Ink Co. 
Boston, Mass. 
Lansing G. Wetmore..Scrantom, Wetmore & Co 
Rochester, N. Y. 
Pens and Pencils. 
Chas. H. Mann, Chairman...... Wm. Mann Co. 
Philadelphia, Pa. 
George T. Smith....Joseph Dixon Crucible Co. 
Jersey City, N. J. 
J. Frank White......... .Geo. G. Fetter Co. 
Louisville, Ky. 
Loose Leaf Devices. 
Chas. F. Backus, Chairman. 
The Richmond & Backus Co 
Detroit, Mich. 
James C. Dawson. ..Sieber & Trussell Mfg. Co. 
St. Louis, Mo. 
Eugene H. Clarke......... E. H. Clarke & Bro. 
Memphis, Tenn. 
Leather Goods and Novelties. 
John Brewer, Chairman...H. K. Brewer & Co. 
New York. 
Millard E. Heise... Langfeld Bros. & Co 
Philadelphia, Pa. 
Chas. E. Moyer...... .Moyer Stationery Co. 
Omaha, Neb. 
Rubber Stamp Goods. 
J. Herbert White, Chairman...Adams & White 
Buffaio, N. Y. 
Gus. Meyer w+eseeeess»-Meyer & Wenthe 
Chicago, Ill. 
R. P. Andrews Paper Co. 
Washington, D. C. 
Miscellaneous Items. 
James E. O'Donnell, Chairman..O’Donnel! Bros. 
New Orleans, La. 
.Dennison Mfg. Co. 


R. P. Andrews 


J. F. Taibot aa date 
Chicago, aT 
A. E. McChesney... .....Hall & McChesney 
Syracuse, mm. Vs 
Year Book Committee. 
Nathaniel A. Hanau. Edward V. Brokaw. 
James L. Clarke. 
Executive. 
Theo. L. C. Gerry, Chairman..Gerry .& Murray 
New York. 
Wm. J. Kennedy. ..Kennedy Ptg. & Sta. Co. 
St. Louis, Mo. 
Charities H. Mann............¢. William Mann Co. 
Philadelphia, Pa. 
Resolutions. 
George M. Courts, Chairman...Clarke & Courts 





a 

















Galveston, Texas. 


Henry C. Bainbridge..Chas. T. Bainbridge’s Sons 


Brooklyn, N. Y. 


W. S. Gilkey Rae .The Brooks Company 
Cleveland, Ohio. 
Convention. 
Millington Lockwood ..s+.+.Chairman 


Buffalo, N. Y. 


Abner K, Pratt... J. L. Fairbanks & Co. 


Boston, Mass. 


James T. Lacey..Woodward & Tiernan Ptg. Co. 


St. Louis, Mo. 
Program. 


Chas. E. Falconer, Chairman..The Falconer Co. 


Baltimore, Md 


Chas. A. Lent Brown, Lent & Pett 


William H. Redington Sanford Mfg. Co. 


Chicago, Ill. 
Credentials. 


Harry F. Davis, Chairman ...Pittsburg 
i POPP errr eet ee Buffalo 
la te MN oo da ee0cs.d bc. den Seclentee New York 
W. Stewart Brown .....Baltimore 
i £€. SS. , ae Seattle 


COMMITTEES APPOINTED BY THE STA- 


TIONERS’ CLUB OF TOLEDO FOR THE 
FIFTH ANNUAL CONVENTION, 
JULY 19-23, 1909. 
Convention and Entertainment Committee. 


Charles N. Bellman, Chairman, 321 Superior St. 


M. Alexander, 
Louis B. Busse. 
Earl Wade. 
Howard Rotherick. 


Finance Committee. 


H. F. Bliemeister, Chairman, 320 St. Clair St. 
W. F, 


Day. 
Frederick C. Rausch. 
Banquet Committee. 
W. F. Day, Chairman, 232 Huron St. 
Cc. C. Hade. 
H. J. Wantz. 
Reception Committee. 
H. E. Fisher, Chairman, 518 Jefferson Ave. 
. H. Shields. 
Wm. Bolles. 
Frank Monroe. 
Gerald J. Stephens. 
D. Dunscomb. 
H. W. Haslup. 
R. B. Crane. 
Edward J. Weis. 
A. Faunce. 
Cc. F. Meilink. 
Committee on Registration. 


H. F. Bliemeister, Chairman, 320 St. Clair St. 


Joseph Leroux. 
Roy Barnes. 
E. B. Ensworth, 
Committee on Badges and Printing. 


Charles N. Bellman, Chairman, 321 Superior St. 


Frank Monroe. 
Cc. C. Hade, 
Hotel Committee. 


E. M. Alexander, Chairman, 518 Jefferson Ave. 
Cc 


Cobb. 
Joseph Leroux. 
information Committee. 
Wm. Bolles, Chairman, 609 Jefferson Ave. 
Fred Rausch. 
J. W. Marshall, Jr. 
Ladies’ Committee. 
Mrs. C. N. Beilman, Chairman, 2230 Fulton Si 
Mrs. W. F. Day. 
Mrs. Earl Wade. 
Mrs. Louis Busse. 
Mrs, E. B. Ensworth. 
Mrs. C. H. Shields. 
Mrs. R. B. Crane. 
Mrs. E. M. Alexander. 
Assisted by C. C. Hade. 
H. E. Fisher. 


SUGGESTIONS TO CONVENTION VISITORS. 


Make plans by all means to attend this 


convention Mail acceptance of the gen 
eral invitation at once to Charles N. Bell 
man, Chairman of the Entertainment Com 


1 


mittee, 321 Superior street, Toledo, O. 
Reserve hotel accommodations through 
| M Alexander, Chairman Hotel Com 
mittee, 518 Jefferson Ave., Toledo, Ohio 
[If one cannot decide until the last minute, 
one may send a telegram to the chairman 
and a room will be secured 


Each person attending the convention, 


whether member or guest, will be required 
to contribute twelve dollars ($12) to the 
entertainment fund, as provided for in 
Article X, Section 3, of the Constitution and 
By-Laws. This contribution can be remit 


ted with your letter of acceptance, or may 
be paid when registering at the headquar 


ters of the Association on the opening day 
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\lake checks payable 
entertainment 


on affecting their business 


on Monday m«¢ 


credentials of 


identification 


represented at the conventio 


only credential 


is being planned for them. 


mailed and published 


paying $12.00, 


arrangements 


and banquet tickets 


recommendatio 


» committee, as their 


97 


parts of the United States will attend this 
convention. The exchange of ideas alone 
should amply repay for the money and time 
spent in visiting Toledo. 

[Individual members are encouraged to 
present topics of general interest to the 
trade, for discussion. 

Visitors are free to take part in the de- 


bates and discussions. 





HAS MADE CONVENTION ARRANGE- 
MENTS. 

The transportation committee of the New 
York Stationers’ Association, of which com- 
mittee Charles A. Lent is chairman, has 
made the following arrangements for the 
comfort and convenience of delegates and 
guests intending to leave from New York 
for the Toledo convention: 

Leaving New York, Saturday, July 17th, 
at 8:30 by the Empire State Express in 
special cars, reaching Buffalo at 5:15 p. m., 
and transfer to the Steamer “Western 
States” leaving at six o’clock and arriving 
at Detroit at 7:30 a. m. Sunday. Luncheon 
may be had on dining car for $1.00 and 
dinner on the steamer for 75c. Club break- 
fasts are served on the steamer for from 
35¢ to 75c. 

\t Detroit the Stationers’ Association of 
that city will provide entertainment for the 
party which will leave by steamer at four 
o'clock for Toledo, arriving at 8:30 p. m. 
Dinner may be had on the steamer. 

The cost of transportation only, from 
New York to Toledo, including transfer at 
Buffalo, is $12.30; parlor car seat from New 
York to Buffalo, $2.00; stateroom Buffalo 
to Detroit, accommodating two persons, 
$2.50. The committee have been able to 
reserve a number of outside rooms for a 
limited time. 





BUYS OFFICE SUPPLY BUSINESS. 

Ray Mullins, a popular young newsdealer 
of Menominee, Mich., has purchased the 
typewriter and office supply business of 
Gregory & Race. Mr. Mullins will sell 
typewriters of all kinds and ribbons and 
supplies for all makes of machines. 

The partnership which formerly existed 
between the firm of Gregory & Race, in the 
typewriter and office supply business, has 
been dissolved. Mr. Race has moved from 
Menominee to Marinette, but his many 
friends in Menominee are glad to know 
that he is still engaged in the typewriter 
and typewriter repairing business, and will 
conduct his work as usual in the twin cities. 





TIME RECORDER COMPANY IN 
NEW QUARTERS. 

The International Time Recorder Com- 
pany is in its new office on the seventh 
floor of the building at 908 Chestnut street, 
Philadelphia. They have very harmonious 
and handsome quarters and Manager Evans 


reports good business. 





“T can’t find the time to explain the mer 
its of the goods I buy to my clerks,” said 

merchant—wherein lies a cause for his 
recent failure. 
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The Salesman and the Loose Leaf Line. 


HE stationery and office supply 
salesman of today must be the loose 
leaf salesman of tomorrow. This is 
the logical outcome of the development of 
the loose leaf first 


fully appreciate this fact 


business, and those that 
will harvest the 
measure of success 


question but 


greatest 
There is no 
the great majority of stationery salesmen 


that thus far 


have “side-stepped” loose leaf business, let 
ting 
the so-called 


these orders go to the solicitors of 


specialty houses, 


that 


leaf 


1 
ioose 


relinquishing business belonged to 


them to 
less qualified to sell these goods, but with 


competitors from distant points 


nerve enough to style themselves “loose 
leaf experts.” 

And from what ranks were these so 
called experts recruited? Among the “ex 
perts” you have met can you recall many 


or any that had a previous printing, blank 
book or 
Were they taken 
by years of endeavor in the office supply 
field were best fitted to.do this work? Not 
so; they were bookkeepers, office men, ac- 
graduates, high school 


office-supply-selling experience? 


from among those who 


countants, college 


boys—everything but real salesmen of 
office supplies. When is this going to 
stop? Just as soon as the stationery sales- 
man realizes and appreciates the simplicity 


selling; just as soon as he 
heard about 


leaf 
dismisses those 
“experts” and approaches the proposition 
in a common sense spirit. Surely a man 
who is capable of taking an order for a 
Combined Journal and Cash Book, double 
royal in size, with intricate ruling and print 
ing, should not fear to turn to his catalogue 


of loose 
tales he has 


and price on a_ sectional post 


binder 


What Is the Loose Leaf System? 


quote a 


After aii, what is the loose leaf system? 
Is it some new, mysterious method of ac- 
counting that can be mastered only by the 
elect? The “system experts” would have 
us think so, but let us reject their claims 
once and for all time, and let us begin to 
analyze the proposition, not with hesita 
tion and haltingly, but with confidence and 
the determination to examine into it and see 
wherein all this mystery, if any there be, 
really lies Let us investigate and see 
whether the loose leaf method is the same 
old system of bookkeeping or, as the “ex 
would have us think, a higher, 


accounting, fit to be 


perts”’ more 
method of 


“expert.” 


scientific 
sold only by the 

For the purpose of comparison we will 
take bank bookkeeping as 


it was formerly more sensibly called. Do 


accounting ofr 


you recall what comprised a set of bound 
books as used in the average bank? Here 
General Ledger, Deposit Ledger, 
Liability 
Blotter 
Draft, Certificate of De 
Remittance, Discount, Col 


they are 


Savings Ledger, Ledger, Cash 


Book, Journal or and the various 
registers such as 
Check, 


andthe 


posit, 


lection smaller supplementary 


What the Stationery Salesman Can Ac- 
complish, if He Will, in the Handling 
of Loose Leaf Products. 





By Arthur H. Breuel. 





books as determined by each bank’s indi- 
vidual requirements or special ideas. And 
what does a set of books for bank account- 
ing under the loose leaf system consist of? 
Exactly the same thing from the General 
Ledger clear through the entire list. Then 
wherein has the loose leaf method changed 
the old system of bank bookkeeping to the 
present bank accounting? It has not; the 
“experts” have only been making us think 
it did. Bank accounting is the same today 
as it was twenty 
basic principle is concerned, except for the 
checking safe- 
themselves 


years ago as far as the 


improvements and 
guards which have suggested 
from time to time, and these changes would 
have come if the leaf system 
had never been thought of. In other words, 
the loose leaf system has not changed the 
account- 


natural 


about loose 


fundamental principle governing 
ing in any way; it has simply changed the 
method of book-making. It has replaced 
the old plan of folding a quantity of paper 
in sections, sewing the signatures into a 
complete volume and placing these per- 
manently in a cover, by a separate cover 
or binder wherein each leaf is an individual 
interchangeable and removable at 
will. The General Ledger in your bank in 
its present loose leaf shape is exactly the 


unit, 


same as was the former bound book, as to 
form of printing and column arrangement. 
It is identical with its predecessor in all 
these respects, the only difference being in 
a change in the manner 
This same thing is true 


its construction 
of book building. 
of bookkeeping in any other line of busi- 
ness. The fundamental principles are the 
same; the difference is entirely in the way 
the book is built and nothing else. 

leaf, of course, has increased the 
efficiency of accounting, but has left its 
basic principles intact. Surely a man quali- 
fied to take an order for a thousand page 
blank book, bound extra and bands, 
should not hesitate when confronted with a 
a current binder. 
1,000 


and 


Loose 


ends 
proposition to furnish 
Corduroy, together with 
binder 


and 
and the 


Russia 
sheets usual transfer 
index sets. 

What About the Business Doctor? 

3ut you will say: “Look at the complete 
systems those experts have installed; see 
the forms they have devised and the reme- 
dies they have applied to faulty account- 
Certainly this is 


propound this 


ing in large institutions. 

When you 
have in ‘mind the 
and I can answer your 


beyond me.” 


question you so-called 
“business doctors,” 
question best by first asking another. Have 
done this? Yes and no. They have 
along the 
prescribes for a pa- 


they 


done so just same lines as a 


physician 
first 


practicing 
case by in- 


tient He diagnoses the 


and then 


into the pre- 
a remedy that has proved efficient 


Just so with the 


quiring symptoms 
scribes 


in another similar case. 


“business doctor.” The bookkeeper has 
told him his troubles, his symptoms, if I 
may be permitted to use this expression; 
he has told him wherein he found his 


method faulty and the former has not cre- 
ated an entirely new system of accounting 
to relieve his difficulty—he has simply pre- 
scribed a form that has found eff 
cient in a similar case, modified or enlarged 


I 


been 
to suit the purpose. In many cases the 
bookkeeper himself suggested the remedy 
and all there was left for the “business doc- 
arrange the columns 
and 


tor” to do was to 
properly, adjust the widths 
outline the printing, fit it all 
of a standard and proper size, and write 
Cannot you do this same thing 


spacings, 
upon a sheet 
the order. 
if called upon? I believe you can 


Who Is the Logical Salesman? 


Who is better qualified to sell loose leaf 
goods, the former accountant and college 
graduate or the present blank book and 


stationery salesman? You, the salesman in 
the field, have every necessity requisite for 
the making of the successful loose leaf man 
You know all about the various qualities of 
paper, forms of ruling, composition, press- 
work and the different terms and styles of 
binding, you are acquainted with the de- 
for the leaf 
little 


various loose 


do not, a 


vices designed 
requirements, or if 
study of the manufacturer’s catalogue will 
soon make you proficient and fit you to in- 
telligently suggest what device is best 
suited to your customer’s special need. 

Is not the knowledge which is yours of 
vastly greater value than knowing simply 
where to refer to an inflexible 
of blanks, forms, binders, etc., which is the 
only recourse of the present “expert” who 
knows nothing whatever about the manu- 
facturing end or the values and grades of 
paper? His entire stock in trade and spe- 
cial fitness is his ability to quote from his 
list, on the samples which he submits. He 
your ripe judgment and compre 


you 


price list 


has not 
hensive knowledge which is acquired only 
by actual contact and the valuable experi- 
ence gained by the selling of office supplies, 
blank books, printing and stationery. 
Whether you are working on a salary or 
commission in the end your compensation 
is based on your total sales; if you are not 
getting your share of loose leaf work in 
your territory it means just that much less 
in the volume of your yearly business and 
when you begin to realize the number of 
leaf orders that are being 
every day you will recognize a field of en 
deavor that is justly yours and add these 
orders to your present total, to the advan 
tage of the firm you represent and a sub 
substantial increase in your bank 


loose placed 


sequent 
account 

Forget all the present ideas and impres 
sions you may have with regard to the 
difficulty of selling this line; convince your- 
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self that you are better fitted for this pur- than one took part in the depredation 

pose than the men who have been invad- knew their ground Furthermore, they 

ing your territory, and get down to brass must have been aware of the fact that the 9 
tacks. Devote a little time to the study of company had just received a new consign L 

the proposition Take home a manufac- ment of valuable pens and penholders, and 

turer's catalogue and read it carefully; it knew when everybody left the offic 

will reveal to you the purposes of the vari As soon as the last person was + of th 


ous devices; it will show you their applica- ee that pire ox it is thought that mee “NEW DEPARTURE” 
tion various needs and requirements; it thieves, after lying in wait, entered it QUICK DRYING INK PAD 





Wi enable you to intelligently advise your Nothing was disturbed. and the door had 
customers what will best suit their pur undoubtedly been opened by use of a skel 
poses; it will make of you a loose leaf man, = eron key. or some other key which the one VOLGERS 
better than those that have thus far posed ening it knew would turn the lock : NEW DEPARTURE 
as “experts Pre QUICK DRYING INK 
[The robbery was discovered at 5:45 STAMP.PAD 
o'clock by H. B. Smith, president of the - Fa oe 
BURGLARS GET VALUABLE PENS. company, although when he saw that the XAOS PRERIC MO’ 
’ ‘ COLOR‘ 
oneak ves entered the office of the penh ders and pens were missing he BK CO 
H. B. Smith Fountain Pen ona 21 thought that his father, Albert Smith, Sr., : + REI RE 8 5 
West Milwaukee street, Janesville, Wis. on had taken a traveling man’s “roll” of them WILL NOT SMUT OR BLUR 
the evening of June 8, between 5 and 6 Yreparatory to going 1 the road to use 
, : ‘. “e » £ dit edeleactaaeb oe. lies - j : Made by the Manufacturer of the well 
o’clock, and stole $500 worth of fancy gold them as samples in making sales known “Excelsior Pads” 
penholde: ind pens from the sate, whi . [he president of the company soon com Warranted not to injure Stamps. 
up} nave en open. Chief municated with his father and learned that 
Appleby and number of officers are work : ; Impressions Dry Instantly the very moment the 
pp Py GEIL ease Main ; this the latter had not been at the office Then stamp is lifted and penetrate the paper or 
ing n tl ase, but n tangible clew t the police were called into the case Dis material stampe 
the thieves has been obtained. trict Attorney Fisher was also notified and NO OFFSETTING 
TT mis oe +1 second — e : = ; 
This mak he second time within three is working on the case Will not smut or blur. 
months that the same office has been en rl hold en's ' 
< le penholders are ot 1e@ tancy variety PM 
tered in the same manner and the sut PRICES OF PADS: 
i _., and are covered with a gold case, and each No. @: DeBis.« 215 seus arsed to vaca $0.25 
rounding circumstances in both cases aré oe a No 1. 2hx4i._ donned aoe. 35 
; , bot! one is valued at $9. The pens taken were No. 2. 34x64 50 
similar, and strongly indicate that both old On de =< Alachgbeio 4aret tes roe me 
thefts were committed by the same crooks rT No. Giese sccsseccscoentennertnen 1.00 


thought to be residents of this city. The president of the company had just 


In the previous case it is said that foun returned to his office from the postoffice, B. G. VOLGER MFG. CO. 


tain pen holders and pens valued at $1,000 where he had gone to get mail PASSAIC, N. J 


No insurance was carried on the stolen 

















were taken 
Evidently the thieves—it is thought more 





property 
SIT 


Sf cto: irre waxing (JEFICE SPECIALTIES. 





PROFIT MAKING 


One of the most complete lines of Office 
Furniture and Stationery Supplies, in- 
cluding Box Letter Files, Clips, Brush 
Tube Paste, Filing and Card Index Outfits, 
Sectional Bookcases, etc. 





No. 421. Four-drawer Solid Oak Vertical Letter 
File, capacity 20,000 letters. One of the most pop- 
ular vertical filing cabinets on the market. Can 
also be furnished with the purchaser’s choice of nine 
kinds of filing drawers for every practical filing pur- 
pose. Write today for catalog “C.” 


y / hig SWINGING DESK STAND. 


W eis Swing- 
ing Desk 


Stand is at- 





tac hable to 
either side of 







any style 
desk. Sellsonsight. Special lock- 
ing device holds the stand where 
it is wanted while in use. Shipped 
K. D. compact in corrugated box. easily 
assembled. Tops, Golden Oak or Birch 
Mahogany. Size 14x 18 inches. 

Catalog ‘B"’ of SECTIONAL BOOK CASES sent 
for the asking. 


THE #2 MANUFACTURING CO., 
MONROE, MICH, 


New York office, 108 Fulton Street. 
A. H. DENNY, Mer. 
ADDRESS ALL MAIL TO THE FACTORY. 





y ke “4¢ COMPLETE OFFICE ON LEGS, 
—— FLAT TOP OFFICE DESKS. 

Fiat Top Office Desks made in Solid Oak, Golden 
or Weathered finish and in Birch Mahogany 
Equipped with the purchaser's choice of nine kinds 
of filing drawers for every practical filing purpose 
The desk for any office, Top 52 x 28 inches One 
of the most popular numbers in the Weis line 


WRITE TODAY FOR CATALOG “C” 
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Gives Farewell Dinner. 


EW more interesting events have hap 
pened in the Chicago stationery trade 
than the dinner given on Monday 
evening, June 21, by William Rodiger to 
more than a score of the leading stationers 
and others. The dinner was given at the 
rooms of the Chicago Athletic Association 
and was in every way excellent, bearing 
out the high record of that institution for 
fine cuisine. The occasion of the dinner 
was the intended departure of Mr. Rodiger 
upon an extended European trip. He and 
Mrs. Rodiger left on the Saturday follow 
ing for Yale College, where their son, Wal! 
ter Gregory Rodiger, has just finished a 
four years’ course, after which Mr. and 
Mrs. Rodiger and their son sailed for Eu 
rope on the White Star line steamship 
“Celtic” for a three months’ tour 
Few men connected with the stationery 
business are more deserving of a vacation 
than Mr. Rodiger He has been an active 
factor in the stationery affairs of Chicago 
for twenty-five years, and, although by n 
means an Old man, he looks younger than 
he really is Smooth-faced and wiry of 
frame, medium-sized and active, he has th: 
spring and elasticity of a youth of twenty 
five, notwithstanding the fact that he has a 
son old enough to enter business and him 
self has worked up from humble beginnings 
to a position of affluence in the business 
world. He is one of the best informed men 
in the trade, and his personal uprightness 
and business integrity, together with a dé 
lightful personality, make him one of th 
most popular men in the city 
Mr. Rodiger is a native of Kalamazoo, 
Mich., where he spent his youth. He was 
educated in the public schools of that city 
and on his graduation he took a finishing 
course at a commercial college He com 
menced his business career in a local sta 
tionery shop and later came to Chicago, 
where he became engaged in the ink busi 
ness. As the representative of the Sanford 
Manufacturing Company Mr. Rodiger has 
been a familiar figure in Chicago stationery 
circles for more than a quarter of a cen 
tury 
Mr. Rodiger is an enthusiastic golfer and 
automobilist. He is a member of the Chica 
go Athletic Association, the Glenview Golf 


Club and the South Shore Country Club 
Features of the Dinner. 


The dinner at which Mr. Rodiger enter 
tained a number of his friends prior to his 
departure for Europe was a great success in 
all respects During the meal a stringed 
orchestra furnished the music, and with the 
serving of coffee and cigars, Mr. Rodiget 
arose and in a few well-chosen words 
thanked the guests for their presence and 
bade them welcome In concluding his 
remarks he said that after thirty years’ 
hard labor in a line of industry not entirely 
strewn with roses, he had decided to take 
three months’ vacation, and, as he purposed 


William Rodiger, Secretary of the Sanford 
Mfg. Co., Gives Farewell Dinner to 
Friends on Departure for Europe. 


to travel afar, had called his friends 
gether to bid them farewell 

He requested Fletcher B. Gibbs, vice 
president of Shea Smith & Co., and presi 
dent of the Chicago Stationers’ Association, 
oO act as toastmaster 

Mr. Gibbs, after sketching briefly Mr 
Rodiger’s personal history and business ca 
reer, called on each man present for some 
sentiment appropriate to the occasion. The 
responses were excellent without exception 
ind filled with personal regard for Mr 
Rodiger and the spirit of good fellowship 
which so distinguishes the stationers o 
Chicaga 

Chorus singing, among other things, was 


ynne of the features of the evening, which 





WILLIAM RODIGER. 


will long be held in pleasant recollection 
by everyone whose good fortune it was to 
be present 

The following gentlemen attended th¢ 
dinner 

C. A. Stevens, Stevens, Maloney & Co 
F. B. Gibbs, Shea Smith & Co.; William 
Rodiger, Sanford Mfg. Company; J. Am 
berg, Cameron, Amberg & Co.; W. H. Red 
ington and W. W. S. Carpenter, Sanford 
Manufacturing Company; M. D. Rider, M 
D. Rider & Co.; P. Peterson, A. C. McClurg 
& Co.; Richard Morris, Sanford Manufa¢ 
uring Company; A. Amberg, Cameron, 
\mberg & Co.; L. L. Burr, Burr-Vack Com 
pany; Arthur Payne, S. D. Childs & C 
Milton Lee, Baldwin Stationery Company; 
1. W. McCormick and W. H. Kohler, 
Western News Company; J. P. Laird, Ch 





cago Stationery Shop; A. C. loas, Faithorn 
Company; | Y. Horder, E. \ 
Company; H. Schaeffer, Geo. E. Cole & 


Co.; A. H. Childs, S. D. Childs & ¢ R 

H. Rieger, Geo. E. Cole & Co.; John \ 

Burr-Vack Company; S. E. Collins, | 

& Goodman Company; R. L. Br 

Todd & C W. F. Maloney, Stevens 

loney & (¢ Walton H. Daniels, R 

McNally & Co.; L. Pettit, Stromberg, A 

& Co.; Clifford Morris, The L-M Stat 

Company; A. B. Vail, P. F. Pettibone & 

Co.; C. Lauterjung, The L-M St 
Compayy; George Repp, Hartz & | 


Co.; Gus Fanslau, P. F. Pettibone & | 


EXPRESS COMPANIES AND POST j 
ROADS. 

Nathan B. Williams, a young lawy ) 
Fayetteville, Ark., in his researches 
history and workings of the United States 
Postothce Department recently. n 
astounding discovery that, according 
interpretation of the Constituti 
United States and certain acts of ¢ 
a very large proportion of the mail 
in this country is being transp 
rect violation of law 

Section 3982 of the Revised Statut: 
the United States makes it unlaw 
any one to establish a private express 
the carriage of letters or packets vel ny 


post road of the United States or between 


any city, town or place between which the ' 
mail is regularly carried, and yet this 
precisely what the express companies are 
doing every day in the year. | 

Mr. Williams finds that a large prop 
tion of the mail other than the first : : 


is now carried by the great express 
nies in competition with the Postofhce Ds 
partment 

As a result of this surrender by 
ernment of its prerogative, Mr. W ms 
contends that “towns and villages 
dicapped and discriminated against 
express companies, and they so jugglé 
rates as to get all of the profitable busi 
which would otherwise go by mi: 
leave the postofhice to carry such only as 
those to distant and remote places 
of this is plainly seen to_be at the « 
of the revenues of the postoffice | 
have twenty-four million dollars’ express 
company ‘dividend melons’ and fifteen mi 
lion dollars postal deficits, all ft wl 


whole people pay 


Ve do not care to express 
upon the merit of Mr. Williams’ dis¢ 
preferring to await the finding by the ( 
cuit Court of Appeals for the Eig ( 


cuit of the United States to sit at St. P 
Minn., on the 8th of the pre 


Should the irt decide in Mr. Willi 


favor, the se will, of course, be 
to the Supreme Court The questi 
the early establishment of parcels 


seems to be involved in the issue 
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NEW CATALOGUE. 
ssive Wire 
Philadelphi Pa., announce the 
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completion 


will 


send it, 

















s Sueet, % dealers on request 
The accompanying cut shows the com 
pany rd rack 
NEW COPYHOLDER. 
Meilink’s 1 steel copyholder is shown 
in the esented herewith. It is a de 
vice which sells for the small sum of one 









WENMINKS STEEL 
COPY HOLDER 
$\ QO EACH 





X 
dollar t has many advantageous features 
and is made by the Meilink Manufacturing 
Company of Toledo, O., who will send full 
data on request 
SALES FORCE KEPT INTACT. 


fifteen or eighteen months, 


After the past 


which have been affected more or less by 
our so called panic and during which, so 
many concerns found necessary to cur 
tail their selling organizations, it is essen 
tially interesting and encouraging to find 
now and then a firm which has maintained 


its selling rece as a uni 

Not onl is the Yawman & Erbe Mfg 
Co., (the well known manufacturers of 
filing systems and equipment of Rochester, 
N. Y.) ret d its regular quota of direct 
selling rep ives, but it has also taken 
on numbers of new salesmen 

And t part of all this is that the 
“y. ang } people feel that their attitude 
f optimist owards past conditions has 
been we juited in the splendid way in 
which thei: les have held up from month 


to month 
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Clean Hands. 


Rienieatiens Baitimore Bldg., 
( Chicago 





Multigraph Ribbons 


Are on Two Spools 





That Fit the 


Saves Time and Money. 
20,000 Good Clear Copies. 


Columbia Ribbon & Carbon Mfg. Co. 


Head Offices and Factory: 111-113 West Broadway, New York 
130 S. Arch St., 
Philadelphia 


Machine 


10 Hornergasse, 
Zurich, Switzerland 
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T will not pay you to 
“turn down”’ any order 






for index cards because it 
looks like a_ troublesome 
Take the order and 
let us execute it for you. 
[t is our business to be able 







job. 







to supply anything in the 
Our prices 






card index line. 






are extremely low. 






q It will pay you to get in 


communication with us. 









KOLLER & SMITH, Inc. 


Card Index 
Manufacturers 


298 Broadway 
NEW YORK 
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Evolution in Accounting Systems. 


OLUMES might be written in tracing 

fully the inception and development 

of accounting systems, for even the 
very progenitors of our modern civilization 
employed certain methods, crude as they 
might be, for keeping a record of transac- 
tions. Bookkeeping, however, has been re- 
duced to a science only within comparative- 
ly recent years and it has been during this 
period of time, or it might be said within 
the last decade, that accounting systems 
have reached their greatest efficiency. 








FIG. 1. 


The development of methods of account 
ing to meet existing conditions has been 


commensurate with the civic, and 
economic growth of the country. When 
the red man of the forest was monarch over 
all he surveyed and the very atmosphere 
teemed with Nature’s generous supply of 
food; when money had not yet become a 
medium of exchange, and when the achieve- 
ment of riches for self-aggrandizement had 
not yet conceived, or, at least, 
in its infancy, then the “simple life” was led 
and the need of any prescribed method for 
keeping a record of business transactions 
was scarcely apparent. 


social, 


been was 


But when business 
began to expand through the introduction 
of different enterprises to supply the needs 
of the rapidly increasing population, a per- 
manent legible record of business transac- 
tions at once quick and easy of access and 
at all times safe and reliable became the 
great desideratum in accounting methods. 

The day-book and 
probably the first step in advance of the 
method of pinning several important sheets 
together to preserve their continuity, and 


ledger system was 


this system has been in use more or less up 
to the present time and no one dare gain- 
say but what it is all right in theory. The 
fact is, however, for an ordinary business 
or profession it is no longer adapted to 


meet present conditions. This is due fun- 
damentally and essentially to the fact that 
it is not flexible enough to meet the change 
in conditions that has been wrought through 
the increase of population and growth of 
competition. The ordinary merchant in this 
advanced age of commercialism cannot af- 
ford to spend an 
posting accounts, especially not in view of 


the fact that no matter how carefu: he may 


hour or two each day 





New Card System Described and [Illus- 
trated. 


By Leroy Metzgar, Adv. Mgr. The Simple 
Account Salesbook Co. 


be, he cannot help but miss an item occa- 
sionally in settling with a customer; and 
besides this, there are 
disputes with customers, and charges that 
are forgotten—weaknesses that seemingly 
cannot be overcome with this system. 

It is not at all pleasant nor profitable for 
a merchant to slight his customers during 
business hours in an endeavor to keep his 
books posted up or to swelter for an hour 
or two in a hot, stuffy office in the evening 
doing this work, and possibly in the mean- 
time deprive himself of a much needed di 


those unprofitable 





LEROY T. METZGAR. 


version or the pleasure of his own domestic 
fireside 
Old System Obsolete. 

For the above reasons and many more 
that could be mentioned the old daybook 
and ledger system, at least in its original 
form, is gradually becoming obsolete. The 
first departure from this system of book- 
keeping, which in its plan of conception 
has conserved the same theory, yet 
naturally reduced the amount of work and 


quite 


chances for errors, is the loose-leaf ledger 
system. This system has not met with ap- 
proval by a great many of the more con- 
servatives, who insist that it is dangerous 
in certain particulars. 

The next development along this line was 
the individual book or 
The individual book system is generally rec- 
ognized as being among the safest, most 
simple and most practical for the field it 


covers, but it is limited in its scope, being 


loc yse-slip system. 


designed particularly for grocers, butchers, 


and general merchants. You will observe, 


therefore, in the evolution of accounting 
systems the nearer any system _ has 
reached’. perfection tor the purpose 
for which it has been designed, the 


more limited it becomes in the field it cov- 





FIG. 2. 
reason 


ers. It is for this that there seems 
to be a need for some special system 
that class of business and professional men 
butchers, 


on the one hand, and wholesal 


outside of grocers, general mer 
chants, etc., 
houses, large manufacturing establishments, 
large department stores, and the like, on 
the other hand. The Keith Card System 
lately gotten out by the Simple Accoun 
Salesbook Company, a concern at Fremont 
Ohio, seems to effectually supply this miss 
ing link. One of its noted characteristics 
is its flexibility to meet the requirements ot 
so many different styles of businesses and 
professions, such as installment houses o 
all kinds, drug stores, hardware 
small dry goods and_ small 
stores, clothing stores, boot and shoe stores, 


stores 


= 


departmen 


furniture stores, doctors, dentists, lawyers, 
small manufacturing concerns, offices doing 
a mail-order business, creameries, real es 
tate and One 
ture of this system is that it is fireproof 
In the knowledge that it is fireproof and 
not being familiar with its plan of operation 
one might quite naturally be led to imagine 


insurance, etc. unique fea 


that a system with a capacity to accommo 














FIG. 3. 
date a great many accounts would py 
considerable space. Such, however, is t 
the case, for it has been devised with the 


idea of economizing space as well as time 
For instance, a size that take care of 
500 accounts take up a counter space 
of about 10 inches by 12 inches. It can be 


will 


will 


























used both as a card-index and as a loose- 
slip system, depending upon the style of 
business or profession. When used as a 
card-index system it is said to be handier 
than the old style of card-indexing systems 
in that there are not so many subdivisions 
of the alphabet to contend with and besides 
this an alternation of colors is used in the 
indexes for the different letters of the al- 
phabet. 

The subdivisions of the alphabet for the 
indexes in the metal index holders are made 
to conform to the scale observed by manu- 
facturers of standard correspondence filing 
cabinets. The index holder is easily re- 
moved from the cabinet by taking hold of 
the metal projection at the top made for 
that purpose. 

The index leaf indicates by the letters 
printed on it at the left-hand corner what 
accounts belong between the compartments 
afforded by the numbered cards in this re- 
ceptacle. The name of the debtor is writ- 
ten on the index leaf opposite the first 
unused number and the charge is filed in 
the compartment in this receptacle corre- 
sponding with said number 

it can be used as a loose-slip system, as 
a card-index system, or combined slip and 
card index system, depending upon the na- 
ture of the accounts. It also can be used 
as a total-forwarding system or otherwise, 
just as occasion demands. 

Dealers would do well to add this system 
to the line of goods they are now handling, 
for it covers a large field and affords a 


handsome margin of profit. 


VULCANIZER EXPLODES. 

Some damage was done recently to the 
plant of The Adams Stamp Company, 312 
North Sixth street, St. Louis, by the ex 
plosion of the company’s vulcanizer. Glass, 
plaster and parts of the machine were 
blown in all directions, but fortunately no 
one was hurt 

HANDSOME RIBBON PACKAGE. 

The Writerpress Company of Buffalo, 
New York, are in the market with Writer- 
press ribbons which it puts up in very 
handsome style with the usual tinfoil and 


oil paper wrappings to prevent the ribbons 


from drying out. The box in which these 
ribbons are packed makes a very atractive 
package It is yellow with brown and 


black lettering, giving the name and ad- 
dress of the’ company and cuts of the 
Writerpress machine. 

NEW INK PAD. 

B. G. Volger Manufacturing Company of 
Passaic, New Jersey, announce their “New 
Departure” quick drying ink pad. The im- 
pressions made from this pad dry instantly 
the moment the stamp is lifted and pene- 
trate the paper or material stamped. The 
impressions, therefore, will not smut or 
blur. The company quotes prices, and will 
be glad to get in touch with dealers. 


“If you can’t be an early bird, be as 
tough a worm as you can.” 
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To Business Men 


who want their 
money’s worth in 
fine business 
stationery— 

we send this 
Portfolio of 

25 Specimen 
Letterheads 


Free 


> 


If your business 


requires the writing of quantities of important letters— 
letters that must look their importance and so impress your correspondents— 
} write us to-day for these Specimen Letterheads on Construction Bond. 
They prove you can secure 


: Impressive Stationery at a Usable Price 


Paying too much or paying too little—both are poor economy; Construction 


* Bond supplies the Standard of Value. Although near the pinnacle of quality it 
i occupies the middle position in price, largely because of our method of selling direct 
bad to responsible printers and lithographers (never thru jobbers) and only in amounts 
& of 500 pounds or more. By the economies of this method of selling and handling we 
> hold down the price so that you obtain much better quality for your money when 
4 you specify and secure Construction Bond in your business stationery. 

A ' This Portfolio of handsome Specimen Letterheads, and the names of printers 
“1 and lithographers in your vicinity who can supply such stationery on Construction 
Bond, are free if you use your business letterhead and write for them today. 


“op ig NPAT Paes re “i - 7 Nae fe a , 


W. E. WROE & CO., 300 MICHIGAN BOULEVARD, CHICAGO 


Just push the 
button and 
it’s filled 


Your custome-s will ap- 

preciate a practical fountain 

pen which requires no more care 

than an ordinary pen. Just a dip in 

the ink, alittle push of the button and it 

is ready for service. No unscrewing of parts, 

no special inks, no tedious job of filling. Always 

ready for writing. A high grade fountain pen which 

only needs to be shown in order to make sales. Every 

pen guaranteed. Sure to sell to ALL classes of trade. Our 
representatives sell gross after gross. You can do the same. 

WE HAVE A PROPOSITION FOR DEALERS THAT IS EXCEPTIONAL 

ON ACCOUNT OF ITS LIBERAL TERMS. WE ARE ADVERTISING THIS 

PEN E VERYWHERE. GET YOUR SHARE OF THE SALES. Write to Us Today. 


WILLIAM A. WELTY COMPANY, Waterloo, lowa 
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STATIONER’S CLUB OF TOLEDO 
PLANNING FOR THE 


BIG CONVENTION 
JULY 19-23 1909 


COMMITTEE RESTING AFTER ITS 
LABORS. 

shows the working 

Club of Toledo 

invitations, for the Fifth 

The National 


of Stationers and Manufacturers having all 


The 
force of 
The 


Convention of 


above picture 


the Stationers’ 
Annual 


Association 


been mailed, the boys are now contem 
plating the arrangements for entertain 
ment 

From left to right seated are 

E. B. Ensworth of The Brown, Eager & 
Hull Co.; also member of Committee on 


Registration 
Che 


member of 


Blade 


Committee on 


Roy Barnes of Printing & 


ilso 


Paper Co.; 
Registration 


Gerald Stephens oT Phe Wendt & Rausch 


Co.; also member of Reception Committee 
H. F. Wantz of The B. F. Wade Co., and 
secretary ot the Stationers Club 
Toledo 
Charles N. Bellman of The _ Franklin 
Printing & Engraving (| a Presid 
of the Stationers’ Club of Toled 
H. F. Bliemeister of 7 Bla Pr 
& Paper | ils Treasut t! St 
ners’ Club of Toledo 
| M. Alexand f ( Pe 


Hotel 


also chairman of 


Hade of The Blade 


Paper Co.; 





Commit 


Printing & 
also member of Ladies’ Commit 


eC 

Earl Wade of The B. F. Wade & Sons 
Co.; also member of Convention Commit 
tee 

Standing from left to right 

Frank Monroe of the B. F. Wade & 
Sons Co.; also vice president of Station- 
ers’ Club of Toledo. 

F. C. Rausch of The Wendt & Rausch 
G also member of Finance Committee 

C. F. Meilink of Meilink Mfg. Co.; also 
member of Reception Committee 

J. W. Marshall, Jr., of Autofiller Pen 
Co.; also member of Information Com 


The 


& Engraving Co.; also 


Joseph Leroux of Franklin 


me mber 


tion Committee 
W. F. Day of The Brown, Eage 
( so chairman Ba t ( 
| Fisher of TI Conklin 
s ‘ rman f Recept 
zt T k New 
( rie be ( 1 


Printing 


Re gis 








COMPANY DISTRIBUTES ADVERTIS- 
ING. 





The Interstate Distributing Company 
Peoria, Ill., makes a specialty of handli 
and placing printed advertising mattet It 
distributes such matter all over the state 


wherever directed 
The 


advertising matter or 


manufacturer who desires to get 


his samples 


hands of the consumers simply sends 


matter to be distributed to the above con 


pany, with any special directions he 1 


care to m and the company does 
rest. 

Its work is thorough and effectiv: 
performed at as low a cost as is consis 
with efficiency f service 

Handson igraved invitations 
requesting members of the Nat 
sociati ners and lar 

itten< xt in Big 
| ed () Q 23 

| d land 1 

vy be \ me I 1 

We dis s be 

selves ‘ t the 

ess 
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Without s and t system is incomplete. Without S & T Loose-Leaf Books, 
any office system is incomplete. You supply your customers with the cogs in 
their office systems—-don’t forget this important cog. 

Let S & T Loose-Leaf Books take first place among the books you now 
sell, whether they be bound or loose-leaf books, and you will discover that 
nothing can ever take the place of 


S@T 


Loose - Leaf Books 


Their loose-leaf feature is but one of the many features that make them in- 
dispensable to the perfectly systematized office. This is a fine talking point-— 
explain that the mechanical adroitness, ease of operation and perfect accuracy 
of action, yet simplicity of construction of the loose-leaf device is in itself a 
big feature. The quality of material and workmanship entering into the con- 
struction of all parts of the S & T LOOSE-LEAF BOOKS distinguishes 


them from ordinary loose-leaf books. 


Even the well planned and executed printing of the leaves puts the finishing 
touch to a truly perfect set of bookkeeping tools. 


If you would complete your selling sy=-em, add S & T. 


Send for our Catalogue of Loose-Leaf Books. It is FREE. 
And let us send you, too, our prices to dealers and special 
profit making offers. 


SIEBER & TRUSSELL MFG. CO., 4001 Laclede Ave., St. Louis, Mo. 





ES ES ee 2 
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STATIONERY 
aoe 





(By Special Correspondente.) 


Asheville, N. C. 

A new store has been opened at 23 Pat 
ton avenue by the Mountain City Stationery 
Company. It is under the management of 
J. E. Maura who is an experienced man 
in the book and stationery business. 


Aurora, IIl. 

George R. S. Hoffman, who has been 
traveling salesman for the Illinois Station- 
ery Company at Rockford for several years, 
has reorganized the company and incor 
porated it as the New Illinois Stationery 
Company with a capital stock of $5,000 
Hoffman, his wife and Harry C. Bainbridge 


are the incerporators 


Buffalo, N. Y. 

Members of the American’ Envelope 
Manufacturers Association, which was 
formed in Chicago last May, met in this 
city June 21 to carry out the purposes of 
forming their organization. All the meet 
ings were held behind closed doors and 
no persons not members of the organiza- 
tion were admitted to the meetings 

To the local newspapers it was explained 
that the envelope men were deciding upon 
plans whereby they hoped to put a stop to 
the manufacture of envelopes by the United 
States Government. The manufacturers 
complained that the Government was con 
stantly extending this particular branch of 
Government work and was now selling 
stamped envelopes at prices which were al 
most ruinous to the general trade 

Fred M. Dorris of this city was elected 
secretary of the new organization to suc 
ceed J. A. Johnston of Chicago, who re 
signed. oe 9 

The Boak-Newton Co., Buffalo; manu- 
facturing stationery and advertising special 
ties; capital, $50,000. Incorporators: Wil 
liam C. Boak, Edgar Newton and Edward 
J. Graves, Buffalo 

Buffalo, N. Y. 

The Boak-Newton Co., Buffalo, manufac- 
ture stationery and advertising specialties; 
capital, $50,000. Incorporators W. C. 
Boak, E. Newton, E. J. Graves, Buffalo. 

Chicago, Ill. 

Chicago Stationery Shop; capital stock, 
$10,000; manufacture and dealing in station 
ery, printing, blank books and office sup 
plies; incorporators, F. J. Ringley, William 
R. Barren and William H. Freeman 

* » * 

Saxon |. Barrett has bought a control 
ling interest in the Barrett Bindery Co., 
Chicago. He was formerly state agent for 
the Scottish Union and National Insurance 
Co., with headquarters at Louisville, Ken- 
tucky. The officers of The Barrett Bindery 
Co. are now as follows: John R. Barrett, 


president; Saxon S. Barrett, vice president 
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and treasurer; H. M. Harris, secretary; B. 
L. Adams, assistant treasurer. 
* *« * 

A catchy and enterprising sign was 
caught in the window of a North Clark 
street stationer recently. It said “Get in- 
terested in this shop.” This attracted a 
good deal of attention and caused people 
to go into the shop and get interested. That 
is what the dealers want, to have people 


get interested in their shops. 


Chicago, III. 

One of the familiar figures in Chicago's 
downtown life has been missing for some 
weeks owing to the sudden illness of 
Charles MacDonald. For the first time in 
years Mr. MacDonald has been absent from 
his book and periodical shop in the Stewart 
Building. It was said at his store that he 
had been taken to a sanitarium out of town 
Mr. MacDonald made it a boast that he 
knew all the men whose names are most 
prominently connected with Chicago's his 
tory, and among his personal friends are 
Secretary of the Treasury MacVeagh and 
former Ambassador Robert S. McCormick 
His store has been a place of daily call for 
well-known book lovers’ and _iiterary 
browsers. 

Chicago, IIl. 

A. L. Lilienthal & Co., Chicago; $5,000; 
manufacturing and dealing in stationery, 
supplies and other merchandise. Harry C. 
Levinson, David M. Stern, Frank E. Hull. 

Denver, .Colo. 

The firm name of the Kendrick Book & 
Stationery Company has been changed to 
the Kendrick-Bellamy Stationery Company. 
The personnel of the company remains, 
however, the same as heretofore, C. A. 
Kendrick being president and H. E. Bel 
lamy vice president. 

Hazelton, Pa. 

\. E. Brown has purchased the book and 
stationery store of the late Mrs. H. E. 
Sutherland, of which he has been manager 
for many years past. Mr. Brown is a pro 
gressive young business man, and is certain 
to make a success of his new venture 

Indianapolis, Ind. 

The Barnes-Ross Company, Indianapolis; 
capital, $25,000; dealers in stationery; di 
rectors, J. W. Barnes, H. W. Barnes and 
Roy M. Ross 

Jackson, Mich. 

The Chamber of Commerce officials were 
notified June 7 of the consummation of a 
deal by which the entire plant of the Com 
mon Sense Clip Manufacturing company 
was brought to this city from Detroit; the 
Jackson Manufacturing company having 
purchased the plant, including machinery 
patents, etc., and also the box plant in con 
nection with the manufacturing of the clips. 

This is one of the manufactories in which 
the Jackson Chamber of Commerce be 
came early interested, securing for them a 
location in this city. The clip which 1s 
manufactured is one of the best, and its 
sales are rapidly increasing by virtue of 


its merits 


The company manufactures a specialty 
for holding together sheets of letters, which 
is in use in every business office. 

Kansas City, Mo. 

Cobb-Smith Envelope Co., 716 Baltimore 
has opened a factory at this address. 


Lorain, O. 


The Rapid Account File Company which 
was recently financed through the efforts of 
the Board of Commerce, and which will 
manufacture the account files recently 
vented by F. A. Braun, is now ready f 
business. 

The company will erect a building 40 by 
50 feet at the rear of the Lorain Printing 


Company's building on Duane street, an 
will use this for temporary quarters. The 
dies are all ready and much of the neces 
sary machinery has been ordered. 

The company has orders for a numbe1 
files at present and 25 of these devices 
being made to fill orders. There are enoug! 
orders in sight to keep the plant going 
some time and the affairs of the new « 
cern are very promising 

Los Angeles, Cal. 

Cunningham, Curtis & Welch have 
cently been making a prominent display 
Elk’s stationery. The Elk’s organizati 
will hold a meeting of their grand Lodge 
in Los Angeles in July. 

a. ae a 

The Grimes-Stassforth Stationery Con 
pany recently made an elaborate display 
Globe-Wernicke filing devices 

Madison, Wis. 

The Fraud Proof Ink Company, Milwau 
kee; capital, $25,000; incorporators, Max 
Klein, Julius Hittman and Joseph Marks 

Milwaukee, Wis. 

William C. Cundall, formerly manager 
the stationery department of the Bunde & 
Upmeyer Company, well known jewelers 
of Milwaukee, has resigned after seven 
teen years of service and will open an up 
to-date society stationery store at 79 Wis 
consin street. Mr. Cundall is now in th 
east selecting stocks for his new establis! 
ment. 

x“ ok ~ 

The Merchants Book & Stationery con 
pany has opened its new quarters at 17 
Third street, Milwaukee, and is now ready 
for business with a complete line of tablets 
papeteries, pencils, inks and everything con 
nected with the stationery business. Thi 
stock is entirely new and is unsually ex 
tensive. 

New Brighton, Pa. 

The store of Kenah Bros., an old esta 

lished business house of New Brighton, wi: 


be in new quarters before many weeks 
pass by. They have practically closed 
lease for the store room in the Wetzel 
building on Third avenue, recently vacated 
by the Duey store. Mr. Wetzel will put 
a new front in the store room and make 
other changes and improvements and 
store will be moved to the location som« 
time early in July. Kenah Bros. have 


ducted a successful stationery and 
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Agate Card 
Index Outfits 


>; Y b) > ~ 7 ai ; 
Pilot Card Index Cases Junior Card Index Outfits 


ARD INDEX OUTFITS have become as much of a staple article in the 
stationers’ trade as pens, pencils and paste. 


There is not an office where they are not found of some use, and there 

are many uses in some Offices. 

Even the housewife is adopting them for cooking receipts and household 
expense ledgers. 

They save headaches by reducing guesses to facts, random notes to classified 
statistics, and estimates to certainties. 

Globe“Wérnicke Card Index Ticklers are finished in a style to promote 
sales on sight. 

The files are sold separately or as complete outfits including cards and guides. 


Descriptive circulars furnished the trade gratis. 


She Globe“Wernicke Co. 


CINCINNATI. 
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STATIONERY NEWS—Continued. 
paper store in the present location for 
twenty years, moving into the room from 
the corner of Third avenue and Ninth 
street. 

New York City, N. Y. 

M. Rosenberg Co., New York; stationery 
and printing; capital, $5,000. Incorporators: 
Morris Rosenberg and Sophia Rosenberg, 
No. 22 Leroy street; Abraham Silverstein 
and Kate, No. 855 Home street, all of New 
York. 

Philadelphia, Pa. 

The Stuart Brothers family both in the 
factory and in the store held during last 
month its annual outing in Burholme 
Park at Ryers’ Station, three special cars 
conveying the 200 picnicers—not to men- 
tion the 600 sandwiches and other eatables 
—to the place. The feature of the day was 
the baseball games between the factory 
force headed by Howard Rudderow, super 
intendent, and the store force under Aubrey 
Huston, John Storer, W. R. Owens, Tom 
Fleming, et al. Accounts differ as to what 
happened, though it is generally admitted 
that each team won a game. Absence of 
computing machines, time recorders and 
duplicators prevented exact compilation of 
statistics. But all agreed that the day was 


a red letter in Stuart history 
* 7 « 


An important change in the personnel of 
the Charles Christeson Company, jobbers, 
took place during the month with the re- 
tirement of Charles Christeson from the 
active duties of president. Edward Hut- 
chinson, Jr., assistant to the president of 
the Carey Bros. Wall Paper Company, be- 
came acting president. Mr. Christeson will 
more particularly direct his attention to 
sales in the coal regions, where he has 


been traveling for more than a decade 
* . + 


The stockholders of the William H. Hos 
kins Company at their annual meeting de 
clared the customary dividend. Charles H. 
Marshall was re-elected president; Ernest 
L. Tustin, vice-president and _ treasurer; 
Frank R. Welsh, secretary; Charles R. 
Hoskins, assistant secretary and assistant 
treasurer, and Frank P. Pritchard, solici- 
tor. Henry A. Fry was chosen director in 
place of Edward A. Sumner of New York. 

. * * 

F. E. Jacobs, who recently opened a re 
tail stationery and printing establishment 
on Thirteenth street above Market street, 
has decided to confine his attention to the 
last named, and therefore is closing out his 
stationery stock 

*x ‘ 

Ruane and Bayle, 5158 Haverford avenue, 
have been declared voluntary bankrupts 
with assets of $600 and liabilities of $3,800 

. 2 -« 

C. Fowler Cline has been appointed re 
ceiver of the World Post Card Company 
and the Package Post Card Company, both 


small concerns 


* 


Philadelphia, Pa. 


A. Pomerantz & Co., stationers and print 
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ers, of 22 South Fifteenth street, will re- 
move to 34 and 36 South Fifteenth street. 
Rockford, IIl. 

The New Illinois Stationery Company 
of Rockford, capital $5,000; to do a print- 
ing and binding and general stationery 
business; incorporators, George R. S. Hoff- 
man, Harry C. Bainbridge, Sarah Uretta 
Hoffman. 

San Francisco, Cal. 

H. S. Crocker & Co. have been busy last 
month moving into their new store at 460 
Market street, but they now have their new 
arrangements complete, and are enjoying 
an extremely Satisfactory business. The 
new store affords great advantages for the 
display of their numerous lines, having 
three floors, with a 40 foot front and 100 
feet depth. In addition to a very complete 
retail stock, including a large furniture de- 
partment in the basement, they have placed 
in the new store a full line of samples for 
their jobbing trade. 


* * * 


J. T. Gilmartin, of H. S. Crocker & C 
has just returned from Sacramento, where 


he went in connection with bids on State 
stationery supplies. The contracts for 
paper went to the Zellerbach Paper Com- 
pany and H. S. Crocker & Co., and E. J. 
Shattuck & Co. and Geo. D. Graham got 
the ink contracts. 


* * * 


The name of the Whitaker & Ray Com- 
pany has been charged to Whitaker & Ray 
Wiggin Company, including in the designa- 
tion of the firm the name of Mr. Chas. M. 
Wiggin, for several years the manager 
This company, which for a number of years 
has given its attention almost entirely t 


school supplies, since occupying its new 
quarters has gone extensively into the gen 
eral office supply line. Mr. Wood, formerly 
with Cunningham, Curtiss & Welch, is in 
charge of the office supply department, and 
considerable expansion along this line is 
looked for. 
* * * 

The Schwabacher-Frey Company has 
just issued to the trade one of the. finest 
jobbing catalogues ever put out by a Coast 
house. It covers about everything in the 
stationery trade, and is gotten up in a most 
attractive manner 

* * * 


The Cardinell-Vincent Company, Coast 
agents for Conklin’s Self-Filling Fountain 
Pens, has secured a number of automaton 
displays, which will be passed around 
among the various Conklin dealers through 


the Coast territory, and are expected to be 
7 


quite a trade-bringer during the fall season 
St. Louis, Mo. 

The base ball teams of the Buxton & 

Skinner Stationery Company played a 

match game on June 19. It is rumored 


that Bob Patterson umpired in disguise un 
der an assumed name 
* * +. 


Che entire force of The Woodward & 





Tillman Printing Company went on its an- 
nual picnic Saturday, June 19. 
* +* *x 

The annual outing of the George D. 
Barnard Company occurred on June 12. 
Everyone had a splendid time. 

* - * 

The S. G. Adams Stamp & Seal Com- 
pany of St. Louis has a very live organiza- 
tion. Two base ball clubs have been organ 
ized among its employes, the Wholesale 
Department Nine and the Factory Depart- 
ment Nine, and their first game was played 
July 5. 

Topeka, Kans. 

Torrence J. Ewart, traveling salesman for 
the Hall Lithographing Company, was mar- 
ried on June 30 to Miss Mary Meade \ 
host of friends unite in good wishes 

*« + x 

Eugene Peak has taken a position with 
the Hall Stationery Company as_ road 
salesman and is meeting with marked suc 
cess. 

* * * 

Mrs. W. N. Hall, wife of the president 
of the Hall Lithographing Company of 
Topeka, Mr. Richard Hall and Miss Laura 
Hall will spend the summer abroad and 
sailed recently in company with Chicago 
friends for a four months’ trip. 

* * * 

Owing to ill health and a desire to re 
tire from active business, H. L. Hall has 
disposed of his interest in the Hall Litho- 
graphing Company. Horace will be missed 
by the Stationery fraternity in this section 
as he has been a fixture with the above 
company for a good many years His 
general health is much improved since re- 
tiring from active business. 

Winnipeg, Man. 

Mr. Lampman has retired from the Lamp 
man Beamish Co., and the firm will in 
future be known as the Beamish Stationery 
Co. Their new quarters are on Lombard 
street, east, near the new Grain Exchange 
building 

1 * x 

The Gordon-Radford Co. have added to 

their stationery line the new Dictaphone. 


* * 


The John A. Hart Stationery Co. have 
added a line of furniture. 
Washington, D. C. 
An important deal in stationery and 
fancy goods was closed May 26, when the 


R. P. Andrews Paper Company purchased 


the entire stock of Charles P. Swett, one 
of the leading stationers of the city, at 913 
F street northwest. Mr Swett retires 
engage in other business 

After the present stock was disposed of 
it was the intention of the Andrews Papert 
Company to equip their store witl 
and up-to-date stack of stations d 
fancy goods, and with new fixtur nd 
be known as the R. P. Andrews Stat ery 
Company \ complete engraving t 
ment was installed, under the chars 


competent manager, and special 


was given to that branch of the 
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We Believe in Advertising 


—Because, publicity has told the World of our “O. K.” 
PAPER FASTENER, and has made the Dealer 
and Consumer “shake hands.” They know each 
other. Advertising has brought them together. 


We have paid out over $35,000 in actual cash for advertising 
the “O. K.”, PAPER FASTENER. Large amounts have been 
expended in general magazines, asking the public to call upon 
the retailer. 


We Help the Retailer Sell Our Product 


—But we do not add the expense to the price of our goods. It’s the 
increased sales we are after. Think of our selling over 75,000,000 
“O. K.”” PAPER FASTENERS in one year. Is there another 
Paper Fastener Manufacturer who assists the retailer as we doP 


NOW ABOUT OUR FASTENER 


“QO. K.’’ Paper Fasteners are made of BRASS, in three sizes, and put up 
in BRASS boxes of 100 fasteners each, ten boxes to a carton. 
Handsome, Compact, Strong. ._ No Slipping, Never! 
RETAIL PRICES: Size No. 0B and 1 B, 20 cents a box, $1.65 per 
thousand; No. 2 B, 25 cents a box, $2.10 per thousand. 


Order from your jobber NOW and stock up for fall trade. Send for illustration and description 
of our free “‘O. K.”’ display. 


The 0. K. Manufacturing Co. 


Jas. V. Washburn, Pres. and Treas. Syracuse, N. b 


L. & C. HARDTMUTH, 12 Golden Lane, London, England, selling agents for Europe, India, Australia, New Zealand and South Africa 






























Interesting 


HE representative of Office Appli 

ances while in Cincinnati recently 

had the pleasure of calling at the 
Eighth street plant of the Globe-Wernick« 
Company, where he spent considerable 
time inspecting several of the latest di 
vices patented by the company He found 
Mr. Martin, the advertising manager, head 
over heels in work. During a very pleas 
ant chat, Mr. Martin went into the intrica 
cies of their latest device for filing and in 
dexing letters, called the “Globe-Wernicke 
Safe Guard Method,” 

The device, although out but a_ short 
time, is meeting with the approval of the 
trade in a very gratifying manner and com 
plinentary remarks regarding it are being 
heard on every hand. In the “Safe Guard 


Method” cabinet filine agents will at once 





cans 
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Globe-Wernicke Specialities. 


Big Company Gets Out Useful New De- 
vices. 


recognize the advantages of the left hand 
tab guides and right hand tab folders 
Heretofore there has been but a single 
folder for miscellany and letters included 
under that head, whether they began with 
\ or Z, they were chucked into the folder 
without due regard to size or capacity. 
\ny reference to any particular letter in 
volved any where from fifteen minutes to 
a. half hour’s valuable time, and probably 
it a period when time was the most va 
uable. In the “Safe Guard Method,” how 
ever, there is a miscellany folder for each 
letter and these little time savers take care 
f a mass of letters of semi-importance in 
the handiest manner possible. 

The model file contains No. 5514 Press 


& COCA. __ [hngheraPlaw On, lar\ 
an - ti Tho lan Metre > 

L — . . SMe br\ W 
i " 








GLOBE-WERNICKE SAFEGUARD METHOD FILE 





board Guides, No. 641 Alphabetical I 


ers to match, and No. 351 Right Tab | 


ers 


Another strong point in the “Safe Gu 


Method” is the distinctness of the In 
definition as shown on the right tab 
especially when a number of them 


into a file and the names partially 


cealed by tabs distributed the full widtl 


the file 


The following are a number f go 


working points to follow in displaying 
“Safe Guard Method” to the trade r] 


suggestions are taken from Globes-\\ 


nicke “Doings” 

In your working model, do not 
nila guides 

Use the extra heavy weight press! 
guides 

Show the customer how the rigidit 
the pressboard guide holds the papers 
whereas the manila guide, being 
cient in weight, cannot support 
containing 30 or 40 papers, whicl 


to buckle, causing confusion and 


Ina Cf nstantly used file 
Take pains to dwell upon the adv 
of just such technical points as 
mentioned 
By so doing you will help tl 
to such an extent that the matter 
will be to him a secondary consid 
By adopting as the standard the s 


used in the safe guard system you 


agent, will have this advantage, it will 
inate the confusion and annoyanc 
ing in stock a few of this, th 


other kind of supplies, without 
really any one pattern that will set 
guide the customer in making a s¢ 
\nother important ruling to obsery 
not allow any of the supplies t 
from this model—see that it is 


ready to show and in working ordet 


} 


\gents are frequently annoyed b 


embarrassment of being unable to 
satisfactory demonstrations becaus 


samples of the guides and folders s« 
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THE JONES & WILSON CO. 
c 


mmars.O. Jan 20 1909 


GLOBE-WERNICKE TANG FOLDER. 


salesmen to a prospect are usually tak: 


from just such a source as this 


Consequently the sequence of arrang 


ment is broken, and explanations of n 


ing folders bring up questions that 


otherwise never occur to the prospectiy 


purchas¢ r 
A neatly printed notice—‘Do Not 7 





























Supplies From This Cabinet,” might serve 
as a precautionary measure 
The Tang V. L. Folder, an illustration « 


which is seen herewith 


f 


possesses among 


il punch system 


other things an individu 
consisting of a series of holes between 


which the letters are placed and the neces 





TANG FOLDER 
MADE BY 


The Globe Wernicke Co. 


CINCINNATI 





ANOTHER VIEW OF TANG FOLDER. 


sary holes made witl pencil preparatory 
to filing on the opposite cover. This elim 
inates the old-fashioned method of sta 

bing a couple of holes with no regular 

uide and getting them in the wrong rel: 
tion tot fasteners 


WEEKS-HOSKINS CO. AFFAIRS. 
of the \ \ Wee ks-Hoskins 
New York, which went int 


Creditors 
Company 
bankruptcy on June 2, have been informed 
by the receiver, Albert B. Kerr, that the 


trouble was forced by the presentation 
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large amount of notes, due and outstand 


ing He says the affairs of the 





company 
are not in bad shape; that he believes tl 
business to be a profitable one, and that he 


purposes to do his utmost to bring the af 


As Good as Any—Betier than Many 


that it will be able to resume business He JOHN ALLEN & co. 


in : 478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


Typewriter, » Pencil and Full 
PCa pen 


Guaranteed Non-Smut 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and insure satisfaction to users. 


Write For Samples 
and Prices. 


fairs of the company into such condition 


ges creditors to cooperate with him 


every way possible, continuing their trad 
relations with the company as_ heretofore 
Claims and accounts should not be sent to 
the receiver, but should be duly proven be 
re the referee when the case comes up 


eTore such officer. 


NEW SALES MANAGER. 


Ketterlinus Lithographic Manufacturing 





Company, Philadelphia, announce the ap- 
pointment of E. D. Gibbs as sales manag 
h took effect July 1, 1909 


Mr. Gibbs has had a long experience 





naging men and handling advertising 





For twelve years he was the advertising 

director of the National Cash Register the United States and Canada. He was 

Company of Dayton, Ohio, and also had elected to this position at the great con- 
irge of the training and directing of vention that was held in Kansas City the 

salesmen in connection with the officers of latter part of August, 1908. 

hat company. For the past three years He also is well acquainted with the lith- 
has been engaged in business in C ographing and printing business and it is 

where he has made a pronounced believed that his knowledge of advertising 

success and selling, both as a buyer and seller of 
Mr. Gibbs is well known as the presi advertising space and material, and as a 

dent of the Associated Advertising Clubs director of one of the largest selling forces 

of America, which association is compos of this country, will prove of great benefit 

f sixty of the leading advertising clubs to the company’s customers. 





SOONER OR LATER 


You will show it in your stock. The other enter- 
prising dealers are. 


| A New Post Binder 


Siotted, with a simple locking device on an 
entire new principle. 


easiest working, most secure locking 
















Unquestionably the sin pient neatest, 


device ever used on a post-binder. 
This locking device consists of two hardened steel balls or rollers so held in 


position bv 2 simple mechanical device that a movement of the button slide 
drops them into a wedge-shaped slot in the steel carrier plate, thus forming a 
“ball clutch,”’ the most secure and reliable clutch known. 

A reverse movement of the slide instantly releases the clutch and at the same 









é 


time opens the slot so that cover can be withdrawn without the necessity of 







raising same over the posts. 
They are bound in heavy drab duck with round leather corners. 


‘The exposed metal parts are heavily plated and highly polished, makirg a 


most attractive binder 
Packed six in a heavy, white cloth-stayed box, with green label. 
















Every binder fully guaranteed. 
A large number of stock sizes always on hand. Special sizes to order 
Sample to the trade upon application. 


IRVING-PITT MFG. CO. 


Kansas City, Mo. 
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.) a j ——— : Ss aseiuned —a 
a contract from the United States govern 
ment to furnish the senate at Washingt 
Some of the larger orders received 
office furniture line include: 100 desks t 
the H. W. Johns-Manville Company; 15 
desks to Hilbert, Baerwald & Dawe 10 
desks to the Eldred agency; 10 desks to 
(By Special Correspondence.) the Gridley Dairy Company, a large 
signme to the lwa -e Co and Gas | 
Los Angeles, Cal. ignm nt he Milw —_ ke at 1% 
; ; = - . Company and to other Milwaukee I 
(It is made in Buffalo) The R. D. Bronson Desk Company has - : “Tar : 
cerns. The H. H. West Co. is now equipped 
recently taken the agency for the Brown- . - ; ‘et 
: : y 7 to turnish an office completely, including 
Morse filing devices, and recently had a ; | 
lisp! ; pars i furniture, stationery, typewriters and get 
’ display showing several stacks of combina ae : . 
People don t buy ap eral office appliances. 
tion cabinets. * * * 
Peerless Carbon ** + oe. oa | 
° ° TI N C lispl , Francis G. Netzhammer, a_ brother 
1e Neuner Company is displaying the , . 
on the price basis. , clit - ee Conrad A. Netzhammer, sales manager 
detachable end bookcases and Clark-Baker ‘ . ; 
6 ; the Northwestern Furniture Company, of 
° e lling devices , . ’ | 
It is a quality pa- a Milwaukee, has just been graduated from 
. Sacred Heart university, Watertown, Wis., 
per, and in every C. E. Rosenberg, formerly of San Fran be awe of 18 ve: The — ; 
} at the age of 18 years The young man 
case where Peer- cisco, has succeeded H. C. Van Norman, wag presented with a piano by his parents 
° who died recently, as local manager for the ee * 
less has been in _—e 
Yawman & Erbe Manufacturing Company. Ag . busine ' Rien: Bendiaititvens 
com etition for J good business in the office furniture 
om p Milwaukee, Wis. line is reported by J. B. Lanigan, Wiscon 
. big orders where | Office furniture manufacturers and deal sin and Upper Michigan manager of the 
quality counted, it ers of Milwaukee seem to be meeting with L. C. Smith & Bros. Typewriter Compa 
. an undiminished business. The Northwest \ fine display of furniture is now being 
nd 


made at the Milwaukee headquarters 


has won out. ern Furniture Company, well known manu- 
facturers, have secured some remarkably 


@j That 18 the paper large orders of late, including one from the 


ot New Orleans, La. 


the line is proving to be a valuable adjur 


to the typewriter line 





for the best deal- Joseph Horne Dry Goods Company, 
dl Pittsburg, Pa., calling for fixtures to fur A. B. Sabine, manager of the American 
ers to han e. | nish the company’s new store. This con Sectional Furniture Company, Says that 
m P tract alone amounted to more than $18,000 business in his line is increasing satisfa 
We bring our tis- | The Union Pacific Railway Company, torily. He suggests that people should do 
i | which rdered 400 desks from Northwest- more cheerful talking an less calamity 
sue 6,000 miles | ch o s fro ore chee ilking and kk amit; 
° d f f | ern last year, was so well pleased that it howling. His company is in the market 
instead o rom a re Sy gg 
has been placing additional orders during for a line of office appliances to cost ab 
the next block. It the past twelve months. The last order $2 or $3. 
11 6 c er 7 ' 
° : called for 50 desks, making a total of more 3 
is pure white— not oF for ye See sige gle oo ae eee. 

d than 800 furnished the railway by the Daniel E. Seybel has leased the store 
dye to cover up Northwestern. Conrad Netzhammer, sales basement and sub-basement in 82 and 8&4 
defects in the ink- manager of the company, reports that sev- Fulton street, southwest corner of Gold 
in eral other substantial orders have been _ street, to Clark & Gibby, dealers in office 

&- received. furniture. The lessees have been located 
Whil d 9 ~ at 88 Fulton street. 
q le we ont Some big office furniture sales have been San Francisco, Cal. 
talk prices our | made by the William C. Kreul Company H. S. Crocker & Co., agents for the Globs 
. recently Several new men have been ' ptter aes von considerable in 
prices talk. b ns “7 and other lines, report _con idera i 
added to the ofhce furniture department provement in the ofhce furniture business 
Bi b — of the company and there is every indica This is doubtless partly due to the superior 
ig uye tion that the present good business will be advantages of their new retail location. 
Peerless as a continued. : eo 
* * * . » ° 
i Smit oO > loc: orce of th 
standard. Itis aha ak Hie Baz L. rer Be local force of th 
a ©. C. Little, of Menasha, Is., Inventor awman & Erbe Manutacturing Company, 
made in Butfalo, of the sliding furniture shoe, has placed -has left for the east He will visit the 
orders with eastern firms for the equip- factories of his company, and will stop for 


ment to be installed in a three-ton glass a short time at the principal eastern cities, 


Peerless plant which will be erected to supply the after which he will return by way of the 
“ glass used in the manufacture of the suc north, making a visit to the Exposition at 
Carbon & Ribbon cessful shoe. Seattle. C. H. Victor, coast manager for 
Mfg. Co., Ltd. = Se the Y. & E., has just returned from a trip 
Salt Lake City and southern Califor 


The H. H. West Co., well known sta to 


SEDSO8 Fuss! Steest, tionery and blank book manufacturers of . = 2 
Buffalo, N. Y. | Milwaukee, are meeting with an excellent Isaac Upham & Co. have taken up a new 
business in the new office furniture depart line of filing devices, the “Cabinette,” manu 
ment, recently opened up. The firm has _ factured by the Browne-Morse Company 
Trade mark secured the general agency of the “Stand of Muskegon, Mich. Mr. Upham says they 
h of the kind he has seen 


by the Standard _ are the best thing 


ard” line, manufactured 
and he looks for a large sale as soon as they 


Furniture Company of Herkimer, N. Y.., 
which some time ago received are well started 





the concern 


























FLASHER SIGN. 


and most ptactical 


NEW FOLDING 


One of the cleverest 


advertising devices now on the market is 
the Meyercord New Folding Flasher Sign 
It is an illuminated sign made on a new 
principle by the Meyercord Company, man 
ufacturers of decalcomania products. It 


has several advantages, prominent among 


sure to attract notice 
and that it may be 


of the earth 


which are that it is 


and favorable comment 


shipped to the four corners 


danger of breakage, because it 


but of a silicated wire 


without any 


is made, not of glass, 


will reproduce any 


on which the company 


design by their decalcomania process. A 


sign is thus produced, which, when illumi- 
makes a most attractive dis- 


and the 


nated at night, 
play. The fact that the purchaser 
manufacturers are never annoyed by break- 

alone a feature which 
to the attention 


ages in transit is 
should commend this sign 
of prospective users. 

The sign consists of only three parts and 
is made with a telescope sliding tin back, 
a special patented feature of the Meyercord 
successful advertisers know that 


they can get 


sign. All 


the most effective publicity 


when they wish to reach the general public 








is the proper use of the show windows of 


the dealers. 
Any dealer who is approached with a high 


grade, up-to-date sign of this kind is glad 
to display it prominently in his windows, 
for he knows that it will help him sell 
goods. The illuminated flasher feature of 


that hundreds 


‘aler’s store 


the Meyercord sign means 


of peopl who pass the de every 


night will be attracted his window. Fur 


when the sign 


, : 
thermore, during the day, 


supplies such an at 


is not illuminated, it 
tractive feature that it cannot be over 
looked. - 

The company packs each sign in a fiber 
box, so that it is all ready for shipment 
to the dealer, and although it has been on 
the market but a short time, it is taking 
like wildfire with ertisers in all lines of 
business, and has proved to be one of the 
most successful signs of the kind ever 
turned by any manufacturer. 

If the reader wishes a sign which wil 
inevitably mean increased sales for himself 
and his dealers, he cannot do better than 
to investigate this new sign at once. Par 


ticulars can be had by addressing the 


Meyercord Company, whose main offices 
are at 1107-1112 Chamber of Commerce 
Building, Chicago, III 

You can’t quench fire with gasoline 


neither can you drown troubles drink 
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WE MANUFACTURE GUMMED TAPE 
OF EVERY KIND—EVERY WIDTH 


FOR EVERY PURPOSE 


WE FURNISH IT FOR USE ON ALL SEALING MACHINES. 









fecting 


who are 


buyer 





GENT RAL OFFICES & FACTORIES 
SPRINGFIELO. OMI 





Indispensable for Laundries 

Nothing so good for Box Stays 

Invaluable in a Bindery. 

Used by Boards of Health, for 
closing crevises while disin- 


handling 
Every user of 
of the supplies. 


Write for 
The Price will Surprise you. 









DEALERS: GET =< 





YOU our ‘ 
We will circularize the business men in your — 
telling them to goto YOU as our spec 
READ THIS SPECIAL PROPOSITION IN THEA 
OFFICE . 
With the AUTO-CORRESPONDENT sixty letters can be answered 


It is the most original, practical and complete book 
It is also a 


system of answering correspondence without dictation. Our circular 


We will send to any responsible 


dealer a sample book on approval express prepaid. 


Business Book Concern 


in thirty minutes. 


describes 
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Used by Distillers for sealing 
cartons. 

In use also by Department 
Stores, Retail Merchants, 
Shoe Stores,Grocers, Florists, 
Banks, Express Companies. 


In Extensive Use by Furniture 
Manufacturers for Special Veneer. 


We Manufacture ALL GRADES including Kraft 


STATIONERS & OFFICE 
APPLIANCE DEALERS 


our line are getting big results. 
Sealing Machine is a regular monthly 


Catalogs Today— 


Thomas Stationery 


SPRINGFIELD, OHIO 


New York Sales Rooms 537 Pearl St 





Mfg. Gompany 












Our big 





eral Business Magazines is now in full swing. It is taking 
hold, and the inquiries for our “nearest dealer’ are 
coming in from every part of the country. Why aren't 


nearest dealer?’’ 


APPLIANCES, PAGE 134. 


instruction on business letter writing published. 
it fully 
Write to-day for our proposition. 


127 Fifth Ave., CHICAGO, ILL., U. S. A. 


ial dealer-a 


APRIL 


s* GAME 


advertising campaign in the prominent gen- 
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t This Book 


If you want to be better informed on loose leaf systems, 
their use—their adaptations—their mechanisms. 


F. W. RISQUES TREATISE ON 
LOOSE LEAF BOOKS 
AND SYSTEMS. 


A Practical Book by a Practical Man. 


PRICE $3,00 PER COPY 





q If you are interested in loose 
leaf systems from the view- 
point of either dealer or user; 
@ If you want boiled down 
forms about this modern me- 
thod of accounting and record 
keeping; 

g If you wish to learn some- 


thing of system devoid of re d 
tape; 

q If you desire to know some- 
I | 


thing of the adaptability of 
loose leaf to your business; 


q If you want information re- 
garding the mechanical end of 
the business, facts about me- 


chanism, etc.--if you wish to 
acquaint yourself with the dif- 
ferent books included in the 
system, and some of the best 
forms for every business 
that you can present them 
most intelligently to a pros- 
pective buyer 

GET THE BOOK 
q It contains 200 pages 84x63 
inches. Thirty-seven illustrat- 
ed chapters. It is printed on 
fine paper in clear type and 
neatly bound in cloth. It gives 
59 loose leaf forms, actual 
working size in rulings, head- 
ings and printings. It explains 
their use. 
¢ It shows every style of loose 
leaf binder and holder. A cross 
index indicates the forms and 
covers suitable for each class 
of accounts, the reasons for and 
advantages of using covers best 
adapted to each system are ex- 
plained by the author. 
q System in detail and plainest 
termsis fully explained. Every 
branch of accountingiscovered. 


ORDER TODAY 


So 














The Office Appliance Co. 


305 Dearborn Street, 
CHICAGO. 














Corresponder 


Burlington, N. J. 








The Neidich Process Company et 
the contract for the erection of its 
three-st \ ind basement conc! 
building to W. W. Lindsay & C 
delphia The new building, whi I 
an addition to the company’s present t 
will be completed in seventy days from dat 
of contract 

New York, N. Y. 

The ¢ mbia Ribbon & ( rp 
facturing Company has recently put I 
the business of the Northern Supp 
pany of Philadelphia, which 
tinued branch under the 
of Harry Mackrell, former propriet 

Chicago, IIl. 

B. A. Allen of Carter & Allen is on a | 
fishing trip in Wisconsin 

Paul Divver, of Muittag & Volg is 
working his way east from Det to t 
Tole nvention 

New York City, N. Y. 

Chemical Carbon Co., Manhatta 
ufacturing carbon, duplicating pap 
typewriter ribbons; capacity, $250,000. | 
corporators \I Levy, Yonkers I A. J 
son, H. B. Rosen, New York city 

Philadelphia, Pa. 

\ remarkable day’s record 
sales s made during the 1 
Sweet Supply Company It sol $5 OO 
sheets. Of course this was but o1 day 
out ot thirty; the others were not so t 
able, but 1 month’s record was 
Leonard Chase has been appointed sales | 
superintendent of the Neidicl ‘rocess 
Company lines of carbons « 

Sweet Company 
San Francisco, Cal. 

The Klimax Karbon Company, d b 
utors for the Keystone Carbon Paper 
ufacturing Company, is making steady 
progress th its line, and has st added 
one of the largest mercantile houses 
city to its list of customers. 

The Coast Typewriter Supply Cor ny 
located at 660 Market street, has adds two 
large rooms its already capacious ofhces 
and is now occupying five rooms in the 
most central location in San Francis Joe 


A. Gottlieb, manager of the company, states 
that the Kee Lox ribbons and carbon pa 
pers are now carried in stock by 102 differ 

+} 


ent dealers in as many towns along he 
Coast, and in Nevada and eastern Wash 
ington and Oregon.. Mr. Gottlieb has add 
ed two traveling men to his force nd is 
covering the territory regularly J 

ries without doubt the largest and mosi 
complete assortment of typewrite!r sup 


plies in this part of the country and from 


1 


all appearances he seems to be prospering. 
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RIBBON AND CARBON NEWS—Cont’d. 


\ demonstration room and a room for vi 


s 






| Whether Sectional Goods or Vertical Units 
ting agents forms a part of his neatly ar . . ° 
ranged offices are required you can supply what is wanted in 


Mr. LaPierre and Mr. Martin, who look 
ifter the local business of the Coast Typs 
c as “at. 


vriter Supply ompany, are meeting w 









unusual success 
Mr. Neides, traveling in the northern ter STEEL 
ritory for the Ribbon & Carbon Company 
North America, with the ribbon and ege 
irbon lines of the Neidich Process Com Filing 
pany, has been very active this month, plac 






ng the line with a number of houses. The 
mpany now has branches in many Wash 


Equipment 


es, including Bellingham, Olym 





pia and acoma, and is now figuring on a 





Finishes to suit: 





rge proposition in Portland. The com 











pany is going after the business energetical Oak Mahogany 
; : c 9 4 < 5S ys 
y, and expects in the near future to hav: oe " 
branches in practically all the cities of any Olive Green, Maroon, One type of 
2 . at ae a teen ee Three handy Berger Steel Vertical Black vs Berger Steel—Sect 
v ce north Of oan rancisco, Units, set side by side. ack, eIc. Sectional Stack 
. * 
S. W. J. Matthew, of the Ribbon & Cai Have you stopped to consider the important 





bon Company of North America, states that 


reliable salesmen in the supply line are hard 


place Steel Equipment has come to occupy, 
and what the agency means to live dealers? 
Write for CATALOG H-47 and Proposition to Dealers 


The Berger Mfg. Co., Canton, O. 


New York Philadelphia Boston Chicago 
St. Louis Minneapolis San Francisco Atlanta 






get here at present He expects to put 





on one or two more men, but has been un 





ble to find the right parties so far. As 
number of others have made the same con 


plaint, there should be a good opportunity 





re r enterprising salesmen from the 








i 





Phi rf Wolf, located at 693 Mission 


s building up a successful business 
Peerless line of typewriter supplies 


Ditmars, Kendig & Co. of New York. He . . 

hats. cacetin ¢ dies 6k aie Aaa : A Popular Binder at a Popular Price 

visiting the larger consumers all over th Like all ACME machines, it is made right and works right 
Coast. He is absent at present on a trip to 
Denver, and will work through the entire 


territory from there west. In his absence M 
; , eets 
his brother, B. Wolf, is looking after th 


aces All 


| ES 


BUSINESS LETTERS. Demands 





Holds 
Fifty 
Staples 





_! 
Miniter is 





Do not say “We will proceed to col Al 
lect this account by due process of law.” For aye 
Say, rather: “We do not believe you de In 
sire to compel us to collect this by proc 
| >. ae y I The ee 
| ess of law Position 
| Jo not s , = his *h; roe 1s iS ine 
I s ay Chi charge is unju t, and Average T 
we will never pay it oO 
| Say, rather: “We have too good an opin Office 
| Use 


10n of you to suppose you want us to pay 
a charge as unjust as this is.” 


Do not say: “We need this money and Ee cn : : LE P 
you must get it here by the 10th.” Drives a broad, flat staple. Holds the thinnest and penetrates 
Say, rather: “If you knew how much the thickest paper. \ ery convenient for filing letters, binding 
re eder ¢ onev. vo ~ertai r would = a “O.. ; ’ " 
en a ee vouchers, fastening pay roll envelopes, packing statements, legal 


get it here by the 10th.” 
documents, etc. 


Leading Jobbers Sell the ACME BINDERS. 
Illustrated List Furnished Dealers on Request. 


Do not say: “After we have done you 
so many favors, we are surprised that you, 
etc.” 


Say, rather: “The favors we may have 


extended you have been a pleasure to us, 
and we hope to be in a position to extend ACME STAPLE CO., Ltd., Camden, N. J. 
many more in the future, ete."—Ft. Worth EUROPEAN AGENTS: Progress Typewriter Supply Co., Ltd., 85 Golden Lane and Hatfield Str., LONDON E. C. 


Commercial. { 
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THE FAULTLESS 
CURRENT LEDGER 














WITH A FIXTURE CASE 





OF COLD ROLLED STEEL 


Point by point, item by item, 
detail by detail, there is just 
one best current ledger ‘“‘The 
Faultless.”’ 





The only ledger made of spe- 
cial formed cold rolled sheet steel 
of exceptional cohesion, tensile 
strength and rigidity, not a fragile 
aluminum casting. 


The only ledger with a central 
bridge plate holding it firm and 
rigid, preventing buckling. 


The only ledger with both sets 
of toggles swinging directly over 
the centre of the operating 
screws. 


The only ledger with dust ex- 
cluding inside plates. 


The ledger that can be made 
to fitany sheet; any number of 
posts, any centre, any diameter. 

The only ledger that in compe- 
tition will get the business 


through sheer merit and quality. 


May we send you a catalog? 


STATIONERS LOOSE LEAF 
SUPPLY (0. 


“SELLS TO THE TRADE ONLY” 
MILWAUKEE, WIS. NEW YORK CITY 











| 








| 
l 


EUREKA GETS DECREE. 
Following is the text of a decree for tem- 
the United 
Eastern Dis- 


porary injunction issued by 
States Circuit Court for the 
trict of Pennsylvania in favor of the Eure- 
ka Blotter Bath Company of Chicago and 
against Simeon R. Nicholas, trading as 


William A. Nicholas Company: 


Decree. 
Before Holland, J. 
AND NOW, to-wit, this 3lst day of 
May, A. D. 1909, this cause having come 


on to be heard on motion of plaintiff for a 
preliminary injunction and on reading and 
filing notices of motion for an injunction 
herein and proof of service thereof and the 
affidavits on behalf of the plaintiff annexed 
thereto and the same having been duly 
considered by the Court and it appearing 
that letters patent of the United States No. 
603,841 were issued and in due form of 
law on the 10th day of May, 1898, for an 
improvement in blotter copying baths to 
Fred L. Fairbank and Theodore N. Can- 
tril and by them duly assigned to the com- 
plainant and that the said defendant Sim- 
eon R. Nicholas has infringed on the rights 
secured by the aforesaid letters patent by 
making and selling to others blotter copy- 
invention set 
torm of 


embodying the 
Cc ntrary to 


ing baths 
forth in patent 
the statute in such case made and provided. 

NOW, THEREFORE, is it ordered, ad- 
judged and decreed that a preliminary in- 
junction be issued pursuant to the prayer 
herein strictly commanding and enjoining 
the defendant R. Nicholas, his 
clerks, agents, servants, workmen and at- 


said 


Simeon 


torneys under the pains and penalties which 
may fall upon them and each of them, in 
case of disobedience, that they forthwith, 
and until the further order, judgment and 
decree of this court, from making, 


using and selling any blotter copying baths 


desist 


as described and claimed in the said let- 
ters patent. By the Court. 
Attest: George Brodbeck, 
Deputy Clerk 


RECIPES DE LUXE. 

The splendid recipe outfit known as de 
Luxe Edition No. 400 just put on the mar 
ket by the Yawman & Erbe Mig. Company, 
N. Y., is nothing less than ideal 
for the housewife 

The “Y. 


styles of recipe outfits, but found that there 


Rochester, 


and E.” people had already two 


was a marked demand for something extra 


fine And so this new outfit contains 221 


extra choice recipes, all written and tested 


by \Irs Alice G. Kirk, 


science expert, of Cleveland, 


eminent domestic 


Ohio. 
Che index guide tabs are covered with 
1] The box it 


celluloid to prevent soiling. 

self is of rich dead black leather, fitted 
with silvered lock and hinges. The box 
is lined with genuine watered silk and is 


extremely attractive and tasteful 
imc YY. ome ek. 
sales of outfits for 


Company report large 


these wedding, anni- 


versary and birthday presents. 





IMPROVED PROUDFIT 


LOOSE LEAF DEVICES NO POSTS 
UNLIMITED EXPANSION 





Book Open R ady for Use. Note Flat Opening and Spring Back 


oosEJEAF G 


F CTORY AND MAIN OFFICE: 
8 and & Lyon Street, Grand Rapids, Michigan, U.S. A. 


BRANCHES: 
New York City. Washington, D.C. Boston. Philn 
Detroit. Los Angeles. Chattanoega. 






































HA) 
Glass -Stanals. 
(oe oe rajhical ~ Lvs. 


bref Jung hecker 
~ AACHEN -B 


G termmnett 4 ‘ 














Agents Wanted. 














Send & 4.- for Serrrpler-Cartore 





Trial 


Subscription 


3 Months 25c 


Office Appliances 
The Magazine of Office Equipment 


303 Dearborn Street 
CHICAGO 











RIBBONS and CARBON PAPER 
Contracted supplies in large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, anulocturers to 
SO. BROOKLYN, N. Y. 












































LOOSE LEAF” 





(By Special Correspondence.) 


Grand Rapids, Mich. 


The Proudfit Loose Leaf 


manufacturing a ledger system of books, 


has given notice of an increase in capital 
| 


from $10,000 to $20,000. This is to care 


for the growth in the business. 


Los Angeles, Cal. 


The Henry J. Pauly Co. are now in their 
new location at 214 New High street, where 
they have much larger quarters and better 


facilities for their book bindery and loose 
leaf plant. They also have a good sized 
display room for their ‘filing devices and 
sectional 
share of the business in these lines. 
Chicago, IIl. 

The Ben Franklin Club of Chicago re 
cently elected the Sieber & Trussell Manu 
facturing Company to membership. 


* 


R. D Aldrich, a well 


Sterling, Ill., recently spent a day in Chi- 


cago with the Chicago Shipping & Receipt 
Book Company. Mr. Aldrich has put in 
a line of C. S. & R. B. Company goods and 
is doing a very prosperous business. 

k * * 

Ralph Wilson, president of the Chicago 
Shipping & Receipt Book Company, is 
probably the only farmer in Chicago whose 
farm is within ten minutes’ ride from the 
court house. He lives about three blocks 
west of Union Park, where his house occu 
pies the middle of three lots. The owner 
of the premises would rather have the land 
used than not, so Mr. Wilson has turned the 
lots on either side of his house, together 
with the available portions of his back yard 
into a farm, where he raises a variety of 
small truck. Besides his automobile, he 
has a horse, dog, cat, chickens and ducks. 
Of course, it requires some diplomacy to 
keep the 
family and at the same time to keep any 
garden, too, but Mr. and Mrs. Wilson ac- 


peace among such an assorted 


complish this feat admirably and as a result 
their table is the envy of everyone who has 


1 


the good fortune to sit down with them for 


a meal 


NEW BOOK RINGS OUT. 

Otto Kellner, 4028 State St., Chicago, 
manufacturer of the University Book Rings, 
has added a new ring to his assortment. 
The new ring has been named the No. 1 





Company, 


bookcases, and are securing their 


known stationer of 


Heavy. It is smaller in diameter, but is of 


similar weight of wire. The dealers are 
finding an excellent seller. 

Kellner’s University Book Rings are on 
sale by the leading dealers of the country. 


Prices will be sent upon application. 





There would be fewer failures if there 
were fewer men blocking the way to their 


own success, 
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Po ani | 
THE STANDARD. PAPER 





FOR BUSINESS STATIONERY 
TAY 




















A store of any kind soon becomes 
known by the class of goods it 
keeps, and by the character of its custo- 
mers. If you are in a ‘“‘cheap”’ locality, 
carrying ‘“‘cheap”’ goods may be the easiest way, 
but it is only a little less than suicidal to offer any 
class of trade goods one whit cheaper than, with a 
little salesmanship, they might be induced to buy and 


ought to buy. 




















If you think your trade ought to buy 


4% : -? Y rit : » ‘ 
Old Liampshive Bond Cypewriter Laper 
you are neglecting a double opportunity—of keeping your customers 
satisfied, and of making good profits. Don’t decide that because he 
has refused unknown papers or imitations, he will refuse OLD HAMP- 
SHIRE. There’s a big difference. We are the only concern in the 
country making bond paper exclusively —we are the pioneers in 







scientific paper selling. 






A Partial List of Stationers Who Handle It: 
















Geo. E. Damon Co. Boston Forman-Bassett-Hatch Co. Cleveland 
Francis Doane & Co. Boston Marshall-Jackson Co. Chicago 
Thorp & Martin Co. . Boston Stevens, Maloney & Co. Chicago 
L. H. Biglow & Co. New York | Scranton, Wetmore & Co. . Rochester 
H. K. Brewer & Co. New York W.H. H. Chamberlin Syracuse 
Corlies,Macy & Co. New York Jobn A. Schlener Staty.Co., Minn’p’s 
Gerry & Muitay New York | W.B.CarpenterCo., Cincinnati 







| Kennedy Ptg. & Sta. Co., St.Louis 


Chas. Scribner’s Sons. New York 
Wm. Murphy’s Sons Co., Phila. 


Geo. H. Alexander & Co. Pittsburg 


The Hampshire Paper Company 
South Hadley Falls 


Massachusetts 


‘ni 



















wv 
. . THE TORSION BINDER — Abso- 
FOR 
lutely the best for reading tables. 
Fovu” , 





THE EMERSON BINDER-—-to hold your catalogues. and photographs 


for your salesmen and customers—suitable for abstracts, time sheets, 
pay rolls, tariffs, etc. No thicker at any time than its contents. 


THE AMBART HAND PUNCH-a moderate priced adjustable paper 
punch. EYELETS —200 styles in stock; any style to order. 


Meet our representatives in Toledo at the Stationers’ Convention. 





These specialties Mfg. Stationers, 
are all good sell- Binders, 


ae — AT 
sant ett The BAPE BINUEPY Co. Sein 
a 


them out, 



































Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 

Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. Weare never 

“out” of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 





Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 


a Ts 


soldp) 








— 




















Indeliba Mfg. Co. 


ROCHESTER.N.Y. 
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Interesting Ink Display 


Hustling New Company Shows Its Lines 
at the Brevoort House. 


-— HE cut presented herewith repro- ard Coal Black Ink, besides two 
duces as nearly as possible in black mucilage, a glue, a cement and 


and white the details of an ink dis paste put up in quantities ranging 
play recently made by the Standard Writ- gallon jar down to a few ounces 
ing Ink Compony in one of the rooms of pany has a paste jar wherein are three « 
the Brevoort Hotel in Chicago. The dis- partments, the large one holding the | 
play was in personal charge of Messrs of course, and the two smaller 
Auchu and Anderson, the heads of the ing designed respectively for water 
Standard Writing Ink Company, and em a receptacle for the brush. By putting 
braced the company’s several different brush into a dry compartment after 
kinds of inks, mucilage, glue, cement, and’ is kept always ready by merely dipping 
paste. A considerable variety of packages lightly in the water and rubbing 
was shown, bottles ranging in size from required amount of paste. The brus! 
two ounces up to a gallon. keeps clean and the metal band 
The labels which this company has _ corrode and discolor the water or tl 
specially designed for its products are un- Policy of the Company. 
usually attractive and striking and will fur The Standard Writing Ink Company 
nish some of the finest window displays of adopted fixed retail prices as _ its 
ink and adhesive products ever made in The Standard products are priced 
Stationery store windows. The colors are’ respond with the prices of other high 
brilliant and at the same time harmonious, goods on the market, but the 
and the designs are unique, striking and gives no concessions to jobbers 
suggestive of quality Each grade of ink directly with the retail stationers, 
has a separate design and label all its own, with each customer a contract fixing 
and a separate color scheme likewise retail selling price of the goods 
The different kinds of ink which the viding that, in case the customer 
company is putting on the market and_ prices of Standard goods below 
| which were displayed at the Brevoort price at which he has agreed to sel 
House, include Standard Royal Purpk the company may come in at any 
Standard Combined Copying and Writing take away what remains of the 
Ink, Corporation Ink, Standard Crimson _ stock for the same figure at wl 
Ink, Standard Green Ink, Standard Blue customer purchased the goods 
Ink, Standard Writing Fluid, and Stand To make the fixed price prop 

















PART OF DISPLAY OF STANDARD INKS. 





or 
mic 



































AULEATEO SLPT 22° Bt 
TRAOL PIAA 
COPVRIGATID JAM 28.98 


These envelopes are composed ot fine 60-lb. Manilla 
paper, reinforced by two separate pieces of pulp 
board, one on each The cut represents 
envelope open with photograph laid in. Fold over 
back marked B and seal with gummed flaps A. 


Cab. Size 4 1-2x7 inches $10.00 per M. $1.00 per 100 


No. 2. 5 3-4x7 3-4 15.00 * 1.50 
No. 3. 6x8 1-2 25.00 ‘“ 2.50 
No, 4. 8 3-4x10 3-4 35.00 * 3.50 
No. 5. 6x10 1-2 25.00 *“ 2.50 
No. 6. 8 1-2x11 1-2 35.00 * 3.50 
No. 7. 8 1-4x13 35.00 * 3.50 
Special size 7x9 1-2 25.00 * 2.50 








\\ LAVETTE'S 
4 | PATENT 

















CLOSED 


ij LAVETTE'S i 


Bi Patent : 
lp PHOTO . 
lk MAILING $ 









i] 
| | H ENVELOPES 


Idozen Nol 4% «7inches - 2 for$cts 
Ie 2 SMx7K~ ~ +3 foriets 
le * «3 6xBh- - « 

I* 4 8%«10% 

le « Specwl 7x9%. - - 








Price to retailers per box containing 60 envelopes, 
$1.82. Your profit, $1.78 per box. 
FOR SALE BY ALL JOBBERS. 


H. C. LAVETTE 


Manufacturer 


214-216 So. Clinton Street, CHICAGO 
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INTERESTING INK DISPLAY—Con. 


the more attractive, rebates are to be given 
at the end of each year based upon the 
amount of goods purchased, but if during 
the year, it can be proved that the cus 
1 *- 
violated his fixed 


tomer has price con- 


tract. he ceases to be entitled to the re- 
bate. The ink and 


and well-conducted 


mucilage sales of a 


prosperous stationery 
store during a year will often amount to 
quite a respectable figure and the rebate 
thereon would come to a sum which few 
men would care to throw away in order to 
gain only a temporary advantage. 

The slogan of the company is quality. 
With this and the assurance of profitable 
prices to the customers, The Standard 


Writing Ink 


concern, expects to win early recognition 


Company, although a new 


and success. 
Nearly all of the 


houses in Chicago sent 


leading stationery 
representatives or 
members of the firms to view the Stand- 
ard Company’s display and without excep- 
tion all were pleased with the attractive 
labels and packages, and converted to the 
salability of the lines. Several of the Chi- 
cago houses have already stocked the goods 
and will push them over the counter and 

by means of window displays 
Both Mr. Auchu and Mr. Anderson will 
the road, leav 


spend much of their time on 


ing the factory at all times in charge of 
competent executives. The wide acquaint 
ance of both these gentlemen among the 


stationers of the United States and the 


attractions of the new line, insure 


Standard Writing Ink 


many 
a ready sale for 
Company products 


CAPITAL STOCK MORE THAN 
DOUBLED. 

At a recent meeting. of the stockhold 
of the Berger Manufacturing Company of 
Canton, Ohio, held on June 19, it was voted 
to increase the capital stock of the com- 


pany from $2,000,000 to $5,000,000 


In authorizing this increase the stock- 


holders of the company desired to provide 
which to make 


the necessary funds with 


additions, extensions and improvements to 
keep pace with the rapidly growing demand 
for the Berger lines of steel furniture for 
offices, etc The Berger: lines comprise a 
complete equipment of office furniture, in- 
steel office desks, 


cluding filing cabinets, 


tables, chairs, etc., besides many other ar- 
ticles. 

The company is planning to secure a 
larger output, because its present facilities, 
large as they are, have been unable to keep 
pace with the demand. One of the first 
improvements will be the erection of addi 
facilities, 


filled 


tional warehouse and _ shipping 
so that all orders may be promptly 
and a much more complete stock carried 
at all times. 

Newspaper men should be thankful that 
at least some merchants do not advertise— 
else what would they do for their horrible 


examples: 
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Selection of Paper 
For 


Business Correspondence 


is of paramount importance to 
concerns desiring to convey the 
best possible impression to those 
with whom they do, or seek to 
do, business. 


It is universally admitted that 
the use of good quality paper 
is an important factor in secur- 
ing results. To get paper of 
uniform good quality it must 
be obtained from a mill with 
modern equipment and skilled 
workers. 


Over fifty years experience 
in making high grade papers 
enables us to offer quality that 
cannot be surpassed. 


and 


are representative products of 
our mill and can be compared 
to advantage with any others 
made for similar uses. 


We will gladly send specimens 
of stationery on these papers to 


give you an idea of the effect 
produced. 


BANKERS LINEN is espec- 
ially adapted for typewriter use. 


SOUTHWORTH COMPANY 


Mittineague, Mass. 


Manufacturers of Bonds, Linens, 
Ledgers, Extra Super and Extra Superfine 
Papers. 
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Drawing Inks, Blacks and Colors 
Eternal Writing Ink 
Engrossing Ink 


’ Taurine Mucilage 
Photo Mounter Paste 
tag | Board and Library Mucilage 
Office Paste 


Liquid Paste 
Vegetable Glue, etc., etc. 


Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter supplied to the 
Trade. 


Consumers, emancipate yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins Inks and 
Adhesives. They will be a revelation to you. 


AT DEALERS GENERALLY 











CHAS. M. HIGGINS & CO., Roc an Adheaves 











\. 





_ Office and Factory, Brooklyn, N. Y., U.S.A. New York—Chicago—London 








Social and 


Engraved Cards pisiness 


Our new trade price list showing 78 different styles is ready for the trade. 


The American Embossing Co., Buffalo, N. Y. 

















ONE-WRITING FIRE-PROOF 
SELF-INDEXING 


g bes Keith Card System 
is noted for its flexi- 
bility which enables it to 
meet the many exacting re- 
quirements for both business 
and professional purposes. Its 
simplicity recommends it to every user and 
prospective user, and its absolute security 
and accuracy give it a place by itself 


in the field of card indexing systems. 
SPECIAL PROPOSITION TO DEALERS 


The Simple Account Salesbook Company 
FREMONT. OHIO, U.S. A. 


Sole manufacturers, also manwfac- 
wrers of the Navrn Order Book, 
ard Counier Peds. 

































Ad 





) 
/ 
} 
(By Special Correspondence.) 
Franklin, Pa. 
The National Cash Register Company 
| has taken another forward step in estab 
lishing an addition to their foundry which 
enables the company to work all its foun 
dry employes on day shifts. 
The light and cleanliness of the new ad 
dition is also an example of the company’s 
| interest in its employes. The old_ rosit 
smokers, which caused so much dirt and 
were so unhealthy, have been replaced by 
a very satisfactory compound gotten up by 
the company’s chemist. Numerous windows 
are provided in the new addition giving 
ample light 
Philadelphia, Pa. 
George N. Smith has severed his 
nection with the Addressograph Company 
to join the sales organization of the W 
\dding Machine Company under W 
Boyd 
s * * 
W. W. Graham, Philadelphia sales man 
ager of the Toledo Computing Scale Com 
pany, has been ill with typhoid fever, | 
| is up and around again 
Business at the Burroughs office has 
creased heavily, particularly since the 
Chestnut street location was taken, tl 
its own delivery wagon has been installe 
It is a very attractive vehicle and it affor 
ed an opportunity which was _ taken 
vantage of to secure more publicity 
the Burroughs Bookkeeping Machine. Ju 
business was reported the best mont 
since the year began 
Pittsburg, Pa. 
Harry Camp Euwer, 26 years old, 
until a month ago was connected with the 
MecCaskey Register Co., of this city, died 
suddenly at Hamilton, Ont., Thursday 
June 3. Euwer went to Hamilton to tak 
| a position as manager of the Canadian | 
branch of the Pittsburg company. He was 
a son of Mr. and Mrs. James T. Euwer, of | 
No. 516 Orchard avenue, Bellevue Phe 
body was brought to their home for int« 
ment Besides his parents, Mr. Euwer 


| takers, but a welcoming 


survived by his widow and one child 
Terre Haute, Ind. 

The American Cash Register Co. are fig 
uring on removing their branch from C 
lumbus, O., to this city. A committee com- 
posed of four representatives of the com 
pany were recently here conferring with a 
committee from the Terre Haute Commer 
cial Club as to the inducements offered by 
the city and also investigating industrial 


conditions, shipping facilities, etc 


There is no room up-a-head for order 
hand—filled with 


> gold—awaits the salesman. 
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ABOUT MOORE’S FOUNTAIN PENS. 
& Foster, of Boston, 


achieved remarkable 


Adams, Cushing 
Mass., have 
during the past ten years in developing the 
sale of Moore’s Non-Leakable fountain pen 


for which they are selling agents. The com 


results 


is the original non 
that its 


pany asserts that this 
leakable or 


patents are fundamental, and that they were 


safety fountain pen; 


granted upon all the lines which 


popular among users 


the first 
have made this pen so 

Original methods have been adopted and 
used in advertising this pen, among which 
are out-door banner advertising by means 
of eddy kites and aeroplanes, used at the 
Harvard and Yale foot-ball game last fall, 
New Haven, and 


5« ston, 


both in Cambridge and 
during Christmas week in 

Another 
sale of the 
booklet, 
of the pen, 
tion, so that he 


developing the 
little 


great factor in 
Moore pen has been a 


giving the various selling points 
intended for the dealer’s instruc- 
may become thoroughly 
familiar with this pen, the peculiar and in 


genious construction of which makes it a 


good seller 

At the present time, a campaign of maga- 
zine advertising on a large scale is attract 
ing a great deal of notice, on account of 
the skillful and 
this purpose; the 
show-cases of latest designs (for both small 


artistic designs used for 


company is also using 
and large assortments), circulars, blotters, 
signs and everything of the kind of a high 
art order 

18x24 inches, which 
has been pronounced 


A new glass sign, 
they are now placing, 
exceptionally fine. 
The latest and most improved machinery, 
care in manufacture (every employe being 


specially educated in the line of work in 
which he is engaged), quality of stock, 


careful inspection before pens are sent out, 


insure satis 


all combined have served t 
faction by both user and dealer 

The Moore’s Midget, the latest addition 
to the line, is the smallest fountain pen 
made, being only three and one-half inches 
is especially adapted 


losed, and 


for ladies to carry in 


long, when c 


for professional use 


chatelaine bag or purse, or men in lower 
vest pocket 

Full and complete catalogue can be had 
upon application. 


MAKES CONVENIENT DUPLICATOR. 
The Heyer Dupl Company of 81 
La Salle street, Chicago, is out with a new 


duplicator which sells for $3 and is meet 
It will make 100 cop 


ing with big success t \ 


menus and 2 


ites For lists, 


ew device may be em 


variety 
ployed to excellent advantage. 

Dealers can sell these devices” rapidly 
They are made replace more expen 


sive mechanical duplicators, but fill a niche 
of their own \ demonstration usually 
means a sale 


made anyone 


A narrow 
happy —not 


man never yet 


even himself 





PE LOUZE 


POSTAL SCALES 


PAY FOR THEMSELVES IN THE POSTAGE SAVINGS THEY EFFECT 


@ The dollars and cents wasted in excess postage cannot be estimated 
where a postal scale is not used or where one is used that is not reliable, 


@ They are made in several styles especially adapted for the large 


business house, office, store and home. 





Capacity 
National - 4 Ibs. 
Union - = 24 \bs. 
Columbian 2 Ibs. 
Star - - - 1 Ib. 
Crescent - 1 Ib. 


@ They not only give the cost of postage in cents on all classes of 
mail matter, but also give exact weight by 4 ounces. 

gq There is no ec momy ina chea> postal scale. Those that sell for 
less are worih less. 


Dealers should write for our new Postal Scale Catalog 


Pelouze Scale & Manufacturing Co., 403-413 Ohio St., Chicago 


The Hi-Lo 


(Patented) 
Desk Attachment 


Adds an extra full size writing surface to any 
roll-top desk. 


Attaches without bolts, screws or nails. 


Allows you to stand or sit at your work as 
you choose. 


Disappears when not in use. 


Send for booklet. 


HI-LO DESK COMPANY 
158 Nassau Street, New York 




















The Stenographer Who Once Uses 
ERASO-INK ERASER 


would never be without it. It is different 
from anything else for the purpose. 
The most convenient and practi- 


















fy 





cal eraser made. No knife. Made like a Pencil. Con- 
tains no Acid or Chemical of any kind. 
Enables user to take out a comma or period. 
Made p ointed; erases without injuring ruiing in books. 
Write Convenient to carry ip the pocket. Always ready for use. 
Will not stain the paper It can be sharpened when blunt 

For Does not get solled or discolored on the end, like a rubber eraser. 
Trade SUGGESTION—Use it dry, rub quickly with a circular motion. Blow na- 

way and smooth erased spot with finger nail. 

Discount M. C. OLSON MFG. CO., IS6S N. Fairfield Avenue, Chicago, Ill., U. S. A. 























THE LEWIS WEEKLY BOARD FILE 






Throw Away Your Spike Spindle Sets. 


foreach day in the week. Just the thing for sales slips, orders to be filed, engagement reminders, etc. SELLS ON SI 
Set of 7 on a board, retails at $2.75; 6 on a board, $2.50. Shipped anywhere prepaid on receipt of price. 


DEVOE’S PATENT SPRING SPINDLE FILE 


used on above board is one of the most useful office devices 


Big Profits for Dealers, 


4 polished oak, light and dark cherry, mahogany and mission colored board, 30x 4 inches with a Devue Fotest re 








Replaces the old spike spindle. Eliminates possibility of per- 
indle. And the Devoe 


forating important words or figures, or danger of serious accidental wound from the pointed s v7 as TO DEALERS 


makes the most practical Shorthand Book holder on the market. WRITE FOR OU 


THE A. F. LEWIS MFG. CO., EAST BOSTON, MASS., U. S. A. 
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ONE LIVE LINE |§ se 
IS BETTER THAN A DOZEN DEAD ONES etna 6. 


[The Ketterer-Procter Company, ( 


Our busness is growing by leaps and bounds on the merits of our 
yjlies; Frank Kettez 


1 omee sup 
goods—That means go ae he é' 
Weigle, Fred Procter, Fred Proctet 
Satisfied Customers Herman Ketterer, Sr.: capital, $10,000 
* 
7 Dayton, O. 
Don t tie up money or pay rent on dead stock when you Can increase .¥ | | : | : 
. : ; ‘ . ne ne ie srothers Check Credit Syst 
your sales and profits by handling Storms Company was incorporated at Columb 


recently for $75,000, by David E. Ingl 


American Brand Ribbons and Carbon san ak hasta ©. Reds ieee Ce 














Papers—A Live Line and Philip J. Legar, of this city. The n 
e ° 
company \ manutacture mat hit cs 
Nor does our interest cease with deliveries to you. Every dealer is credit systems, beginning July 1 Later 
instructed to tell his customers: factory will be built here and the busines 
n f : ; conducted n a larger scale 
We guarantee Storms’ Ribbons and Carbons to be entirely satisfac- : 
‘ ; ei Oklahoma City, Okla. 
tory, or your money will be refunded without argument. . : 
: [The Manley Office Supply Co., of O 
J . 4 ’ 
And We Back I his Guarantee homa City, filed an amended charter, 1 
. + ~~ 
creasing their capital stock trom $5,000 
Our cheaper grades, “CAMEO” Brand Ribbons and ‘“‘TRIANGLE” $25,000. Directors, Homer | \ 
Brand Carbon paper, are wonderfully good—just what the low price Grace E. Klein and O. R. Hisel 
buyer wants. Philadelphia, Pa. 
The more competition you find, the greater the need for Storms’ From ne room in which he st + 
“: years ago t making dating stamps 
goods—they get the business and hold it. | 
m wn imvel n to the preside 
. ? 7 ss irgest dqadating stamp manutacturing 
Over 10,000 multigraphs and other type duplicators in use, each re- | pany in the world is the record 
quiring Storms’ ribbons, and the demand is increasing daily. Don’t Hill, president of the Hill Mar 
overlook this profitable business—it’s yours for the asking. Company, of 1016-1020 New Market 
who celebrated June 2 the 
, ¢ oe 2 ; nds 2s . om usiness wit] his ; 
Write Department ‘‘A”’ for special proposition to dealers. mis start 11 n vith 
ah + , ‘ ; ; : birthday \ theatre party, compos 
[he very best offer ever made to dealers for disposing of their pro- i ; ‘ | 3 | “ ' 
s . a the members of his firm, was g 
duct rapidly and profitably el altiiiie tilleiiah’ tar & time: 
o'clock to the Band ot Mercy and the S 
shine Band, in the work of which s 
Mr. Hill is interested 


H. M. Storms’ Company ja ihevenng ends andi 


gathered Ss 


11-13 Vandewater Street, NEW YORK teenth street, to extend their cong: 








(Three minutes’ walk from City Hall) tions 
Mr. Hill is the owner of 125 p 
having to do with the manufacture 





dating stamps 


Rockford, III. 









e Rockford Office Supply House, Rock 

‘6&5, I lif chless” ford, Ill., manufacturing stationery and of 
fice supplies; capital, $5,000. Incorporators 

Henry Johnson, A. M. Johnson, A. H 


NON-FLAKE, NON-STENCIL . , 
von-sMuT—— PENCH CarDONs | weterman. ew. Enstrom 


Worcester, Mass. 





These new feature: are combined in our Pencil Carbons. They 





are much sought after but are only found in our ‘“‘Smirchless M. Willis, of the firm of Nichols & Wil 
Line. of Pencil Pocket fame, is spending a couple 
Free Samples on application, of weeks at Mushfield Hills, Mass., eating 
clams. His estimable wife accompanies 


MADE ONLY BY 
him on this short rest from the activity 


AMERICAN FACTORY; CANADIAN FACTORY: ; ‘ 
Pen-Carbon Manifold Co. © Standard Supply Company | | Pe ean tae, 
NEW/BRUNSWICK, N, J. MONTREAL, CAN. es we 


Originators of GENUINE PEN CARBONS The more pleasure you put into yout 
Makers of Duplicators, Stencils and Inks. | work, the more pleasure will you—and ot! 
ers—get out of it. 














A TIME SAVING SYSTEM FOR THE 


TRANSIT DEPARTMENT. 

business systems department of the 
Adding Machine Company an 
attrac booklet 
which 


Che 
Bur 
nounces an 
ing detail a 
adopted in the transit department of sever 


roughs 
tive little describ 


new system has been 


leading banks 


known as the Hibernia 
the Hibernia Bank 
of New Orleans, La., 


This presents a 


transit sys 
Trust 
where it 


quick, 


It is 


tem, after and 
Com 


originated 


pany 


system 


simple and accurate method of eliminating 
the manv cumbersome customs that have 
be in vogue, even in the best banking in 
stitutions, in connection with making up 
remittance letters 

‘he information in the book was _ sup- 
plied largely by L. M. Pool, vice president 
f the Hibernia, and will doubtless be of 


interest to every bank official. 
, 1 tna 
» new principle is involved in adopting 


the Hibernia 


system. It is offered rather as 
successful application of an old principle 
to the time wasting and worry making task 
of | ndling transit letters It is as sate as 
is simple, and extremely economical in 
its operation The economy, of course, lies 
mainly in the saving of time. 
One of the particular merits of the H1 
bernia method is that the various remit 
tance letters issued by a bank are made up 
entirely on the Burroughs machine without 
the nec ssity of any hand notations. More 
ver, the letter is readily made in duplicate 
l riplicate, by means of carbon sheets, 
t fe three fold check on the work and 
t ing around it the safeguard of a 
book describing the Hibernia system 
is just off the press and the Burroughs con 
pany will be glad to fill all requests from 
bank readers his paper who wish to 1k 
ver and inform themselves regarding 
s new depart Requests should be 
dressed to tl business systems depart 
mel nd mention this paper to receive 
1 npt attention 


1910 GEM DESK CALENDAR PADS. 


One of the most popular desk calendar 
on the market is the “Gem.” It has twice 
the riting space for memoranda, and oc 
cupies less desk room than others 





kr 
Che 


C. Tatum 


the Sam’] 


Ohio, 


is manufactured by 


“Gem” 


Company, Cincinnati, who 


report many advance orders for 1910 pads 
which are now ready for shipment. 

Every man must be his own Emancipa- 
tor. Slavery is a state of mind. 


| 
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Why the Triner Postal Scales 
are the On ly Positively Accurate and 
Sc ientifically Perfect Automatic Scales 


BECAUSE 


var 1a LU IT 


T hey do not show any 
no matter where the article 
is Placed the platform, they reg- 
ister <a hgth 

They are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
ee, to break in transportation, 






















isome in design and 


yours cannot sup ply you, we 
pay the express charges. 


finish. 
Sold by all Leading Stationers. If 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 21st St., Chicago, Ill. 








will pre- 























. 6 Two Pressed Glass Stands 
and Baee:. «3.455.269 See $2.00 








No. 25 Capital Inkstand, with 
All-Glass Pen Rack 


No. 26 Two No. 25 Inkstands on 








“The Capitol” 

is a large, handsome 

Ink Stand for home or 

office desk, constructed 

on scientific principles 

—a broad, flat base to 

give stability and a 

. graceful dome - shaped 

No. 1 Cut Glass $1.00 | reservoir to hold the 

No. 2 Pressed Glass 50 | Supply ot several 
months 

Protected both from 
Airand Dust, the Ink 
can neither Evaporate 
nor Clog, and is always 
rendered clear and fluid 
until the last drop is 
used from the small 
concave depression un- 
der funnel. 

Depressing of the 
funnel is avoided, the 
right amount of ink 
being fed without loss 

time or injury to 
No 50 Capitol Inkstand $ .25 


Oak or Mahogany Base... . 2.50 





Send for Catalogue of Office Specialties and Trade I iscounts 


CUSHMAN @ DENISON 


MFG. CO., 240-242 


W. 23rd Street, New ork 

















UST AS TWO 
NAILS ARE 
BETTER THAN 


ONE in making sure 
that the pickets will 


stay fast,so two grips 
are better than one in 
fastening your documents, 


letters, etc., together. 

The SUPERIOR fastener 
never lets go. Papers fast- 
ened with it are never lost. 

There’s no slipping off of the papers, no spread- 
ing of wire; the two fangs once inserted hold the 
papers in a vice like grip for one or twenty years. 
THAT'S WHAT MAKES THE SUPERIOR 
FASTENER THE BUSINESS MAN'S 
FAVORITE; THAT’S WHAT MAKES IT 
A BIG SELLER WITH THE DEALER. 

Responsible dealers are given terms and prices 
that insure a liberal profit margin. Send for prices, 
etc. today. 


G2 Write for Samples and Prices. “&} 


SUPERIOR MFG. CO. 


SIDNEY, OHIO : H U. S. A. 





SSCSSSSSESSESOSOHOSSCESD bites inate eto 
otting 
We are the largest exclu- 
sive manufacturers of Plain 
and Coated Blotting in the 
country. 
Stocks carried in all the 
larger cities. 
Standard Paper Mfg. Co. 
Richmond, Va. 
Makers of “Standard,”  : 
“Imperial” and “Sterling” ? 
Blotting —“Royal Worces- : 
ter” Enameled Blotting. ; 
e 
a s 




















LOUIS PRANG DEAD. 

Louis Prang, of Boston, the art publish- 
er, known as the father of the lithograph 
Angeles, Cal., last 
was the husband 
formerly of 


industry, died in Los 
month of pneumonia. He 


of Mary Dana Hicks Prang, 


Syracuse, N. Y., the well-known art edu- 
cator and author 
Louis Prarg was born in Breslau, Ger 


many, in 1824. For taking part in the revo- 
lutionary movement of 1848, he was forced 


to leave that country, arriving in Boston 


in 1850. His productions of color printing 
and reproductions of famous paintings 
made him known throughout the world. 


He also devised text books on art, drawing 
books books which are used 
in the United States, Can- 
ada and other countries 

Mr. Prang devoted more than forty years 
to the study of how to create a standard 
of colors, a problem that had puzzled sci- 


and writing 


schools of the 


ence for centuries, but which he finally 
solved. 

For many years he was head of L. Prang 
& Co., of Boston and Springfield, Mass. 


He was also president of the Prang Edu- 
cational Company of New York’‘for a nur 
ber of years 

Mr. Prang was 86 years old. His home 
Boston. He 
November. 


was in Roxbury, a suburb of 


from active business in 


retired 

1890. 
For years Mr. Prang was well known in 

eminent of 


world 


America as one of the most 
lithographers, and he had done the 
at large a great service in making common 
to all the possibilities of enjoying the har 
mony of color 

Death overtook Mr 


on the homeward trip from the Seattle ex 


Prang while he was 
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position Besides his widow, whom he 


married about ten years, ago, he leaves a 
daughter, Mrs. Karl F. Heinzen, of 
bury, whose husband is a stockholder in the 
Taber-Prang Company at present and for- 
There are two 


Rox 


merly was a_ director 
grandchildren 


SOME ACME SPECIALTIES. 
The Acme Advertising Company of Chi- 
cago are announcing to the trade three 
specialties which should attract the atten- 
tion of those who desire to get the fullest 


results out of advertising. One is an auto- 


matic telephone card index which is a 
helpful adjunct to the telephone and a 
great time saver. The names remain hid- 


den except when the index is in actual use 
This may be sold in any quantity desired 
and used by firms to give their customers 
as an advertising specialty. 

The company’s new aluminum check 
punch is a handy tool for the desk and 
serves many useful purposes, especially if 
there is an imprint of the card of whoever 
desires to give it away among his custo- 
mers. Another specialty of the same com- 
pany is an extension file, full particulars of 
which and of the other specialties will be 
request 


one interested on 


sent to any 





INVITATION FOR OUTING. 
The Weis Manufacturing Company of 


Mich., has sent out the following 


Monroe, 
invitations: ; 

Delegates, visitors and their ladies are 
cordially invited to be the guests of The 
Weis Manufacturing Company for a de 
lightful side trip to quaint and _ historical 
Monroe and the “Piers” on Lake 
noon, July 19, 1909. 


Erie 





Special cars will leave convention head- 


quarters, (Hotel Secor) at 12 noon, sharp, 


19th, 1909 
The company will 
cheon, and will return the party in ample 


July 
serve a splendid lun 


time for the evening meal at Toledo. 


FORTY YEARS WITHOUT A 
GROWTH. 


From a Credit Point of View the Most 
Dangerous Concerns Are the Old, 
Well-Rated Firms That 
“Don’t Grow.” 

Forty years of buying 

By the same “old man”; 
Forty years of selling 

On the same old plan. 


The same old building 
In the same old lot; 
The same old shelving 
In the same old spot. 


The same old books 
In the same old way; 
The same “tired looks” 
On balance day. 


Forty years of standing still 
Forty years of restful sloth— 

Forty years of progress “nil”’— 
Forty years without a growth 


Forty years they rusted 
In the same old lot 
“suddenly” busted 


—_— 


Until they 
Of commercial “dry rot.” 


—Ralph Arnold 





Made only with 
Iridium Platinum Points 


The ** Red Raven”’ 








D. W. BEAUMEL & CO., 


(Established 1885) 


THE “RED RAVEN” STYLO 


(REGISTERED) 


RED RAVEN STYLO 
—MA N ; - 





is superior to any other, of any style, color, finish, shape or price. 
black. Every ‘“* Red Raven" sold means a satisfied custumer. 


‘*No. 4 Special’? Fountain Pen. 








Our new $1.00 Pen. Write for prices in dozen and gross lots. Also get prices and discounts on our Well known “ RIVAL” Fountain Pens. 


Fountain and Stylo Pe 


(Exceptional Value.) 






ns. 
OFFICE AND FACTORY, 37 ANN STREET 


Made in America. 
Consumer Pays No Duty 


It is made in all red, red and black and all 






_—— 
We REPAIR all makes of 


NEW YORK. 














JONES IMPROVED Li 


BECAUSE OF QUALITY AND NAME. 


A NATIONALLY KNOWN AND RELIABLE STANDARD OF VALUE. 


LIKE STANDARD BRANDS OF LEDGER PAPER. 
SOLD THROUGH EXCLUSIVE DEALERS. 


Write—JONES IMPROVED LOOSE LEAF SPECIALTY CO.—Chicago 


9 to 13 SO. ANN ST, 


THE BEST and 
EASIEST SOLD, 














NEW BATES NUMBERING MACHINE. 


The new Bates Model 49A made by th 
Bates Numbering Machine Company, 
Brooklyn, N. Y., has all of the good points 
of he high grade numbering machines 
with several exclusive features added, and 
sells a he rw price of $4.50. This ma 
chine perates nsecutively, duplicates 
and repeats—capacity 1 to 999,999 auto 
matically [It is self-inking and weighs 
12 ices 

The ume is made of the best drawn 
steel, thus securing durability with mini 
mum weight. The wheels—the most im 
portant part of numbering machine—ar¢ 
made nickle-bronze, a metal possessing 
great wearing qualities. And the figures 
are engraved, not cast as in other makes 
The figures are finely proportioned, per 





fectly gible under all circumstances and 
idd m lly appearance of papers 

The Bates peoy employ a number 
the st skilled numbering machine m« 
chanics he \ d and so excellent is the 
produ hat le authority on scientific 
mechanics says, “The Bates numbering ma 
chines e made like a watch,” which ex 
plains their ace cy and durability. 

So confident the manufacturers 
the new Bates 1 lake good” where vert 
there is numbering of any kind to be done 
that they unqualifiedly guarantee the ma 
chine They say If any machine does 
not meet with y ipproval in every way, 
simply return it at our expense and yout 
money will go back to you by the next 
mail. No strings to this guarantee as it is 
left to the customer to be the sole judge 

Furthermore the machine will be sent 
on approval to any business man who will 
write for it on his firm letter-head. 

Unload—you can't carry the big things 
well you are weighed down with a lot of 
little, no-account detail. 

Nothing happens without a cause. Your 
competitor's success has a reason back of it. 

In it? final analysis life is one long search 


for power 
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WHAT THE 
CROWN 
TRADE MARK 
REPRESENTS 








Carbon Papers 


are uniform, durable and clean. 
have unsurpassed manifolding 
power—with colors that are bright, true 
and permanent. That afford clear, 
sharp, intense impressions. 


Ribbons 


Uniformity, durability, non-smut- 
ting tendencies; bright, true, perma- 
nent colors; most responsive copying 
qualities; clear, sharp impressions, 


that 
That 


These are qualities that will 
appeal to every dealer who desires 
to build up a business upon the 
foundation of satisfaction to his cus- 
tomers. Write for samples and prices 


Crown Ribbon & Carbon Mfg. C. 


Rochester, New York,U. S. A. 





Chichester 
Typewriter 
Chairs 


are 
Favorites 
with the 


DEALER 


because 
they please 
the 





Gonsumer 


They 
please the 
Consumer 
because 


“THEY FIT THE BACK” 


If you sell Typewriter Chairs get our Catalog. Shows 
our Full Line of Patent Adjustable Back Chairs. 


Chichester Bros. Chair Co. 
207 Canal Street, New York 





SECTIONAL 


Are fitte! wit) our “Cait meskes 
bind equalizer.” Mak- 
ing the sections air 
tand dust proof. 
ey have other fea- 
riority. 





for dealers. Station- 

ery stores are using }- 
them for display cases. Write for prices 
and dealers unts 


FOREST CITY 
FURNITURE Co. 


wra 


THE DETROIT 


Pa 


have on bh 
trade. 






to supply it? Holds 
ume wrap—and coins can't come out 0 

unroll. Millions used ever 

, most Canadian ¢ Write for special ter 


‘*The Eureka’’ Don’t , Rie. Coin BAG 


ns. 


Twenty ay Stork D on Stnese rt Write today for 
prices and samples 








FOREST CITY 
"|/BOOK CASES 





Rockford, Illinois — 


‘The DETROIT” CionWrapper 
is the one co.n 
iways 

and 


to supply your 


a 

x) steady de oe 

s Are you in shape 
al) the coins aay rp only the 
year. NINE Sides tits al 


8 we Te~ fai grate of 
and DOUBLE e SiriChe ED. Wing tne not A fa- 
on San business —. 


Detroit Coin Wrapper Co., 10 John R. St., Detroit, Mich ° 








Patented. 








THE DUDLEY MFG. COMPANY 


ase 1ention Office 


papers that you must refer to. 


has a line indicator. 


raised or lowered to any height desired. 


Loose Leaf Copy, Pad and Book Holders. 


Appliances when writing. 


The DUDLEY Book Holder 


doubles the value of your desk by enabling you to get out of 
the way the big book that you must have to 
work from and which is now covering up the 
It will hold 


the big record books that you need near you. 
It can be adjusted to any desired angle and 


We make this same holder mounted ona 
pedestal which can be brought as close to your 
desk, typew1iter or adding machine and can be 


Write for circular describing full line of 


Marion, Ohio, U. S. A. 











OFFICE APPLIANCES 


7 


Wallets-Folders-EnvelopesFile Pockets 
“oc MADE ga= 


4 InAu | 


it Sizes 




















pe 
p > ewe 


Buns 








“SJE MAKE Paperoid of several 
different thicknesses, but all thick- 


nesses are of the same quality of 








a a stock. The lighter quality is used for mail- 
2x3 in. panel. ing purposes by Banks, Trust Companies. 


Lawyers and others sending valuable papers 
, . by mail; also for filing small quantities of 
| papers. Medium weight is used for large 
flat wallets, and for all expanding sizes. 
Then we make an extra heavy grade for 
hardest usage. 
Flat Paperoid 


Folder, 
for Vertical Filing. 


“Paperoid” is a coined word and secured to 


us by Registered Trade Mark. 


There is no other line of filing envelopes 
and wallets in the market that can compare 
favorably with ours for variety of styles and 
durability in use. 





The accompanying cuts show a few of our 
leading styles, but we have many others, 
and can furnish anything your special busi- 
ness may require, no matter how small—no 
matter how large—the goods or the quantity. 


Paperoid Filing 
Pocket, Showing 
our Regular 
Expansion. 


We have recently more than doubled our 
capacity for manufacturing these goods, and 
will be glad to send samples and give 


a4 . ' : 
prices to any who will write for them. 
Combination 
Paperoid Filing EE AL ANRNR 
Pocket, Closed, 


























% io 3 3 
V icf #2 
? +s, 
° Ny 
=# 
W: 
* 
be 3 Ss 
“4 — 1 
= a 
Removable 
Card, 


Full Panel. 


Paperoid Folder, 
with 1 inch 
Expansion, for 
Vertical Filing. 


Paperoid Filing 
Pocket, Showing 
Drop Front. 


} 
pit 


Lite 


Combuwaation Paper- 
oid Filing Pocket, 
Open for Reference, 


ALVAH BUSHNELL COMPANY 


942 MARKET STREET, PHILADELPHIA, PA. 





BAERS HAVE A NEW RACK. 


O., has just 


gotten 


} 


Baers, of Canton, 


a new revolvinig display memorandum 


rack which they are manufacturing 
selling to the trade It is a unique 
very useful device of its kind The 
shown herewith gives a general id 
its appearances 

The rack stands about six feet ove 
from the floor The body is forty 
inches high and twenty-two inches wid 








| ” 
| 
| 
| 
| 
a =~ 
a * 

& 5 P 
The rack the Baers have in use cont 
250 memorandum books of assorted 
While this rack may be used 
other articles, it is primarily inte 


memorandum books 


It is neatly finished in green ename 
form an 


The 


a heavy base and will 


feature of any store rack sells 


ATTRACTIVE SAMPLE BOOK. 


Che Mittineague Paper Company 
tineague, Mass s sending out what 
‘The Strathn Parchment Test B 
a tolder made up ol several different 
ishes of Strathmore parchment paper. W 


number of letterheads 
different styles 
The 1 


forms a very 


in are inserted 


using 


prominent firms 


colors of this brand of paper 


Book is well named, and 


tractive advertising 


prec Cc 








HAS CHARGE OF WHOLESALE DE- 
PARTMENT. 

receiver of the A. A. Weeks-Hoskins 

has placed C. H. Numan of the 


the wholesale 


T he 
Company 
ompany in charge of and 
nk stand departments during the receive 
Mir. Numan 


from the Atlantic to 


ship is known by the trade 
the Pacific and has 





Cc. H. NUMAN. 


admirers throughout the 


i S f warm 
untry The trade knows him as an ink 
stand man H« riginated the Numan Ink 
Stand and the Gardner Ink Stand “with the 
hole in the side.” He is a very live wire 

indeed and the trade will be sure nevet1 
g as he 1s able to “take 


1 < 
la 


BUYS VALUABLE BUSINESS. 


The business of B. E. Buchanan at 1025 
Race street, Philadelphia, has been pu 
chased by the Charles Beck Paper Com 
pany, Ltd., of that city Dealers who did 
business with Mr. Buchanan will be we 
taken care of by the Charles Beck Com 
pany, which is an old and reliable house 
with large capital and an enviable stand 
ing in the trad The company handles 


fancy imported paper ol all kinds, printers’ 


machinery, etc 


Tacoma, Washington, has an enormous 
elect sign out in Puget Sound, opposite 
Se ( which says “You'll like it in 
Tacoma.” It is probably safe to say that 
when the stationers arrive in Toledo for 
the convention they will meet the citizens 

the Lotus city with the slogan, “You'll 
like it here in Toledo.” Detroit, with the 
usual American tendency to copy whatever 
is good, is likely have up a sign read 
ing “You'll like it up at Detroit.” This 
reminds the writer of a story going the 
rounds in the early 90's of a “tenderfoot” 

ykking with horror at an enormous one 
story shack used for gambling purposes in 


Spokane and being 


that they would not let go of it for the 
reason that Tacoma would get it. 
Misery is a disease of the will. Happ: 


ness comes by willing to be happy. 
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Celluloid Tip 








Won’t soil nor fray 














dealers. 
specifications and send us the order. 
either stock or special—and allow you a liberal margin of profit. 


701-709 


Every Dealer Should 





Know That We Allow 





Large Discounts Either on 





Stock Cards or Special Orders 





Index cards come in such a wide range of sizes, styles, 
ruling, weights, etc., as to be a perplexing problem to 
If you haven’t ‘“‘it’’ in stock take the customer’s 
We'll fill it promptly 


Our prices are lowest consistent with quality. 


Write for samples and prices. 


STANDARD INDEX CARD CO. 


ARCH ST., PHILADELPHIA. 











ALL-METAL GUIDE CARDS 


flexible, 


Finished in smooth 


“pull up”’ 


ers 


and have removable 


and fresh, no matter 


sight 





All Metal Guide Cards 





‘THESE Metal Guide Cards are thin, 


permanent 


ith the filing 
are the most sensible and practical 
guide cards money can buy 


WILL NEVER WEAR OUT 


thus providing forany form 

names or letters can be used and the 
index subdivided in any desired manner 
Tabs are covered with transparent cel- 
luloid, keeping the card pertectly clean 


DEALERS! Here is something that sells on 
Everybody appreciates the prac- 
tical economy and convenience of our 
All-Metal Guide Cards 
for samples and prices 


Melvic Novelty & Mfg. Co., 226 Abbott St., Detroit, Mich 


FOR PENS AND PENCILS 





TRADE PRICE 
$3.60 PER GROSS 


The Pen or Pencil 
Can’t Get Loose 


ALL-METAL GUIDE CARDS 








+} 


If you want the best clip 
made order by name— 
“Modern B’’—and if your 
jobber will not supply you 
these, order direct. Made 
in several sizes for both 
pens and pencils. 


and sanitary 
enamel—will not 


r ards or folc 








on the t 


of indexing 


clips 





106 FULTON STREET, 


NEW MODERN (B) CLIP | 





DURYEA-HOGE CoO., Inc. 
NEW YORK CITY 











how long in use 


counts, by using our Ledger 


Write at once new, and you have not seen it. 


AND TAKE NOTICE 





BOOK-KEEPERS 


CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
Balance Proof. It’s 
Write us and we wll 
send you testimonials that will make you SIT UP 


MILLER & HAM, Chattanooga, Tenn. 














told by his entertainer 











6: 
i 


123456 








L 


WAX SEALS CHECKS CORPORATE 


6 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NUMBERING MACHINES 


METAL CHECKS 


ARE NOT AGENTS FOR THESE - 


WE MANUFACTURE THEM 
RUBBER STAMPS 









SEALS POCKET NOTARY 





NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 


MEYER & WENTHE 
92 DEARBORN 8T. 
CHICAGO 
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4 
; 
5 
5 
5 
5 
5 
5 
4 
> for the man who advertises and the 
§ dealer and they are real winners, 
> too—but more than that, each one 
; of these three devices may be 
2 purchased in either one of two ways, 
> or both. They may be bought and 
5 carried in stock and sold in the 
$ regular way or purchased in large 
] quantities as 
: - — 
} Advert 
] 
; vertising 
$ 
, ~ ] e 
» 
; Specialties 
‘ 
] 
; ic Teleph d 
» 
; The Automatic Telephone Card Index 
‘ d ji . an 
> is a valuable and helpful adjunct to the telephone, and is a great time saver. The 
; chief feature of this novelty is that the names remain hidden, excepting when 
4 in actual use. It contains space to insert 200 names and telephone numbers, 
> alphabetically arranged on heavy white cards in a strong aluminum case with a 
; very durable spring 
5 Sample mailed on receipt of 50 cents. 
§ When sold in quantities as an advertising specialty, we will print the adver 
) tisement of the firm distributing them, on the face of the index, thus making a 
; a constantly used and permanent means ol keeping the purchaser's name before 
> his customers. Thisis a big business getter and can be used by any business man 
» 
( 
» 
( 
» 
‘ (93000850099: 182 9 SSS 8568808 99 92 990809298 298 a r. ; SSeS esareces | 
[ 
‘ a .' , —— 
J 
> itt cre 
» 
‘ sis LD Gal Gee ee 
4 — : 
5 
5 
) The spect ilty shown in the second cut is the 
> 
. ] R. Check Punch 
» 
Aluminum Ruler Check Punc 
> a handy desk tool. It serves the purpose of ruler, straight edge for tearing paper, 
and check protector. _ It is made of aluminum, and when bought for an advertising 
5 specialty, the name of the firm giving it away can be embossed on the metal. It 
> may also be carried regularly in stock, and is bound to bring results 
$ Sample mailed on receipt of 35 cents. 
> 
2 The third money maker is the 
| ive Fil 
» 
; Expansive File 
> This consists of a series of envelope 
¢ compartments attached to an ex- 
5 pansive back, and bound with cloth 
over boards, or in plain substantial 


boards. It is used for filing Notes, 
Bills Payable, Bills Receivable, Re- 
ceipts, Insurance Papers, Mortgages, 
and other documents. The value of 
this specialty to the dealer is that it 
has a UNIVERSAL use. The busi- 
ness man, storekeeper, householder, 
yrofessional man, or ‘Lady of the 


louse”’ will find equally good use for 
it, and, strange to say, very rarely 
has one. It is pretty safe to say 
that what everybody wants and can 





use, oak: a practic% illy nobody has, 
will prove at least taGOOD SELLER 
As an advertising specialty it is un- 
excelled. The name of the firm distribut1! 


Sample, by mail, cloth bound, 35 
LIBERAL PRICES TO THE DEALER 











hem will be printed on them free of charg: 


cents; plain boards, 25 cents. 


These are ss live nes and will make YOU money Write today for imples and 
price Y i find tl worth msidera ! ; 

We carry a full and ' cated line of advertising ecialtie 

Inquiries for samples out of U. 5. must i reign postage 


1524 MASONIC TEMPLE 
crHi cA Go oO 


Acme Advertising Co., 














SPECIAL MEETING CHICAGO STA- 
TIONERS’ ASSOCIATION. 

Chicago Stationers’ Association held 
Grand P 


The 
a special meeting at the 
tel Wednesday 


the principal matter discussed was the 


acific H 


evening, July 7, at whi 


an 


nual convention of the National Associa- 
tion, to be held at Toledo, Ohio, July 19 
22 inclusive. Although the vacation season 


made the attendance less than usual, what 


lacking in 


enthusiasm for the 


was numbers was made up in 


association in general 


and the national organization in particular 


There is probably no local association in 
that 
organization 

Chicago being the 
and 


evinces more interest in th 
than the Chicag 
birthplace of 


the trade 
national 

members. 
considering 


the association movement, 


the perpetuity of the national body of vital 
for the trade at large, the 
ings held annually just prior to the national 


extraordinary 


importance meet 


convention are always of 


terest. When the call came for the names 
of those who would attend the Toledo cor 
vention it was found that, despite the al 
sence of a large number of the trade, there 
would be as many members going to 1 
ledo as there were who went to Bos 
last year. There were interesting discus 
sions of some of the important topi 
which will doubtless come before the 
tional convention 

The matter of a permanent secretary 
discussed. It was the sentiment of t 
Chicago organization that such secret 


should be A ear and if necessary 


annual dues for membership in the 1 
tional body should be increased to prov 
the means for this additional expense. Tl] 


present fee for membership in the National 


s $5 per annum. Considering 


Association 


which accrue, these dues seen 


small. It 


the benefits 


t 


ridiculously was suggested tha 


an increase of the dues to $25 a year might 
loss of some 


body. W. H 


Sanford 


members from 
Reddingt 

Manufacturing 

that the 


result in the 
the national 
president of the 
Company, made the suggestion 


dues of the manufacturers be raised to 


$25 per year and that of the stationers t 
$10 a vear. Sam Meyer, western manag 
of the Joseph Dixon Crucible Co., endorsed 
Mr. Reddington’s suggestion \n interest 
ing talk on the subject followed \. H 
Childs of S. D. Childs & Co. made a stat 
ment that the association had been of 
small benefit to their concern, but tl 
these benefits had been almost wholly tl 
result of their attendance at the annual 


conventions. Mr. Childs expressed tl 


ion that the benefits could be multip! 


I erially through the work of a pert 
ent secrt j uld follow uy 
rk don the annual conventior1 
tluable papers read it thes¢ meetings 
id the n tical suggestions 
uld he 1 1 productive 
stationers tl t the country 
1 nent secretary \ uld k ep up 
tion for the adoption by the dealers 
deas voiced at the national meeting 





It was suggested by Mr. Mayer that 
while the employment ef a permanent sec 
increase the 


would on the 


retary will 


association, it other hand 
result in an increased membership through 
the field 


when the 


work of such a secretary, and 


annual dues reached a sum in 


excess of the annual expenditures they 
reduced accordingly. 
matter 
was the date of the 


The disadvantages of holding 


could be 
Another important discussed at 
the meeting annual 


convention. 


the meetings during the summer month 
were commented upon freely. President 
Gibbs made the statement that the mem 
bers who had attended all of the annual 
meetings and who had been wise enough 
to adopt the valuable suggestions made, 


appreciated how profitable the annual con 
ventions are, and that such members would 
attend no matter what the date of the con 
vention. Mr. Gibbs attention, hov 


ever, to the fact that during the summer 


called 


stores On account ot 


‘shorthanded,” 


months all of the 
the holiday season are run 
which makes it impossible for some mem- 
bers to leave their places of business 


Me reover, 
! » -3 arre +4 “] ] ; = “ I lid , for 
npusiness arrange the ummer holiday tot 


many of the principals in_ the 


families in the months of 


August, and as it is a cer- 


themselves and 


June, July and 


tain hardship to give up these pleasures 
every year, Mr. Gibbs was of the opinion 
that the majority of dealers would find it 
more convenient to leave their business 
either earlier or later in the year. After 
the discussion a vote was taken in which 


the opinion of the members of the Chicago 
(Association was recorded in favor of mak 
ing the time of the annual meeting any 
other month of the year but June, July or 
\ugust 

Whatever action may be taken upon the 
matter at Toledo will, of 
factory to the 
it is the desire of the Chicago stationers to 


course, be satis- 
Chicago Association, but 
those movements which will fur 
f the 
close to the 


stand for 


ther the usefulness « organization 


This is a matter hearts of 
Chicago dealers and they are always ready 
to support any movement which will im- 
the effectiveness of the association’s 


The Chicago organization wishes to 


prove 
work 
promote the spirit of fraternity in the trade 
and it can be relied upon to be on the right 
have that pur 


side of all questions which 


pose in view. 


Before the discussions of the evening the 
Standard Ink Company of Chicago was 
unanimously voted into membership. The 
Standard Ink Company is composed of 
\uchu and Anderson, who have already 
been introduced to the trade through Office 
\ppliances \s Mr. Auchu has been a 
member of the association through his 
col 1 wi nother company, sinc¢ 
t ytion ceived the glad hand 
upon his re-entry into the organization 

Why spend your life in letting d 
empty buckets empty wells? There is 
eal k di 


expenses of the 











OFFICE APPLIANCES 





The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
——<<<— pons, Carbon Rolls, Typewriter Ribbons, Type= 


plete Line..... writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 


J. A. HEALE & CO. 


MANUFACTURERS 


The mark of quality 





94 JOHN STREET F NEW YORK, N.Y. 








A TYPEWRITER CABINET FOR $3.00 


Out of stock desk. and 


INCREASE OFFICE EFFICIENCY 


In first cost 

In use. 

No cracks in the desk top. 
No obstruction of kneeway. 
No mutilation or mar. 


DISAPPEARING STAND COMPANY, 1606 Nicholas, Toledo, 0. U. S. A. 




















206-208 
W. Water St 
MIrLwaAvVKEE 





PRINTING CO- 


ASK ANYONE WHO KNOWS US 








Patented 















November 
22, 1904 








> Dear Sir:—The stamp moisteners which you sold us some time ago have 
» given us perfect satisfaction and we find them a very great con ence as 
well as a considerable saving as we used to use damp sponges for this work 
and these were quickly worn out and were rather expensive in the long run. We can 
unhesitatingly recommend your Stamp Moistener to be clean and economical. 
Very truly yours, Szars, Rogsucx & Co., Per E. Lennox. 
Price 75 cents delivered. Liberal Discount te the Trade, Write for Special Dealers’ Agency Proposition. 


PEERLESS MOISTENER CoO., 431 Claremont Avenue, CHICAGO 











Figure your expense for distribution of your Advertising Matter last year, then figure with 


THE INTERSTATE DISTRIBUTING CO., 
THE BONDED DISTRIBUTORS, 
who will submit you figures whereby you can save money 


y. No restriction as to territory. 
INTERSTATE 


DISTRIBUTING CO., 
227 Masonic Temple, - - ; PEORIA, ILL. 








DEALERS, Our Advertising Campaign Means Profitable Business For You. 


WRITE With COMFORT 


accommodates Itself to your hand. Bends to ease pressure of the muscles; 
TOWER’S ELASTIC PENHOLDOER and prevents writers’ and book-keepers’ cramp. Eliminates perspiration; 
makes the day’s work easy and pleasant. Price 25c, five for $1.00. If your stationer cannot supply you, send us his 
address and we will give you a sample free. Enclose seven two-cent stamps for postage and packing. 
CUTTER-TOWER COMPANY, 184 Summer Street, BOSTON, MASS. Dept. AA. 


Stationer’ Address... mete 








Name 











aa,,,,_ 
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This Stationery Rack 


is made of Quarter Sawed Oak. 
Handsomely Finished in Golden Oak. 


It has two compartments for Envelopes, of two 
business sizes, two compartments for Letter Heads 
and one tor Legal Size Paser. The drawer at bot- 
tom will hold Carbon Paper, Pencils, Erasers, etc. 
A place for poeyenes that the stenographer uses. 


jmperial [ al jal Methods Co 
orp a, Orme Equine 





This Oak Stationery Rack | | 


gives tone when on the Finest Desk. | 
Will outlast ten of Cloth Board Racks. 
The Price is $3.00 
SPLENDID VALUE 














100% PROFIT TO DEALERS —dl 






on the best fountain pen being marketed today. By 


splattering of th * 





ingenious patent all flooding and 
pen iS absolutely stopped. 


Williamson Auto Feed 
Fountain Pens 
represent the very lat- 
est type of the modern 


office and desk - 
. A 
companion 



















_ DEALERS 


uly August is 

juy tor the ech oo! season 

ls of students buy fountain 
1 year 

Be prepared for then 

Pen Ever Invented 

Remember: You need to carry no dead 

stock. We will exchange any styles that you 

find do not appeal to your trade. 

We also furnish plate glass display cases. Write 

for our proposition to dealers. It's the best ever made 

by any fountain pen company. 

“ee son pens are made in 250 different sty 
lar prices j 


| nn Williamson Pen Company, 





















with the Best 




















les and sell 






JANESVILLE, 
WISCONSIN 








Assures Accuracy 


The Rives 


Saves Time 


r) mot, 
)/ carce \) eek 
EXACT SIZE EXACT SIZE 
— 


i 


Slips them off 
singly 




















I 
“—* 





Used by the consumer 
in gross quantities 

















You, Mr. Dealer, will find it profitable and a seller 

Our advertising has created and is increasing the demand 

It’s for counting bills, turning pages, assorting papers, cl 
° 


for the Neverslip 
sifying checks, feeding presses, any work with 


pa “oy ee ; 
» Rives Neverslip is a little nickel silver device, with a corrugated rubber surface flexible—adjustable 
to td thumb or any finger—does not hinder circulation, or interfere with the use of pen or pencil— worn with 


the ease of a finger ring 

It separates the sheets—slips them off one at a time 

The Neverslip does away with the unclean and unsanitary habit of moistening the thumb on a filthy sponge 
orin the mouth. It is the only device for counting paper money that is sanitary 

Retail Price, $1.00 dozen 

Write for wholesale sample order 


Interstate Commercial Company 
1269 Broadway New York City 


10c each 


prices and 














BIG PROFITS QUICK SALES 


THE HANDIEST AND NEATEST 
STAMP AND FINGER MOISTENER on the Market. 
SHUMAN’S “SANITARY” MOISTENER instead of your Tongue 


y Salesmen wanted 





“<A W ite for Dealers Proposition.—Live Office Specialt 
ation Sample by mail 10c—Retails at 15c each. 
~Saey FRANK G. SHUMAN, . - - 55 State St., CHICAGO. 














NEW PENCIL CLIP. 


The L. E. Waterman Company has ju 





placed on the market a new style of fou 
tain pens or pencil clip styled the M 
NEW WATERMAN CLIPS. 
cantile Adjustable Clip. These clips 
said to be a distinct advance over man 
other clips 
As the cut shows, it has a peat sh 


point or gripper which permits 


PENCILS 


AND 
- ——,, 


— NOTICE ~ 
THE PEAR SHAPED GRIPPER 


L.E.WATERMAN COMPANY. 


173 BROADWAY, NEW YORK. — 





WATERMAN POCKET PEN GUARD. 


+] 


when on the pen, to slip easily over 
edge of the pocket. These clips are m 
of strong metal and are adjustable to 
size pen or pencil 


ONE WAY TO INCREASE RETAIL 
SALES. 


‘The retail salesman has many opportu 
ties to increase his usefulness and value 
his house,” said J. L. Hanson, presid 
and manager of the Ideal Specialty C 


Chicago, in conversation with an Off 


\ppliance reporter. “This is illustrated by 
the little article, the Ideal Note Book Co 
er and Holder, which we manufactur: \W 
have placed this device with thousands 
dealers throughout the country and it 
interesting to note the varying degrees 
interest in its sale taken by the men be 
hind the counter and the varying sales-r: 
sults consequently obtained in_ different 
stores. To make a sale of the Ideal Note 
Book Cover and Folder, in about nine cases 


out often it is only necessary to den 
trate its us¢ And this takes only a mi 
ute. It is a simple matter to set up 
little device and show its principal point 
of advantag that the book 1s _ insert 
in the holder and not removed: until writ 
ten full; that it lies flat for dictation; tl 
it adjusts to the natural reading positior 
for transcribing and the leaves never 
back; that this cover and holder folds 
carry in the pocket and occupies nbd spa 





when not in use; that its use increases the 
stenographer’s transcribing speed 25 per 
cent, and that a handsome marker is given 
free with each holder. The sale of this 
article is merely a matter of quick demon- 
tration, and this is just the example of 
many opportunities afforded the _ retail 
salesman to increase his individual sales 
And although the selling price of this par 
ticular article is small, the percentage of 
profit to the dealer is large. To help. mat 
ters along, we supply interesting advertis 
ing matter to dealers who will write for it, 
for distribution to their customers.” 
DUNNING PENCIL PRESS. 
Stationers and others selling office sup 
plies are offered an opportunity to add m 
terially to their profit making lines by Dun 
ning Bros., Inc., of 64 Fulton St., New 
York. This firm is well known to station 
ers as makers of special machinery for 
deckle edging and roller embossing, ma 
chines which have turned in many dollars of 


profits to their purchasers. The latest ma- 


chine put on the market by Dunning Bros., 
Inc., is one that should prove a big money 
maker to lots of live stationers and specialty 
men. It is a self inking, automatic print 
ing machine for printing on lead pencils, 


pen holders, letter openers, parcel carrier 


handles and similar round wooden articles 


The advantages a stationer equipped with 
one of these machines would have over his 
competitors are obvious He could even 
get business that now goes to large adver 
tising novelty houses 

The Dunning Pencil Press has a_ base 
12x24 and weighs but 150 lbs. It uses ordi 
nary type, electros, line-cuts, etc., and can 
be set up in a space slightly larger than 
that occupied by a type-writer and can bi 
operated by anyone having the least idea 
of printing. It prints and delivers at the 
rate of two thousand per hour and uses 


ordinary cover ink, or with sizing, gold or 
silver bronze 

In order to. print pen-holders, letter 
opener handles, parcel carriers and the 
many other round wooden articles suitable 
for advertising, the machine can be adjust- 
ed to print from the smallest pencils to 
objects three-quarter inches in diameter. 
What seems the interesting feature of their 
proposition is the fact that they carry in 
stock in quantity the various articles suit- 
able for printing, such as plain lead pen- 
cils (which the American companies refuse 
to sell), and furnish these in small or large 
lots, as needed, to concerns using the press 

NEW SORTING BASKET. 

Van Dusen & Drake of Detroit have an- 
nounced a new article which will be sure 
to interest the trade. It consists of a sort 
ing basket for vertical files. Each basket 
retails for 50 cents, and it is so constructed 
by means of hooks that it may be attached 
to the handles of the vertical file, and will 
maintain a perfectly horizontal position 


so that the drawers may be opened 


closed without interference 
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) 
IN 
62 WHERE WESTONS emt MADE 


ee Se 





For Forty Years Discriminating Buyers Have q 
Voiced Judgment in Favor of Weston’s Linen ) 
P 


jy» Ledger and Record Papers. 
% A book made of ‘‘Westons’”’ for use on your 
Vy desk, or for sale on your counter, will enlist you 
in ‘“‘Weston” majority. 

From the selection of the stock in the rag 
room, through duster, beater, fourdrinier, calender 
and cutter—throughout the entire complex proc- 
ess of manufacture to its preparation for ship- ‘ff 
ment—Weston product shows the influence of our 





40 years experience. 

Through their use the perpetuity of the records 

of the nation—state—county —municipality and 
business of every kind, is assured. a 


By common consent of users and makers of 
account and record books—both the ‘‘old-line”’ A 










and ‘“‘loose-leaf,’’ record and ledger papers are 
divided into two classes 


Weston’sand the Others 





¢ 








Byron Weston Co. 


Dalton, Mass. 
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New Self-Filling Pen. 


Oncto Pen People Make Trade Sit Up and 


newcomer in Take Notice 


Although the most recent 
the field, the Onoto Fountain Pen, is giv- 
will be fitted with any of fifteen styles of 
gold nibs of the best quality. 

The publicity campaign for the Onoto 


ing such a good account of itself that it is 
making the older self-filling fountain pens 
look to their laurels. It is doubtful if any 


pen introduced on the market ever attained is an expression of the enterprise of its 





FILLS ITSELF 
GUARANTEEO 


CARRIED IN 

ANY POSITION 

WITHOUT FEAR 

OF LEAKAGE 

price $2 S50 anc urwano 
AT ALL STORES 


WINDOW DISPLAY OF ONOTO PENS. 


such a position of strong favor in the same manufacturers [The company worked for 


brief time as the Onoto. The Onoto not many months and made the most exhaus- 
only fills itself, but it is self-regulating and tive tests before offering its pen on the 
so constructed that it cannot leak. It is market. Trials were made under every 
made of the highest-standard material condition and not until the company was 


three sizes, and in position to secure absolute satisfaction 


furnished in 


throughout, 








for the user was any offer made to the 
trade. When everything was ready, an- 
nouncement was made to the public and 
the proposition put to the dealer. Twelve 


five hundred dollars were spent 


April 15 and May 1 and $100,000 


thousand 


between 


is being spent between May 1 and Novem- 
ber 8. 


fullest 


+ 


In order that ‘the dealer might get 
benefit of this publicity 
furnished with a com- 
booklets, 


store hangers 


the big 


] 


campaign, he was 


plete line of circulars, window 


cards and 


display 























VIEWS OF ONOTO PEN CO.’S OFFICES 
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sack of the big publicity campaign of cago. This window attracted a great deal view post cards which it offers to make up 
for the trade from their own photographs, 


the Onoto is a good product, which insures of attention 
the perpetuity of the device. The Onoto The remarkable advertising campaign that is, from the individual photographs of 
Self-Filling Fountain Pen is a fact, and it which has placed the Onoto pen so suc customers. They point out that such ad- 
has already become a staple in the stock cessfully on the market would have been  vertising is of considerable value. Scenes 
of the well-equipped stationery store. impossible a few years ago. It illustrates in and around the customer’s factory or in 
We show herewith some views of the the value of present day publicity. Deal- his store may very often be imprinted upon 
office at the company’s New York City ers who have not stocked the new pen post cards and distributed as advertising, 
headquarters. These offices face on Broad should write to the company at 261 Broad- greatly to the advantage of the advertiser. 
way Opposite City Hall Park, and afford a way, New York, for full particulars of The E. C. Kropp Company makes these 
refreshing glimpse of the foliage which their dealers’ proposition post cards from original photographs and 


furnishes them at reasonable figures to 





beautifies the Public Square. —— —— 
That our readers may know how some SPECIAL ADVERTISING FEATURE. advertisers. 

of the dealers are featuring the new pen, The E. C. Kropp Company of Milwau- 

we are showing a picture of the display kee, Wisconsin, have an interesting an A man who has no time for an oc- 

window of the Stevens-Maloney Co., Chi- nouncement in this issue regarding local casional laugh needs a vacation. 

















VIEWS OF INTERIOR ONOTO PEN CO. OFFICES. 
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LARGEST MAKERS and makers of the largest line of FILING SYSTEM 
SUPPLIES in the world. Latest Supply Catalog No. 1149 (containing 80 pages, 
printed in five colors) mailed postpaid to any Stationer. 


YWAWPMIANAND 


Executive Offices, ROCHESTER, N. Y. 


§ Boston New York Philadelphia Washington Buffalo Pittsburg Cleveland 
GRANGHES s Chicago St. Louis San Francisco Los Angeles 
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INKED 








The ink is in the ribbon 
Its clear work proves that only the 
The ink and the imported fabric combined by our New Process mean 
perfection and make the DU-RA-BUL ribbon just what it is—a 


of honor, guaranteed by its manufacturers. 
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~ How 
Are They Made ? 


not on it 


best German colors are used. 


ribbon 


Progressive Dealers appreciate the terms of our introductory offer 


Particulars on request. 


| Che 


Dodge Company 


SYRACUSE, N. Y. 


Manufacturers of 


RIBBONS AND CARBONS 








BOUND BOOK 


Security of Leaves 
is obtained in the 


Mann Yale Lock 
Ledger 


by using a Yale Tumbler Lock which operates directly 
on the mechanism, the turning of the Yale Key opening 
or closing the binder as desired. The person who car- 
ries the Yale Key is responsible for every sheet—no 
other key is needed. The illustrations show clearly how 
this is done. It is the ‘‘only loose leaf ledger that 
protects.’’ No better loose leaf ledger is made; it is 


built for service and always pleases the customer. 
Every stationer and dealer should be in position 
to supply the Mann Yale Lock Ledger. 


Write for further information. 


William Mann Company 


Makers of Loose Leaf Devices, Blank 
Books, Copying Books and Papers 


529 Market Street, - Philadelphia 
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PAID IN FULL. 


The North American Supply Company 
located at 16-18-20 East Chestnut street, 
Columbus, Ohio, has lifted its receivership 
and paid its creditors 100 cents on the 
dollar 

This company, doing a manufacturing, 
local retail and mail order office supply 
business, was forced into the hands 
receiver last October, but by the hard work 
of the stockholders who were engaged by 
the receiver to continue the business, as 
ordered by the court, the business has 


grown and prospered 


creased 


The company has just 1 its capi 


1 
tal stock from $10,000 to $25,000, and mor« 
be 


money will at once put into the bus! 


ness. 


ae. 


Manager, 


Bratton, who has been the general 
elected president and general 
W \ the 
retary 
1 that 
location in the future 


was 


manager, and Hane comes into 


and treasurer 


the 


company as se¢ 
It is 


expectes company will 


cupy a High street 
The 
paid 


the 


may be well to add 


the dollar in the fa 


company, it 
100 cents on 
several different occa 
settled 


at a big discount, or could have for 


fact that on 
they cf 


of 


sions wuld have with the credi 


tors 


1 


of the and 


the 


business bought it 
4) dollar 


will soon move into a mor 


the sale 


at 30 cents or cents on 
The company 


on High street, and will 


bly in all its different 


prominent location 
} expand consid 
[n 


partments manufacturing dep 


ment several née specialties will be put 

on the market In addition to the manu 

facturing and mail order business a larg 
opened up = and 


retail store will be 


wholesole specialty department will be gi 
en special attention 
MOVED TO NEW HOME. 
Che Williamson Pen Company of Janes 
ville, Wisconsin, has just moved to 


and larger quarters fitted up especially for 


them with all the latest equipment for thei: 
business. The company is only six years 
old, but since its inception it has grown 


| 


steadily and shown a big increase in busi 


ness each year 

It has devoted special attention to th 
territory west Chicago and south t 
Texas. Their veling men have head 


quarters at Oklahoma City, Okla.; Tacom 


Washington; Grand Forks, N. D., and ar 
now spreading out to cover the entire 
country. 

The pen produced by the company has 
numerous important and useful features 


which commend it to the trade. 


You can't measure a man by a yard stick 


then judge not, lest you get the habit 

All streets—even the alleys and country 
lanes—lead to the stores that advertise 

The finest lead pencil cedar comes fron 


Florida. 








USEFUL BOOK. 


\ sj | ink for printing on bond pap 
is the specialty of the Sigmund Ullm 
Company of Chi » New York and Phil 
adelphi We used the singular numbet 
rather more in reference to the purposs 


which it is made than to imply that there 


a matter of fa 


is only one variety, for as 
the company turns out its special bond 
ink iety different colors and 


TI mount of ink used for special work 
nn bond papers is mparatively small and 
th company therefore originally iftet 
estab their formulas, manufactur 

small quantities to determine the d¢ 
mand for such goods. The inks were r« 
ceived with such favor by the trade that 
tl ly W encouraged to go ahead 
rge demand for the 

Of \ppliances has been favored witl 

book showing Work done by 
me hese inks, known as the L. N. | 
brand, on different colored bond pape 
TI lors includ d, blue, green, orang 
brown and black, together with a numbs 

tints made to harmonize with these c 

The samples of work shown are very 
ff ind beautiful 


HANDSOME WATERMAN ADVER- 
TISEMENTS. 

I Advertising and 

or Jur the L. E. Waterman 


advertisement on the inside front 


Magazine 


Company 


Selling 


cover page showing canceled postage 
stam] f many different nations, indica 
ing. b inference, the world-wide use 
th Waterman “Ideal” fountain pens 
Diag lly across this stamp collection is 
I 10)n I sheet of note paper 
n which is printed a clever Waterman 
sement ] whole is apparently 
boun 1 transverse bartd of red rib 
bon 
On page 114 « same magazine is a 
cut showing the Waterman A-Y-P Expos! 
r design, which is attracting mu 
t The tral thought is, “The 
will be ready on time, and th 
P s al s ready.” 


EXPENSIVE PENS. 


\ tatement which appeared in_ the 
Janesville, Wis., news in the June issue of 
Office Appliances to the effect that a cet 
tain $50 fountain pen was the most ex 
pensiy pen ever made in the United 
States for purps of sale is excepted to 
F. P. Seyn f the L. F. Waterman 
Ce ho re nds us that the Water 
man | vany lists pens up to $125 each 
Mr. Seymour says that not only does th 

1 sell p this price very fr: 
quently, but makes up pens on _ speci 
orders for very much higher prices than 
that 

The big troubles of to-day become trifle: 


Why not make them trifles 


-morrow 


now. 
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SANFORD’S FOUNTAIN PENHOLDER 





Made to Use any Steel Pen. 


Is entire ly diff 
flow of ink, e Y: 
use. Plain rt — ber oe chased b arrels 

erms and plans of agency. Let us sh 


mé a | Change pen 





d hard rubb 


p you small sar 


1.00 


Price 
Pat'’d Feb. 251, 908. 


1e as in ordinary penholders, never leaks or floods, steady 
Fills like common fountain pens. Thousands now in 


“LIBERAL CONCE SSIONS TO THE RETAILER. Write today for dealers’ 





ple order—if not satisfied, return to us. 


THE SANFORD PEN CO., 164 E. 105th St., Cleveland, Ohio. 





Pens of Quality 
A very popular ‘‘all around’ pen, whose 


© No 45 
ensellence | is the fruit of intelligence and expenence In 
producing a perfect pen. 








Our Bookkeepers’ Falcon 


] / sk your dealer or send us c fOr samples. ér sing e 
@ Ask your deal Jus 10c for samples. Per singl 


gross by mail $1.00. Our guarantee goes with every box, 


W. L. MASON & CO. (Inc.) 


Keene, . - New Hampshire 





TYPEWRITER TABLE No. 115 


Strong and rigid. 
Has largest draw 
capacity of any 
low priced table 
on the market 
Top 18 x 30 
height 25 inches. 
Finish Golden 
oak, gloss. 
Packed K. D. four in 
a crate f. o. b. Ellis- 
burg for $8.00 Try a 
sample crate. Your 
customers may want 
just such a table. 


The Hudson Cabinet Co. Ellisburg. N. Y. U.S. A. 

















OF COOPER’S 





MAKES THE WHOLE WORLD THINK 
COOPER’S PERPETUAL WRITING 
INK—-ACID PROOF, WATER PROOF 


Proclaimed by bankers as the bes 


Your Banker Our Best Reference. 
Fountain Pens Best Friend. An in 


protection against check raising. 


Guaranteed not to corrode the pen. 
k without a fault for general office use. 


ACTURED BY 


THE COOPER INK COMPANY 


56 Fifth Ave. 


REFERENCES } 2.2 
hu IN Tu. iu 'Th 


CORRESPONDENCE SOLICITED 


Phone Main 3061 


National 


CHICAGO 


National Bank Chicago 
Bank, Chicago 


SAMPLES AND PRICES UPON REQUEST 


exchange 








I Can Teach YOU How to write LETTERS thal PULL 

















badaiies COLLEGE BOOK RING 
FOR LOOSE LEAF BINDERS 


Stationers: 9 re the 
two sizes 1 3-16 and 1 7-16 
Retail at 5c each, Oc dozer 
BIG PROFIT FOR DEALERS 
Sat and prices é A.C.M 
& ¢ Chicago, or HENRY T. ADAMS 
6346 So. Park Av., Chicago, Ill. U. S.A. 


If you are a clever business man you 
ean go out and talk with a customer 
and land an order every se. 

I can teach you to talk to 1,000 or 
10,000 in the time it would take to land 
one order personally, and 10 or 100 
orders. 

However busy you are, you are not 
too busy to make your business utes 
to study and understand that b 
so you can climb to ter suc 

I taught a young Japanese handling 
drawn work and other fancy 
eal 4 was able to get. up entirel by 

fa letter which brought 267ap- 


SYSTEM 


proval orders (a $15 centenplece) from 350 letters, gt which 





only 38 were returned worth of business from 350 
letters—nearly $10 for every letter mailed. Mr. H. Gard, 
selling post office fixtures, averaging about $100 asale, got 
$7,698 from 117 inquiries where before on = same proposi- 
tion he had never realized more than $3, 

Very Latest Book—How to Do Business B Mail. Send $1 pi toe my 
new book, superseding all others on subject, with = 
sands of points on How to Get Business by Mail, 

Business English, with over 100 model letters of ail kinds, 








letters that Have Actually Pulled Business. 
Sherwin Cody, 1424 Security Bldg. CHICAGO 
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Tx. National Association of Credit 
Men met in Philadelphia in annual 
convention on June 15, 16, 17 and 
18. The headquarters of the association 
were at the Bellevue-Stratford hotel, and 
representatives of organizations throughout 
the entire country were present. These 
meetings, by the way, furnish one of the 
most remarkable aggregations of commer- 
cial acumen and ability it is possible to get 
together. The credit man must have his 
finger constantly upon the pulse of com- 
merce and must know men and conditions 
as it is given to few other men to know 
them. On his accuracy of information and 
soundness of judgment often depends the 
success of the business he represents. 

It is impossible here to give more than 
a brief outline of the work done at this 
convention. A number of important pa- 
pers and committee reports were read. 
Among the latter was a report by the 
Credit Department Methods Committee, of 
which F. W. Risque of the Sieber & Trus- 
sell Manufacturing Company was chairman. 
Mr. Risque wrote the report of the com- 
mittee and as is the invariable rule with 
his productions, it was full of weighty and 
thoughtful suggestions. The subject is one 
of interest to business men, and we take 
pleasure in reproducing this report here- 
with: 

REPORT OF THE COMMITTEE ON 
CREDIT DEPARTMENT 
METHODS. 

System is method shorn of red tape, the 
most economical use of time and effort. in 
securing results. 

Have we all solved the question, each to 
his own satisfaction? Is there not one 
curve in our daily routine which might be 


straightened, a break in the road that 
should be bridged? 
Are your methods and practices now 


what were first taught you or has experi- 
ence enabled you to so improve and de- 
velop them that they meet every require- 
ment in changing conditions and enlarging 
fields? Do you appreciate what a debt you 
owe those who favored you with their own 
experience, and are you now as willing to 
help your younger brother who is so eager 
to develop? 

Such were the questions your committee 
faced in working out its plan for the past 
year, a plan which when announced brought 
hearty response from different sections. 
And the committee plan brought out not 
only fruitful discussion by a number of our 
branches, but able and masterful papers, 
copies of which were forwarded to this 
committee. 

Reports from 8) many quarters of the 
enthusiastic interest in credit department 
subjects confirm our opinion that though 
the questions the committee propounded 
to the local associations have been con- 


sidered dead by those who long since had 
satisfactorily solved them, still the newer 
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National Association of Credit Men Meet 


Interesting Convention Held at Philadel- 
phia at Which Business of Impor- 
tance Was Done. 


additions to our ranks were no less eager 
in the pursuit of knowledge and experience 
that those of us who thought we solved 
the problems in the earlier days of the as- 
sociation. 

Many excellent ideas, short methods and 
means of minimizing unnecessary labor and 
worry were described and enlarged upon 
in reports made by local committees to the 
National Association’s committee, and 
though they may have been in use for a 
long time by hundreds among you, they 
were probably still unknown to thousands 
of our other members and proved to be 
what they sought. Many of these 
papers were forwarded to the national 
office and have appeared in the Bulletin; 
some were fully illustrated and when pub- 
lished should -have every accompanying 
form reproduced in full size properly to 
exemplify their application. 

Several local committees canvassed their 
asociations systematically for replies to the 
questions formulated by your committee, 
and while we do not wish to make any dis- 
tinction we cannot refrain from especially 
complimenting the chairman of the Credit 
Department Methods Committee of the Chi- 
cago association on the thorough, syste- 
matic and detailed réport of replies re- 
ceived by his committee. The report gives 
evidence not only of his devotion to the 
good of our association, but exhibits a 
great amount of persistent and self-sacri- 
ficing labor in behalf of improvements in 
credit department methods. In addition to 
the replies the Chicago committee collected 
many valuable forms. The chairman of 
the committee of the New Orleans associa- 
tion also polled his fellow members and 
sent in a most helpful report. 

Your committee does not undervalue the 
importance of the other branches of work 
so ably carried on by this association, but 
as it is generally realized that machinery 
is the sine qua non of the factory and tools 
the prime requisite of the mechanic, so the 
interest exhibited and the inquiries for 
light and assistance which have come to 
the committee impressed us more and more 
with the fact that our members should 
have in proper form for convenient study 
and reference the conclusions as to the 
methods of our department, reached by the 
brainiest and most experienced men of our 
calling. 

It may savor of selfishness to ask busy 
friends to devote precious evenings work- 
ing for your interest, but we feel certain 
that there can be found among our mem- 
bers a few willing spirits who would under- 
take to gather the best thoughts, sugges- 
tions, short methods and department forms 
for the benefit of our entire membership. 
The papers received during the past year 
by your committee are rich in information 


just 


and they can be largely increased by the 
next committee and referred to a special 
committee to be arranged for pub 
lication. If the names of those furnishing 
the blanks are omitted we do not 
hend that the objections will be made by 
any to publishing their and 
describing their use. Several 
accomplishing the same results, 
arrangements of forms for the 
pose, a variety of folders, simple and elab 
orate ledger headings, etc., may be ar- 
ranged and properly explained to suit the 
smallest as well as the largest business 
The importance of just this thing was forc- 
ibly brought out in the divergent views of 


appre 
house forms 
methods of 
different 


Same pur- 


our correspondents. 

All this suggests the importance of every 
having a standing com- 
mittee on credit department methods 
Many of you will be surprised to know 
that some of our branches have never ap- 
pointed such a committee. We hope that 
we have at least made it clear that this has 
been a serious and that that as 
sociation fails on its simplest duty which 
does not keep its members in touch with 
the thought of the association along the 
line of credit department methods through 
appointed for that purpose 


local associateon 


omission 


a committee 
se 2 

The committee urged that every associa 
tion each year devote one evening to the 
study of the best credit department meth 
ods for the purpose of indicating the wide 
range of topics which these meetings 
might take up for discussion. The commit 
tee submitted in its report a number of 
questions of interest pertaining to the sub 
ject. It then submitted the following reso 
lutions. 

“Resolved, That the National Association 
of Credit Men in convention 
urges that each of the affiliated branches 
which does not have among its standing 
committees a committee on credit depart 
mént methods appoint one at the earliest 


assembled 


opportunity. 

“Resolved, That all 
of the association be asked 
least one meeting a year to a discussion of 
some phases of credit department methods 

“Resolved, That arrangements be made 
if possible by the incoming Committee on 
Credit Department Methods to feature at 
the next annual convention the most ap 
proved methods in vogue in credit depart 
ment work, by means of an exhibit of a 
department.” 


affiliated branches 


to assign at 


model credit 
Collection Agencies’ and Attorneys’ Lists. 

Following the discussion on the above 
resolutions the following report was made 
on the collection agencies’ and attorneys’ 
lists: 

Several of the present day standard lists 
contain only names of attorneys who have 
been highly recommended by local banks 
or merchants. One has opposite each at- 
torney’s name a key as to his ability, char- 








acter, promptness in paying bills, estimated 
worth, age admitted to the 
Other lists issue a fidelity bond guarantee- 
ing the payment of any moneys which the 
listed may collect for the 
scriber, limiting the amoung guaranteed to 
$5,000 for any single loss or a total of $10,- 


and date bar. 


attorneys sub 


OOO for all losses through an attorney’s bad 
faith term of his bond. The 
capital is the smooth 


during the 


only 


agency whose 


solicitor should have 
community. Glittering 


accounts 


tongue of its 
no place in our 


possibilities of collecting long 
since abandoned as hopeless have been so 
adroitly presented by plausible strangers 
that some of our experienced and careful 
credit men have not only made contracts 


for collecting these old accounts, but have 


actually agreed to turn over future busi- 
ness to most unreliable agencies. Warn 
ings have appeared in the Bulletin for 


months, but evidently are not heeded, as 
the scheming plans of these solicitors are 
mapped out and ably presented 
that the mature judgment and ripe experi 


ence of the stand for little in the 


so. well 


victim 
contest. 

Much has been said and written on this 
subject. Complaints are continually com- 
ing to the association of sharp practices 
and questionable methods on the part of 
Your committee has 
given the subject long and serious thought 
and that if 
state supervision could be had, in a meas- 


collection agencies. 


has come to the conclusion 
ure, as with insurance companies, the ques- 
tion might be solved. 

To this end your 
following resolution: 

“Resolved, That 
collection agencies be construed in law as 
public and placed under state 
regulation by license or by deposit of a 
stated guarantee fund, subject to such pro- 
visions as may be properly prescribed, and 
that this matter be referred to the Legisla- 


committee offers the 
advertised collectors or 


fiduciaries 


tive Committee for action.” 

Since penning the above we understand 
that the following bill to regulate collect- 
ing agencies been proposed in the 
Massachusetts House of Representatives: 

“Section 1. All persons in this common- 
wealth engaged in the business of maintain- 
ing a collecting agency or collection bureau 
or an office for the purpose of collecting 
bills or accounts for others, shall deposit 
with the Commissioner of Corporations, if 
the said business be incorporated, or with 
the City Treasurer in the city in which such 
business is carried on, if it be not incor- 
porated, the sum of $5,000, which shall be 
liable to trustee process in an action against 


has 


said business. 

“Section 2. Such persons, if the business 
be not incorporated, shall file with the city 
clerk of the city in which they are doing 
business the of the owners of said 
business and the location of said business, 
or names under which 


names 


and the name said 


business is conducted. 
Whoever violates the provi- 
sions of this act shall be punished by a 


fine of $500 or a sentence of not more than 


“Section 3. 
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one year in the House of Correction, or 
both.” 

Our members are again urged to comply 
with the requests which appear in the Bul- 
letin to advise the secretary of any irregu 
larities in the methods of collection agencies 
which come to their knowledge. 

Guarantee of Account. 


Pursuant to requests for a standard form 


of guarantee, the committee submitted a 
form suitable for general use, to be added 
to the blanks already published by the Na- 
tional Association, offering in connection 
this resolution: 

“Resolved, That the national office be in- 
structed to issue a ‘guarantee of account’ 
form drafted along the lines of the form 
made a part of report and 


same for members at 


which is this 
offer the 


printer’s prices.” 


sale to 


The above five resolutions were adopted 
as read. 
Financial Statements. 
On this subject the committee reported 
that there is still 
secure from customers satisfactory replies 


complaint of failure to 
to requests for statements, and in this con- 
nection submitted a plan that bureaus use 
certain forms to be furnished by the na- 
tional office. This resolution was also pro- 
posed: 

Clause’ on 
state- 


“Whereas, The 


the association’s 


‘Continuing 
uniform property 


ment blanks has been found in the courts 
to lack contractual definiteness and force; 
be it 


“Resolved, That the national office be au- 
thorized instructed to amend this 
clause as outlined in this report.” 

The above resolution was tabled. 


and 


The committee also submitted the follow- 
ing form of salesmen’s reports on new cus- 
filled out and sent in with 
each new customer’s order: 

1. Kind of 


2. Condition and if well kept............ 


tomers to be 


business.... 


3. Does owner devote all his time to 
business? ETT tee 

4. What is local standing?..... 

5. Has he good abity? ss... 5ci0s ie. 


6. Does he drink or gamble?.... 
7. ES Weeetige QG007. ..scicecccees 
8. Does he get good profits? 
9. What 
10. How many 
11. Are they 
12. Batt Wee. icsccs:. 
iS: LOcal Cop POONECS.. 6. coos es cess: 
14. What is your opinion of 
(Answer on reverse side.) 
Value of stock, $........ 
PUTIN. Diecaicc<. owawen 6 weld o ten 
growing?.. 


PCIE NINE oo5 ict. 5: Sus ie cette 
IRE Soil, a's wie Pcs pean 8 Se 


competent?. 


customer? 


55 DUMTOESS TUMET . «sv ends ercwsisvwens 
Salesman. 
Association Forms. 
The following figures show the sale of 
the association forms for the year ending 


May 31, 1909: 


Property Statement Forms. 

Form A eae oh Pe ee 14,250 
eee eer ye ee 7,200 
I Oe eA 
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D> capa ites Jidén att ee ae 
a. cdc aaa Her co! is 5 eae 
GS «sscctin : sds see . 3,850 
Total ree ee eR 


Trade Inquiry Forms. 
143,700. 

After touching on the form of voucher 
checks and discounts not earned, the com- 
mittee also submitted this resolution: 

“Resolved, That a paster or sticker to be 
attached to receipts or letters acknowledg- 
ing remittances which are insufficient by 
reason of over-deduction of customary dis- 
counts, be prepared by the national office 
for use of our members and that it be 
worded as follows: ‘Discount for cash is 
a premium for prompt payment within the 
time, and upon the terms agreed. When 


not earned it should not be _ unjustly 
claimed. Please add to your next remit- 
teste: Bisiiswiceew ee 

The above resolution was adopted as 
read. 


Strongly advocating a continuation of the 
legal bureau, this resolution was also 
offered: 

“Resolved, That the Legal Bureau, es- 
tablished by authority of the twelfth annual 
convention, has proven of great value to 
the officers and members of the associa- 
tion and should be -continued under the 
rules and regulations as established by the 
Board of Directors.” 

The above resolution 
amended. 

The report of the committee was signed 
by Felix Coste, W. B. Munroe, T. W. Ober- 
hauser, J. C. Hogan and F. W. Risque, 
chairman. 

Aside from the regular addresses and re- 
ports of the officers, the work of the con- 
vention included the discussion of a num- 
ber of addresses and important committee 
reports. Among the topics discussed were, 
Prosecution of Fraudulent Bankrupts, 
Regulating State Banking, Mechanism of a 
Bank, Federal Incorporation Law, The 
Extension of Our Foreign Commerce and 
other topics equally timely. 

Special entertainment features were ar- 
ranged for the afternoons and evenings 
during the convention. 

Officers for the ensuing year were elected 
as follows. President, E. L. McAdoo, Chi- 
cago; first vice-president, Harry New, 
Cleveland, O.; second vice-president, King 
of Memphis. 


was slightly 





Your hardest competitor is not the man 
who undersells you. 

Nor is he the man who underbuys you. 

But he may do both of these. 

The competitor you need most to fear is 
the man who uses brain plus energy plus 
system to keep things moving all along the 
line—always. 

Competition is no longer so much a mat- 
ter of price, as it is a matter of brain. 





Why walk in the shadow, when it is only 
fifty feet to the sunny side of the street? 








(Protected by Copyright.) 
Here is presented but a partial list of the se- 
numbers of “Lost, Strayed or Stolen’’— 
mostly stolen — typewriters and adding ma- 
chines, as collected by the publishers for the 
benefit of office a — dealers and agents in 


the field, to guard them against the purchase 
or handiing of such goods, and for the benefit 
of the manufacturers of these devices, that 
they may /iave a means of keeping the trade 
notified ccncerning such numbers. 


THE OFFICE APPLIANCE CO., Chicago. 


Burroughs Adding Machines. 
22179 14822 
Comptometers (Felt & Tarrant.) 
19857 19811 18537 15225 
Crane Co., Chicago. 


Oliver Typewriter, Pica Type No. 3, Serial No. 125110 
Underwood Typewriter, Elite Type No. 4, Serial No. 152972 


American Multigraphs, Model No. 2 
5741, Elite Type 
“Calcumeter” Computing Machines). 
6338 6379 6438 8885 17536 
Barlock canine. 

47515 


15135 29480 


5985 6056 


Blickensderfer Typewriter, Model No. 5. 


8402 64926 2972 76085 79872 90204 3807 
20185 66326 14885 76044 «81725 =: 90141 

36542 66345 75754 78000 82867 119255 

60235 3871271 76074 78210 86667 73492 

emer ~~ hes Typewriter, Motel No. 7. 

56611 86146 110557 118884 
60442 tate 90285 111932 11858 2 
64088 83714 92259 112596 

67008 83718 93999 113586 

68027 84890 95541 113970 

71447 86059 102269 116891 

Blickensderfer Typewriter, Model No. 8 
129474 


Columbia Barlock ypewsiier, Model No. 8 
Densmore Typewriter, Motel No. I 


1486 ©=6 3003s 8742 12553 14699 
1763 = 3078S 4005 6373 ost 12556 14399 
1949 8=— «3089S 4523s 7126S «1064515215205 
2399 3138 4771 7929 10730 11899 15235 
2532 494 077i“ 8203S 10787 )=—S:13337 

2716 «= «3546S 5819S 8428 )«=— 10067 = «13392 

2063 «= 3507, siG175—is« OS S047 =—Ss«13556 

Donsmese Typewriter, Model No. 2 

1168 5727 5841 6486 7742 9346 

1547 S06 5776 = «5871—s«6728 8650 9795 

4285 65214 5827 6384 6771 9092 

Densmore Typewriter, Model No. 4. 

1721 4897 12639 13541 19745 26361 

3091 7016 13014 15500 20676 27071 

4363 11604 13106 16945 21497 14451 

4879 11879 13161 18746 23659 

Densmore Typewriter, Model No. 5. 
702 9476 22504 22584 
Fay-Sholes Typewriter, Model No. 1. 
550 
Fay-Sholes Typewriter, Model No. 2. 
1201 2282 
Fay-Sholes Typewriter, Model No. 6. 
8508 14570 16522 17252 17765 17798 19634 
10257 =—s:117129 
Fay-Sholes Tapometen, Model No. 7. 
14152 532 18191 
Fox Typewriter, Motel No. 3. 

1618 11973 12812 
Franklin ezpewriter. 
hieeiahe aaiieliee 

1956R 11728 37490 64075 76889 89875 

2634R 13438 40499 64831 77233 89609 

2034R 22888 42804 65648 sO699 97404 

4263R = -_-:27836 45241 67679 84943 100817 

4888 34256 51813 69697 S444 105808 

5999 34459 59819 76222 85602 

Menerch Typewriter, Model No. 1. 

123 14702 31312 

601 2037 3857 20574 

625 2356 3631 23602 

Monarch Typewriter, Model No. 2. 

1226 ©1600 = (1920 5183 8342 =: 13766 

1541 1703 2755 i299 6748 9186 16156 

15520 «1876 435—_— «432002 746811322309 
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Monarch Typewriter, Model No. 3. 





30287 
New Century Typewriter, Model No. 5. 
7119 13090 
New Century Typewriter, Model No 7 
7454 
Williams Typewriter, Model No. 4. 
177 
Williams Typewriter Model “Junior.” 
7382 14230 14283 16328 
Oliver Typewriter. 
5500 55598 108058 134785 164486 201562 
10234 55769 108180 134962 164656 201960 
12709 55847 108830 136215 165293 202036 
15584 56195 108891 136450 165493 202915 
18680 56302 109736 136452 166506 203729 
19703 51641 109780 136886 167246 203762 
21078 56835 109825 137143 167635 203781 
21695 56867 109829 137422 168463 204282 
22619 57129 107829 134315 164136 201486 
24137 57229 107804 134448 164356 201555 
24929 57355 111119 137847 168666 204561 
25378 57433 112168 138456 168709 204634 
25396 58021 113723 138492 168712 205865 
25713 58071 114008 138713 168719 206212 
26079 58104 114808 138880 169643 206382 
26209 58202 114895 139046 171326 206426 
26661 58509 115287 139865 173246 208285 
27584 58771 116816 141095 174147 208725 
27616 59435 116978 141146 175578 211128 
27835 59557 117873 141724 175833211644 
28186 59579 118247 142316 176213 214441 
28442 59920 119262 142617 183320 214462 
29578 604: 119682 143615 183505 214546 
32077 60 119790 143749 183868 215588 
3: 51: 119886 144594 184070 215598 
26 119995 144643 184088 215911 
: 5124 120381 144770 184095 216758 
6 3167 120887 146094 184292 218725 
37! 5215 121374 146234 184364 220222 
38279 62207 121498 146349 186341 220903 
38620 63378 122762 146612 186516 223791 
39001 63563 123287 147287 186517 222767 
39672 64199 124526 147343 186847 22380: 
39802 64656 124585 148985 187214 
41104 65408 124671 149075 187327 
41349 65658 124768 149206 187667 
42110 65795 125085 149274 187748 
42373 66081 125110 149467 188001 226385 
42910 66650 125873 151038 188357 227806 
43133 67048 126961 151105 188623 227906 
43642 67477 127281 152155 189350 228155 
43733 67521 127984 152161 189892 2300: 
43875 67646 128546 152720 191043 
44108 68013 129542 154406 193892 
45269 68080 129596 156067 193979 
45752 68429 129729 156397 194135 
45760 68993 129786 156582 194182 
46354 69730 130093 156770 194189 
48412 70284 130934 157259 195293 
49158 71583 131264 158670 195614 
49159 71900 98076 131476 158771 195850 
9272 995 98095 131499 158877 196297 
50030 72322 98171 131523 159362 196386 
518: 3 98743 131579 159396 196787 246562 
52425 73035 99409 132536 159793 196913 246965 
52676 73090 99780 132893 159950 197524 247473 
52806 73212 102578 133111 160398 197630 248284 
53367 73368 103242 133223 161077 198644 253775 
53961 73612 03607 133455 161210 198711 264943 
54050 73837 105117 133549 161661 199293 
4128 73876 105351 133578 162274 199831 
4515 73892 105624 133641 192311 200090 
55328 74003 106680 133929 162955 200801 
Remington Typewriter, Model No. 2. 
2180 29581 50613 61873 70118 84436 91266 
4258 29600 52419 64925 70134 85238 92290 
5321 32566 «= 5413565 72011 85519 92554 
8601 35038 54425 65972 74065 87584 92835 
9097 35358 53519 665639 75214 87711 92969 
9772 42061 55608 66721 78316 89893 95453 
15616 43878 68826 66761 79009 90169 97008 
22750 44620 60713 66879 79121 90399 
20132 46222 60936 68149 81423 90696 
Remington Typewriter, Model No. 5. 

14039 14037 
Remington Typewriter, Model No. 6. 
2510 27716 51063 91085 102887 118803 128532 
4082 27743 51929 92120 103328 119138 128886 
5755 28637 52348 92458 104288 119199 132254 
6626 28946 5 93735 105505 119292 134812 
8246 29114 53797 93750 105847 119545 138207 
9525 30790 62549 94102 105968 119763 139302 
9813 31058 62813 94103 107307 119889 140936 
10137 31255 += 64117 «94145 = 108450 = 119920 1442 
10159 32505 64930 95453 109091 120038 144349 
11521 33323 65377 95810 199116 120066 144429 
12393 39168 66561 96671 110065 120766 145127 
13621 30836 69335 96899 110403 120906 147913 
14452 40450 §=- 71826 «= 98068 =—:111098 += 121012: 148536 
18437 41308 71939 98511 111189 121943 149061 
18467 41455 74208 8554 111236 122368 152243 
19542 41739 77430 98834 111929 122410 154343 
19950 41824 77445 98849 114013 122419 155164 
20005 42433 78321 99164 114093 123162 155768 
20692 447 79108 99204 114864 123406 157030 
20971 44909 79771 99254 115001 123858 160697 
24290 45703 79830 100657 115302 124516 162301 
4452 47948 80485 100767 117104 125048 163196 
25635 48529 82252 101397 117166 125371 163717 
5719 49277 89561 101861 117564 126229 164724 
26939 50369 90197 102548 118499 127216 164908 





Remington Typewriter, Model No. 
3044 38413 60699 104230 125456 151135 
3520 43461 67703 109875 125464 153759 
3866 44575 69672 110298 127293 155842 
7851 44707 72098 111675 127595 159184 

13681 50377 75649 113474 128263 170434 
15606 50534 79459 113844 128945 175072 
21756 53035 82988 114273 129564 178125 
23244 53989 87359 114500 130130 180457 
23929 57602 95092 115287 132422 180646 
30190 57934 95840 116023 133988 185120 
32905 57966 96244 117871 136076 187029 
32916 57990 102235 118660 142677 191121 
35807 59148 102677 122148 145198 196233 
36038 60063 103527 124924 145374 197552 
Remington Typewriter, Model No. 8 
12614 19401 21280 23929 29908 
16319 19446 23224 25170 31602 
Underwood Typewriter, Model No. 
1648 3721 7543 13124 15610 
2231 4651 8282 13135 17399 
275 6228 10168 14097 17414 
Underwood Typewriter, Model No. 
14946 15733 
Underwood Typewriter, Model No. 
581 X. W. 3073 13370 
X. W. 1029 12574 22696 
Underwood Typewriter, Model No. 
879 24157 39899 56208 74517 112046 
901 24172 38460 56369 75873 114008 
1614 24287 39506 56509 76401 114394 
2589 24479 40016 56678 76567 115271 
3229 25083 40068 «= 557696 §3=— 77169 =—:115543 
3947-25469 «40449 «57703 -«S 77197 ~—«115598 
26109 41705 58984 77369 117622 
26244 42476 60058 78554 117918 
26810 42482 60076 80428 118193 
27563 43608 60288 82426 
27568 43696 60358 82822 r 
27582 44660 60606 84773 126656 
27822 44731 60696 85283 128617 
28318 44928 60917 86174 128843 
28712 44987 61957 86654 131665 
28851 45063 62472 87600 132522 
28908 45618 62565 89264 134341 
29206 45903 62958 ‘0412 134962 
30428 46377 63158 91583 135038 
30515 46382 63351 91904 136847 
31124 46709 65604 95621 141241 
32430 47217 65814 95778 ~=—:141713 
32571 47366 65899 97190 142104 
32606 47529 66838 97340 143541 
33019 47546 67473 99206 143848 
33227 48473 68059 99740 145432 
33245 48487 68616 101796 148505 
48704 69714 104139 151905 
34422 48867 69750 106547 15277 
34619 49618 69828 108156 152972 
34734 51445 «69974 =—:108172 153248 
35134 51529 70194 109013 154273 
36208 51950 70253 109504 154842 
36776 53468 70432 109703 154858 
36819 53906 70557 110109 156070 
36851 54157 71356 110323 156437 
37111 55144 «71874 ~=—:110622:157324 
37331 55452 72972 111215 160079 
37693 55708 73357 111373 160314 
Underwood Typewriter, Model No. 
5839 35194 62009 101205 133168 159155 
6067 37854 64557 102410 136190 161292 
8078 41058 67580 103891 142113 161392 
10552 47028 71032 104314 145520 161995 
17617 51138 73953 105543 146032 162508 
17975 51578 75599 108656 © 146230 164260 
18135 51884 75804 110082 150428 : 
21656 52036 79236 111037 151435 : 
22355 52664 87575 111681 153039 177073 
23764 54254 89191 114922 153667 180962 
25428 54623 © 95102 117701 154414 183568 
27026 56272 96217 120930 156425 186133 
32226 59210 96903 121585 157399 187998 
34532 59686 100740 130015 157446 189420 

Smith-Premier Typewriter, Model No. 
2033 11231 16086 22198 28182 32518 
2320 11284 16591 22371 28261 32613 
2531 11605 17049 22759-28319 32652 
2553 11820 17568 22862 28354 32973 
4816 11880 17739 23452 28624 33023 
4948 11909 17818 23845 28694 33049 
5140 12152 17954 24029 28770 33192 
5557 «12184 «=s«18281 «= -24303 «28924 «= 33842 
5949 12301 «18482 ©. 24505 «= 29131 = 33874 
6204 12444 18878 24885 29541 33939 
6323 12492 18994 25025 29597 34012 
6536 12501 19070 25052 29771 34438 
6583 12813 19121 25056 29833 34594 
7848 12953 20007 25080 30000 34809 
7954 13130 20114 25123 30050 34837 
8236 13241 20123 25404 30156 35080 
8654 13302 20424 25632 30159 35095 
8665 13757 20741 25831 30242 35168 
8945 14330 20838 26056 30407 35212 
9071 14420 20989 26134 30559 35213 
9646 14479 21004 26397 30619 35245 
9750 14539 21012 26382 30829 35277 
9816 14701 21112 26928 31133 35564 
9822 14678 21123 26844 31448 35628 
9902 14754 21570 27028 31500 35853 

10006 15152 21582 27240 31701 35959 
10327 15803 21630 27471 32161 35984 
10907 15920 22028 27697 32393 36087 
11170 15987 22191 28159 32464 36148 











r 

199689 
200121 
204430 
208146 
208683 
209323 
209641 
209653 
211257 
212459 
216682 
216685 
218140 


16860 


25182 
25806 


4. 


160819 


168962 
169171 
170588 
170605 

72250 
172518 
173141 
173699 
173802 
173863 
176012 
177206 
177237 
178576 
182327 
184219 
184680 
186642 
192369 
195549 
195901 
198167 
213673 
226410 
230908 
142246 
177448 


5. 


191637 
191932 
194135 
194425 
196259 
198567 
202308 
202761 
207290 
209979 
213622 
219972 
223855 


I. 
36309 
36434 








Smith-Premier Typewriter, Model No. 2. 


616 12543 
638 12842 
1275 12865 
1715 13525 
772 13607 
1929 13624 
2432 13628 
2607 13998 
2841 14058 
3227 14411 
3295 14568 
3460 14994 
3568 14996 
3908 15125 
3947 15504 
4107 16078 
4539 16086 
4684 16469 
5249 16885 
5321 17345 
5544 18014 
5734 18173 
5932 18228 
5979 18344 
6 21 18526 


24527 


32 597 


41184 


46563 


53326 66659 79861 
53666 66951 79916 
53866 67359 80473 
54359 67367 80526 
54452 67481 81226 
54493 67545 81926 
54576 68692 8$2107 
54653 68727 2278 
54777 68968 82448 
54813 69193 82691 
54910 69606 82804 
55233 69985 83000 
55328 70129 83030 
56346 70757 83058 
571 71452 83373 
57274 71966 83806 
57368 72011 84654 
§8211 72494 85065 
58826 72699 85621 
59099 73602 85644 
59225 73783 86692 
59416 74116 86304 
59557 74203 86530 
59810 74715 86699 
60178 74787 87610 
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6159 18537 33247 46933 60583 74880 87752 
6767 18616 33572 47051 60764 75006 87858 
6802 18726 33687 47127 60826 75091 $8030 
7288 18771 33777 47622 60990 75272 88200 
7322 18947 34019 47800 61077 75341 85697 
8113 19291 34098 47975 61354 75730 89048 
8421 19302 34236 48192 61606 75870 89421 
8447 19857 34310 48262 61826 75925 89764 
9097 19893 34382 48355 61864 75929 89919 
9426 19911 34056 48640 61873 76302 90365 
9514 20351 34588 49019 62645 76364 90656 
9677 20553 34638 49212 62661 76661 92087 
10077 20947 35570 49213 62814 76748 93087 
10321 21387 35661 49491 62884 77188 93099 
10602 21605 36001 49510 62897 77472 93845 
10706 21932 36365 50197 63030 77587 96277 
10799 21956 36787 50540 63768 77649 96887 
10810 22334 37093 50615 63988 77651 96928 
10903 22506 37986 50736 64446 77720 97241 
11001 22687 38668 50741 64851 77814 97718 
11045 22762 39155 51321 65128 77824 99792 
11184 22921 39526 51577 65422 78007 100327 
11226 23448 39643 §2221 65442 78878 100936 
11949 23471 40697 52493 65601 79299 101477 
12212 23778 40704 52527 65734 79511 
12357 24373 41116 52703 66448 79516 


139 


Smith-Premier Typewriter,Model No. 3. 


169 7250 
Smith-Premier Typewriter. Model No. 4. 

87 3566 9831 16945 33377 47513 59283 
179 3305 10316 17974 34913 48192 62021 
285 3645 10514 19358 48866 63006 
533 4887 13310 21255 36719 48921 66875 
586 5776 13725 21733 37557 50033 © 68825 
738 5796 13842 24338 41576 50975 68812 
1023 6492 14885 24897 43490 
1146 6687 15753 27392 44558 55140 
1413 7549 16490 27729 44642 55473 
1515 8383 16494 30346 45486 55732 
2256 9695 16527 32633 47091 57717 

Smith-Premier Typewriter Model No. 5. 
1850 
Smith-Premier Typewriter, Model No 6. . 
155 
Stearns Visible Typewriter. 
1594 
3. 


Sun Typewriter, Model No. 
1456 








RETAIL TRADE OPPORTUNITIES. 


As supplied by “OFFICE APPLIANCES’’—Magazine, Chicago, Ill. 





“RETAIL TRADE OPPORTUNITIES” con 
The supplying of this list of LIVE PROSPE 


GOODS TO BE PURCHASED. 


sist of the names and addresses of NEW FIRMS and CORPORATIONS—the names of the PURCHASING OPFICER, andin most cases the KIND OF 
CTS by this publication will be continued monthly, and for the present will aot be furnished an advance 
of the issue. The perusal of ‘his department by the SELLING ORGANIZATION of all companies engaged in the sale of office devices and supplies, will result in sales 


interested may rest assured the information given is ‘‘fresh,’’ as Indicated by the “‘ready’’ dates. 


moath, Those 








BARTLETT, TEXAS. 


Bartlett State Bank Bartlett, Texas En- 
gaged in general banking business. G. A, Lin- 
dermann, secretary nd cashier. Interested in: 
Adding Machines, Bank Fittings, Check Protec- 
tors, Coin Counters, Loose Leaf Binders, Office 
Furniture, Partitions, Rubber Stamps, Safes, 
Stenographers’ Supplies and Time Locks. Are 
now ready to order supplies. 

BEAUMONT, TEXAS. 

Al Cox Shingle Co Beaumont, Texas. 
Engaged in the shingle manufacturing business. 
Rupert Cox, secretar ind purchasing agent. 

CENTER, TEXAS, 

The ¢ impion Printing Co., Center, Texas. 
Are engaged in tl publishing and printing 
business G. Price secretary, and O. M. 
Gibbs, purchasing agen jiiave their first sup- 
ply. 

CRESCO, IOWA. 

Citizens’ Savings Bank, Cresco, Ia. Are en 
gaged in the general banking business. John 
Kakac, cashier and 8S. A. Converse, purchasing 
agent Are interested in: Bank Fittings, Blank 
Books, Calculating Machines, Cash Boxes, 
Check Books, Numbering Machines, Office Fur- 


niture, Safes, and Specialties. 
THE DALLES, ORE. 


Wasco Building & Loan Association, The 
Dalles, Ore Are engaged in the building and 
joan business. C. R. Ellis, secretary and pur- 
chasing agent Are interested in general office 
supplies. Are now ready to order. 

FAYETTE, IOWA. 

Tl First National Bank, Fayette, Iowa Are 
interested in general office supplies. Will be 
ready to order goods by Aug. 1, 1909. 

GLENS FALLS, N. Y. 

Union Plumbing Co Inc., Box 194, Glens 
Falls, N. Y Are engaged in the Plumbing, 
Heating and Ventilating Business. T. F. Leeds, 


ser 


Ar 


retary 


ind 


E. 


Mich 


ey 


y, purchasing agent. 
interested in Blank Books, Carbon Papers, 


Fountain Pens, Invoice Books, Loose Leaf Spe- 


cialties, 


Memorandum Books, 


Novelties, 


Pens, 


and Pencils, Signs, Stationery Specialties, Trav- 


Exnense Books 


GUTHRIE, OKLA. 


elers’ 

Acme Real Esta 
rie, Okla To be 
business W H 


terested 


te 
i 


n 


Smit 


1 
0 l 


120 W. 


28th St 


and Tabulating Devices. 


, Guth- 


real estate and loan 


secret 


ary. Al 


in general office supplies. 


HEARNE, TEXAS. 


+e 


in- 


Hearne Building ind Loan Association 
Hearne, Tex. Business, Building and Loan. W 
W. P. Esterwood, secretary. Have received 
their first supply. 

JEFFERSON, OKLA. 

The Jefferson Power & Imp. Co., Jefferson 
Okla Engaged in running a Hydro-Electrical 
Plant EK. IL, Quigley, secretary and D. E 
McNeff, purchasing agent Are interested in: 
Accounting Systems, Blank Books, Cabinets, 
Carbon Papers, Card Systems, Desks, Letter 
Files and Trays. Paper and Typewriters. Will 
be ready by Aug. 1, 1909. 


LE FLORE, OKLA 


First State Bank, Le Flore, Okla. In the 
general Banking Business. Thomas F. Sher- 
wood, secretary and purchasing agent. Have 
their first supply. 

LEOLA, S. DAK. 

Bank of Leola, Leola, S, Dak. To be in the 
general banking business ». E. Turner, secre- 
tary and purchasing agent. Have their first 
supply. 

PUTNAM, TEXAS. 

Putnam Mineral & Development Co., Putnam 
Tex lo be engaged in the mineral water and 
land business. G. H. Sarlis, secretary and pur- 
chasing agent. 

RICHMOND. VA. 

The Evans Press, Inc., 603 Mutual Bidg 
Richmond, Va. To be engaged in the printing 
and publishing business, B. A. Ruffin, secre- 
tary, and E. 8. Evans, purchasing agent Are 
interested in general office supplies. Will be 


ready to order by July 1, 1909. 


ST. LOUIS, MO. 


R. H. Myers: Hdw. Co., 3711 N. Broadway, St. 
Louis, Mo. To be in the hardware business. O 
Weiss, secretary and R. W. Myers, purchasing 
igent. Are interested in general office supplies. 


SALT LAKE CITY, UTAH. 
Templeton Blidg 
City, Utah To in the mining 
M. Andersen, secretary. Are inter- 
Accounting Systems, Desks, Invoice 
Books, l.edaers, Letter Files and Trays, Loose 
Leaf Binders, Loose Leaf Specialties, Pencil 
Sharpeners, Safes, Travelers’ Expense Books 
and Typewriters. 
SAN ANTONIO, TEX. 


Prudential Life Insurance Co., of 
Room 219, Hia Life Bldg., San Antonio, Texas. 
To be in the business of life and accident in- 
surance. J. H. Lewis, secretary and purchasing 
agent. Are interested in: Carbon Papers, Card 
Indexes, Check Books, Desks, Ledgers, Letter 
Files and Trays, Office Furniture, Pens and 
Pencils, Rubber Stamps, Signs, Specialties and 
Stenographers’ Supplies. 


SHERMAN, TEXAS. 


Hamber Mining Co., 508 
Salt Lake 
business, 


ested in: 


be 


Texas 


The 
ne 


Shippers Compress Co., Muskogee, Okla. To 
be in the cotton compressing business J. H. 
Wharton, secretary and purchasing agent. Are 
interested in general office supplies. 

TERRE HAUTE, IND. 

Commercial Adjustment Association 121% 
Wabash Av., Terre Haute, Ind To be in the 
commercial adjustment business D. M. Dun- 
can, secretary and purchasing agent Are in- 
terested in Accounting Systems, Card Sys- 
tems, Filing Cabinets, Paper and Stationery 
Specialties. 

TUTTLE, OKLA. 

Oklahoma State Bank, Tuttle, Okla To be 
in the Banking Business. F. G. Dennis, secre- 
tary and purchasing agent Are interested in: 


General Office Supplies. 


UTICA, N. Y. 


Warontha Textile Co., Richfield Springs, N. 
Y. To be in the knit goods business. G. W 
Oallen, secretary, and W. Brinlow purchasing 
agent. Are interested in general office Sup- 
plies. 

WEST FRANKFORT, ILL. 

West Frankfort Bldg. & Loan Association. 
West Frankfort, Ill. To be in the Building and 
Loan Business. W. A. Kelly, secretary and 
purchasing agent. Are interested in: Blank 
Books, Cabinets, Card Indexes, Card Systems, 
Desks, Fountain Pens, Inks and Ink Stands, 


Letter Files and Trays, Paper, Pens and Pen- 
cils, Safes, Signs and Stationery Specialties. 
Are now ready to order. 















A NEW DECLARATION 
OF INDEPENDENCE 


IS RESULTING IN A STEADY INCREASE 
IN THE NUMBER OF DEALERS 
WHO ARE GETTING 


THE ADVANTAGE OF 
THE REPUBLIC 


LINE OF RIBBONS AND CARBONS. 
















We manufacture solely for the dealers. 
We have made a special! study of trade re- 
quirements. We know the conditions and 
have made a line which embodies the es- 
sential] quality features at prices that en- 
able dealers to get the business. 

COOPERATION WITH US MEANS 

MORE PROFIT FOR YOU. 


WRITE TODAY. 


REPUBLIC CARBON 
& RIBBON MF'G. CO. 


OFFICE AND SALESROOM: 
46 WEST BROADWAY, NEW YORK. 
FACTORY: 
180-182 CENTER STREET, NEW YORK. 
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The Manufacturer of Office Appli- 





ances, Devices or Supplies, whether 
his product be a T-Pin, Steel Equip- 
ment for a Government Building, or 
anything in between (if it be used in 
an office and sold by a dealer) who 
is not represented in the big 200-page 
August Convention number will 
lose more than I will lose through 


not having his advertisement. 
EVAN JOHNSON 


A real story of the 5th Annual Convention of the National Association of Stationers 


and Manufacturers at Toledo, Ohio June 19th-22nd. A specially designed cower—and 


other impressive features. The finest number we ever issued. 





e@ 
ee 
e? 





NO BLOT Pen Attachment and Ruler 


A BOON TO PEN USERS. NEVER ‘‘OUT OF ORDER.”’ 


Ruler made of aluminum and will not rust. 
prevents ruler from sliding or slipping when in use. 


Has corrugated rubber bottom which 


MADE IN TWO SIZES—12 INCH AND 18 INCH. 
The NO BLOT outfit consists of ruler, penholder and special NO BLOT pen attachment 


Ruler is flexible and easily adapted to any shape. Either straight, wave or dash lines can 
be ruled. A thin rod fastened to pen clamp intervenes between edge of ruler and pen and 
predludes all possibility of blotting. 


This is a good line for STATIONERS to push We have an attractive profit- 


sharing plan for special agents. Writev s ibout it. 


RODNEY S. PULLEN MFG. CO., eeiacEtenia Pa 


PHILADELPHIA, PA, 











Don’t fail to secure the August Number of 
Office Appliances for full illustrated report 
of the Stationers’ Convention at Toledo 














COULD ASK PA. 

Attorney Thomas M. Kirby of Cleveland, 
tells of an experience he had in a county 
seat town down the state a few months ag 

One of the chief witnesses for the side 
that Kirby represented was a small boy, 
and the attorney for the other side sought 
to discredit the boy’s testimony. 

“Do you go to school?” he asked the 
boy on cr examination. 

“Nope g 

“And where do you work?” 

“IT don’t work.” 

“Don’t work and don’t go to 
you simply loaf around, eh?” continued tl 
lawyer 

“Yep; that’s about all.” 

“The fact is you’re a pretty trifling sort 
of a boy, aren’t you?” 

“T don’t know about that,” replied th 
boy in a surly fashion. 

“And how about your father? He’ 
pretty lazy and trifling himself, isn’t he?” 

“IT don’t know about that either. You 
can ask pa. There he is on the jury.” 

A soggy, sour individual was looking 
gloomily at the front of a plumbing es 
tablishment. I came up closer to him, try 
ing to find out the cause of curiosity. At 
last I realized that his attention was riv 
eted on one single sign. It read: 

“Cast Iron Sinks.” 
The man turned and saw me also ex 


amining the sign 
“Why,” he said, “any blank fool knows 


that.”—Bohemian 
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HIGH GRADE SALESMEN WANTED EVERYWHERE 


Greatest Accounting System in existence. Every Business a 
Customer. Exclusive Territory. Liberal Proposition. Big 


Money for Hustlers. 


Chicago Binder & File Co., (35 South Clinton St, Chicago 

























The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press copies. The composition 
in the bath assures even distribution of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The patent chemical surface cloth 
with non-raveling edge affords clean, clear-cut copies. There are more Eureka 
Baths in use than all others combined. The wire net in the composition makes 
them unbreakable. They are furnished in all sizes from correspondence to 
way bill. Sold through the dealers. Write for Eureka Booklet. 
THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 


6215-17-19 Wentworth Avenue y 4 
Ss 
— — — _—_____— _— = 
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Berkshire Parchment Linen 


Is a typewriter paper of the highest grade, made of strong, new linen cuttings 


ness and strength with a distinctive and attractive finish 
particular business man’s letter head. 
It isa distinguishing paper for discriminating people. 


itself 


different weights and in any size desired 








Comprise one hundred varieties 





time, money and bother. 


Berkshire Typewriter Line, is yours for a postal card. 


EATON, CRANE & PIKE COMPANY 


BERKSHIRE TYPEWRITER PAPER DEPARTMENT 


HELP WANTED. 


WANTED—A filing device salesman experi- 
enced in making agencies. Address $12, care 
Office Appliances, Chicago. 

We have some good territory to apportion to 
salesmen to carry our article as side line. See 
advertisement on page 74. Van Dusen & 
Drake, Detroit, Mich. 

WANT EDO—Typewriter ribbon and carbon 
salesman with trade among dealers and station- 
ers in South and West. State full particulars 
as to experience, salary, commissions, etc., to 
Box No. F12, care Office Appliances. 

WE WANT an active, capable manager to act 
as treasurer of a sales company, one who can 
make reasonable investment preferred, for the 
best non-listing adding machine made. Splen- 
did territory, good salary and percentage of the 
profits. Address M41, care Office Appliances, 
Chicago. 

WANTED—Experienced typewriter salesman 
fully capable of managing department and 
showing results. Territory, one of the best 
southern states. Leading and best known ma- 
chine. Address, with reference and experience, 
Manager, care Office Appliances 





| competition 


SITUATIONS WANTED. 





A man of 27 years’ experience in the type- 
writer business, and who is possessed of marked 
executive ability, desires a position as_ sales 
manager for a first class typewriter concern or 
office supplies. Al references. Address Hustler, 
care Office Appliances, Chicago. 

SITUATION WANTED—By typewriter re- 
pairman, seven years’ experience. Capable of 
taking charge of repair department and esti- 
mating repairs. References. Box B55, care 
Office Appliances, Chicago. 


FOR SALE. 


FOR SALE—Well established typewriter and 
supply business located in one of the largest and 
best cities in the South. Excellent location on 
main thoroughfare, fine window display, only 
typewriter exchange in citv. Valuable agen- 
cies go with business. Splendid opportunity for 
experienced man or company with some cap- 
ital. Good reasons for selling. Address Splen- 
did Opportunity, care Office Appliances, Chicago. 

FOR SALE—First class long-established com- 
mercial stationery business, located in thriving 
city, 75,000 inhabitants, Central West. No local 
Investment required, $15,000 to 
$20,000. Reason for sale. present owner’s time 
is demanded in other interests. If interested, 
address A. B. J., care Office Appliances, Chi- 


cago 





An Experienced 
Accountant 


in the typewriter field who has 
some executive ability and knows 
the detail 
can make a good connection. A 


in the typewriter office 


promising future for the right man. 
Box 75, care Office Appliances. 

















FOR’SALE. For $500 Cash 


TYPEWRITER} EXCHANGE 

in a city of 100,000 inhabitants. 150 
miles from Chicago. Business started 
in January of this year and on a good 
paying basis. Good established trade 
in supplies. Illness in owner’s family 
necessitating removal to far west only 
reason for selling. Fine opportunity 
for young man. Address Box 65 care 
Office Appliances. 








bonds and onion skins, the Old Berkshire 
Bond and Berkshire Bond, also twenty-seven manuscript covers 


SPECIAL ADVANTAGE 


in buying all your typewriter paper supplies from one source, in that you save 
@ Our complete sample book, covering the entire 


It is a paper of exceptional snappi 
@ Berkshire Parchment Linen is an ideal paper for the 
Its air of high quality and absolute correctness places it upon a plane by 
@ Berkshire Parchment Linen may be 
On request we will gladly send full-sized letterhead sample sheets. 


The Berkshire 
Typewriter Papers 


including the well-known Crane & Co.’ 


had in many 


Mills papers, Berkshire Vellum 
You obtaina 





PITTSFIELD, MASS. 


FOR SALE—A practically new Simplex Sea 
ing Machine for sealing letters at a very low 
price. Call upon or address Debower-Chaplins 
Co., 2715 Michigan Ave Chicago. 


‘BUSINESS OPPORTUNITIES. 


WANTED—Remington, Oliver, Underwood 
and Smith typewriters in the rough Address 
L. M., care Offic Appliances, Chicago 


WANTED—To buy patents of stationers’ spe- 
clalties and office appliances, or will manufac 
ture same on a royalty basis Will consider: 
buying articles now on the market, especially a 
paper clip or ink well. Address F43, care Offic: 
Appliances, Chicago 

WANTED—Exclusive right of sale of 
practical office specialties in Germany and Bel 
gium, by one of the largest manufacturers of 
and dealers in office appliances in Germany 
First-class typewriter especially desired. Ad 
dress Foreign, care Office Appliances. 


ADVERTISING NOVELTIES. 


good, 





We can supply any advertising novelty, pre 
mium or souvenir Write your needs Prompt 
service. Complete files. Right prices Cus- 
tomers everywhere—both advertisers and sales 
men. Kladag, Ridgway, Pa. Branch at Buffalo 
N. Y 


— oe 





WAN TED 
a MAN of ABILITY and some CAPITAL 


to push a fine new visible writer, now read) 
for market A ignificent opportunity 
State details regarding both of above re 
quirements 





Unequaled, care Office Appliance 








GERALD J. CONNOLLY 
ATTORNEY-AT-LAW 
711 Fourth Nat’! Bank Didg., Cincinnati, Ohio. 
Special representative of Office Appliances in C'n 


cinnati. Specia! attention given to Commercial Law 
reluting to the Otlice Appliance field. 
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“ WAYS and MEANS 


of increasing the dealer’s business should be considered before the ‘‘busy season”. The stationer who thinks to 
disregard the growing prestige of loose leaf is destined to have an unpleasant awakening, as well as he who adopts 
a line of devices which will not 


FULLY SATISFY THE DEMANDS OF HIS TRADE. 
Cc. S. & R. B. LEDGER AND TRANSFER DE LUXE 


an — chum 


~@ Q= 
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LEDGERS TRANSFERS 


Perfect Locking 


Most Adaptable 
Strongest Sectional Post 
Handsomest Rubber Cornered 


Most Durable _ ___ Metal Hinged 





ONE ORDER as adopted from a number already placed for the keeping of STATE AND COUNTY RECORDS. 
LET US TELL YOU. 
& C.S. & R. B. CO. Inc. Kinzie & Armour Sts., CHICAGO, U. S. A. 
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The Most Widely Used 


STEEL 


FILING CABINETS 
OFFICE FURNITURE 


Q We have a complete line of Upright Sectional Filing Units—Perfect 
in design, construction and finish, and permitting unlimited economical 
expansion. 
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@ We will make a few exclusive agencies for our stock lines. Applica- 
tions will be given careful consideration. 


» ART METAL CONSTRUCTION COMPANY 
ovis Oued iaeun aee Jamestown, New York. 


x3 or 6x4 cards and 3 vertical let- 


ter files, with 2 removable ends. Address Stock Dept. 
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The World’s Best Typewriter 
for 17 Cents a Day 


The Oliver Typewriter, whose pre-eminence is everywhere admitted, i 
has cut the red tape of precedent in a characteristic way by adopting the 








brand new selling plan of ‘‘17-Cents-a-Day.’ 





The coupon below brings full details. 

The machine is delivered at once, for a 
small “good faith” first payment. ; 

And by saving just 17 cents a day the 
rest takes care of itself. 

It’s as easy as rolling off a log to buy 
the Oliver now. 

So easy that thousands are paying for 
their machines almost without knowing it. 

To some, it means a few less cigars—or 
knick-knacks they never miss. 

But what are these in comparison with 
the magnificent Oliver Typewriter, whose 
practical utility places it on a par with the 
greatest of mans inventions?’ 

Intelligent use of the typewriter has 
opened the way to some of the highest 
positions in the business world—to places 
of power and influence in government—to 
fields of useful endeavor in as many lines 
as individual ambition leads. 


He —— 


OLIVER 


Get an Oliver Typewriter and use it, as 
thousands have done, and succeed in reach- 


ing the coveted goal. is 
Ambition is a splendid thing—but it 3 
takes bread and butter to feed it. i 
Which leads us to say that the Oliver is se 
primarily a bread-winner. * 
oh 


Multiplied thousands are earning their 
living with this indefatigable ally. 

It’s right there with unlimited service, 
year in and year out. 

Writes with the speed of a racer. Writes 
in an undertone. Does a wider range of 
work than any other typewriter and leads 
them all in typographical beauty. 

So, if you want a typewriter—here’s the 
one that will serve you best. One that has 
proved its fitness by every conceivable test. 
The finest $100 machine that there is in the 
world to-day. And it’s simply a question of 
paying—not $100 spot cash—but the small 
first payment as an evidence of good faith 
and then at the rate of 


Seventeen Cents a Day 
No More—No Less! 


Write for the simple details of the liberal selling 
plan or mention the matter to the nearest Oliver 
agent. 








17-Cents-a-Day Coupon 
The Oliver Typewriter Co. 
(liver Typewriter Bidg., 93 Dearborn St.. Chicago 


Gentlemen:—Please send the details of 
vour offer and copy of Oliver Art Catalog to 


RY 
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Typewriter} ° 
The Standard Visible Writer Town 
Have you an ambition that pleads for Stat : 
the wings of opportunity ? 
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